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“In  a  sense,  it’s  always  been  high  noon 
in  America.” 

“The  nation  was  conceived  in  violence, 
and  has  been  enshrining  it  ever  since." 

That  topic  and  writing  talent  won  for  Des¬ 
mond  Stone,  Editor  of  the  Editorial  Page  of 
the  Rochester  (N.Y.)  Democrat  &  Chronicle, 
the  prestigious  Sigma  Delta  Chi  award  of 
the  National  Society  of  Professional  Jour¬ 
nalists  for  his  series  of  23  editorials  on  vio¬ 
lence  in  America. 

In  these  thoughtful,  well-researched, 
beautifully-written  editori- 
als,  he  focused  on  the  es- 
sence  of  the  problem  for 
Rochester  readers.  He  went 
beyond  obvious  examples 
of  crime  on  big  city  streets  - 

and  looked  into  the  ramifi-  ^^B  j 
cations  of  the  “high-noon"  r 

syndrome  for  smaller  cities  ^B^  } 
and  the  intensifying  efforts  t 

to  counteract  it  by  citizens’  '  r  3- 
groups  like  the  PTA  and 


PAC-TAC  (Police  and  Citizens  Together 
Against  Crime). 

Conscientious,  responsible,  independent 
editorial  writing  on  subjects  of  deep  con¬ 
cern  to  their  communities  by  dedicated,  tal¬ 
ented  professionals  like  Des  Stone:  another 
example  of  the  special  contribution  of  jour¬ 
nalistic  excellence  and  local  judgment  that 
brings  pride  to  Gannett,  honors  to  its  news¬ 
papers  and  staffers  and  satisfaction  to  the 
readers  of  every  one  of  the  77*  dailies  in 
Gannett’s  World  of  Different  Newspapers. 


'Gannett  recently  announced 
agreement  in  principle  to  merge 
with  Combined  Communications 
Corporation,  a  Phoenix-based  di¬ 
versified  media  company  with 
seven  television  stations,  13  radio 
stations,  two  newspapers  and  out¬ 
door  advertising  facilities  in  11 
U.S.  states  and  in  major  Canadian 
cities, 
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The  Best  Material  F 
Keeps  Our  NIE  Pr 

More  than  37,000  students  in  250 
schools  throughout  the  Greater  Baltimore 
area  participate  in  The  News  American’s 
School  Program.  Each  week  our  VEC  School 
Program  helps  teachers  in  all  cirriculum  areas 
use  the  newspaper  as  a  teaching  tool. 

This  service  links  timely  news  filmstrips 
and  class  discussion  materials  with  today’s 
News  American. 

Our  new  VEC  Newspaper  in  Education 
Resource  Unit  is  the  most  modern,  comprehen¬ 
sive  array  of  materials  available.  It  includes 
learning  cards,  a  filmstrip  library,  resource 
guides  for  every  curriculum  area,  lesson  plans 
and  many  additional  teaching  aids. 

These  materials  don’t  collect  dust. 
Teachers  use  our  program  every  week  —  not 
just  once  or  twice  a  year  in  a  "newspaper 
unit.’’  They  tell  us  that  The  News  American 


School  Program  is  the  most  effective  way 
they’ve  found  to  get  students  involved  through 
newspaper  reading: 

“The  News  American's  VEC  Program 
is  used  by  four  sixth-grade  groups  in 
our  school.  It  has  increased  the  read¬ 
ing  of  newspapers  by  students  and 
teachers.  Students  bring  in  clippings 
related  to  topics  discussed.  It  is  a  fan¬ 
tastic  program,  enjoyed  by  all!" 

PERRY  HALL  ELEMENTARY  SCHOOL 
BALTIMORE,  MD. 

Other  facets  to  our  Newspaper  In  Edu¬ 
cation  program  include  Newspaper  Textbook 
pages,  teacher  workshops,  in-paper  quizzes, 
plant  tours,  production  filmstrips  and  other 
handy  schoolroom  kits  to  balance  out  a  well- 
rounded  program. 


acher  and  Student 
m  Well-Balanced 


HOW  FAST  DOES  A  CITY  HAVE  TO  GROW  BEFORE  IT  GROWS  UP? 


There  used  to  be  a  time  when  the 
only  measure  of  the  vitality  of  a  city  was 
how  big  it  grew,  and  how  fast.  Then 
people  began  to  notice  what  hap¬ 
pens  when  a  city  grows  too  big,  and 
too  fast. 

At  the  San  Jose  Mercury/News,  we 
believe  we  have  a  feel  for  the  kind  of 
growth  the  people  in  our  own  Santa 
Clara  County  are  looking  for.  Not 
bigness  for  its  own  sake,  but  an  ever 
improving  quality  of  life. 

And  we're  trying  to  do  our  part. 
We've  become  involved  in  a  whole 
series  of  programs  and  activities 
designed  to  make  living  in  our  com¬ 
munity  more  rewarding,  and  just  plain 
more  fun. 

We  created  the  Community 
Camp  Fund  to  send  disadvantaged 
kids  in  Santa  Clara  County  to  camp. 

We  sponsor  Creative  Encounters, 
and  drew  capacity  crowds  to  the  San 
Jose  Center  for  the  Performing  Arts  to 
hear  such  authors  as  Jules  Feiffer,  Alex 
Haley,  and  Charles  Reich  talk  and 
answer  questions  about  their  most 
recent  works. 

We  organized  the  San  Jose 
Mercury/News  Race  which  brought  out 
4000  runners  this  year... and,  with  the 
Santa  Clara  Swim  Club,  we  co-sponsor 
an  International  Swimming  and  Diving 
Meet  that  has  attracted  500  com¬ 
petitors  annually. 


We  brought  the  Alexander  Calder 


exhibit  to  San  Jose  for  its  only  Bay  Area 
showing.  And,  on  the  200th  anniversary 
of  San  Jose,  which  also  happened  to 
be  the  125th  anniversary  of  the  Mercury/ 

News,  we  donated  a  20  x  31  foot  mural 
by  the  world  renowned  artist,  Millard 
Sheets,  to  the  San  Jose  Municipal 
Airport. 

"We're  not  just  getting  bigger,  we're  , 
getting  better;'  may  be  a  cliche.  But  it  Jjj^ 
feels  good.  Really  good.  ,, 


THE  SAN  JOSE 


MERCURY/NEWS  # 


A  Good  Newspaper  Is  A  Good  Listener. 
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“The  St.  Petersburg  Hmes 
is  unquestionably 
the  most  beautibil 
newspaper  published 
in  the  United  States  today. 


The  quote  is  from  Prof.  Brian  Brooks,  writing  last 
month  in  Publisher’s  Auxiliary,  the  publication  of  the 
National  Newspaper  Association.  At  The  St.  Petersburg 
Times  and  Evening  Independent,  we’re  delighted  with 
his  comments,  of  course. 

“We  want  to  be  a  quality  newspaper  in  every  way,” 
notes  Times  executive  editor  Robert].  Haiman.  “That 
means  not  only  the  best  reported,  the  best  written 
and  best  edited. .  .but  also  the  best  illustrated,  designed 
and  printed. 

“Our  subscribers  today  live  in  a  highly-stimulated 
graphic  world.  Only  when  we  produce  a  product  which 
competes  visually  do  we  genuinely  serve  readers  and 
advertisers.” 


^t.  pptprBburg  ulimpB 
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JUNE 

2- 4 — California  Press  Photographers  Association,  Stardust  Hotel  and 

Casino,  Las  Vegas. 

3- 8 — American  Newspaper  Publishers  Association  Research  Institute 

Production  Conference,  St.  Louis  Gateway  Convention  Center,  St. 
Louis. 

4- 7— Southern  Newspaper  Publishers  Association,  Reporting  Business 

News  seminar,  Dallas  Morning  News. 

4- 8 — New  York  State  Circulation  Managers  Association,  Queensbury, 

Glens  Falls. 

5- 8 — Sports  Writers'  &  Editors'  Seminar,  Pennsylvania  Press  Institute, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

7 — Advertising  Research  Foundation,  mid-year  conference,  Hyatt  Re¬ 
gency  O'Hare,  Chicago. 

7-9 — New  York  State  Dailies  Advertising  Managers  Bureau.  The 
Queensbury,  Glens  Falls,  N.Y. 

10- 15 — International  Society  of  Weekly  Newspaper  Editors,  Northern  Il¬ 

linois  University,  DeKalb,  Illinois. 

11- 13 — New  England  Newspaper  Advertising  Executives  Association, 

Dunfey's,  Hyannis,  Mass. 

11-15 — Special  Libraries  Association,  Radisson  Muehlebach  Hotel,  Kan¬ 
sas  City,  Mo. 

13- 16 — National  Association  Advertising  Publishers,  convention  &  exhibi¬ 

tion,  Orlando  Hyatt  House,  Orlando,  Florida. 

14- 17— National  Newspaper  Publishers  Association.  Park  Plaza  Hotel, 

Cleveland,  Ohio. 

15- 17— Arkansas  Press  Association,  Inn  of  the  Ozarks,  Eureka  Springs, 

Ark. 

16- 18 — Investigative  Reporters  &  Editors.  Inc.,  convention,  Stoutfer's 

Denver  Inn,  Denver,  Colorado. 

17- 20 — American  Advertising  Federation,  St.  Francis  Hotel,  San  Fran¬ 

cisco. 

22-24 — Texas  Press  Association.  Amarillo  Hilton. 

22- 26 — Association  of  American  Editorial  Cartoonists,  Chateau  Fron- 

tenac,  Quebec  City,  Canada. 

23- 24 — Western  Newspaper  Foundation  Seminar,  Covering  the  Courts, 

University  of  California.  Irvine. 

23-25 — Arizona  Newspapers  Association.  Little  America,  Flagstaff. 

25-28 — Newspaper  Personnel  Relations  Association,  Stoutfer's  Cincin¬ 
nati  Towers,  Cincinnati,  Ohio. 

25-29— Association  of  Newspaper  Classified  Advertising  Managers.  The 
Davenport,  Spokane,  Washington. 

JULY 

1-5— National  Press  Photographers  Association,  The  Olympic,  Seattle. 
5-9 — International  Circulation  Managers  Association,  Boston  Sheraton. 
9-14 — Newspaper  Management  Seminar,  University  of  Kansas,  Lawrence. 

13- 16— Pennsylvania  Newspaper  Publishers  Association,  weeklies. 

Penn-Wells  Hotel,  Wellsboro. 

14- 16 — Alabama  Press  Association,  Gulf  State  Lodge.  Gulf  Shores. 
16-19— 16-19— International  Newspaper  Advertising  Executives.  Maui 

Surf  Hotel,  Maui,  Hawaii. 

18- 21— Southern  Newspaper  Publishers  Association  Foundation,  Copy 

Editing  and  Headline  Writing  Seminar,  Charlotte  (N.C.)  Observer. 
20-22 — International  Newspaper  Promotion  Association/National  News¬ 
paper  Association,  Promoting  the  Total  Newspaper  for  weeklies. 
Stouffers  Inn.  Valley  Forge.  Pa. 

23-26 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  in  Education,  Charleston  Post  and  News  &  Courier. 

25- 26 — Pennsylvania  Press  Institute,  Classified  Phone  Room  Seminar, 

Pennsylvania  Newspaper  Publishers  Association  Press  Center,  Har¬ 
risburg. 

AUGUST 

7-11— Newspaper  Advertising  Co-operative  Network,  Hyatt  Regency, 
Dearborn.  Mich. 

13-16 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13-18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

26- 29— New  York  State  Publishers  Association,  The  Gideon  Putnam, 

Saratoga  Springs. 
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DOW  CHEMICAL  U.S.A. 


SIYBOFOAM  is  a  registered  trademark  of 
The  Dow  Chemical  Company,  We  ask  that  It 
only  he  used  to  Identity  products  sold  by  Dow 
under  that  brand  name. 


Dow  Chemical  U.S.A. 
STYROFOAM  Brand  Products 
2020  Building 
Midland,  Ml  48640 


Please  send  me  information  on  the  areas  checked  below: 

□  T rademark  Use  Bulletin 
STYROFOAM  brand  insulation  for: 

□  Residential  □  Retrofit  □  Roofing 

□  LowTemp  □  Commercial  □  Agricultural  Buildings 
Other  products: 

□  Flotation  □  Crafts  □  Mastics  □  Panel  Core 


fill  nMMWMUMMMii  iW! 


CITY, 


.STATE. 


-ZIP. 


from  New  York,  Hawaii,  Texas,  Alaska,  or  any  point 
between,  you  may  be  skeptical  about  the  sensational 
claims  being  made  for  the  SMITH  DAMPENER  SYSTEM. 
So,  we’d  like  to  talk  with  you,  in  person,  during  the 
ANPA-RI  Production  Management  Conference. 
Challenge  us  to  prove  that  this  revolutionary  dampener 
system  greatly  reduces  printing  waste.  At  today’s  news¬ 
print  prices,  that  savings  alone  is  a  bonanza. 

Then,  consider  the  automatic  plate  clean-up  feature  of 
the  SMITH  DAMPENER  SYSTEM,  saving  even  more 
in  time,  labor  and  make-ready. 

DURING  THE  CONFERENCE,  YOU’RE  INVITED  TO  SEE  THE 
SMITH  DAMPENER  SYSTEM  IN  ACTION  ON  FOUR-COLOR 
PROCESS,  AT  THE _ _ _ - — 

ACROSS  THE  STREET  FROM  THE  GATEWAY  CENTER.  SEE 
US  FOR  THE  TOUR  SCHEDULE. 

VISIT  BOOTH  1540,  JUNE  3-7,  1978,  FOR  DETAILS  &  SPECS. 
“THE  PROOF  IS  IN  THE  PRINTING!” 


.V  Phone:  (913)  888-0695 

W  ^Arpm  corporation 
ROTARY  PRINTING  AAACHINERY 


the  .1  I 

smith 


P.O.  BOX  12205  •  9040  CODY  •  OVERLAND  PARK,  KS.  66212 


Newsbriefs 


An  exchange  of  television  station  WTOP-tv  in  Washington 
for  WWJ-tv  in  Detroit,  approved  last  week  by  the  Federal 
Communications  Commission,  means  that  the  Washington 
Post  Co.,  owner  of  WTOP,  soon  will  be  without  broadcasting 
operations  in  the  Washington  area  for  the  first  time  since  1949. 

A  Post  broadcast  division  spokesman  said  May  18  that  the 
station  swap  probably  will  take  place  about  July  I ,  when  the 
Evening  News  Association  of  Detroit  will  own  WTOP-tv  and 
the  Post  Co.  will  take  over  WWJ-tv.  As  part  of  the  exchange 
agreement,  the  Post.  Co.  will  pay  $2  million  in  cash  to  the 
Evening  News  Association. 

Also  expected  to  take  effect  July  I  is  the  sale  of  WTOP 
radio  to  the  Outlet  Co.,  of  Providence,  R.I.  for  $6,675  mil¬ 
lion,  a  deal  recently  approved  by  the  FCC. 

♦  ♦  * 

More,  the  monthly  journalism  review,  is  up  fur  sale  again. 
Publisher  James  B.  Adler  said  the  magazine  which  was  ac¬ 
quired  by  Adler's  Washington  Information  Services  last  Au¬ 
gust,  has  been  losing  $3U,0(M)  per  month. 

Adler  estimated  that  the  magazine  which  has  a  circulation 
close  to  20,000  would  require  an  investment  of  $300,000  to 
$600,000  and  a  major  advertising  and  circulation  campaign  to 
make  it  financially  sound. 

♦  ♦  ♦ 

Pennsylvania  newspapermen  and  broadcasters  have  a  vital 
new  weapon  to  use  to  tight  incursions  against  the  First 
Amendment — a  Survival  Kit  compiled  by  the  state’s  new  First 
Amendment  Coalition. 

The  250-page  book  is  a  guide  to  newspapermen  to  use 
when  fighting  judicial  gag  orders,  closing  of  courtrooms, 
subpoenas  for  reporters  and/or  their  notes,  and  other  such 
actions  which  seal  public  business  from  the  public. 

The  Coalition  is  a  legal  defense  fund  formed  last  fall  by  all 
segments  of  the  communications  industry  in  Pennsylvania. 
The  Coalition  has  raised  $19,000  and  is  providing  legal  coun¬ 
sel  on  an  instant’s  notice. 

Here  are  some  highlights  of  what  is  included  in  the  Survi¬ 
val  Kit: 

1.  What  to  do  when  a  courtroom  is  closed. 

2.  What  to  do  when  you  are  denied  access  to  public  rec¬ 
ords. 

3.  How  to  obtain  public  records,  on  both  the  state  and 
federal  levels. 

4.  What  to  do  if  you  are  excluded  from  a  meeting. 

5.  Rules  on  taking  photos. 

6.  How  to  resist  gag  orders — both  on  the  press  and  on  trial 
participants  or  court  personnel. 

7.  What  to  do  if  a  judge  orders  you  not  to  print  a  story. 

8.  What  to  do  when  a  reporter — or  his  notes — is  sub¬ 
poenaed. 

9.  How  to  protect  your  sources. 

10.  What  information  is  public  in  Pennsylvania,  i.e.  arrest 
records,  meeting  notices,  etc. 

1 1 .  How  to  handle  a  libel  complaint. 

12.  Identifying  defamation  and  libel  problems. 

13.  Who  is  a  “public  official?” 

14.  Explanations  of  Pennsylvania's  Shield,  Sunshine  and 
Open  Records  laws. 

iVlississippi  Press  Association  has  changed  the  rules  of  its 
Political  Announcement  Plan  to  include  candidates  fur  the 
L.S.  Senate. 

The  move  follows  the  announcement  by  U.S.  Sen.  James 
O.  Eastland  that  he  will  not  seek  another  term. 

Under  the  plan,  candidates  for  the  Senate  seat  will  be 
offeied  the  listing  of  their  name  and  party  affiliation  in  the 
political  announcement  columns  of  MPA-member  newspa¬ 
pers  from  the  time  they  authorize  it  until  the  end  of  the 
second  primary  for  $500;  and  then  from  September  1  through 
the  general  election  for  another  $250. 
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In  Fort  Worth,  we  do  anything  to  collect 
money  for  charity.  We  even  use  fists. 
More  specifically.  Every  year  the  Fort 
Worth  Star-Telegram  sponsors  two  Golden 
Glove  championship  tournaments.  And 
every  year  these  events  help  Fort  Worth 
collect  a  lot  of  money  for  Fort  Worth. 
Since  1936  we’ve  collected  $909,012.76, 


people  by  fighting. 

The  Star-Telegram  is  proud  of  its 
involvement  in  sponsoring,  organizing  and 
publishing  this  event.  It  demonstrates  to 
our  readers  that  we  deliver  more  than  just 


and  it  all  stays  in  the  community.  It  gives  daily  words. 

up  and  coming  amateur  boxers  a  chance  We  also  think  it  makes  good  business 


they  wouldn’t  otherwise  have,  an  sense. 


opportunity  to  fight  their  way  onto  the  After  all,  to  be  a  newspaper  that  the 

Olympic  team.  It  also  shows  a  lot  of  community  supports,  we  have  to  be  a 

underprivileged  children  that  you  can  help  newspaper  that  supports  the  community. 


FORT  WORTH  STAR-TELEGRAM 

A  CAPITAL  CITIES  COMMUNICATIONS,  INC.  NEWSPAPER. 

WE  TALK  TO  PEOPLE. 

FORT  WORTH  STAR-TELEGRAM  •  THE  KANSAS  CITY  TIMES  •  THE  KANSAS  CITY  STAR  • 

THE  OAKLAND  PRESS  (Pontiac.  Michigan)  •  CITIZEN-JOURNAL  (Arlington.  Texas)  •  NEWS-DEMOCRAT  (Belleville.  Illinois)  • 
Home  Furnishings  Daily  •  Daily  News  Record  •  Footwear  News  •  Supermarket  News  •  Electronic  News  •  American  Metal  Market  •  W  • 
Women’s  Wear  Daily  •  Energy  User  News  •  Men’s  Wear  •  Metal/Center  News 
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Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher.  Chairman  of  the  Board,  1912-1959 


Fairness  and  balance 

Harold  Andersen  told  the  FIEJ  meeting  in  The  Hague 
that  fairness  and  balance  are  high  on  the  priorities  of  news¬ 
paper  publishers  and  editors.  John  B.  Oakes  told  a  jour¬ 
nalism  conference  in  Washington  that  the  public  attitude 
toward  the  press  is  one  of  mistrust,  resentment  and  fear.  A 
recent  Harris  poll  found  that  newspapers  placed  7  points 
ahead  of  19  other  industries  in  public  confidence. 

All  of  which  indicates  that  newspaper  editors,  publishers 
and  readei’s  are  concerned  about  the  credibility  of  the  press 
and  are  doing  something  about  it.  That’s  good!  Further¬ 
more,  we  don’t  think  the  press’s  credibility  with  the  public  is 
as  bad  as  some  suggest. 

Sometimes  we  forget  that  newspapers  are  not  supposed  to 
participate  in  a  popularity  contest.  The  pursuit  of  fairness 
and  balance  has  always  been  essential  for  newspapers  al¬ 
though  not  pursued  with  vigor  until  recent  years.  It  is  a  fact, 
sad  but  true,  that  the  constitutional  guarantee  of  a  free 
press  protects  the  lowest  form  of  journalism  as  well  as  the 
highest.  Many  of  the  landmark  cases  decided  by  the  Su¬ 
preme  Court  have  involved  somewhat  unsavory  publica¬ 
tions  which  nonetheless  were  defended  by  responsible  publi¬ 
cations  because  of  the  constitutional  principles  involved. 

It  is  difficult  for  laymen  to  understand  that  their  right  to  a 
free  press  involves  the  “good”  press  as  well  as  the  “bad,”  the 
distasteful  as  well  as  the  responsible.  And,  no  matter  how 
hard  they  try,  the  good  guys  cannot  control  the  bad  guys. 

Salute  to  promotion 

Members  of  the  International  Newspaper  Promotion  As¬ 
sociation  (INPA),  who  already  wear  so  many  hats  in  the 
newspaper  business,  add  a  ten-gallon  one  this  week  at  their 
48th  annual  conference  in  Houston. 

This  group  of  innovators  who  in  the  past  have  come  up 
with  such  now  well-accepted  business  approaches  as  pro¬ 
moting  the  “total  newspaper”  and  “total  marketing”  con¬ 
cepts,  continue  with  their  leading  role  in  the  Newspaper 
Readership  Project. 

INPA  must  also  be  congratulated  for  its  efforts  at  coor¬ 
dinating  activities  with  the  other  initialed  organizations 
that  populate,  but  sometimes  fragment,  our  business.  The 
sessions  include  representatives  of  ANPA,  INAE,  ICMA, 
ANCAM  and  NNA,  who  frequently  sit  in  but  seldom  share 
podiums.  Further  additions  at  Houston  are  representatives 
of  the  Canadian  Daily  Newspaper  Publisher  Association, 
and  ABCDN  (Advertising  Bureau  of  Canadian  Daily  News¬ 
papers).  We  are  confident  their  input  will  also  add  to  the 
strengthening  of  the  total  marketing  story. 

E&P  is  proud  to  add  its  initials  to  the  list  for  we  will  be 
presenting  our  43rd  annual  Newspaper  Promotion  Awards 
at  the  INPA  conference.  We  salute  the  108  award  winners, 
and  are  pleased  to  acknowledge  the  caliber  of  work  that  won 
the  42  First  Prizes  and  66  Certificates  of  Merit. 
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Letters _ 

TRIB  MISTAKES 

Unknowingly  perhaps,  Robert  Rin- 
kin’s  April  15  article  on  why  The  Trih 
failed  gave  away  another  reason  for  the 
New  York  tabloid’s  demise:  it  missed  the 
main  story. 

Rinkin  blames  lack  of  coordination. 
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management  planning,  and  poor  con¬ 
sumer  reaction  as  reasons  why  people 
didn’t  pick  up  copies  of  the  new  daily. 
And,  no  doubt,  these  were  important 
reasons. 

But  it  seems  to  this  observer  that  seri¬ 
ous  mistakes  were  made  in  the  planning 
and  management  of  the  paper,  and  that 
The  Trib’s  executives  clung  to  their 
theories  after  the  public’s  reaction  dem¬ 
onstrated  otherwise. 

Item:  Rinkin  points  out  that  deliveries 
were  a  problem,  that  people  couldn’t  get 
the  paper  early  enough.  There  was  a  pos¬ 
sible  solution,  this  being  to  publish  the 
paper  as  an  afternoon  paper.  A  step  as 
simple  as  this  could  have  saved  the  day, 
by  letting  the  commuters  who  purchased 
the  paper  at  subway,  bus  and  commuter 
rail  stations  do  the  job  of  suburban  dis¬ 
tribution  for  them — one  copy  at  a  time. 

Item:  Rinkin  points  up  the  fact  that 
The  Trib  had  developed  "a  small,  loyal 
audience.”  It’s  painfully  obvious  that 
this  was  not  what  The  Trib  needed. 
Therefore,  why  not  listen  to  the  63%  of 
those  polled  who  knew  about  the  paper 
but  did  not  buy  it  and  produce  a  product 
which  people  would  buy. 

For  better  or  for  worse,  Rupert  Mur¬ 
doch  did  this  with  the  New  York  Post, 
turning  a  loser  into  a  winner.  He  is  ap¬ 
parently  giving  the  people  what  they 
want — nearly  200,000  more  New  Yor¬ 
kers  read  the  paper  today  than  did  when 
Mrs.  Schiff  sold  it. 

The  Trib  could  easily  have  done  the 
same.  It  could  have  found  out  what  kind 
of  features  its  audience  wanted  (and  al¬ 
though  the  Newsprint  Information  Cen¬ 
ter’s  survey  released  shortly  before  the 
Trib’s  debut  for  example  noted  that 
readers  wanted  access  to  “how-to”  and 
hobby  features,  there  was  not  much  of 
that  in  the  new  paper).  It  could  have 


capitalized  on  the  resources  of  New 
York  City — students  at  Columbia,  good 
J-school  grads  from  elsewhere,  free¬ 
lancers  by  the  score — to  produce  stories 
that  people  would  want  to  read.  It  could 
have  courageously  conducted  investiga¬ 
tions  into  various  city  agencies  and  prob¬ 
lems — things  which  have  won  local  sta¬ 
tions  such  as  WCBS-tv  many  viewers  in 
return  for  the  effort  expended. 

What  impressed  me — a  freelance  writ¬ 
er,  columnist,  and  newspaper  “fan” — 
about  the  life  of  The  Trib  was  it’s  half¬ 
hearted  attitude.  At  least  on  the  surface, 
the  management  didn’t  seem  dedicated 
to  producing  a  product  for  the  general 
public.  Rather,  The  Trib  seemed  to  have 
been  aimed — and  rather  transparently 
so — at  the  space  buyers  at  various  adver¬ 
tising  agencies. 

For  sure,  Saffir  is  to  be  commended 
for  his  effort,  as  is  the  hard-working  and 
dedicated  staff.  But  unless  hard  work, 
dedication,  and  effort  are  mixed  with  a 
feel  for  the  market,  a  desire  to  serve  the 
readers  in  general,  and  the  willingness  to 
change — radically,  if  need  be — to  sell 
your  product,  unless  those  conditions  all 
exist,  the  sad  tale  of  The  Trib  will  be 
repeated,  with  newspaper  readers  the 
real  losers. 

Mark  A.  Kellner 

P.O.  Box  131 

Rego  Park,  N.Y.  11374 


Short  takes 


Officers  said  they  received  a  telephone 
call  from  the  woman  who  said  she  had 
placed  the  gag  in  her  own  mouth  after 
being  accussed  of  talking  too  much.  Lock 
Haven  (Pa.)  Express. 
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By  Vic  Cantone 
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-William  E.  Giles,  Editor. 
The  Detroit  News 


the  space  to  explore  them.  Why?  Because 
our  audience  is  smart,  critical  and 
skeptical.  We  can’t  do  our  Job  unless  we 
have  the  people’s  respect  and  their  trust. 
That’s  what  we’re  striving  to  do  every  day 
at  The  News.  Through  full,  fair  and  basic 
reporting.  If  you’re  trusted,  you’re 
needed.” 


“I  tell  our  reporters  three  things. 
“One,  get  it  right.  Two,  get  it  all.  Three, 
write  it  straight.  I  also  tell  them  something 
else:  Listen  to  people,  learn  from  people. 

Find  out  what  they  want  to  know,  and  what 
they  need  to  know. 

“We  deal  with  many  complex  stories. 
So  we’ve  got  to  take  the  talent,  the  time  and 
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E&P’s  43rd  annual  Promotion  Awards  Competition 


108  awards  presented  at  IN  PA  in  Houston 


By  George  Wilt 

From  a  field  of  nearly  1,200  entries 
submitted  by  newspapers  in  North 
America  and  Europe,  108  will  be  hon¬ 
ored  with  awards  for  promotion,  public 
relations  and  research  in  Editor  &  Pub¬ 
lisher’s  43rd  annual  Newspaper  Promo¬ 
tion  Awards  Competition. 

The  42  First  Prizes  and  66  Certificates 
of  Merit  will  be  presented  at  48th  annual 
International  Conference  of  INPA,  the 
International  Newspaper  Promotion  As¬ 
sociation,  held  in  Houston,  Texas,  May 
30  to  June  2.  The  awards  presentations 
will  be  made  at  an  Awards  Luncheon  on 
Friday,  June  2  at  the  Galleria  Plaza 
Hotel. 

Judging  for  the  competition  took  place 
in  Houston  for  print  entries,  under  the 
direction  of  Gene  Zuber,  Marketing 
Production  Manager  of  the  Houston 
Chronicle;  and  for  broadcast  entries  in 
San  Francisco,  supervised  by  Phil 
Geyer,  promotion  director  of  San  Fran¬ 
cisco  Newspaper  Printing  Company. 

Judging  was  accomplished  in  the  two 
cities  by  local  panels  of  judges,  with 
newspapers  in  the  Judging  cities 
excluded  from  the  competition. 

The  award-winners  and  all  other  print 
entries  will  be  on  exhibit  throughout  the 
INPA  Conference,  providing  an  “idea 
mine”  for  the  newspaper  and  newspaper 
organization  delegates.  Broadcast  win¬ 
ners  and  other  entries,  both  radio  and 
television,  will  be  aired  as  part  of  the 
conference  program. 

Categories  in  the  competition  include: 
editorial/circulation  in-paper  promotion; 
advertising  in-paper  promotion;  trade 
paper  promotion;  radio;  television; 
outdoor/posters;  circulation  carrier 
promotion;  market  data  promotion; 
newspaper  research;  public  relations/ 
community  service;  and  newspaper-in- 
education  promotion. 

Awards,  including  first  prize  plaques 
and  certificates  of  merit,  are  presented  in 
five  circulation  groups — newspapers 
under  15,000;  15-50,000;  50-100,000; 
100-200,000;  and  over  200,000. 

Multiple  Winners 

24  newspapers  or  groups  won  more 
than  one  award  in  the  1977  competition, 
with  the  Chicaffo  Tribune  repeating  as 
the  leading  award  winner  with  five 
awards.  Entries  submitted  by  Jo  Ellen 
Kitchen  won  two  First  Prizes  and  three 
Certificates  of  Merit.  Winning  four 
awards  were  Detroit  News,  New  York 
News,  and  the  Maidstone,  Kent  news¬ 
papers  in  England,  all  with  a  First  Prize 
and  three  Certificates  of  Merit. 


Three  awards  each  went  to  the  Cor¬ 
sicana  (Tex.)  Sun:  Contra  Costa  (Ca.) 
Times;  Muscatine  (la.)  Journal:  and 
Minneapolis  Star  &  Tribune. 

Winning  two  awards  each  were  the 
New  York  Times,  Vancouver  Sun;  Wash- 
inftton  Post;  Tucson  Star  Citizen; 
Biloxi  Newspapers:  Baton  Rouge  Times 
&  Advocate;  Bergen  (N.J.)  Record:  Los 
Angeles  Times;  Dallas  Morning  News; 
Cincinnati  Enquirer:  San  Bernardino 
Sun-Telegram;  San  Rafael  (Calif.) 
Independent! Press-Telegram;  Nevada 
State  JournallRadio  Gazette:  and  the 
Oklahoman  &  Times. 

In-paper  ad  winners 

Awards  were  presented  in  two  clas¬ 
sifications  of  in-paper  promotion,  a  field 
indulged  in  by  Just  about  every  news¬ 
paper  that  does  any  promotion  at  all,  and 
hence,  drew  the  largest  numbers  of  en¬ 
tries.  For  in-paper  ad  promoting  circula¬ 
tion  or  editorial.  First  prizes  were 
awarded  to;  Ashland  (Ohio)  Times 
Gazette;  Warren  (Ohio)  Tribune  Chroni¬ 
cle;  Rockford  Star  &  Register-Republic; 
Ottawa  Citizen:  and  Dayton  Newspa¬ 
pers.  Certificates  of  Merit  were  awarded 
to  the  Corsicana  Daily  Sun,  Tuesday's 
E.xpress  (Ashford,  Kent);  San  Angelo 
Standard-Times;  Contra  Costa  Times: 
Winnipeg  Tribune:  Christian  Science 
Monitor:  New  York  Times,  Vancouver 
Sun:  and  Washington  Post. 

The  Dayton  newspapers  winner  was  a 
series  of  ads  primarily  directed  to  kids, 
and  headlined,  “Hey  Kids,  Play  the 


aWs-fiiue. 


NEWSPAPER-IN-EOUCATION  das- 
sification  winner,  "Louisiana  Heri¬ 
tage"  was  submitted  by  Baton  Rouge 
Advocate  &  State  Times,  in  100- 
200,000  circulation  group. 
Summer  Selling  Game.  The  opener  was  a 
full-color  page  showing  a  game  board, 
with  follow-up  ads  in  spot  color,  offering 
prizes  for  subscriptions  to  both  the 
Journal-Herald  and  Dayton  News.  The 
Ottawa  Citizen  winner  promoted  out¬ 
door  writers  Tom  Sarsfield,  Dick 
Statham  and  Harry  Jennings,  with  the 
headline,  “Not  Just  any  Tom,  Dick  and 
Harry!)  (see  art).  Warren  Tribune- 
( Continued  on  page  10) 
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BEST  TRADE  AD — Double  spread  announcing  a  new  sports  section  was  part 
of  the  Chicago  Tribune's  "Sectional  Revolution"  campaign,  took  top  honors  in 
trade  paper  promotion  classification,  newspapers  over  200,000  circulation. 
The  Tribune  was  top  winner  with  five  awards  in  the  competition. 


Promotion  awards 

(Continued  from  page  9) 


Chronicle’s  winner,  in  color,  was  a  series 
headed,  “Spend  Sunday  with  a  Friend.” 
Rockford  newspapers  promoted  “the 
opinion,  the  analysis,  the  humor,  the  in¬ 
sight.” 

In  classification  2,  for  advertising  in¬ 
paper  promotion;  the  Detroit  News  took 
First  Prize  (over  200,0(X))  for  an  ad,  “A 
medium  well-done,”  showing  a  news¬ 
paper  on  a  steak  platter;  the  Greenville 
(S.C.)  News-Piedmont  (1(X)-250,0(X))  won 
for  a  classified  promotion  campaign, 
“Solve  the  case  of  the  Classified  Mys¬ 
tery,  and  win  $100.”  (see  art).  The  Titc- 
son  Star  and  Citizen  won  in  the  50- 
100,000  group,  and  Sioux  Falls  Argiis- 
Leader's  big  picture  testimonial  ads  won 
in  the  15-50,000  group.  The  Corsicana 
Sun  topped  the  under  15,000  classifica¬ 
tion. 

Certificates  of  Merit  were  awarded  to 
the  Miami  Herald,  Toronto  Star  and 
Chicago  Tribune  (over  200,000);  Baton 
Rouge  Times-Advocate  (100-200,000); 


Lansing  State  Journal  (50-100,000): 
Biloxi  Herald  and  South  Mississippi  Sun 
(15-50,000);  and  Muscatine  Journal 
(under  15,000). 

Only  one  First  Prize  plaque  was 
awarded  in  the  Trade  Paper  Promotion 
classification,  awarded  to  the  Chicago 
Tribune  for  a  campaign,  “The  Sectional 
Revolution.”  Certificates  of  Merit  were 
awarded  to  the  New  York  News  and 
Newsday  (over  200,000);  to  the  Bergen 
Record  (100-200,000)  and  the  Contra 
Costa  (Ca.)  Times  (under  100,000). 

Broadcast  entries 

Entries  in  both  radio  and  television 
classifications  were  judged  in  the  studios 
of  Snazelle  Films/VTR,  San  Francisco, 
under  the  supervision  of  Phillip  Geyer, 
promotion  director,  San  Francisco 
Newspaper  Printing  Company,  assisted 
by  Snazelle  vicepresident  Joseph 
Rainoldi. 

In  the  Radio  classification  47  news¬ 
papers  submitted  123  commercials.  The 
judging  panel  selected  the  New  York 
News  entry,  “a  musical  jingle  used  as  a 
‘doughnut’  to  promote  features  appear¬ 
ing  in  the  newspaper.”  One  of  the  things 


that  impressed  the  judges  most  was  that 
The  News  took  the  jingle  and  did  it  in 
two  different  musical  styles  to  appeal  to 
two  different  audience  segments.  The 
judges  awarded  a  Certificate  of  Merit  to 
the  Detroit  News  for  a  spot  called 
“Medicine  Ball,”  a  carrier  spot  per¬ 
formed  by  the  team  of  Dick  and  Bert.  A 
Certificate  of  Merit  was  awarded  to 
Newsday  fora  spot,  “Arizona.”  A  third 
Certificate  was  presented  to  the  Chicago 
Tribune  for  a  spot,  “sleeping  positions.” 
A  special  Certificate  was  awarded  to  the 
Chicago  Tribune  for  a  spot  promoting 
the  presentation  of  “Alice  in  Wonder¬ 
land,”  a  community  affairs  promotion  of 
the  Tribune. 

In  the  100-200,000  classification,  the 
judges  awarded  First  Prize  for  radio 
promotion  to  the  Toronto  Sun  for  a 
jingle,  “Joan  Sutton  and  Sports.”  Cer¬ 
tificates  of  Merit  were  awarded  to  the 
Greenville  News-Piedmont  for  a  classi¬ 
fied  spot,  and  to  the  Vancouver  Sun  for 
an  editorial  spot. 

The  judges  said  that  the  production 
quality  of  radio  spots  submitted  by 
newspapers  in  the  100-200,000  circula- 
(Continued  on  page  II) 
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Who  me? 


Not  just  any  Tom,  Dick  and  Harry! 


CAMPAIGN  TO  SUPPORT  THE  SYMPHONY  won  First  Prize  IN-PAPER  WINNER  for  newspapers  100-200,000  circula- 

for  Public  Relations/Community  Service  for  the  Corsicana  tion  was  this  promotion  for  three  of  the  Ottawa  Citizen's 

Sun  in  the  under-1 5,000  circulation  group.  The  Sun  won  outdoor  writers, 

three  awards  in  the  competition. 
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PUBLIC  RELATIONS  executives  ballot  to  pick  winners  in 
E&P  Promotion  Contest  in  Houston.  Left  to  right:  Connie 
Reid,  account  executive,  Korshak,  Chinchar  &  Strick¬ 
land,  Inc.,  Hugh  Cohn,  president.  Marketing  division. 
Pace  Advertising;  and  Jim  Ethridge,  Ethridge  Advertis¬ 
ing. 


EDUCATION  EXPERTS  judging  the  N.I.E.  Promotion  clas¬ 
sification  in  43rd  annual  E&P  Awards  Competition  are 
Dr.  Lois  Avery,  director  of  educational  services,  Houston 
Chronicle;  Mrs.  Marj  Newton,  Language  Arts  Consul¬ 
tant,  Harris  County  Dept,  of  Education;  and  Dr.  Shirley 
Rose,  assistant  superintendent,  Harris  County  Depart¬ 
ment  of  Education. 


tion  group  were  by  and  large  of  superior 
quality  to  those  submitted  by  the  bigger 
papers. 

in  the  50-100,000  circulation  group, 
the  judges  awarded  First  Prize  to  the  Ar¬ 
lington  Heights  (III.)  Daily  Herald  for  an 
editorial  promotion  spot.  No  winners 
were  selected  for  newspapers  with  circu¬ 
lations  under  50,000. 

In  the  Television  Promotion  classifica¬ 
tion,  First  Prize  (newspapers  over 
200,000)  was  awarded  to  the  Louisville 
Courier-Journal  for  a  spot,  “Quality 
Courier.”  Two  spots  submitted  by  New 
York  News,  one  titled  “Alimony"  and 
the  other,  “Sunday”  tied  in  the  scoring 
and  were  awarded  Certificates  of  Merit. 
A  Certificate  of  Merit  was  also  awarded 
to  the  Dallas  Morning  News  for  a  spot, 
“People.” 

In  the  circulation  group  for  news¬ 
papers  100-200,000  circulation  the  judges 
awarded  First  Prize  to  the  Cincinnati 
Enquirer  for  a  spot,  “Mother  and  Son.” 
No  Certificates  were  awarded. 

No  winners  were  selected  in  circula¬ 
tion  groups  under  100,000. 

The  award  winners  and  other  out¬ 
standing  entries  in  both  radio  and  televi¬ 
sion  classifications  will  be  presented  as 
part  of  the  program  at  the  IN  PA  Confer¬ 
ence  in  Houston. 

In  the  Outdoor/Poster  classification, 
the  Dallas  Morning  News  took  First 
Prize  (over  200,000)  for  an  outdoor  dis¬ 
play  promoting  the  “$25,000  Scramble.” 
A  Certificate  of  Merit  in  the  over- 200,000 
group  was  awarded  to  the  London  (Eng¬ 
land)  Daily  Mail.  First  Prize  (100- 
200,000)  was  awarded  to  the  San  Fran¬ 
cisco  E.xaminer  for  a  series  of  billboards 
featuring  the  slogan,  “Something  Exx- 


tra.”  In  the  design  treatment,  the  “X” 
became  an  element  promoting  various 
parts  of  the  newspaper,  (see  art).  A  Cer¬ 
tificate  of  Merit  was  awarded  to  the  Cal¬ 
gary  Herald.  First  Prize  (newspapers 
50-100,000)  was  awarded  to  the  San  Ber¬ 
nardino  Sitn-Telegrain  for  a  poster, 
“Know  the  score.”  Certificate  of  Merit 
for  50-100,000  circulation  papers  was 
awarded  to  the  Kent  Maidstone  (Eng¬ 
land)  Messenger. 

First  Prize  (newspapers  15-50,000) 
went  to  the  San  Rafael  Independent- 
Journal  fora  poster,  “Shop  the  I-J,  your 
friend  in  Marin.” 

For  Direct  Mail  Promotion  (news¬ 
papers  over  200,000)  First  Prize  was 
awarded  to  the  Chicago  Tribune  for  a 
series  of  mailings  featuring  3-D  items  to 
promote  various  classifications,  sections 
or  special  issues.  A  silk  flower  was 
mailed  to  promote  a  magazine  fashion 
section,  a  fortune  cookie  to  promote  help 
wanted,  a  measuring  cup  to  promote  the 
food  guide,  a  big  pen  to  promote  the  Fall 
School  Guide.  Certificates  of  Ment  for 
over  200,000  papers  went  to  the  New 
York  Times  and  the  Detroit  News. 

In  the  100-200,000  circulation  group  a 
Rochester  Gannett  campaign  to  promote 
advertising  from  the  legal  profession 
took  First  Prize,  with  a  Certificate  of 
Merit  to  the  Village  Voice. 

First  Prize  (newspapers^^O- 100,000) 
was  awarded  to  the  Tucson  (Az.)  News¬ 
papers  for  a  campaign  of  “slims”  featur¬ 
ing  old-fashioned  line  art,  and  with  copy 
promoting  Tucson  Roundup,  Food  Fair, 
Brides/Weddings,  Newcomers,  and 
other  special  sections.  Certificates  of 

(Continued  on  page  12) 


SOMETHING  EXTRA  campaign  of  the 
San  Francisco  Examiner  won  top  hon¬ 
ors  for  outdoor  promotion  newspapers 
100-200,000  in  E&P's  43rd  annual 
Promotion  Awards  Competition. 


DALLAS  MORNING  NEWS  won  First 
Prize  for  outdoor  classification  in  1977 
E&P  Promotion  Contest  with  painted 
bulletin  promoting  the  $25,000 
Scramble. 


Read 
the  I'd 


"YOUR  FRIEND  IN  MARIN"  series  of 
posters  won  First  Prize  in  the 
Outdoor/Posters  classification,  news¬ 
papers  15-50,000,  for  the  San  Rafael 
Independent-Journal. 
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SELECTING  THE  WINNERS  in  the  circulation/carrier 
promotion  category  are  Charles  B.  Harriman,  circulation 
director,  Houston  Chronicle;  John  Fearing,  director  of 
promotion  and  sales,  Texas  Daily  Newspaper  Associa¬ 
tion;  and  Buck  DuPuis,  Dupree  Advertising,  Inc. 


JUDGES  for  the  circulation/editorial  in-paper  classifica¬ 
tion  (left  to  right)  are;  Phil  Warner,  asst,  editor,  Houston 
Chronicle;  Myrna  Phillips,  vicepresident,  publicity, 
Foley's;  and  Marshall  Pengra,  president,  Marshall 
Pengra  Advertising. 


Promotion  awards 

(Continued  from  page  //) 


Merit  in  the  circulation  group  went  to  the 
Nevada  State  Journal,  Decatur 
Herald-Review,  and  Green  Bay  Press 
Gazette.  First  Prize  (newspapers  under 
50,000)  was  awarded  to  the  Michigan 
City  (Ind.)  News  Dispatch,  with  a  Cer¬ 
tificate  of  Merit  to  the  Racine  (Wis.) 
Journal-Times. 

Promoting  the  market 

A  First  Prize  and  a  Certificate  of  Merit 
for  Market  Data  Promotion  (newspapers 
over  200,000)  were  awarded  to  the  Los 
Angeles  Times,  the  plaque  going  for  a 
brochure,  “Los  Angeles  Market  and 
Media”  and  the  Certificate  for  “Book 
Review”  data  on  the  Los  Angeles  mar¬ 


ket  for  books.  Certificates  of  Merit  were 
also  awarded  to  the  Denver  Post  for 
“Picture  Denver”  and  to  the  Oklahoman 
<5  Times  for  a  desk  planner  and  calendar 
carrying  special  local  data  for  area  retail¬ 
ers. 

In  the  100-200,000  group.  First  Prize 
was  awarded  to  the  Madison  (Wis.) 
Newspapers,  with  Certificates  of  Merit 
to  the  Cincinnati  Enquirer,  and  the  Bing¬ 
hamton  Press.  The  Contra  Costa  Times 
took  top  honors  in  the  50-100,000  group, 
with  Certificates  to  the  San  Bernardino 
Sun-Telegram,  and  the  News-Te.xan 
Newspapers. 

The  Bilo.xi  Herald  and  South  Missis¬ 
sippi  Sun  won  First  Prize  for  market  data 
(15-50,000)  with  Certificate  of  Merit  to 
the  San  Rafael  Independent-Journal. 
Muscatine  Journal  won  First  Prize, 
newspapers  under  15,000  circulation. 


First  Prize  for  newspaper  research 
(over  200,000)  was  awarded  to  the  Min¬ 
neapolis  Star  and  Tribune  for  a  study 
made  before,  after  and  during  changes  in 
the  newspapers’  content,  format  and  sec¬ 
tions,  coincident  with  price  changes,  to 
determine  reader  reaction.  Certificates 
of  Merit  were  awarded  to  the  Phoenix 
Republic  &  Gazette  for  “Inside 
Phoenix,”  to  the  Washington  Post  for 
“Through  the  Looking  Glass,”  and  to 
the  Detroit  News  for  “Market  Detroit 
IV.” 

First  Prize  for  research,  newspapers 
100-200,000,  went  to  the  Orlando- 
Sentinel  &  Star  for  a  Graphics  Labora¬ 
tory,  testing  the  effect  of  headline  size  on 
newsstand  and  vending  machine  sales. 
Certificate  of  Merit  was  awarded  to  the 
Akron  Beacon  Journal.  First  Prize  (50- 
( Continued  on  page  13) 


TRADE  PAPER  classification  judges  are  Tom  Rogers, 
Rives,  Dyke/Y&R;  Mary  Gordon,  Vicepresident,  Photo¬ 
graphic  Laboratories;  and  Jim  Culberson,  Goodwin, 
Dannenbaum,  Littman  &  Wingfield,  Inc. 


BEST  DIRECT  MAIL  award  in  its  group  went  to  Tucson  News¬ 
papers,  the  Star  and  Citizen  for  this  series  promoting  spe¬ 
cial  sections. 
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BROADCAST  JUDGES — Picking  the  best  radio  and  televi¬ 
sion  classification  entries  are;  (left  to  right)  Bernard  Van- 
gran,  Executive  art  director,  Foote  Cone  and  Belding/Honig; 
Gregg  Snazelle,  president,  Snazelle  Films/VTR;  Brice  Schul¬ 
ler,  president,  Schuller,  Briggs  &  Mitchell;  Phil  Geyer,  San 
Francisco  Newspapers,  E&P/INPA  Liaison;  Laurie  Chase, 
director  consumer  affairs,  Hoefer-Amidei  Assoc.;  Paul 
Yoder.,  Castle  &  Cooke,  Inc. 


REACH  FOR  THE  STARS  promotion  won  First  prize  for  News- 
day  in  the  circulation  Carrier  classification,  and  picked  up 
34,000  Sunday,  7,000  daily  subs. 


You  can  ignore  this 
South  Mississippi  family, 


PICKING  THE  BEST  posters  and  billboards  are  (I  to  r) 
Howard  Greenwood,  vicepresident,  Winston  Network; 
Tilly  Pool,  Posters,  Inc.,  and  Mark  Nielsen,  regional  vp, 
Foster  &  Kleiser. 


or  \\yu  can  turn  the  paye 


ADVERTISING  IN-PAPER  judges  are  David  Keith,  direc¬ 
tor  of  corporate  communications,  Houston  Natural  Gas 
Corp.;  Wayne  Ford,  art  director,  Baxter  &  Korge  Studio, 
Inc.;  and  Vern  Zastrow,  advertising  director,  Houston 
Chronicle. 
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FIRST  PRIZE  winner  in  Market  Data  promotion  classification 
(newspapers  15-50,000)  was  awarded  to  the  Biloxi 
Herald/South  Mississippi  Sun. 


WinflDO 

:  The  Cmc  of  tfaeOuilfied  Mydcry. 


RESEARCH  EXPERTS  at  E&P  Contest  judging  pick  the 
winners.  Left,  Jim  Higginbotham,  Higginbotham  As¬ 
sociates,  Inc.;  and  Ben  Baldwin,  Smith,  Smith,  Baldwin 
&  Carlberg. 


DIRECT  MAIL  promotion  judges  in  Houston  are:  Mike 
O'Neill,  O'Neill  Marketing  services;  Herb  Barger,  classi¬ 
fied  advertising  manager,  Houston  Chronicle;  and  Dick 
Eaves,  Rives,  Dyke/Y&R. 


Promotion  awards 

{Continued  from  paf;e  13) 


Maidstone  (Kent)  Gazette,  and  the  Mas- 
eatine  Journal. 

In  the  Newspaper-in-Education  Pro¬ 
motion  classification.  First  Prize  (news¬ 
papers  over  200,000)  was  awarded  to  the 
Minneapolis  Star  &  Tribune,  for  a 
“Smile  Factory"  promotion,  with  spe¬ 
cial  material  written  by  school  children 
and  back-up  by  the  newspaper.  A  Cer¬ 
tificate  of  Merit  was  awarded  to  the  Ok¬ 
lahoman  &  Times  for  a  campaign  on  the 
American  Economic  System.  In  the 
100-200,000  circulation  group,  the  Baton 
Ronfie  Advocate  &  State  Times  won 
First  Prize  for  “Louisiana  Heritage,"  a 
newspaper  tool  for  parents,  teachers  and 
students  to  use  in  making  the  news  come 
alive  in  the  classroom  and  at  home.  For 
under  100,000  newspapers.  First  Prize 
went  to  Ettf’ene  (Ore.)  Register  Guard 
for  a  Saturday  newspaper  section,  asses¬ 
sing  ad  campaigns  and  new  products. 
Certificates  of  merit  in  the  group  were 
awarded  to  the  Janesville  (Wis.)  Gazette 
and  the  Daytona  Beach  News  aand 
Journal. 

The  awards  will  be  presented  at  a 
special  awards  luncheon  on  Friday,  June 
2  at  the  Galleria  Plaza  Hotel  in  Houston, 
by  Robert  U.  Brown,  publisher  and 
editor,  and  George  Wilt,  promotion  di¬ 
rector,  of  Editor  &.  Pl  bi.ishkr. 


100,000)  was  awarded  to  the  Sonth  Bay  safety  to  grade  school  children.  A  Cer- 
Daily  Breeze,  and  for  newspapers  under  tificate  of  Merit  was  awarded  to  the 
15,000  to  the  Muscatine  Journal.  Hartford  Conrant  for  a  series  of  Mental 

„  „  Health  lectures. 

Carrier  Promotion  50-100.000  group,  a  Certificate 

First  Prize  for  the  best  circulation  car-  of  Merit  only  was  presented,  to  the 
rier  promotion  (newspapers  over  Nevada  State  Journal  for  campaign  of 
200.000)  was  awarded  to Long  ads  promoting  “Power  of  the  Printed 
Island,  N.Y.  for  a  promotion  “Reach  for  Word"  submitted  by  area  advertising 
the  Stars,"  with  top  prizes  a  trip  to  Lon-  agencies  for  local  charities,  with  the 
don.  The  contest  instituted  during  a  price  agencies  getting  a  free  column.  The  cam- 
increase.  netted  a  34.000  increase  for  the  paign  drew  responses  from  15  agencies  in 
Sunday  paper,  and  7.000  for  the  daily  in  a  a  five-week  period.  For  newspapers  15- 
ten-week  promotion.  50.(K)0  the  Kentish  Express  took  First 

Certificates  of  Merit  were  awarded  to  Prize  with  “Hostess  "77" — a  promotion 
the  San  Jose  Mercury  &  News,  Des  including  a  fashion  show,  meat-cutting 
Moines  Register  &  Tribune,  and  Min-  and  cooking  demonstrations  and  other 
neapolis  Star  &  Trihnne.  events,  that  attracted  1 .000  readers. 

First  Prize  (newspapers  1(K)-2(K).000)  Walla  Walla  Union-Bulletin  won  a  Cer- 
went  to  the  Beri>en  Record  for  a  promo-  tificate  of  Merit  in  this  group.  In  the 
tion.  “Go.  go.  grow,  grow  with  the  Rec-  under  I5.0(X)  circulation  group,  the  Cor- 
ord."  with  a  $5.tK)()  jackpot.  The  promo-  sicana  San  won  First  Prize  with  a  “Sup- 
tion  used  specially  designed  material  that  port  the  Symphony"  promotion  to  raise 
was  also  adapted  for  in-paper  use.  Cer-  funds  for  three  Dallas  Symphony  Con- 
tillcates  of  Merit  in  the  circulation  group  certs  to  be  held  in  Corsicana.  The  promo- 
were  awarded  to  the  Wilmington  News-  tion  raised  $25,000  in  the  two-month 
Journal,  and  the  Wichita  Eagle  &  Bea-  campaign,  and  provided  the  Sun  with 
con.  testimonials  to  the  paper's  pulling 

First  Prize  (50-100.000)  went  to  Lan-  power.  Certificates  of  Merit  went  to  the 
caster  (Pa.)  Newspapers  for  a  “50/100 
‘Winners  Circle'  promotion"  that  pro¬ 
duced  13,400  new  starts,  with  Certifi¬ 
cates  of  Merit  to  the  New  Westminster 
(B.C.)  Columbian,  and  the  Somerset 
(Ky.)  Commonwealth-Journal .  First 
Prize  for  newspapers  under  50,000  went 
to  the  Palm  Springs  (Ca.)  Desert  San  for 
a  promotion.  “Come  Fly  with  Us."  with 
carriers  getting  a  flight  in  a  Cessna  over 
the  North  Island  Naval  Air  Station,  a 
tour  of  the  control  tower,  and  a  flight  log. 

In  the  Public  Relations/Community 
Service  classification.  First  Prize  (over 
200.000)  was  awarded  to  the  In¬ 
dianapolis  Star  &  News,  for  their  Green 
Flag  Safety  Award  program,  promoting 


Solve  The 
jCase  of  the 
\  Classified 
(4,gMyster>!. 


Origin  of  the  competition 

The  promotion  awards  competition 
originated  in  1932,  when  the  National 
Newspaper  Promotion  Association 
asked  E&P  to  “focus  attention  of  the 
newspaper  business  on  promotion  and 
recognize  outstanding  efforts  of  promo¬ 
tions  managers  .  .  .  and  to  create  proper 
appreciation  to  proprietors,  publishers 
and  promotion  men  themselves  on  the 
importance  of  their  work  in  newspaper 
development." 
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CLASSIFIED  MYSTERY  campaign  won 
First  Prize  for  advertising  in-paper 
ads,  100-200,000,  for  the  Greenville 
(S.C.)  News  and  Piedmont. 


Jim  Pauloski 

Public  relations-minded 
exec  to  lead  promoters 


By  Celeste  Huenergard 

Jim  Pauloski  has  cheered  from  the 
sidelines  of  the  Indianapolis  500  for  over 
20  years. 

He  can  tell  you,  for  example,  that  the 
first  race  was  held  in  1912  and  clocked  a 
devastating  speed  of  75  m.p.h. — or  that 
Indianapolis  once  billed  itself  as  the  auto 
capital  of  the  world,  churning  out  40  dif¬ 
ferent  models  a  year.  He  has  escorted 
the  likes  of  Dinah  Shore  and  Shirley 
MacLaine  to  the  Indy’s  victory  circle 
and  a  much  photographed  kiss  on  the 
winner’s  cheek.  And  he  has  even  taken 
his  parents  for  a  spin  around  the  devilish 
2'/2-mile  track  in  the  family’s  Plymouth 
sedan. 

But  this  year,  the  director  of  public 
relations  and  promotion  for  the  /«- 
dianapolis  Star  and  News  will  have  to 
settle  for  final  race  results  from  a  tv 
screen  in  a  Texas  hotel  room. 

The  day  of  the  race,  Pauloski  will  be 
tied  up  accepting  the  president’s  gavel  at 
the  International  Newspaper  Promotion 
Association’s  annual  meeting  in  Houston 
(May  30  to  June  2). 

And  he  couldn’t  be  happier,  he  says. 

Pauloski  watched  his  first  Indy  500  in 
1953  while  a  senior  in  social  services  at 
Indiana  University.  A  part-time  job  as 
a  track  safety  patrolman  got  him  through 
the  gates  for  the  next  10  years. 

A  past  IN  PA  president  and  former  pr 
director  at  the  Star  and  News,  Howard 
Wilcox  helped  Pauloski  land  his  first  Job 
with  the  papers  in  1953,  selling  advertis- 
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ing  space  for  the  Sunday  magazine.  Wil¬ 
cox’s  own  romance  with  the  500  began 
after  his  father  won  it  in  1919. 

Pauloski  moved  to  the  Hiintinf{ton 
(Ind.)  Herald-Press  as  business  manager 
several  years  later.  He  refers  to  the  9,500 
circulated  daily  as  “the  finest  course  in 
newspapering  I  ever  took.’’ 

His  next  stint  was  as  business  manager 
of  Our  Sunday  Visitor,  the  largest 
Catholic  publishing  house  in  the  world 
and,  according  to  Pauloski,  one  of  the 
first  to  pioneer  preprinted  collection  en¬ 
velopes. 

He  returned  to  the  Star  and  News  in 
1964  as  director  of  public  relations  and 
personnel.  A  department  restructuring  in 
1971  handed  him  the  title  of  public  rela¬ 
tions  and  promotion  director. 

With  14  years  of  related  experience 
what  does  Pauloski  hope  to  accomplish 
during  his  tenure  as  president  of  INPA? 

“1  really  want  to  improve  newspapers’ 
public  relations  at  the  grass  roots  level. 
Too  many  people  think  the  press  is  just 
looking  out  for  its  own  interests.  1  want 
to  get  the  public  to  understand  the  role  of 
the  press.  And  1  don’t  mean  putting  out 
putT  pieces  about  how  much  money  the 
paper  gives  to  charity  and  how  great  we 
are.’’ 

Pauloski  feels  that  most  newspapers 
have  no  concept  of  what  public  relations 
should  be. 

“They  don’t  even  have  a  set  plan  of 
what  they  want  out  of  a  pr  program  and 
how  to  do  it,”  he  added.  “Newspapers 
get  turned  off  by  pr  people  anyway.  They 


equate  us  with  hundreds  of  handouts  and 
saving  a  corporation’s  face.  And  lots  of 
editors  have  lost  good  people  to  better 
paying  pr  jobs.” 

Good  pr,  according  to  Pauloski,  starts 
with  a  department’s  self  examination. 

“You’ve  got  to  equate  what  you  have 
with  what  you  want,”  he  explained.  “Pr 
doesn’t  put  the  first  dollar  in  the  cash 
register  like  advertising  and  circulation, 
but  it’s  important.” 

Pauloski  said  newspapers  should  take 
a  closer  look  at  the  community  activities 
they  sponsor. 

“They  should  ask  themselves  if 
they’re  getting  enough  benefit  from  the 
time  and  dollars  invested  in  certain 
events.  Would  they  be  better  off  running 
ads  telling  what  they  do  and  how,  instead 
of  filling  a  full  page  about  the  all-star 
basketball  game  they  sponsor.” 

Editorial  staffers  and  their  relationship 
with  readers  also  should  be  promoted 
more  heavily  than  they  are,  Pauloski 
said. 

“Unlike  tv  news  people,  newspaper 
columnists  and  writers  come  off  as  non¬ 
entities.  People  say  they  don’t  trust 
newspapers  as  much  as  they  do  tv.  This 
could  h»e  because  they  can’t  relate  with 
print  people  like  they  can  with  a  tv  an¬ 
chorman.  Our  readers  can’t  believe  that 
our  two  papers  have  more  people  in  their 
newsrooms  than  all  the  tv  and  radio  sta¬ 
tions  in  Indiana  together.” 

While  Pauloski  emphasized  the  pro¬ 
motion  of  staffers  through  in-house  ads,  he 
warned  that  newsroom  jealousies  over 
the  featured  writers  could  cause  prob¬ 
lems. 

“Say  you  want  to  play  up  the  enter¬ 
tainment  editor.  Right  away  you  get  10 
people  who  are  groused.  ‘Why  him,’ 
they  say.  ‘I’ve  been  here  20  years!’  I’ve 
had  ads  killed  by  managing  editors  who 
were  concerned  that  if  you  ran  one  per¬ 
son,  you’d  have  to  run  everybody.  This 
is  not  very  conducive  to  what  we’re  try¬ 
ing  to  do,  and  jealousy  is  the  only  word  I 
know.” 

Pauloski  has  tried  to  avoid  hurt  feel¬ 
ings  in  the  newsroom  by  running  group 
shots  of  the  staffers. 

Number  two  on  his  INPA  agenda  is  a 
desire  to  enhance  promotion’s  image,  a 
department  which  he  said  many  newspa¬ 
pers  think  of  only  as  a  step  child. 

“Too  often  promotion  is  not  viewed  in 
the  initial  stages  of  another  sector’s  proj¬ 
ects.  This  is  a  mistake  because  it  should 
be.  We’ve  got  a  lot  to  contribute.” 

Does  Pauloski  regret  not  being  able  to 
see  this  year’s  race  in  person? 

“Not  really.  The  paper  doesn’t  par¬ 
ticipate  in  the  race  but  half  our  news¬ 
room  is  down  there.  If  there  were  a  bar, 
we’d  go  broke,”  he  laughed. 

Pauloski  did  point  out,  however,  that 
the  Star  and  News  offer  readers  a 
souvenir  and  wrapup  edition  of  their 
city’s  greatest  tourist  attraction. 
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Udall  measure 
blasted  by 
publisher 

The  owner  and  publisher  of  one  of  the 
country’s  largest  independent  local 
newspapers  has  leveled  a  blast  against 
the  recently  formed  independent  Local 
Newspaper  Association,  calling  it  a  lob¬ 
bying  group  seeking  special  interest 
legislation. 

Malcom  Borg,  owner  and  publisher  of 
The  Record  in  Bergen  County,  N.J.,  told 
E&P,  “I  feel  it  is  a  lobbying  group.  They 
have  hired  a  lawyer  in  Washington  in 
order  to  lobby  with  U.S.  Senators  and 
Representatives  to  get  support  for 
Senator  Udall’s  bill. 

“I  think  its  ironic  that  editorial  people 
all  over  the  country  are  screaming  for 
equality  for  all  and  now  these  publishers 
are  looking  for  special  legislation  under 
the  Internal  Revenue  Code  to  benefit 
themselves,”  he  said. 

“The  newspaper  industry  is  trying  to 
seek  continuation  of  family  ownership 
through  special  legislation  which,  to  my 
knowledge,  no  other  company  in  the 
United  States  enjoys. 

“A  free  press  is  guaranteed  under  the 
U.S.  Constitution,  but  what  they  are  ask¬ 
ing  for  is  additional  provisions  that  are 
not  afforded  to  any  other  U.S.  owners  or 
businesses. 

“Why  should  newspaper  publishers 
have  tax  advantages  that  no  other  U.S. 
citizens  have?  1  am  not  going  to  take  part 
in  lobbying  for  special  legislation  for  the 
newspaper  industry.  We  are  a  business 
like  any  other  business.  If  publishers 
want  to  scream  First  Amendment  in  call¬ 
ing  for  this  special  legislation,  then  1  say 
phooey.” 

Representative  Morris  Udall 
(D.-Ariz.)  had  originally  introduced  a  bill 
last  year  called  the  Independent  Local 
Newspaper  Tax  Act,  but  when  the  bill 
stalled  in  the  House  Ways  and  Means 
Committee,  he  submitted  a  substitute  bill 
last  month.  The  bill  is  aimed  at  offering 
estate  tax  relief  for  owners  of  indepen¬ 
dent  local  newspapers.  The  purpose  of 
the  bill  is  aimed  at  offering  these  tax  ad¬ 
vantages  to  make  it  economically  feasi¬ 
ble  for  owners  to  pass  newspapers  on 
within  a  family  rather  than  to  force  an 
owner  to  sell  out  to  a  group. 

Like  his  original  bill,  the  new  bill  calls 
for  the  creation  of  a  tax  free  trust  ac¬ 
count  into  which  a  publisher  could  put 
money  to  be  used  to  pay  inheritance 
taxes.  There  are  some  differences  be¬ 
tween  Udall’s  original  bill  and  his  new 
version,  one  of  which  redefines  the  term 
“independent  local  newspaper”  to  in¬ 
clude  not  only  individual  newspapers, 
but  also  newspaper  groups  all  of  whose 
member  papers  are  published  in  one 
state. 
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The  official  purpose  of  the  Indepen¬ 
dent  Local  Newspaper  Association  as 
stated  in  its  articles  of  incorporation  is 
“to  promote  and  enhance  the  common 
business  interest  of  independent  local 
newspapers  in  all  legal  and  appropriate 
ways  by:  (I)  efforts  to  preserve  indepen¬ 
dent  local  newspapers  so  that  they  can 
provide  the  public  with  diverse  and  inde¬ 
pendent  editorial  viewpoints  and  news 
policies  in  all  parts  of  the  United  States, 
fulfilling  the  purpose  of  the  guarantee  of 
freedom  of  the  press;  (2)  by  promoting 
better  business  methods  and  encouraging 
cooperation  among  independent  local 
newspapers;  and  (3)  by  efforts  including 
the  dissemination  of  information,  the 
creation  of  a  more  favorable  business 
climate  and  the  direct  support  of  legisla¬ 
tion  for  the  preservation  of  independent 
local  newspapers.” 

The  articles  of  incorporation  further 
state,  however,  that  the  association  shall 
not  be  organized  for  profit,  shall  not  en¬ 
gage  in  a  regular  business  of  a  kind  ordi¬ 
narily  carried  on  for  profit,  that  no  part 
of  the  net  earnings  of  the  association 
shall  inure  to  the  benefit  of  any  member 
of  the  association  or  other  individuals; 
and  that  the  association  shall  not  be  op¬ 
erated  for  the  private  benefit  of  any 
member  of  the  association  or  other  indi¬ 
vidual. 

Annual  membership  dues  for  those 
joining  the  Independent  Local  News¬ 
paper  Association  are:  $5,000  for  news¬ 
papers  (or  one-state  groups)  with  a  circu¬ 
lation  of  over  50,000;  $3,()00  for  news¬ 
papers  with  circulation  from  25,000  to 
50,000;  $2,000  for  newspapers  with  circu¬ 
lation  from  5,000  to  25,()00;  and  $1,000 
for  newspapers  with  a  circulation  of 
under  5,000.  Membership  dues  for 
weekly  newspapers  is  $200  per  year. 

Counsel  for  the  association  is  Morris 
Levin  of  the  firm  of  Levin  &  Toomey  of 
Washington,  D.C.  Levin  also  rep¬ 
resented  newspapers  in  gaining  passage 
of  the  Newspaper  Preservation  Law. 

Affiliated  makes  deal 
for  book  publisher 

Affiliated  Publications  Inc.,  which 
owns  the  Boston  Globe,  has  taken  an 
option  on  part-ownership  of  Pequot 
Press,  a  paperback  book  publisher  in 
Chester,  Conn.,  in  return  for  a  loan. 

“We  have  made  an  investment  of 
money  in  Pequot  Press.  And  we  are 
going  to  work  jointly  on  the  sale  of 
paperbacks  about  New  England,”  John 
1.  Taylor,  president  of  Affiliated,  said. 

Taylor  said  Affiliated  was  interested  in 
reprinting  as  paperback  books  a  series  on 
historic  Massachusetts  which  were  dis¬ 
tributed  by  the  Globe  as  ad-free  supple¬ 
ments  during  the  bicentennial  year. 


Corning  Glass 
sponsors  ‘Action 
Line’  conference 

Esther  Peterson,  special  assistant  to 
the  President  for  Consumer  Affairs,  will 
be  the  keynote  speaker  at  the  first  na¬ 
tional  conference  of  action  line  jour¬ 
nalists  opening  on  September  18  in  Corn¬ 
ing,  N.Y. 

The  conference,  sponsored  by  Corning 
Glass  Works,  is  being  planned  with  the 
help  of  an  action  line  steering  committee. 
The  action  line  writers  and  broadcasters 
are  a  network  of  communicators  who 
help  resolve  consumer  complaints.  They 
help  consumers  get  satisfaction  when  a 
problem  arises  with  an  institution — 
government  or  business. 

The  steering  committee  working  with 
Corning  includes:  Cynthia  Kallman,  au¬ 
thor  of  “Get  Help,  Tell  it  to  George,”  a 
column  that  originated  in  the  former 
Hartford  Times  and  now  is  carried  by  the 
Joiirnal-lnqiiirer,  Manchester,  Connec¬ 
ticut;  Rita  Levine,  director  of  WELI's 
“Call  for  Action,”  New  Haven,  Connec¬ 
ticut;  and  Jane  Sullivan,  author  of  “Ac¬ 
tion  for  You,”  which  appears  in  the  New 
Haven  Reffister,  New  Haven,  Connec¬ 
ticut. 

It  will  be  the  first  time  that  more  than 
400  action  line  writers  and  broadcasters 
have  been  invited  to  a  conference  where 
they  can  share  techniques  for  handling 
consumer  complaints. 

Besides  Peterson,  a  number  of  other 
guest  experts  will  participate,  including 
representatives  from  consumer  action 
panels,  such  as  MACAP  (Major 
Appliance  Consumer  Action  Panel). 

Informal  surveys  conducted  in  plan¬ 
ning  for  the  conference  have  indicated 
that  many  different  techniques  are  used 
by  action  line  journalists  and  that  many 
of  them  are  anxious  to  identify  new  or 
better  techniques  for  solving  consumer 
problems. 

Corning  is  conducting  a  survey  of  ac¬ 
tion  line  journalists  to  develop  an  infor¬ 
mation  base  to  be  used  at  the  conference. 
This  survey  is  being  mailed  to  over  400 
writers  and  broadcasters  who  are  listed 
as  action  line  personnel. 

Information  about  the  conference  is 
available  by  writing  Harland  W.  Warner, 
Manager,  Consumer  Information,  Con¬ 
sumer  Products  Division,  Corning  Glass 
Works,  Corning,  New  York  14830. 

Weekly  folds 

L’ Unite,  a  French-language  weekly 
newspaper  that  was  launched  less  than  3 
months  ago,  has  ceased  publication. 
Managing  editor  Henriot  Gingras  blamed 
distribution  problems  for  the  paper’s 
demise.  Only  5  issues  made  it  to  the 
stands,  he  said.  L’Unite  had  a  pro¬ 
federalist  editorial  policy  and  had  hoped 
to  become  a  daily  in  September. 
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In  defense 
of  utility 
advertising 

By  John  H.  Francis  Jr. 

Although  the  amount  of  money  spent 
on  paid  communications  by  investor- 
owned  electric  utilities  is  quite  small,  the 
extent  and  content  of  such  paid  com¬ 
munication  and  the  ultimate  responsibil¬ 
ity  for  its  cost  continues  to  attract  critics. 

The  individual  consumer  somehow  has 
the  belief  that  if  an  electric  utility  discon¬ 
tinued  advertising,  his  monthly  bill 
would  be  reduced.  Some  believe  by  a 
considerable  amount! 

There  is  a  basic  fallacy  in  this  question 
which  needs  to  be  cleared.  The  fallacy  is 
that  money  would  be  saved  by  cutting 
out  advertising.  Not  true  ...  the  reverse 
is  the  fact:  it  would  cost  electric  utilities 
a  good  deal  more  money  to  handle  our 
required  communications  if  we  had  to 
eliminate  paid  comrnunications. 

We  know  that  our  customers  require 
answers.  We  know  our  customers  are 
vocal.  We  know  they  will  question  such 
items  as  the  fuel  adjustment,  higher  bills, 
construction  programs,  plant  sites,  sub¬ 
station  sites,  right-of-ways,  inflationary 
impacts — and  scores  of  other  items. 

How  could  we,  in  the  absence  of  ad¬ 
vertising,  satisfy  these  needs? 

Our  informational  advertising  pro¬ 
grams  represent  a  continuing  effort  to 
provide  customers  with  information  they 
must  have  to  intelligently  decide  the 
course  they  feel  we  should  take  in  main¬ 
taining  good  electric  service  at  a  reason¬ 
able  price  with  a  minimum  of  environ¬ 
mental  impact.  Over  this  period,  we  have 
communicated  with  our  customers  about 
a  number  of  things: 

— Because  of  the  importance  of  con¬ 
serving  our  Nation’s  natural  resources, 
we  have  actively  encouraged  the  wise  use 
of  electricity  and,  in  fact,  the  wise  use  of 
all  energy.  We  have  told  our  customers 
how  to  use  appliances  more  efficiently, 
how  to  save  on  hot  water,  or  how  to  cut 
down  on  the  use  of  electricity  if  they  have 
air  conditioners. 

— Because  the  cost  of  oil  which  we  use 
to  generate  about  509?  of  our  electricity 
has  skyrocketed,  we  communicate  to 
help  customers  understand  that  their 
bills  have  to  reflect  this  major  cost  in¬ 
crease.  Such  communication  should  re¬ 
duce  the  number  of  complaints  we  re¬ 
ceive  and  the  high  cost  of  handling  indi¬ 
vidual  complaints. 

— Because  we  are  committed  to  the 
increased  employment  of  minorities  and 
the  hiring  of  career  women,  we  must  ad- 

(John  H.  Francis  Jr.  is  director  of  cor¬ 
porate  communications  at  Florida  Power 
&  Light  Co.,  Miami,  Fla.  The  utility  cur¬ 
rently  has  an  ad  budget  of  $1,000,000, 
about  half  of  which  is  invested  in  news¬ 
papers.) 
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vertise  to  attract  minorities  and  women. 

— Because  electricity,  while  a  useful 
and  essential  servant,  can  be  dangerous, 
we  advertise  on  safety. 

— Because  we  have  to  obtain  large 
amounts  of  new  capital  with  which  to 
construct  new  facilities,  we  advertise  to 
attract  investors. 

— Because  at  times  we  must  briefly 
interrupt  service  to  neighborhoods  while 
repairs  or  new  facilities  are  being  in¬ 
stalled,  we  advertise  to  notify  these  cus¬ 
tomers  in  advance  so  that  they  will  not 
be  caught  by  surprise. 

While  there  are  several  other  examples 
of  the  kind  of  advertising/communication 
in  which  we  engage,  one  very  important 
type  deserves  serious  attention:  com¬ 
munication  about  the  future  need  for 
electricity  and  the  necessity  to  get  our 
future  facilities  built  on  time  and  at 
reasonable  cost. 

In  order  to  assure  an  adequate  supply 
of  energy  for  the  future,  we  must  have  a 
fully  informed  public  willing  to  make  the 
necessary  economic  and  environmental 

Now  that 
wete  running 
outofoilandgas, 
is  nuclear  energy 
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future? 
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tradeoffs.  If  it  takes  advertising  to  gain 
public  understanding  of  this  fact,  then 
such  advertising  is  certainly  in  the  public 
interest.  Thus,  we  feel  that  the  use  of 
paid  advertising  is  necessary  when  we 
wish  to  provide  information  in  our  own 
words  and  in  our  own  way  where  we  are 
clearly  identified  as  the  source  and  can 
be  held  responsible  for  what  we  do  say. 

In  view  of  the  consequences  of  in¬ 
adequate  communication  on  the  variety 
of  problems  which  today  affect  our  abil¬ 
ity  to  provide  good  service,  it  would 
seem  that  management  might  legiti¬ 
mately  earn  the  criticism  of  our  custom¬ 
ers  if  it  should  fail  to  communicate. 

The  necessity  to  communicate  cannot 
be  avoided  and,  therefore,  should  not  be 
discouraged. 

The  question  then  becomes:  just  what 
kind  and  amount  of  communication  is  a 
reasonable  and  necessary  expense? 

— To  provide  essential  energy  for  the 
needs  of  both  present  and  future  con¬ 
sumers,  we  must  have  public  under¬ 
standing  based  on  factual  information. 

— To  assure  that  electric  service  is  de¬ 
livered  and  used  safely,  we  must  com¬ 
municate. 

— To  encourage  consumers  to  use  all 
energy  wisely  and  to  assume  some  re¬ 
sponsibility  for  the  size  of  their  utility 
bills  during  a  period  of  rising  prices,  we 
must  communicate. 

— To  gain  public  understanding  that 
we  must  invest  in  extensive  research  and 
development  to  better  serve  them  in  the 
future,  we  must  communicate  with  that 
public. 

These  are  all  reasonable  and  necessary 
communications  to  the  public  that  are  as 
much  a  part  of  our  service  responsibility 
as  transformers  or  switch-gear  or  line 
trucks  or  meter  readers  or  computers. 

Prudent  management  dictates  that  the 
least  expensive  method  to  reach  our  cus¬ 
tomers  is  via  paid  space  or  bought  time! 
The  cost  of  advertising,  which  amounted 
to  73  cents  per  Florida  Power  &  Light 
customer  in  1977,  about  6C  per  month, 
should  be  considered  a  business  ex¬ 
pense  in  the  historic  pattern  for  all 
businesses.  A  utility  should  not  be  sin¬ 
gled  out  to  be  discriminated  against. 

Governmental  restriction  of  advertis¬ 
ing  is  not  only  questionable  from  the 
standpoint  of  policy;  it  is  also  inherently 
suspect  constitutionally.  The  United 
States  Supreme  Court,  in  Biaelow  v.  V/r- 
ffinia,  421  U.S.  809(1975),  made  it  abun¬ 
dantly  clear  that  advertising  enjoys  a 
large  measure  of  First  Amendment 
protection — especially  advertising  which 
contributes  to  the  public  debate  on  topi¬ 
cal  and  controversial  subjects. 

The  maximization  of  the  free  flow  of 
truthful  information  is  essential  to  our 
political  and  economic  systems.  To  in¬ 
hibit  this  flow  in  any  way  is  to  run 
counter  to  the  forces  which  have  shaped 
our  society  since  the  inception  of  the 
nation. 
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Newspaper  ads  sell 
tours  in  Bahamas 


A  national  and  regional  advertising 
campaign  for  the  Bahamas  Ministry  of 
Tourism — the  second  largest  (after 
Canada)  government  travel  account  in 
terms  of  media  spending  in  the  U.S. — is 
running  currently  in  newspapers. 

The  overall  campaign  is  budgeted  at 
$4.5  million  and  marks  the  first  major 
consumer  advertising  to  be  created  for 
The  Bahamas  by  N  W  Ayer  ABH  Inter¬ 
national,  New  York,  since  that  agency 
won  the  account  last  September. 

Ayer  has  created  a  theme  that  posi¬ 
tions  The  Bahamas  as  “The  endless  is¬ 
lands  with  endless  possibilities.”  Con¬ 
sumers  will  also  continue  to  be  reminded 
that  “It's  Better  In  The  Bahamas,”  a 
carry-over  line  developed  when 
McCann-Erickson  serviced  the  account, 
and  it  has  been  incorporated  into  a  new 
Commonwealth  logotype  being  used  in 
the  advertisements. 

The  heavy  newspaper  advertising 
campaign  scheduled  to  run  through  the 
end  of  the  year  in  40  newspapers,  cover¬ 
ing  the  Midwest  and  East  Coast,  relates 
the  new  theme  directly  to  various  price- 
appeal  package  tours  being  offered  by 
operators  of  one-stop  charters  and  ad¬ 
vance  booking  charters.  One  of  the 
advertisements  that  will  be  running  in 
Chicago  newspapers,  for  example,  is 
headlined,  “At  $199.95  the  possibilities 
are  endless  in  The  Bahamas.” 

The  newspaper  advertisements  will  be 
carried  in  such  publications  as  the  New 
York  Times,  New  York  News,  New  York 
Post,  Newsday,  Bergen  Record, 
Philadelphia  Inquirer,  Philadelphia  Bul¬ 
letin,  Miami  Herald,  Jewish  Floridian, 
Atlanta  Constitution,  Atlanta  Journal, 
Baltimore  Sun,  Washin}>ton  Star,  Wash- 
infiton  Post,  Pittsburgh  Press,  Detroit 
News,  Cleveland  Plain  Dealer,  Cleve¬ 
land  Press,  Houston  Chronicle,  Dallas 
Times  Herald,  Chicago  Tribune, 
Chicago  Sun  Times,  Boston  Globe  and 
Buffalo  News. 

The  all-media  campaign  for  The 
Bahamas  was  developed  following  ex¬ 
tensive  research  by  N  W  Ayer  among 
prospective  travelers  to  warm  climates. 
Some  1,200  men  and  women  in  various 
markets,  and  representing  different  age 
groups  and  lifestyles,  weic  interviewed 
and  asked  to  react  to  16  advertising  con¬ 
cepts  that  positioned  different  appeals  re¬ 
lated  to  The  Bahamas.  These  concepts 
were  rated  in  terms  of  their  importance 
to  the  vacationer,  their  uniqueness,  and 
their  credibility. 

The  most  popular  position  was  that 
which  the  agency  termed  “atmosphere.” 
This  most  preferred  concept  was  ex¬ 
pressed  as  follows  by  agency  researchers: 
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At  $199195 

the  possibilities  aie  endless 
inlhe  Bahamas. 


The  endless 
islands  with  endless 
pos«Miti» 

Th«  Bahamas 
have  more  things  to  do 
and  places  to  do  them 
than  you’d  ever 
imagine. 

There’s  gcdfing, 
beaching,  tennis  and 
scuba.  Boats  to  sail. 
Fish  to  catch.  Every 
day  brings  a  new 
dream  to  follow. 

And  oh,  our  en¬ 
chanting  evenings. 

You  can  spend  them 
wining,  dining  and 
gambling.  Dance 
cheek  to  cheek  beneath 
the  stars  or  stroll  hand 
in  hand  on  a  moonlit 
beach. 

Our  beautiful 
Bahamas  vacatkms  are 
wailing  ftw^  you  in 
Nassau/Par^ise  Island, 
Freeport/Lucaya  and 
the  Out  Islands.  And 


with  our  wonderful 
prices  you  don’t  have 
to  wait  to  entoy  them. 

Vbucannend 
7  idghts  in  tebulous 
Freeport  lor  *19995 
to  *29995.  round*trip 
air  fore,  ho^ 
acconunodatkms,  all 
ground  transfers, 
and  US.  departure 
tax  included. 
Your  MTl  Vaca¬ 
tions’  package  gives 
you  your  choice  of  8 
luxurious  hotels.  De¬ 
partures  from  Chicago 
every  Tuesday  and 
Wednesday  via  Delta 


Airlines.  Prices  are 
per  person,  double  oc¬ 
cupancy.  Your  Travel 
A^t  has  complete 
details. 

Our  packages, 
like  our  powIbUmes. 
are  endless. 
WrVe  planned  a 
world  of  vacations  that 
let  you  enioy  our  island 
world.  You  can  lose  yow 
heart  to  charming 
Nassau/IVadise  Island 
for  $75-S285.  Or  fall 
under  the  spell  of 
Freeport/Lwaya  for 
$85-1173.  Out  of  this 
world  Out  Island 
vacations  range  from 
*77-1193. 

All  these  pack¬ 
ages  are  per  person, 
double  occupancy,  and 
do  not  include  air  fare. 
For  instant  reserva- 
see  your  Travel 
Agent  or  <^1  toll-free 
(800)  327-0787. 


BaHdMas 

Running  in  40  papers 

“It's  easy  to  find  exactly  the  kind  of 
vacation  atmosphere  you'd  enjoy  in 
these  islands.  You  can  have  kick-off- 
your-shoes  informality  or  you  can  have 
dress-up  elegance  and  sophistication. 
You  can  mingle  with  others  or  have 
complete  privacy.  You  can  be  active  or 
lazy.  All  the  choices  are  yours.” 

From  this  position,  N  W  Ayer  has  de¬ 
veloped  newspaper,  television,  radio  and 
magazine  advertising. 

Cost  of  false  ads 
is  also  a  penalty 

A  Toronto  judge  used  the  amount 
spent  for  advertising  as  a  yardstick  in 
penalizing  a  big  carpet  firm  for  false  and 
misleading  ads. 

Judge  H.  Ward  Allen  fined  Factory 
Carpet  Outlet  Co.,  a  subsidiary  of  D.B. 
Diversified  Corp.,  for  running  news¬ 
paper  ads  that  offered  half-price  reduc¬ 
tions  and  “pre-inventory”  prices  which 
weren't  so.  He  learned  that  the  com¬ 
pany's  ads  cost  $22,500  and  then  made 
that  the  amount  of  the  penalty. 

Factory  Outlet,  the  judge  was  told, 
operated  with  a  $400,000  advertising 
budget  and  realized  $21  million  in  sales 
last  year. 

New  SMSAs  named 

Bradenton  and  Panama  City,  Fla.  have 
been  designated  new  standard  metropoli¬ 
tan  statistical  areas  by  the  U.S.  Office  of 
Management  and  Budget.  The  state  now 
has  16  SMSAs. 


Newspaper 
to  get  more 
travel  ads 

New  York  chapter  of  Newspaper  Ad¬ 
vertising  Sales  Association  was  urged 
by  the  editor  and  publisher  of  Travel 
Marketing  Yearbook  last  week  to  do 
more  for  the  travel  industry. 

“You  haven’t  paid  your  dues,”  Lee  R. 
Noe  told  the  newspapers’  national  adver¬ 
tising  representatives.  He  noted  that 
travel,  after  energy  and  food  purchasing, 
is  the  largest  industry  in  the  country,  ac¬ 
counting  for  $130  billion  in  sales  last  year 
and  it  is  the  second  largest  ad  category, 
after  automobiles,  for  newspapers. 

Noe  said  the  travel  industry  allocated 
$713  million  in  advertising  during  1977, 
and  over  half  ($400  million)  was  invested 
in  newspaper  ads. 

Noe  told  the  ad  reps  that  there  was  a 
shortage  of  significant  travel  research  by 
newspapers.  In  addition,  he  said  news¬ 
paper  execs  do  not  make  themselves 
available  at  travel  industry  trade  confer¬ 
ences,  and  individual  newspaper  ad  de¬ 
partments,  by  and  large,  do  not  have 
salespersons  specializing  in  travel. 

Noe  said  the  travel  industry  need 
newspapers  “desperately.”  He  projects 
that  travel  industry  ad  outlays  in  news¬ 
papers  will  increase  by  93%  by  1986. 

Toro  Co.  doubles 
1978  ad  budget 

The  Toro  Company  will  spend  $3  mil¬ 
lion  on  advertising  this  year  to  promote 
the  sale  of  its  snowthrowers.  The  ad 
budget  is  more  than  double  the  amount 
invested  in  media  advertising  last  year. 

From  60%  to  70%  of  the  ad  budget  will 
go  for  30  and  60  second  tv  spots  which 
will  be  aired  during  a  14  week  period 
starting  in  August. 

Newspapers  will  also  benefit  from  this 
year’s  Toro  promotion  campaign. 
Twenty-eight  different  newspaper  ads 
have  been  prepared  and  four-color  in¬ 
serts,  to  be  placed  in  Sunday  newspa¬ 
pers,  will  also  be  used. 

The  first  stage  of  the  promotion 
campaign — spring  lay-away  season — 
has  already  begun.  Dennis  Shafer,  mar¬ 
keting  manager  for  Toro  snowthrowers 
said  that  one  Detroit  Toro  dealer,  who 
puts  80%  of  his  ad  budget  into  newspa¬ 
pers,  started  running  his  lay-away  ads  in 
March.  This  particular  dealer,  according 
to  Shafer,  has  built  his  snowthrower 
sales  from  50  units  in  the  winter  of  1972- 
73  to  over  2,000  this  past  winter,  primar¬ 
ily  through  the  use  of  newspaper  adver¬ 
tising. 

Campbell-Mithun  of  Minneapolis  is 
Toro’s  advertising  agency  for  snow¬ 
throwers. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION,  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


Paper  turns  one  century  old;  marks  tenth  year 
with  Rockwell  Goss  Metro-Offset  presses 


ST.  LOUIS  —  "In  1978,  the  St.  Louis 
Post-Dispatch  will  celebrate  90  years 
of  growing  older  and  wiser,  and  an 
additional  10  years  of  growing  wiser, 
younger  and  prettier.”  So  said  Alex 
Primm,  senior  v.p.,  in  announcing 
his  newspaper’s  forthcoming  100th 
birthday  and  the  almost  simultane¬ 
ous  10th  anniversary  of  its  entry  into 
offset  printing. 

The  newspaper  was  founded  on 
December  12,  1878,  by  Joseph 
Pulitzer,  who  established  the 
Pulitzer  Prizes,  and  is  still  owned 
and  published  by  the  Pulitzer  family. 
Joseph  Pulitzer,  Jr.,  the  grandson  of 
the  founder,  is  editor  and  publisher. 
After  90  years  as  a  letterpress  paper 
it  entered  a  decade  of  technological 
change  unequalled  in  its  own  or  any 


other 

advances  v 

the 

Dispato/i  became  the 

nation’s  first  major  1^  Sm  m 

metropolitan  daily  m  t'f 

to  undertake  a  par-  4  Ml  ■ 

tial  conversion  to  \  ^  B  ' 

offset  when  the  first  m 

8  Rockwell-Goss 

Metro-Offset  press 

the  news- 
downtown 

plant. 

In  1973,  addi-  Tom  McKune,  asst.  prod.  mgr.  (L),  and  Loren  (Bud) 
tional  Post-Dispatch  Harrison,  sup’t,  Pressrooms  (R),  with  Metro-Offset. 

Metro-Offset  presses  began  opera¬ 
tions  in  a  brand-new  satellite  plant 
—  with  another  innovation.  The 
'  paper  began  using  one  of  the  world’s 

^  first  high-speed  digital  page  facsim- 

ile  transmissions. 

Early  in  1974,  they  went  100%  cold 
^  type,  with  the  help  of  Rockwell-Goss 

^  Metro-set  phototypesetters.  (They 

■  bought  one  of  the  first  Metro-sets 

JMSt  W  manufactured,  as  a  result  of  first- 

^K|Bk  ,  hand  investigation  of  the  technology 

of  the  new  Rockwell-designed  photo- 
*  ^  t3q)esetter.  Within  a  short  time,  two 

ML  Metro-sets  were  producing  the  work 

..  previously  done  by  84  linecasting 

machines.) 

In  November,  1974,  the  Post- 
Dispatch  became  the  first  large  daily 
newspaper  in  the  U.S.  to  go  100% 
ijH'  offset. 

I  World’s  largest  Metro-Offset 

Today,  the  Post-Dispatch  is  still 
I  \  the  largest  U.S.  newspaper  printed 

( continued  on  page  2) 


Alex  Primm,  senior  v.p.,  the  St.  Louis  Post-Dispatch. 


2.  THE  ROCKWELL  GRAPHIC 


St  Louis  Post-Dispatch 


(continued) 

entirely  by  offset.  What  has  it  been 
like,  being  a  test  tube  for  a  whole 
new  generation  of  technology?  Says 
Alex  Primm,  the  prime  mover  in  the 
newspaper’s  decision  to  go  offset, 
"Exhilarating  sometimes.  Frustrat¬ 
ing  sometimes.  But  well  worth  every 
minute  of  it.  If  we  had  it  to  do  over, 
we’d  do  it  all  again.  At  the  time,  of 
course,  it  was  a  much  bigger,  bolder 
step  than  it  is  now.  But  it  has  paid  off 
handsomely  for  us  —  not  only  in  the 
cost  savings  we’ve  been  able  to 
realize,  but  in  the  overall  quality 
we’re  getting  from  the  equipment. 
Also,  we  would  like  to  think  that  we 
have  been  of  help  in  leading  other 
major  dailies  into  this  new  and  better 
technology.  As  for  the  equipment  it¬ 
self,  I’m  sure  our  production  staff 
would  agree  with  me  when  I  say  that 
Rockwell-Goss  makes  outstanding 
offset  press  equipment.” 

A  tribute  from  Rockwell-Goss 
Les  Kraft,  Rockwell-Goss  v.p.,  en¬ 
thusiastically  agreed  that  the  Post- 
Dispatch  did  indeed  help  prepare  the 
way  for  many  subsequent  Metro- 
Offset  conversions  among  the  major 
dailies  —  and  for  many  subsequent 
Metro-set  installations.  "People 
came  from  all  over  the  world,”  said 
Kraft,  "to  observe  the  new 
Rockwell-Goss  technology  in  action. 
And  the  Post-Dispatch’s  strong  and 
plant-wide  dedication  to  improving 
their  product  provided  a  perfect 
showcase  for  our  equipment.” 

StiD  more  Rockwell-Goss  equipment 
Today,  the  printing  and  produc¬ 
tion  operations  of  the  Post-Dispatch 
bear  ample  testimony  of  the  good 


Joseph  Monterosso,  gen’l  foreman  (L),  and  Robert  Hynes,  sup’t,  Mailroom  (R), 
with  Sta-Hi  Stacker. 


relations  between  the  newspaper 
and  the  source  of  that  technology. 
Their  Rockwell-Goss  equipment  in¬ 
cludes;  48  Metro-Offset  units  with  6 
folders,  18  halfdecks  and  42  RTPs;  4 
Metro-set  phototypesetters;  2  Metro- 
readers;  1  MicroEdit  —  an  AP 
Digital  Stock  System;  and  5  Sta-Hi 
Stackers. 

Post-Dispatch:  host  paper  for  ANPA 
Visitors  from  all  over  the  world 
will  have  a  chance  to  see  all  that 


equipment  in  action  during  the  1978 
ANPA  Production  Management 
Conference  for  which  the  Post- 
Dispatch  will  be  a  host  newspaper. 
Visitors  can  also  see  the  downtown- 
and-satellite  operation  which  the 
Post-Dispatch  management  believes 
is  the  optimum  arrangement  for  any 
major  paper  contemplating  offset. 
On  the  Post-Dispatch’s  printed  page, 
ANPA  visitors  will  see  the  clean-cut, 
handsome  results  of  a  pioneer’s 
conversion  to  Rockwell-Goss  Metro- 
Offset  presses,  including  daily  comics 
—  in  color! 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago,  IL  60650.  Telephone: 
(312)  656-8600. 


Left:  Melvin  (Bud)  Heilman,  ad  supervisor,  2nd  shift.  Composing  Room  (L),  and  Scott  ROCKW©ll  IntOmStlOnSl 
Davidson,  sup’t.  Composing  Room  (R),  with  Metro-set  phototypesetter.  Right:  Dan 

Krietemeyer,  director.  Data  Processing  Systems,  with  MicroEdit  System.  .  where  science  gets  down  to  business 
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Single  retail  rate  boosts  advertising  linage 


Advertising  linage  in  the  Chattanoof’u 
(Tenn.)  News-Free  Press  is  up  149^  over 
last  year  and  one  big  reason  is  the  single 
retail  advertising  rate  the  newspaper  of¬ 
fers. 

Under  a  new  policy  initiated  in  July  of 
1977,  but  which  has  only  been  aggres¬ 
sively  promoted  by  the  paper  since 
January  of  this  year,  all  advertisers  pay 
the  same  retail  rate  of  37C  per  line.  There 
are  no  volume  discounts,  frequency  dis¬ 
counts  or  confusing  contracts.  Everyone 
pays  the  same  rate  whether  it  is  Sears, 
Kmart  or  the  smallest  local  shop. 

Curtis  Adams,  ad  director  of  the 
News-Free  Press,  said  the  larger  retail 
chain  advertisers  have  not  been  offended 
by  the  discontinuance  of  frequency  and 
volume  discounts  because  circulation  is 
up.  In  1974,  circulation  was  54.667  daily 
and  for  the  ABC  auditing  period  ending 
March  31,  1978,  daily  circulation  was 
64.150.  More  important  is  that  three 
years  ago,  prepaid  circulation  was  3.5(M), 
according  to  Adams,  while  today  it  is 
27,0(K). 

Sunday  circulation  for  the  first  quar¬ 
ter,  according  to  the  ABC  statement,  has 
averaged  75,955.  The  News-Free  Press 
has  been  offering  incentives  such  as  a 
free  128-page  Rand  McNally  road  atlas 
to  new  prepaid  daily  and  Sunday  sub¬ 


scribers.  Current  subscribers  can  get  the 
atlas  by  extending  their  daily-Sunday 
subscriptions  for  three  months. 

Initiation  of  the  single  retail  rate  at  the 
News- Free  Press  was  the  idea  of  pub¬ 
lisher  Roy  McDonald.  It  was  done 
primarily  so  that  the  paper  could  capture 
more  business  from  the  multitude  of 
smaller  advertisers  in  the  market. 

“The  little  advertiser  doesn't  know 
what  a  milline  is.”  said  McDonald.  “All 
he  wants  is  a  little  square  to  run  his  ad 
in."  Adams  added.  “Its  much  simpler 
for  both  the  advertisers  and  the  sales¬ 
men.  Before  they  had  to  quote  rates  from 
a  complicated  big  black  book  and  every¬ 
body  had  a  different  contract.  Now 
everyone  pays  the  same  rate.  If  they  run 
a  100  line  ad,  it  costs  $37.” 

Since  the  new  rate  went  into  effect, 
last  July,  the  paper  has  picked  up  nearly 
500  new  ad  accounts — 385  since  January 
1  of  this  year.  “On  Sunday."  said 
Adams,  “409^  of  our  linage  is  made  up  of 
ads  that  are  600  lines  or  less." 

McDonald  also  looks  at  the  single  re¬ 
tail  rate  as  being  the  answer  to  stopping 
the  advertiser  from  moving  into  the  in¬ 
creasing  numbers  of  shoppers  or  free  dis¬ 
tribution  weeklies  that  are  springing  up. 

On  June  1,  the  single  retail  rate  will  go 
from  37(2  per  line  to  40c  per  line,  but 


News- Free  Press  management  does  not 
expect  advertising  to  decline.  On  June  1 , 
the  paper  will  also  institute  a  new  na¬ 
tional  rate  of  48(2  per  line,  however, 
when  the  159?  agency  commission  and  a 
29?  cash  discount  is  deducted  from  that, 
the  rate  is  the  same  40(2  per  line  that  is 
charged  for  local  advertising. 

Merger  planned 

Sun  Publishing  Co.,  Vancouver.  B.C.. 
directors  have  agreed  in  principle  to  a 
merger  with  FP  Publications,  the  firm's 
parent  company,  at  a  price  of  $69  for 
both  Class  A  and  Class  B  shares,  a 
company  spokesman  said  (May  19). 

The  offer  is  subject  to  approval  by  Sun 
shareholders  and  by  FP's  board,  he  said. 


Dave's  No.  1  pick 

Dave  Feldman,  turf  editor  of  the 
C/iicaffo  Sun-Times,  gave  his  fans  a  real 
winner  at  7  to  I  the  other  day  at  Calder 
Race  Course  in  Florida.  He  entered  Old 
Frankfort  in  the  Palmetto  Handicap  and 
won  first  place  money  of  about  $18,000 
for  himself  and  his  co-owner.  Dave  is  a 
trainer,  track  announcer  and  president  of 
the  horsemen's  association  in  the  Chicago 
area. 


We  played  the 
Summer  Selling 
Game  and  Won ! 

When  you  have  a  great  product,  anyone  can 
seUit. 

We  proved  that  anyone  —  not  only  carriers 
—  can  sell  newspaper  subscriptions.  From 
Memorial  Day  to  Labor  Day,  1977,  we  pro¬ 
moted  our  “Summer  Selling  Game."  Anyone 
could  win  prizes  by  selling  13-week  paid-in- 
advance  subscriptions  to  The  Daytoa  Daily 
News  or  The  Journal  Herald. 

We  picked  the  best  medium  available  toy 
advertise  our  campaign  —  the  newspaper.  / 

The  results?  More  than  1,500  new  orders 
rolled  In.  Three  hundred-fifty  people,  mostly 
kids,  participated  and  won  prizes. 

And  the  International  Newspaper  Promo¬ 
tion  Association  honored  us  with  a  first-place 
award  for  clrculatlon/edltorial  promotion  in 
the  over-200,000  circulation  category. 


The  Journal  Herald  dayto.v  daii.y  .yews 
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Ad  scene 


By  Dan  Lionel 


Is  booming  classified  being  taken  for  granted? 


What  Newspaper  Advertising  Bureau 
president  Jack  Kauffman  was  saying  at 
the  NAB’s  Annual  Membership  Meeting 
in  Atlanta  earlier  this  month  when  he 
projected  a  $3.6  billion  classified  adver¬ 
tising  volume  for  1978  was  that  almost  I 
out  of  every  3  lines  of  newspaper  ads  is  a 
classified  line.  Classified  revenue  will 
represent,  specifically  29%+  of  the  esti¬ 
mated  $12.3  advertising  dollars  newspa¬ 
pers  may  expect  this  year. 

Observers  of  the  classified  scene  well 
remember  how  startled  the  industry  was 
when,  not  too  long  ago,  it  was  noted  that 
classified  was  at  the  almost  1  in  4  lines  of 
total  stage.  For  some  years  now  clas¬ 
sified  has  been  the  fastest  growing  seg¬ 
ment  of  the  newspaper  business.  What 
are  its  chances  for  1  out  of  2  lines? 

From  Jane  Gilmer,  the  NAB’s  vice- 
president  for  Classified  comes  a  sobering 
note  in  her  monthly  Classified  Report  di¬ 
rected  to  NAB  member  papers.  Gilmer, 
who  spends  much  of  her  time  criss¬ 
crossing  the  country  conducting  copy 
and  sales  workshops  for  real  estate  brok¬ 
ers  and  classified  sales  staffs  has  found 
an  underlying  current  of  symptoms  that 
could  well  stem  the  forward  surge  of 
classified  and  may  even  bring  it  to  a  full 
stop. 

Her  report  which  is  one  of  a  3  part 
series  on  “The  Future  of  Classified 
Through  1985”  noted  that  the  real  estate 
classification,  one  of  the  classified’s  top 
3  categories,  is  perceived  by  CAMs  as  a 
major  potential  trouble  spot  due  to  the 
proliferation  of  specialized  real  estate 


publications  and  so-called  undailies. 

Part  of  the  problem,  Gilmer  has  been 
telling  her  broker  audiences  is  that  they 
generally  don’t  give  enough  attention  to 
what  they  say  in  their  classified  ads.  By 
the  same  token  they  aren’t  getting 
enough  help  from  their  classified  sales 
representatives.  She  quotes  Dick  Mac¬ 
Donald  of  the  classified  ad  service  to  this 
effect;  “I  don’t  think  the  advertisers 
have  any  real  criticism  of  the  medium  of 
classified  advertising.  Their  criticism  has 
to  do  with  the  manner  in  which  it  is  sold 
and  distributed  in  their  particular  com¬ 
munities.  ‘The  salesmen  don’t  give  me 
any  help’  they  say.  ‘All  the  clown  does  is 
come  by  3  days  a  week  and  ask  me  for 
my  ad.  I  have  to  do  all  the  copywriting. 
I’ve  got  to  do  all  the  footwork.  His  at¬ 
titude  is  it’s  a  privilege  for  me  to  be  able 
to  spend  my  money  in  his  newspaper.’ 
Dick,  who’s  family  has  been  deeply  im¬ 
mersed  in  classified  since  early  in  the 
century  sounds  a  warning  note:  ‘‘Don’t 
take  classified  for  granted.”  The  NAB 
which  has  stoked  up  its  classified  opera¬ 
tion  with  the  addition  of  the  recently  ap¬ 
pointed  vicepresident  Eric  Anderson  is 
paying  close  heed. 

Gilmer  who  has  talked  to  classified 
executives  in  the  British  Commonwealth 
where  classified  accounts  for  an  even 
larger  share  of  the  advertising  mix  says 
they  suggest  six  general  reasons  for  their 
success: 

“1.  They  have  fewer  but  better  sales¬ 
people  in  classified. 


“2.  Their  classified  personnel  receive 
high  pay  and  higher  commissions  than 
their  retail  and  national  sales  people. 

“3.  Their  classified  personnel  have 
much  better  training,  not  only  in  field 
and  telephone  selling,  but  in  understand¬ 
ing  the  business  and  marketing  problems 
of  their  clients. 

“4.  Newspapers  in  the  Common¬ 
wealth  provide  extensive  creative  ser¬ 
vices  for  classified  users. 

“5.  Classified  sections  include  related 
editorial  material-interesting  features, 
not  boilerplate. 

“6.  They  have  more  special  classified 
promotions.  The  News,  of  Durban,  S. 
Africa,  for  example,  got  readers  to  put 
their  Christmas  greetings  into  the  ‘Per¬ 
sonals’  column  by  promising  to  pass 
along  some  of  the  revenue  to  ‘Cast  Your 
Bread  Upon  The  Waters’,  a  literacy 
promoting  foundation.” 

Singling  out  another  classification  with 
potential  problems,  employment,  which 
in  the  1  st  3  months  achieved  a  55.5%  gain 
over  the  same  period  last  year,  Gilmer 
cited  a  number  worrisome  possibilities. 
“Employment  could  be  affected  favora¬ 
bly  by  an  increase  in  the  number  of  jobs 
which  are  white  collar,”  she  notes,  “but 
it  may  be  affected  unfavorably  if  there  is 
increased  pressure  by  U.S.E.S.and  local 
government  employment  agencies,  an 
increased  role  for  labor  unions,  or  if 
computer  job  banks  prove  feasible. 
There  is  a  potential  for  major  competi¬ 
tion  from  cable  tv  and  the  undailies,  and 
the  possibility  that  bigger  employment 
agencies  may  switch  to  broadcast-sus¬ 
ceptible  image  advertising. 

“On  our  side,”  she  continues,  “there 
are  things  we  can  do.  We  can  go  after 
new  categories  of  jobs;  discourage  blind 
box  ads  by  demonstrating  trade-off  in  re¬ 
sponse;  develop  occasional  special  sec¬ 
tions  for  special  job  classifications,  a 
whole  section  on  computer  pro¬ 
grammers,  for  example.  We  can  run 
editorial  content  with  employment  clas¬ 
sified:  features  on  resume  writing,  or 
series  describing  specific  jobs.  And  cer¬ 
tainly  we  can  use  more  aggressive  pro¬ 
motion.” 

Regulation  of  media 
in  Quebec  proposed 

A  white  paper  on  cultural  reform  pro¬ 
poses  that  the  government  of  Quebec 
should  regulate  the  ownership  and 
management  of  the  news  media. 

The  document  drafted  for  the  Parti 
Quebecois  by  Cultural  Development 
Minister  will  be  presented  in  June  for 
public  debate.  The  press  section  advo¬ 
cates  that  legislation  be  adopted  to  des¬ 
ignate  the  number  of  Quebeckers  on 
boards  of  directors  of  publishing  com¬ 
panies  and  set  a  minimum  of  shares  to  be 
held  by  Quebec  interests.  Rules  govern¬ 
ing  financial  transactions  of  the  media 
also  are  proposed. 
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WHO'S  vmo 

FOOD 


re  WIT: 

14%  ABOVE  OUR  STATE  AVERAGE* 

Altoona  food  sales  of  $2,499  per-household  for  1978 
exceed  those  of  all  other  Pennsylvania  SMSA's.  They'll 
total  $121,757,000  this  year. 

SUPERIOR  SMSA  FOR  TESTING,  TOO 

Isolation,  a  well-defined  trading  area  and  minimal 
outside  influence  make  Altoona  a  valid  test  market, 
offering  bonuses  in  economy  and  control. 

Eltoona  SIRirtor 

Altoona,  Pa.  16603  •  Call  Edwin  Singel,  Adv.  Mgr.  (814)  944-7171 


Reach  4  out  of  5 
Altoona  SMSA 
households  - 
over  36,000 
families  -at  a 
surprisingly 
low  rate. 


‘Altoono  SMSA.  E&P  1978 
Market  Guide  Est. 
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EditorialOpinion  ”* 


TheAreo... 

Michigan's  Upper 
Peninsula 

TheNe^..  •  This 

area,  unified  in  its  emotion- 
al— and  physical— separation  \\ 
from  the  rest  of  the  State,  had  \\ 
no  Sunday  newspaper.  Big  \V 
Metros  came  from  400  miles  ' 
South.  Some  out-of-state  papers 
came  in,  too.  None  could 
provide  the  timeliness,  regional 
coverage  nor  local  news  needed 
by  residents. 

The  Chollen9e... 

To  create  a  Sunday  newspaper 
that  would  cover  the  17,000 
square  miles  with  regional  and 
local  coverages  as  well  as 
offering  the  bulk  and  features  of 
the  Metros. 

The  Solution 

Study!  Pull  together  a  Sunday 
staff  with  the  drive,  excitement 
and  know-how  to  do  the  job. 
Back  them  with  the  resources 
not  only  of  the  three  Panax 
daily  newspapers  already  serv¬ 
ing  the  Upper  Peninsula,  but 
also  of  the  entire  Panax  team  of 
newspaper  professionals. 

With  its  first  appearance  on 
March  5  the  Upper  Peninsuia 
Sunday  Times  was  a  totai 
seil  out.  Since  then  the 
initial  50,000  circulation 
has  climbed  another  20%. 
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Close  encounters  Winter  Wonderful  Kincheloe  area 

in  western  U  P.  Wild  in  U.P.  helping  self 

Pege  4  Pages  14-17  Page  8 


The  Upper  Penineula 


Miners  rejecting  contract 


The  Upper  Peninsula  Sunday  Times. .  .a  complete  and 
comprehensive  Sunday  product  created  to  serve  the 
needs  of  Michigan's  Upper  Peninsula. 


Thol’s  our  style 


RANAX 

NEWSPAPERS 


BOX  1860  EAST  LANSING. MICHIGAN  48823 
517-349-4XX) 


Hi-Fi  retailers 
win  awards 
for  best  ads 

A  retailer  of  high  fidelity  sound 
equipment  today  won  a  first  prize  for 
outstanding  newspaper  advertising  dur¬ 
ing  1977  because  it  is  willing  to  make 
“house  calls.” 

The  winner,  Wes,  The  Stereo  Store,  of 
State  College,  Pa.,  received  its  first  prize 
in  the  Audio  Specialty  Store  category  of 
the  first  annual  “Golden  Note”  Awards 
competition  at  the  International  High 
Fidelity  Show  in  the  Georgia  World 
Congress  Center. 

The  contest  is  sponsored  jointly  by  the 
Institute  of  High  Fidelity,  Inc.  and  the 
Newspaper  Advertising  Bureau,  Inc. 
Robert  L.  Gur-Arie,  executive  vicepres¬ 
ident  of  the  Institute,  and  Alfred  Eisen- 
preis,  vicepresident  for  retail  marketing 
of  the  Bureau,  made  the  presentations  on 
behalf  of  their  organizations  during  the 
course  of  a  Dealers’  Newspaper  Adver¬ 
tising  Workshop. 

The  winning  speciality  store  ad  with 
the  headline,  “Wes  Makes  House  Calls” 
points  out  the  importance  of  an  “in  your 
home”  demonstration  of  sound  equip¬ 
ment,  and  was  chosen  because  it  effec¬ 
tively  tackles  a  problem  and  personalizes 
the  stereo  buying  experience. 


Other  first  prize  winners  in  their 
categories  were; 

Audio  Chain  Stores:  Tech  HiFi  won 
for  a  series  of  ads  with  the  headline 
“Come  Play.”  These  ads  invite  the  read¬ 
er  “to  play  and  compare  any  of  the  70 
brands  we  display  in  our  soundrooms.” 

Electronic  Chain  Stores:  Team  Elec¬ 
tronics,  Minneapolis,  Minn.,  received  a 
first  prize  for  an  ad  headlined,  “Mix  & 
Match”  which  said:  “Now  you  can  mix 
and  match  high  quality  stereo  compo¬ 
nents  at  a  low,  package  price.”  The  ad 
was  cited  for  its  strong  headline,  domi¬ 
nant  graphics  and  clean  layout. 

Mass  Merchandising  Stores:  Jafco, 
Inc.,  Tukwila,  Wash.,  was  declared  a 
winner  for  an  ad  which  asked,  “Tired  of 
reruns?”  and  which  invited  readers  to 
“tune  into  the  world  of  new  FM  music 
stations  with  a  new  stereo.”  The  ad  was 
chosen  for  the  way  in  which  it  took  full 
advantage  of  the  size  of  the  newspaper 
page  to  make  a  neat  display  of  a  number 
of  products. 

Honorable  mention  awards  in  the 
Audio  Specialty  Store  category  went  to 
David  Beatty  Stereo,  Kansas  City,  Mo., 
and  Teletron,  St.  Catherines,  Ontario. 
Additional  honorable  mentions  were 
awarded  to  Schaak  Electronics,  St.  Paul, 
Minn.,  in  the  Electronic  Chain  Store 
category  and  to  Sterling  Sound,  Hous¬ 
ton,  Tex.,  in  the  Audio  Chain  Store 
category. 

Judges  for  the  competition  were 


OPENING  NIGHT  PARTY— Executives 
of  United  Media  Enterprises,  Inc.  intro¬ 
duce  one  of  the  most  famous  comic 
strip  dogs — "Snoopy" — as  the  new  syn¬ 
dicate  licensing  showroom  opened  to 
the  press.  Comic  strip  characters  li¬ 
censed  for  use  on  some  3,000  items  are 
on  display  in  the  new  room  in  the  Pan 
Am  Building,  New  York.  From  left  to 
right:  William  H.  Ravenscroft,  vice- 
president  and  licensing  director  of  UME; 
William  C.  Payette,  chairman  of  the 
board;  and  Rolrert  Roy  Metz,  president 
and  chief  executive  officer. 

Leonard  Feldman,  technical  director  of 
the  Institute  of  High  Fidelity;  Edgar  W. 
Hopper,  corporate  vicepresident  and 
publishing  director,  electronics  division, 
Ziff-Davis  Publishing  Co.,  and  Nancy 
Vardakis,  marketing  director.  Kings 
Plaza  Shopping  Center,  Brooklyn,  N.Y., 
and  an  accredited  shopping  center  pro¬ 
motion  director. 

‘Autopsy’  says  unions 
seek  control  of  press 

When  Montreal  La  Presse  resumed 
publishing  May  2  after  a  7-month  shut¬ 
down,  the  front  page  was  filled  with  an 
editorial,  “Autopsie  de  la  greve”  (Au-. 
topsy  of  the  strike). 

Publisher  Roger  Lemelin  asserted  in 
the  2500-word  piece  that  activists  in  the 
Confederation  of  National  Trade  Unions 
had  tried  to  use  the  strike  to  gain  edito¬ 
rial  control.  He  accused  “the  octopus” 
union  of  planning  a  federation  of  all  jour¬ 
nalists'  organizations  in  Quebec. 

His  editorial,  said  Lemelin,  was  not  an 
anti-union  act  but  an  anti-terrorist  one. 

The  journalists’  union  at  La  Presse  re¬ 
sponded  to  charges  levelled  against  it  by 
the  publisher.  But  the  response  came  in 
the  pages  of  the  rival  daily  Le  Devoir, 
rather  than  in  La  Presse  itself,  as  origi¬ 
nally  promised. 

In  an  editor’s  note,  Le  Devoir  pub¬ 
lisher  Michel  Roy  said  he  was  taking  the 
“unusual  step”  of  publishing  the  union 
statement  after  La  Presse  refused  to 
carry  it  without  deletions,  and  later  de¬ 
clined  to  accept  it  even  as  paid  advertis¬ 
ing. 

In  its  rebuttal,  the  union  said  Leme- 
lin’s  “hallucinating  interpretation  of  the 
facts  comes  straight  from  a  novelist’s 
brain  which  has  been  inactive  too  long. 
Lemelin  is  author  of  several  novels.” 

“But  his  real  problem  is  that  he  may 
believe  what  he  wrote.” 

EDITOR  &  PUBLISHER  for  May  27,  1978 


The  Tribune  Chronicle  is  number  one  in  doily  and 
Sunday  sales  in  Ohio's  Trumbull  County. 

We're  also  number  one  in  Editor  &  Publisher's 
Awards  tor  editorial  promotion  of  newspapers 
15,-50,000  circulation. 

The  management  and  staff  of  the  Tribune  Chroni¬ 
cle  wish  to  thank  Editor  &  Publisher  for  selecting  us 
Number  One! 
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We  dorit  have 
a  single  reason 

you  should  try 
New  Chemco 
Powerdof  Developer. 

We  have  eight. 


1 

2 


Better  Dot  Quality 

Exceptional  halftones  with 
improved  and  consistent  dot  quality. 


Greater  Stability 

Withstands  aerial  oxidation  falloff 
over  longer  p)eriods  of  time. 

3  Flexibility 

Powerdot  Developer  is  available 
•  asatwoorthreepartreplenisher 
system.  Two  part  chemistry  for  standard 
automatic  processor  replenishment  or  three 
part  blender  chemistry  for  low  volume  or 
erratic  workload  use  with  blender  equipment. 


4 


Lower  Replenishment  Rates 

Uses  less  replenishment 
chemicals. 


5  Lower  Chemistry  Costs 

Cost  per  sq.  ft.  of  film  pro- 
•  cessed  is  significantly  below 
competitive  developers. 


8  Chemco  Powerdot  Developer  has 
so  many  significant  advantages 
•  that  we  think  it’s  worth  your  invest¬ 
ing  the  time  and  effort  to  prove  it  to  yourself. 
You’ll  get  a  good  return  on  investment  with 
New  Powerdot  Developer. 

For  full  details  or  a  demonstration,  call  your 
local  Chemcoman.  Or  fill  out  the  coupon, 
attach  it  to  your  letterhead  and  mail  it. 

CHEMCO  PHOTOPRODUCTS  CO. 

Charles  Street 
Glen  Cove,  N.Y  11542 

□  O  K.  send  me  more  information  so  I  can  convince  myself 
about  Chemco  Powerdot  Developer. 

□  Have  my  Chemcoman  call  me  immediately. 


Name 

Title 

Company 

Telephone 

Address 

6. 


Non-Shifting  Screen  Range 

No  change  in  screen  range  value 
from  fresh  to  seasoned  developer. 

Wide  Temperature  Latitude 

Stable  over  wide  temperature 
range-70-90°F. 


VISIT  US  AT  BOOTH  670,  ANPA-RI 
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CflLL-CHROniCLE  nElUSPHPERS.Inc, 


AND  I.INOeN  STREETS 


ALLENTOWN.  PENNSYLVANIA 


March  8,  1978 

Mr.  Bany  Bingham,  Jr. 

Editor  and  Publisher 
Courier-Journal  and  Louisville  Times 
525  West  Broadway 
Louisville,  Kentucky  40202 

Dear  Bany: 

This  letter  is  to  express  my  overwhelming  delight  with  our  Info-Ky 
News  Retrieval  System.  It  works.  It  works  beyond  our  expectations.  The 
measure  of  success,  of  course,  is  staff  utilization.  A  week  doesn't  go  by 
without  another  reporter  stopping  me  in  the  news  room  to  brag  about 
how  he  used  the  ^jrstem  in  some  hitherto  imimaglned  way. 

You’ve  got  a  marvelous  product  on  your  hands  and  need  only  time 
and  energy  to  convince  others  how  much  sense  it  makes  to  nevrapajpers 
striving  for  excellence. 

Enough  pep  talk.  The  Call-Chronicle  is  delighted  with  the  system  and 
the  help  we've  had  from  your  people  putting  it  together. 

Cordially  yours. 


Edward  D.  Miller 
Executive  Editor 
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An  unsolicited 
letter  from  a 
satisfied  Info-Ky 
customer. 


“If  you  want  to  produce 
a  great  newspaper,  you 
need  a  great  library.” 

Edward  D,  Miller 
Executive  Editor  “ 
Call-Chronicle 
•  Newspapers,  Inc. 


“The  age  of  the  computer 
IS  here.  It's  here  in 
production  apd  composition 
and  it  really  ought  to  be 
here  in  our  libraries.  This 
system  is  one  that  will , 
enable  us  not  only  to  store 
information,-  but  to  find  it. 
And  our  experience  is  that  ■ 
when  reporters  know  they 
can  find  something,  they're 
going  to  start  using  a  library 
That  to  me  is  worth  a  great 
deal  of  money" 

Info-Ky  News,  Retrieval 
System  can  work  for  your 
newspaper.  For  more 
information,  write  or  call 
John  C.  Long,  Director  of 
Info-Ky  Sales. 


drc 

620  South  Fifth  Street 
Louisville,  Kentucky  40202 
502/582-4655 
Telex  204235 

A  subsidiary  of  the 
Courier  Journal  and 
Louisville  Times  Company 

See  Info-Ky  at: 

ANPA/RI  Conference, 
June  3-8 

St.  Louis,  Missouri, 

Booth  1445 

Special  Libraries 
Association  Conference 
June  11-14 
Kansas  City,  Missouri 
Booth  929/930 
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Allentown,  Pa. 
wants  to  drop 
paper  recycling 

An  Allentown.  Pa.  official  wants  to 
drop  the  city's  five-year-old  newspaper 
recycling  program. 

“I  think  it  is  a  waste  of  taxpayer's 
money,"  city  operations  director.  Harry 
Bisco.  was  quoted  as  saying. 

According  to  the  Allentown  Morninfi 
Call,  the  program  earned  the  city  $6,464 
in  1973  for  478  tons  of  newspaper.  But 
the  income  and  the  tonnage  have  slipped 
to  the  point  where  the  revenue  was 
$2,727  on  104  tons  in  1977. 

One  of  the  unknowns  is  the  cost  of 
collecting  the  bundles  of  newspapers  and 
transferring  them  to  the  buyer.  Bisco 
thinks  the  cost  might  be  as  much  as 
$10,000,  which  would  have  resulted  in  a 
net  loss  of  $7,273  last  year. 

The  present  price  for  old  newspapers 
is  around  $48  a  ton. 

Meanwhile,  more  than  250  S.  Califor¬ 
nian  city  and  county  officials  and  civic 
leaders  celebrated  Newport  Beach's 
success  in  generating  over  $120,000  by 
collecting  used  newspapers  and  selling 
them,  under  contract,  to  Garden  State 
Paper  Co.  The  city  has  been  in  the  pro¬ 
gram  for  4  years. 


Richard  B.  Scudder  (second  from 
right),  chairman  of  the  board  of  Gar¬ 
den  State  Paper  Co.,  Inc.,  a  subsidiary 
of  Media  General,  Inc.,  was  presented 
with  the  Resource  Recovery  Man  of  the 
Year  award  by  Senator  Jennings  Ran¬ 
dolph  of  West  Virginia  (second  from 
left),  last  year's  award  recipient,  as 
Alan  S.  Donnahoe,  Media  General 
president  (far  right)  and  S.  Keys  Wal¬ 
worth,  editor  and  publisher  of  Re¬ 
source  Recovery  and  Energy  Review 
magazine  (far  left)  extend  congratula¬ 
tions.  The  award,  sponsored  by  the 
magazine,  recognized  Scudder  as  a 
pioneer  in  development  of  markets  for 
recycling  source  separated  materials, 
including  newsprint. 


Speaking  at  the  luncheon,  James  A. 
Linen  IV.  vicepresident  of  Media  Gen¬ 
eral,  said  there  are  216  recycling  pro¬ 
grams  underway  in  the  U.S.  in  cities  and 
counties.  He  said  Garden  State  Paper  is 


PIONEER  Profiles 
Wayne  Paul 

Publisher 

The  Herald 
Journal 

Logan,  Utah 


"In  my  30  years  of  newspapering,  I  find  this  time  to  be  the  most  exciting. 
When  i  first  joined  the  organization  as  an  advertising  salesman,  the  main 
job  ingredient  I  was  looking  tor  was  opportunity,  this  I  have  found  in 
Pioneer.  In  10  years  I  have  moved  from  advertising  salesman  to  adver¬ 
tising  director  to  assistant  to  the  publisher  to  publisher  in  1 975. 

Here  at  The  Herald  Journal,  we  accept  the  challenge  every  day  of 
producing  a  better  product.  We  are  constantly  improving  ourselves  and  up¬ 
dating  our  equipment  and  methods.  We  strive  for  excellence  in  making  our 
newspaper  the  place  to  go  for  the  news  to  know  in  Cache  Valley." 


PIOKEER  KEWSFRPERS 

Publishinfi  DiuIy  and  U rr-A’/v  Arir.npa/M'rs  in  ^>ine  Suites 
Corporate  Headquarters:  131  Mercer  St..  Seattle.  Wa.  98109 


participating  in  49 — 37  in  the  East  and  12 
in  the  West. 

Linen  said  Garden  State  is  supporting 
California  paper  recovery  programs  in 
Sacramento.  Newport  Beach,  Los 
Angeles,  Fullerton.  Ontario,  Palm 
Springs.  San  Bernardino.  San  Diego,  San 
Luis  Obispo  and  Santa  Barbara. 

During  the  last  4  years  Newport  Beach 
has  collected  over  4000  tons  of  used 
newspapers  and  has  sold  them  to  Garden 
State's  Pomona  mill. 

Newsprint 
mill  planned 
in  Virginia 

Dow  Jones  &  Co.  announced  an  agree¬ 
ment  to  participate  in  a  3-company 
limited  partnership  that  will  build  and 
operate  a  newsprint  mill  near  Richmond, 
Va.  Cost  of  the  mill  is  estimated  at  ap¬ 
proximately  $100  million. 

Through  a  wholly-owned  subsidiary. 
Dow  Jones  Virginia  Co.,  Inc.,  Dow 
Jones  will  invest  about  $12  million  as  a 
limited  partner  and  hold  a  309f  interest  in 
the  mill. 

The  other  partners  in  the  venture  are  a 
subsidiary  of  the  Washington  Post  Co., 
which  also  will  be  a  limited  partner  with 
309f  interest,  and  Brant-Allen  Industries, 
Inc.,  an  affiliate  of  Bato  Co.,  a  private 
concern  based  in  Greenwich,  Conn. 
Brant-Allen,  as  general  partner,  will  hold 
a  40%  interest  in  the  venture  and  will 
manage  and  operate  the  mill. 

Bato,  through  another  subsidiary, 
manages  and  operates  a  Canadian  news¬ 
print  mill  at  Riviere  du  Loup,  Quebec,  in 
which  Dow  Jones  holds  a  39.9%  interest. 

About  a  third  of  the  capital  for  the  mill 
will  be  contributed  by  the  partners;  the 
remainder  will  be  raised  through  borrow¬ 
ings  that  already  have  been  arranged. 

The  agreement  provides  that  Dow 
Jones  and  the  Washington  Post  Co.  will 
have  contracts  for  a  portion  of  the  mill's 
newsprint  production.  The  remainder 
will  be  sold  in  the  open  market,  princi¬ 
pally  through  Bato. 

Dow  Jones  said  the  mill  will  be  located 
in  Hanover  County,  about  25  miles  north 
of  Richmond.  The  facility  will  use  a 
pollution-free,  thermo-mechanical  re¬ 
finer  process  and  a  twin-wire  paper 
machine.  The  mill  is  designed  to  have  an 
annual  newsprint  capacity  of  about 
175,000  tons.  It  is  scheduled  to  begin 
production  in  1980. 

When  completed,  the  mill  is  expected 
to  provide  substantial  new  employment 
opportunities  for  wood  producers, 
employes  of  the  mill  and  others  in  the 
vicinity. 

Sales  assistant 

Kimberly-Clark  has  named  Larry  W. 
Howell  assistant  manager.  Newspaper 
Sales.  Howell  will  report  to  R.  A.  Sharp, 
manager  of  newspaper  sales. 
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No  one  ever  bouqht  a 
Harris  press  out  OMiabit. 
So  why  is  our  N-1650 
outselling  the  competition 


For  years,  one  press 
manufacturer  held  the 
newspaper  industry  in  the  palm 
of  its  hand. 

Then  Harris  introduced  the 
N-1650,  and  revolutionized  the 
industry’s  buying  habits. 

Since  1973,  we’ve  sold  over 
200  units  of  the  N-1650  (50% 
more  than  our  nearest 
competitor),  and  carved  out  a 
solid  reputation  for  ourselves  in 
the  newspaper  field. 

Admittedly,  the  Harris  N-1650 
filled  a  special  niche  by  offering 
publishers  of  medium-circulation 
dailies  the  right  combination 


manning  at  an  affordable  cost. 

But  what  really  tipped  the 
scales  in  our  favor  was  the  willing¬ 
ness  of  progressive  publishers 
to  overthrow  tradition,  and  buy  on 
merit  instead  of  mystique. 

And  that’s  what  we  hope  you 
do  next  time  you  need  a  press. 
Forget  tradition.  Kick  old  habits. 
Check  all  the  manufacturers, 
and  see  what  they’ve  done  for 
you  lately. 

For  comprehensive 
information  on  the  N-1650  or  the 
other  web  presses  Harris  offers, 
write  Harris  Corporation,  Web 
Press  Division,  Mechanic  Street, 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


When  you 
uianttoclo 
your  level  best 


Why  climb  to  mount  plates  or  set  ink? 

The  Wood-Hoe  Lithoflex,  with  exclu¬ 
sive  color  cylinders,  gives  you 
complete  color  flexibility  without  towers 
or  stacking  units. 

And  one-level  design  is  just  one  of  the 
ways  our  offset  press  for  the  mid-size 
newspaper  saves  time  and  money. 

Vertical  webbing  means  shorter  leads 
and  less  waste. 

Automation  simplifies  press  control, 
with  major  adjustments  made  at  a 
free-standing  master  console. 

Accessibility’s  another  feature  that 
makes  operations  easier.  Our  unique 
ink  train  dampening  system,  the  Jet 


Air,  for  example,  is  on  the  aisle  for  fast 
start-ups  and  quick  maintenance. 

And  an  inking  system  with  motorized 
controls  can  also  be  operated  from  a 
remote  console. 

Lithoflex. 

Take  proved  reliability,  obvious  du¬ 
rability  and  total  ease  of  operation. 

Add  speeds  of  55,000  straight,  27,500 
collect. 

The  result  is  an  offset  press  that’s 
easy  to  live  with.  And  easy  to  save 
with. 

On  the  level! 

Ask  for  our  Lithoflex  brochure. 


WOOD -HOE 

Division  of  Wood  Industries,  Inc.  ,  , 

333  Cedar  Avenue  Industries 

Middlesex,  N.J.  08846 
(201)  469-6600 


Grants  help  train 
press  in  3rd  World 

The  World  Press  Freedom  Committee 
has  made  reeent  grants  in  Africa,  Asia  and 
Latin  America  as  it  continues  its  co- 
perative  program  with  media  of  develop¬ 
ing  nations. 

The  WPFC  is  co-sponsoring  a  seminar 
May  28-30  at  the  University  of  Nairobi 
School  of  Journalism,  to  be  attended  by 
editors  from  IS  African  countries. 

Joining  Dr.  Peter  Mwaura,  the  school 
director,  in  conducting  the  workshop  will 
be  Loyal  Gould,  dean  of  Baylor  Univer¬ 
sity's  Journalism  School,  and  Albert  E. 


Fitzpatrick,  executive  editor  of  the  Akron 
Beacon  Journal. 

Said  George  Beebe  of  Miami,  WPFC 
executive  director:  “This  school  is  doing 
an  excellent  job  of  trainingjoumalists — by 
far  the  best  in  Africa.  Mwaura  attended 
Ohio  State  and  got  his  MA  degree  at 
Baylor." 

The  World  Piess  Freedom  Committee 
serves  as  an  umbrella  for  31  journalistic 
organizations  on  5  continents.  Its  main 
purpose  is  to  fight  for  the  free  press  con¬ 
cept. 

Anothergrant  for  equipment  went  tothe 
Nigerian  Institute  of  Journalism  at  Lagos, 
which  is  directed  by  John  Lawrence,  who 
6  months  ago  left  the  Melhoarne  A  fie  in 
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VOurBRPEpijhch 
can  outperform 

afVOK 


for  only  $549*) 


If  you  currently  use  a  Facit  or  GNT  tape  punch  (or  are 
about  to  purchase  a  system  using  a  Facit  or  GNT  tape 
punch)  why  not  reuse  your  BRPE  punch?  The  Xitron  Facit/ 
BRPE  Translator  is  just  what  you’re  looking  tor.  This  trans¬ 
lator  directly  connects  your  BRPE  tape  punch  to  any 
device  using  a  Facit  or  GNT  punch  without  modifying  your 
system.  Just  plug  it  in!  The  Xitron  Translator  incorpo¬ 
rates  the  best  of  both  worlds.  Like  automatic  start-stop  of 
punch  motor,  front  panel  tape  teed  advance,  tape  low 
indicator  and  high  reliability.  Add  that  to  the  50%  increase 
in  throughput  of  a  BRPE  punch  and  you  have  quite  a 
bargain  at  only  $549* 

Write  us  tor  more  information  about  the  Xitron  Facit/BRPE 
Translator  at  Xitron,  Inc.,  814  Phoenix  Dr.,  Ann  Arbor, 
Michigan  48104.  Or  call  Al  Geist  at  (31 3)  971-8530 


‘Plus  lax  &  Shipping 


I  WANT  MORE  INFORMATION  ABOUT  THE  XITRON  TRANSLATOR 


CITY/STATE/ZIP 


xiTRon  inc 


81 4  Phoenix  Dr . ,  Ann  Arbor,  Michigan  481 04 


Australia  to  operate  the  school. 

“We  are  rich  in  expertise  but  poor  in 
teaching  aids,"  Lawrence  said. 

In  mid-June  in  Montevideo  a  confer¬ 
ence  of  leading  broadcast  and  print  leaders 
willopenafeasibilitystudyonestablishing 
a  new  Communications  Center  in  Latin 
America.  This  study  is  being  funded  by  the 
WPFC  also. 

Another  grant  was  made  to  the  Press 
Foundation  of  Asia  for  a  one-week  semi¬ 
nar  in  Kuala  Lumpur  in  the  Fall  for  busi¬ 
ness  writers  from  7  Asian  countries. 

Beebe  said  that  WPFC  is  receiving 
many  requests  for  retired  news  agency 
people  to  help  establish  or  improve  re¬ 
gional  news  agencies  in  several  partsof  the 
world. 

“We  carefully  screen  every  request  for 
grants.  We  know  that  the  projects  we  have 
approved  are  helping  to  improve  produc¬ 
tion  and  professionalism  and  making 
friends  for  the  free  world,”  Beebe  said. 

Jack  R.  Howard,  board  chairman  of 
Sciipps-Howard  Newspapers  and  chair¬ 
man  of  the  WPFC  Development  Commit¬ 
tee,  announced  41  donations  since  the  first 
of  the  year. 

Among  the  larger  contributions  were 
$50,000  from  Time ,  Incorporated,  and  the 
Newhouse  Foundation,  $25,000  from 
Capital  Cities  Foundation,  $20,000  the 
Philip  L.  Graham  Fund  (Wasliiiifiton 
Post),  $10,000  each  from  the  National 
Association  of  Broadcasters,  Mutual 
Broadcasting  System,  Inc.,  Dow  Jones  & 
Co.,  and  the  Omaha  World-Herald  Foun¬ 
dation. 

Other  donations  range  from  $50  to 
$5,000  from  media  over  the  world. 

Said  Howard:  “We  are  gratified  at  the 
continuing  support  this  important  pro¬ 
gram  is  receiving.  Our  expenses  are  low, 
our  activities  widespread  and  produc¬ 
tive." 

Trudeau  press  agent 
swamped  with  lies’ 

Toronto  Globe  columnist  Robin  Green 
tracked  down  a  New  York  press  agent 
who  is  helping  to  guide  Margaret 
Trudeau,  the  estranged  wife  of  Canada's 
prime  minister,  through  the  international 
rumor  mill.  She  is  Nancy  Seltzner,  who 
told  Green  her  greatest  problem  is  run¬ 
ning  down  and  denying  the  various 
stories  that  result  from  “press  hound¬ 
ing”  of  her  newsworthy  client.  Mrs. 
Trudeau,  she  said,  is  especially  per¬ 
turbed  when  some  “cutting  or  untrue” 
publicity  appears  in  the  news  media. 


Poll  ban  considered 

The  Ontario  Government  is  consider¬ 
ing  a  proposal  to  ban  the  publication  of 
opinion  polls  during  the  provincial  elec¬ 
tion  campaigns.  It  would  not  apply  to 
man-in-the-street  interviews. 
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Winners  of  Loeb  Awards  announced 


Eight  journalists  from  the  Los  Angeles 
Times,  Minneapolis  Star,  Harper's  and 
the  Washington  Post  are  the  winners  of 
the  1978  Gerald  Loeb  Awards  for  distin¬ 
guished  business  and  financial  jour¬ 
nalism,  John  W.  Buckley,  acting  dean  of 
the  UCLA  Graduate  School  of  Manage¬ 
ment  and  president  of  the  Loeb  Founda¬ 
tion,  announced  (May  15). 

Recipients  of  the  21st  annual  Gerald 
Loeb  Awards,  the  country’s  oldest  busi¬ 
ness  journalism  prize,  based  on  material 
published  in  1977,  are: 

— For  newspapers  with  daily  circula¬ 
tion  in  excess  of  350,000,  a  team  of  fi¬ 
nancial  writers  consisting  of  Paul 
Steiger,  Robert  Rosenblatt,  Ronald  So- 
ble,  Murray  Seeger,  and  Sam  Jameson  of 
the  Los  Angeles  Times  for  “The  Dollar: 
Its  History  and  Current  Woes.’’  The 
Loeb  Advisory  Board  described  this 
series  of  articles  on  the  dollar  as  present¬ 
ing  a  lucid  and  interesting  interpretation 
of  a  complex  subject  by  a  team  of  writers 
and  editors  who  exhibited  a  clear  under¬ 
standing  of  the  issues  and  successfully 
communicated  their  knowledge  to  the 
reader. 

— For  newspapers  with  daily  circula¬ 
tion  less  than  350,000,  Harold  Chucker 
of  the  Minneapolis  Star  for  “Where’s  the 
Money?’’  The  board  called  it  a  penetrat¬ 
ing  and  well-written  analysis  of  the  diffi¬ 
culty  small,  technologically-oriented 
firms  in  Minnesota  have  in  obtaining 
venture  capital,  and  how  this  influences 
economic  growth. 

— For  national  magazines,  Lewis 
Lapham  of  Harper’s  magazine  for  “The 
Energy  Debacle.’’  A  tough  and  sobering 
commentary,  said  the  board,  “which 
brings  into  sharp  focus  the  energy  issue 
and  some  of  the  personalities  debating 
solutions  at  the  national  level.  Reporting 
with  wit  and  insight  on  the  politics  be¬ 
hind  the  Ford  Foundation  Energy  Policy 
Project,  the  writer  deals  with  America’s 
energy  shortage  and  the  steps  taken  by 
government  to  solve  it,  as  well  as  the 
political  clash  between  the  developer 
mentality  and  the  conservationist  ap¬ 
proach.’’ 

—  For  column/editorial,  Hobart 
Rowen  of  the  Washington  Post  for  his 
article  “IMF,  World  Bank  Face  Grave 
Issues.’’  The  column  gives  a  clearly  writ¬ 
ten  and  well-documented  analysis  of  four 
major  international  monetary  problems, 
the  board  felt.  “Utilizing  references  to 
private  conversations  with  key  players, 
the  writer  offers  an  excellent  presenta¬ 
tion,  translating  into  understandable 
terms  extremely  complicated  issues  fac¬ 
ing  the  International  Monetary  Fund  and 
the  International  Bank  for  Reconstruc¬ 
tion  and  Development.” 

The  Loeb  Awards  are  given  each  year 
to  encourage  and  reward  the  highest 
standards  of  reporting  and  interpretation 
of  news  of  business,  investment  and  fi¬ 


nance  and  are  considered  the  Pulitzer 
Prize  of  business  and  financial  jour¬ 
nalism.  At  an  awards  ceremony  held  in 
New  York  City  in  October,  a  $1,000  cash 
prize  and  a  plaque  will  be  presented  to 
the  winners  in  each  of  the  four 
categories. 

Nearly  300  entries  were  received  for 
the  1978  UCLA  Loeb  Awards. 

Swank  to  Peoria 

Dave  L.  Swank  has  been  appointed  as 
the  circulation  manager  of  the  Peoria 
(111.)  Journal  Star.  Swank  had  been  the 
circulation  manager  of  the  Moline  (III.) 
Daily  Dispatch. 


Alternate  delivery 
use  expanded 

Beginning  in  June,  Newsweek  will  add 
American  Field  Marketing,  Inc.,  Grand 
Rapids,  Mich.,  to  its  list  of  alternate  de¬ 
liverers,  bringing  to  6  the  number  of  such 
carriers  now  distributing  Newsweek  in 
selected  U.S.  markets. 

The  other  alternate  deliverers  cur¬ 
rently  being  used  by  Newsweek  are: 
Sweeney  News  Service,  Boston;  Inland 
Carriers,  Los  Angeles;  the  Louisville 
Courier-Journal;  the  San  Diego  Urban 
Newspaper  Group,  and  Postal  Couriers, 
covering  the  northern  New  Jersey  area. 


the  interface 


Two  Indopendont  Outputs 
(Two  typosottsrs  on-Ano 
for  tho  pries  of  ons) 


Automatic  or  Manual 

Onllns/OfMina  v~.r 

control! 


svsfem! 


That’s  Right!  The  Universal  Interface  has  unique  periph¬ 
eral  emulator  modules  which  allow  any  input  device  to  be 
matched  with  any  output  device,  providing  the  industry 
with  custom  on-line  interfaces  at  a  low  cost.  Xitron  offers 
the  widest  variety  of  standard  input/output  modules  for  all 
editorial  systems,  OCR’s,  CRT’s,  phototypesetters  and 
other  computer  systems.  (Its  two  outputs  allow  two  type¬ 
setters  on-line  for  the  price  of  one!) 

Regardless  of  your  on-line  interface  application,  Xitron 
can  provide  the  largest  selection  of  on-line  data  commu¬ 
nication  interfaces  available  today.  For  more  information 
write:  Xitron,  Inc.,  814  Phoenix  Drive,  Ann  Arbor,  Michi¬ 
gan  48104.  Better  yet,  call  Tom  Hamilton  at  Xitron,  Inc. 
(313)971-8530. 
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Big  System  Capability  For 
Small  To  Medium  Size  Newspapers 


Check  these  system  features: 

□  Powerful  128K  PDP 11  /60  computer,  with 
cache  memory,  memory  management, 
power  fail  recovery.  DEC  maintained. 

□  Flexible  disk  storage,  from  14  mb  to 

176  mb. 

□  Central  data  base  to  which  all  terminals 
have  common  access,  dual  recorded 
for  maximum  safety. 


□  Virtually  instantaneous  terminal  response 
to  ad  taker,  including  pricing  and  credit 
check. 

□  Single  computer  supports  all  classified 
functions,  as  well  as  editorial  and  retail 
display. 

□  Supports  Cobol,  Fortran  IV,  RPG II  and 
BASIC-Plus  2  for  business  and  other 
applications. 


...for  Classified  Ad  Processing 

Classified  features  include: 


■  Data  base  security  permits 
ad  taker  access  to  authorized 
areas  only. 

■  H&J's  copy,  calculates  precise 
copy  depth  and  word  count 
for  exact  price  quote. 

■  Interactive  credit  check  based 
on  customer's  phone  number 
and  last  name. 

■  All  ad  copy  displayed  in  H&J 
mode.  Permits  editing  of  H&J'd 
copy. 

■  Each  ad  sorted  into  place 
upon  Input.  Absence  of  final 
sort  allows  for  closer  deadlines. 

■  Ads  can  be  input  while  classi¬ 
fied  is  being  typeset. 

■  Protected  forms  capability 
insures  orderly  input  of  customer's 
demographic  data,  publication 
schedule,  and  ad  text. 

■  Prestored  customer  demo¬ 
graphic  data  retrieved  with 
input  of  customer  name, 
account  number,  or  billing 
phone  number. 


■  Separate  user  defined  ad  taker 
forms  for  transient  or  contract  ads. 

■  Directories  can  be  displayed 
based  on  phone  number, 
customer  account  number, 
date,  credit  status,  ad  taker, 
ad  type,  ad  text,  and  sort  key. 

■  Unique  sorting  techniques  and 
purge  criteria,  available  for  each 
classification. 

■  Simplified  control  of  typographic 
composition  by  user-generated 
style  commands. 

■  Expired  ad  report  generated  to 
facilitate  customer  call-back. 

■  Billing  system  interface 
automatically  transmits  data 
from  classified  system  to  data 
processing  department. 

■  User  bin  capability  for  text 
manipulation. 

■  Save /restore  capability  to  allow 
for  ad  taker  interruption. 

■  Instructional  prompting  for  all 
classified  commands. 


Composition  Systems,  Inc. 

. .  .software  does  make  a  difference 

570  Taxter  Road,  Elmsford,  New  York  10523  •  (914)  592-3600 


See  us  at  tha  ANPA/RI  Convention  Booth  #508 
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HNMS  contains  the  latest  proven  hardware, 
including  backup,  and  sophisticated  software 
to  provide  a  completely  integrated  management  system. 
It  functions  with  incredible  efficiency  as  — 

•  Your  Publishing  System 

•  Your  Financial  System 

•  Your  Marketing  System 


Competitively  speaking,  where  would  your  daily  be  three  years  from  now 

without  a  system  like  HNMS? 


newspaper  will  be  a  year  from  now  with  HNMS. 


Publishing  Financial 


You’re  producing  more  and  superior 
quality  editorial  products  faster  and 
for  a  lot  less  money  with  typesetters 
driven  automatically  from  editorial 
and  classified. 

Your  classified  revenue  will  have 
increased  20%  to  40%  while  costing 
less  to  produce.  Advertisers’  credit  is 
verified,  and  the  customer  is  quoted 
exact  costs  immediately. 

Copy  is  measured  at  the  point  of  cre¬ 
ation,  eliminating  redundant  proof¬ 
reading  and  paste  up. 


•  Financial  control  is  literally  at  your 
fingertips,  if  you  choose,  and  done 
with  complete  security. 

•  Payroll,  accounts  receivable  and 
payable,  general  ledger,  rate  and  dis¬ 
count  changes  are  performed  simply 
and  accurately. 

•  Complete  financial  data  is  at  hand  for 
short  and  long-range  planning. 

•  Cash  flow  is  maximized. 


Marketing 

In  circulation,  your  customer  service 
is  second  to  none.  Deliveries  are  fas¬ 
ter  and  more  accurate,  and  avoidable 
stops  are  virtually  eliminated. 

You  not  only  know  who  your  sub¬ 
scribers  are  (and  where  they  live),  but 
nonsubscribers  as  well.  You  can  mail 
to  either  or  both  automatically. 

You  are  able  to  do  market  research 
and  develop  marketing  plans 
undreamed  of  before  HNMS. 


Today  there  is  no  other  system  comparable  to  HNMS  with  its  HS46  hardware/ backup  and  ultra  sophisticated  software. 
It  is  the  only  complete,  proven  management  system  for  daily  newspapers  with  circulations  of  10,000  to  75,000. 


HNMS,  see  it  at  ANPA  in  St.  Louis. 

Booth  #1306. 


lenDRix 

645  Harvey  Road.  Manchester,  N.H.  03103 
(603)669-9050  Telex  943480 

HNMS  is  produced  by  Hendrix: 
first  to  transform  words 
from  fingertip  to  computer 
to  print . . .  instantaneousiy. 


Dana  Walthall  has  been 
named  employe  relations 
manager  at  the  Philadel¬ 
phia  Inquirer  and  Daily 
News.  She  will  coordinate 
all  employe-related  ac¬ 
tivities  and  be  responsible 
for  training  and  develop¬ 
ment  as  well  as  safety.  Be¬ 
fore  joining  the  personnel 
department  of  the  two 
Knight-Ridder  Newspa¬ 
pers,  Walthall  was  with 
Bamberger's — first  as  an 
employment  manager,  then 
as  a  training  manager. 


“The  Right  Person  For 
Your  Marketing 
Opportunity  Is 
Our  Goal  ” 

says  Dick  Hare 
President  Hare  Assoc, 
and  ESP  executive 

We  currently  have  78  top 
quality  resumes  from  publish¬ 
er  to  sales  asst,  level. 

Our  services  include  follow¬ 
up  monitoring  to  assure  pro¬ 
per  progress  to  reach  your 
goals. 

Put  over  150  years  of  com¬ 
bined  newspaper  experience 
to  work  for  you  with  Ray 
Greene,  Dick  Hare,  Bill  Gold¬ 
ing,  George  Borden,  Dr. 
Hilton  Wasserman,  and  Ken 
Ward  on  your  team. 

Call  or  write  for  free  brochure 

Executive  Search  Programs 

a  diviston  of 

Classified  Inletnohonal  Adt«rtising  Services.  Inc 
I34S  E.  10th  Ave.,  Hialeah,  Florida  33010 
(305)  885-4536. 


Kristin  Douglas  Wilson, 
a  staff  artist  with  the  Palm 
Beach  Post  and  Times 
since  1976,  has  been 
named  director  of  news  il¬ 
lustration  and  will  super¬ 
vise  staff  artists  who  pro¬ 
duce  illustrations,  maps 
and  charts  for  both  news¬ 
papers.  Wilson's  promo¬ 
tion  enables  Sam  Rawls, 
who  has  been  director  of 
news  illustration  for  8 
years,  to  concentrate  on 
his  primary  role  as  edito¬ 
rial  cartoonist  for  the  Post. 
His  work  is  syndicated  na¬ 
tionally  by  Newspaper  En¬ 
terprise  Association. 
t.ARi.  K.  Chism — promoted  to  vice 
president/controller  of  the  Washington 
Post.  Chism  joined  the  Post  as  controller 
in  1975  and  had  been  general  manager  of 
Newsweek  International  Editions  and 
budget  manager  of  the  book  division  of 
McGraw  Hill. 

J.AMF.s  Hopson,  director  of  operations 
for  the  Des  Moines  Register  and 
Tribune — named  circulation  director  to 
succeed  G.  O.  Nason,  who  will  be  con¬ 
sultant  in  circulation  matters;  James  A. 

Kooi.hoh  ,  formerly  assistant  treasurer 
of  the  newspapers  will  be  controller  of 
the  newspaper  organization. 

(KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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Andrew  P.  Palmer, 
editor  and  publisher  of  the 
Woonsocket  (R.l.)  Call  is 
being  honored  by  the  city 
as  a  36-foot  carillon  tower 
and  its  surrounding  park  is 
named  for  him.  The  An¬ 
drew  Potter  Palmer  Caril¬ 
lon  Park  is  an  area  set 
within  a  shopping  renewal 
section  of  the  Rhode  Is¬ 
land  city.  Dedication 
ceremonies  are  to  be  held 
in  the  Fall.  Palmer  is  in  his 
50th  year  with  the  paper 
founded  by  his  grand¬ 
father,  Andrew  P.  Mc¬ 
Connell  and  Samuel  E. 
Hudson.  The  Hudson  and 
Palmer  heirs  still  own  the 
newspaper.  The  tower  is 
provided  by  the  city  while 
funds  for  the  carillon  were 
raised  through  public  sub¬ 
scription. 

Vince  Gagetta — named  editor  of  the 
Pittshurger  Magazine  by  Publisher 
Richard  M.  Scaife.  Gagetta  formerly  was 
a  reporter  for  the  Pittsburgh  Post- 
Gazette  and  before  joining  the  magazine 
was  a  public  relations  account  supervisor 
with  Ketchum,  MacLeod  &  Grove,  Inc. 
of  Pittsburgh. 

*  *  * 

Joe  Capio,  Chicago  Snn-Tiines  busi¬ 
ness  columnist — resigned  to  join  Crain 
Communications  as  editor-at-large.  He 
will  write  for  Crain’s  Chicago  Business, 
Advertising  Age  and  other  Crain  news 
publications  and  will  explore  the  de¬ 
velopment  of  a  syndicated  news  service. 
Cappo  was  with  the  Chicago  Daily  News 
and  moved  to  the  Sun-Times  when  the 
afternoon  paper  folded  recently. 

At  Crain’s  Chicago  Business,  Cappo 
joins  four  other  former  Daily  News  staf¬ 
fers:  Editor  Steve  Yahn,  Managing 
Editor  Dan  Miller  and  Feature  Editor 
Sandra  Pesmen. 

*  *  * 

Arthlr  Ochs  Sulzberger,  president 
and  publisher  of  the  New  York  Times — 
elected  to  membership  on  the  boards  of 
the  Mount  Sinai  Medical  Center  and  the 
Mount  Sinai  Hospital,  New  York  City. 


Robert  S.  Wilson  has 
been  appointed  business 
manager  of  the  Trenton 
(N.J.)  Times.  Wilson  was 
with  the  Gloucester  County 
Times  in  Woodbury,  N.J., 
where  since  1974  he  has 
been  controller,  business 
manager  and  director  of 
operations. 


Newspeople  in  the  news 
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John  J.  Breed — named  retail  advertis¬ 
ing  manager  of  the  Boston  Herald 
American  and  Phieip  S.  Haskins — 
appointed  retail  sales  manager.  Breed 
has  been  retail  sales  manager  since  July 
of  1977.  Haskins  was  assistant  retail  ad¬ 
vertising  manager  of  the  Sacramento 
(Calif.)  Union. 

♦  ♦  ♦ 

Sheldon  L.  Greenheroer — appointed 
retail  advertising  manager  of  the  Fort 
Lauderdale  New's  from  retail  advertising 
manager  of  the  Cleveland  Press,  where 
earlier  he  was  assistant  retail  ad  manager 
and  manager  of  research  and  promotion. 

ihi  tUfi  Hi 

Kathryn  Roberts,  formerly  of  the 
news  and  Better  Living  staffs  of  the 
Pittshurgh  Post-Gazette — named  editor 
of  the  Living  Department  of  the  Backs 
County  (Pa.)  Courier  Times,  Levittown. 

Connie  Giel,  formerly  of  the  news  and 
feature  staffs  of  the  Pittshurfth  Press — to 
the  Courier  Times  Living  Department 
staff. 

♦  *  * 

David  L.  Lace — named  editor  of  the 
Galion  (Ohio)  Inquirer,  succeeding  Wal¬ 
ter  S.  Goshorn,  who  died  May  3.  Lace 
has  been  managing  editor  since  1972. 

♦  ♦  * 

Raymond  L.  Gover,  editor  of  the  Flint 
(Mich.)  Journal  since  1976  and  a  former 
editor  of  the  Saf>ina\v  (Mich.)  News — 
named  publisher  of  the  Saginaw  News 
succeeding  the  late  Arthur  S. 
Stachowiak. 


Jerry  Bellune,  managing  editor  of 
the  Allentown  (Pa.)  Morning  Call,  is 
the  newly  named  executive  editor  of 
the  Camden  (N.J.)  Courier-Post  and 
begins  his  duties  July  5.  He  succeeds 
Robert  A.  Dubill,  who  left  the  news¬ 
paper  to  become  executive  editor  of 
Gannett  News  Service  in  Washington, 
D.C.  Before  joining  the  Call,  Bellune 
was  city  editor  of  the  Philadelphia 
Daily  News  from  1974  to  1976.  Earlier 
he  was  with  The  Record  of  Hackensack, 
N.J.,  from  1969  to  1974  as  assistant 
managing  editor. 
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Samuel  L.  Adams,  associate  professor 
of  journalism  at  the  University  of 
Kansas — cited  by  North  Carolina  A  and 
T  State  University,  Greensboro,  for 
“lighting  the  fuse”  that  led  to  $2  million 
in  foundation  grants  for  development  of 
Journalism  and  mass  communications 
programs  at  five  traditionally  black  uni¬ 
versities. 

*  *  ♦ 

John  F.  Bowyer — named  personnel 
manager  for  Charleston  (W.Va.)  New.s- 
papers  with  Laura  Milam,  formerly  per¬ 
sonnel  secretary — promoted  to  person¬ 
nel  assistant.  Bowyer  has  been  in 
Montreal,  Quebec  as  a  recruitment  and 
personnel  officer  for  the  International 
Civil  Aviation  Organization,  an  agency 
of  the  United  Nations  and  previously  he 
was  with  the  Florida  Institute  of 
Technology. 

♦  ♦  ♦ 

Henry  Gei.lermann — elected  president 
of  the  Overseas  Press  Club  of  America, 
New  York  City  succeeding  Matp  Bas- 
siTY.  Gellermann  is  the  retired  general 
partner  and  first  vicepresident  in  charge 
of  public  relations  for  Bache  Halsey 
Stuart  Shields,  Inc.  He  formerly  was  a 
business  and  finance  reporter  for  United 
Press. 

*  ♦  * 

Georcie  W.  Hon,  president.  Pioneer 
Press,  Inc.,  Wilmette,  111. — elected  pres¬ 
ident  of  Suburban  Newspapers  of 
America  at  the  annual  meeting  in  Dallas, 
succeeding  R.  S.  Bosworth,  Jr., 
Phoenix-Times  Newspapers,  Bristol, 
R.l. 

Other  officers  elected;  Thomas  D. 
Jones,  president/publisher,  Tazewell 
Publishing  Co.,  Morton,  III. — first  vice- 
president:  Gerald  Crane,  co-publisher, 
Decatur  (Ga.)  News  Publishing  Co., 
Inc. — second  vicepresident;  Ted  Ricken- 
BACHER,  president/publisher,  Times- 
Chronicle  Newspapers,  Inc.,  Carrollton, 
Texas — secretary;  and  Thomas  F. 
Noonan,  president/publisher.  Commun¬ 
ity  Publications  Co.,  Denver — treasurer. 

*  *  * 

John  R.  Kenny — elected  president  of 
the  Wisconsin  Newspaper  Association 
for  1978-79.  He  is  editor-publisher  of  the 
Tomah  Journal  and  Monitor-Herald  and 
succeeds  James  E.  Olson,  publisher  of 
the  Richland  Observer,  Richland  Center. 
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Judy  M.  Olausen,  a  photographer  with 
the  Minneapolis  Star  and  Tribune — 
awarded  the  papers’  third  Robert  W. 
Smith  Sabbatical.  Olausen  will  spend  up 
to  six  months  documenting  today’s  “era 
of  American  art”  through  the  photo¬ 
graphic  portraits  of  artists  museum  direc¬ 
tors.  art  critics  and  collectors. 

:)c  9ie  :<c 

E.  Terry  Ausenbaugh,  special  sections 
coordinator  and  advertising  agency  rep¬ 
resentative  for  the  Omaha  World-Herald 
and  Sharan  Wii.son,  retail  account 
executive — named  retail  advertising 
supervisors. 

♦  *  ♦ 

Robert  J.  Jendusa  Jr.,  employment 
services  supervisor  of  the  Journal  Com¬ 
pany,  publishers  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel — named  personnel 
manager. 

9|c  i|c  9f; 

Mike  Thomas,  an  ad  salesperson  for 
the  Weatherford  (Tex.)  Democrat — 
named  advertising  manager. 

^  ^  ^ 

Joe  Brar — named  central  division 
manager  of  the  Chicago  Sun-Times  clas¬ 
sified  advertising  department.  William 
C.  Payne — appointed  specialty/co-op  di¬ 
vision  manager.  Morris  Hamburger — 
named  Brar’s  assistant.  All  three  men 
have  held  positions  in  the  paper’s  classi¬ 
fied  division. 


Greg  Ptacin 
Marketing  Director 
Panax  Corporation 
talks  about 
RMHReseaKhlnc.: 


"My  sincere  appreciation 
for  helping  me  introduce 
professional  research  and  its 
many  uses  to  Panax ...  a  study 
design  which  met  everyone’s 
needs  and  a  report  that 
was  easy  to  use. 

We  look  forward 
to  future  studies  done  by  RMH:’ 


RMH  Research  Inc. 

589  Franklin  Turnpike 
Ridgewood,  New  Jersey  07450 
201-447-6000 

Our  research  makes  things  happen. 
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Diplomatic  reporting 
winners  are  named 

Flora  Lewis  and  C.  L.  Sulzberger  of  the 
New  York  Times,  Keyes  Beech  of  the 
Cliictifio  Daily  News,  and  Eric  Sevareid  of 
CBS-tv  News  have  been  named  the  win¬ 
ners  of  the  1978  Edward  Weintal  Prize  and 
Awards  for  Diplomatic  Reporting. 

The  fourth  annual  Weintal  Prize  and 
Awards  were  presented  May  5,  by 
Georgetown  University’s  School  of 
Foreign  Service  for  distinguished  report¬ 
ing  on  American  foreign  policy  and  diplo¬ 
macy. 

A  total  of  $5,000  in  annual  prizes  and 
awards  were  provided  for  in  the  will  of 
Edward  Weintal,  Newsweek’s  diplomatic 
correspondent  from  1944  to  1967,  to  honor 
boldness  and  originality  in  foreign  policy 
reporting  and  analysis. 

Flora  Lewis,  Paris  bureau  chief  and 
European  diplomatic  correspondent  for 
the  New  York  Times,  has  been  selected  to 
receive  the  Weintal  Prize.  Her  European 
assignment  has  taken  her  all  over  the 
continent  to  cover  political,  military  and 
economic  developments.  Lewis'  36  year 
career  as  a  journalist  has  won  her  side 
recognition  for  her  knowledge  of  foreign 
affairs. 

Beech,  Sevareid  and  Sulzberger  have 
been  selected  to  receive  the  Weintal 


Awards  for  distinguished  historic  con¬ 
tributions  to  their  field. 

Sulzberger,  during  nearly  39  years  of 
writing  for  the  New  York  Times,  has 
watched  and  reported  on  a  world  in 
ferment — from  the  early  days  of  World 
War  II  through  the  long  years  of  the  cold 
war.  He  has  reported  from  all  the  world’s 
continents  and  most  of  its  nations. 

Beech,  with  an  eighth  grade  education, 
began  his  career  as  a  copyboy  at  age  1 5  and 
went  on  to  become  Far  East  correspon¬ 
dent  for  the  Chicago  Daily  News  from 
1 947-77  covering  Japan ,  China ,  Korea  and 
Southeast  Asia. 

Sevareid  joined  CBS  in  1939  as  a 
member  of  the  original  news  team  assem¬ 
bled  by  the  late  Edward  R.  Murrow.  In 
over  4  decades  as  a  newsman,  he  has  been 
a  war  correspondent,  radio  news  broad¬ 
caster,  television  commentator  and  col¬ 
umnist,  as  well  as  a  newspaper  reporter 
and  editor  for  the  Paris  Herald  and  the 
United  Press. 


Oppose  mail  peek 

The  Quebec  Federation  of  Profes¬ 
sional  Journalists  has  declared  its  opposi¬ 
tion  to  a  federal  bill  before  the  Canadian 
Parliament  which  would  allow  the  RCMP 
(Royal  Canadian  Mounted  Police)  to 
open  mail  under  certain  circumstances. 
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Ford  Fellowships 
announced 

The  Institute  "for  Educational  Leader¬ 
ship  has  announced  a  July  10  deadline  for 
applications  in  the  Ford  Fellows  in  Edu¬ 
cational  Journalism  Program  beginning 
in  mid-September. 

The  program  was  initiated  by  Ford 
Foundation  officials  Fred  J.  Friendly  and 
Harold  Howe  II,  in  1976  and  enables 
education  journalists  to  devote  3  months 
to  a  national  travel-study  program  on  an 
educational  issue.  Assistance  and  sup¬ 
port  for  the  individual  study  programs 
and  for  monthly  Fellowship  seminars  are 
provided  by  administrators  at  the  Insti¬ 
tute  for  Educational  Leadership  of 
George  Washington  University. 

The  Ford  Foundation  will  pay  one-half 
of  the  journalist’s  salary  during  the  Fel¬ 
lowship,  plus  travel  and  living  expenses 
away  from  home.  News  organizations 
are  expected  to  contribute  the  other  half 
of  the  salary  and  full  benefits  for  the 
3-month  period. 

Applicants  must  be  full-time  reporters 
(print  or  electronic  media)  who  have 
covered  education  for  at  least  12  months. 
Women  and  minorities  are  encouraged  to 
apply.  The  application  includes:  a  300 
word  outline  of  the  topic  and  type  of 
study  the  reporter  would  conduct,  an 
up-to-date  resume,  2  recent  examples  of 
work  on  the  education  beat  and  a  letter 
of  nomination  from  the  employer.  The 
applications  should  be  addressed  to 
Diane  Brundage,  Coordinator,  Ford  Fel¬ 
lows  in  Educational  Journalism,  George 
Washington  University,  Suite  310,  1001 
Connecticut  Avenue,  N.W.  Washington, 
D.C.  20036. 

Winners  announced 
in  arthritis  contest 

Winners  of  the  22nd  Annual  Russell  L. 
Cecil  Arthritis  Writing  Awards  have 
been  released  by  the  Arthritis  Founda¬ 
tion,  it  was  announced  by  H.  M.  Poole, 
Jr.,  foundation  chairman. 

Winners  were  named  in  4  categories — 
newspaper,  magazine,  radio  and  tele¬ 
vision. 

Selected  for  awards  were: 

Susan  Leitner,  former  staff  writer  for 
the  Longview  (Tex.)  Morning  Journal, 
for  a  five-part  newspaper  series,  “Ar¬ 
thritis:  A  Sentence  to  Life  Imprison¬ 
ment;’’ 

Ruth  Winter,  freelance  writer,  for  a 
magazine  article  entitled  “Arthritis  Up¬ 
date’’  which  appeared  in  Ladies’  Home 
Journal; 

Steve  Baltin  of  WCBS  Newsradio  88, 
New  York,  for  a  5-part  radio  series, 
“Rheumatoid  Arthritis;’’  and 
Dr.  Arthur  Ulene  and  Alan  Kaul  of 
KNBC  News,  Burbank,  California,  for 
an  arthritis  program  on  the  series  “Feel¬ 
ing  Fine.’’ 
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DECedit  620. 

The  newspaper  system 
of  the  1980s 
will  be  at  St.  Louis 
June  3rd. 


A  new  dimension 
in  text  management  is 
coming  to  small  and 
medium  size  newspapers. 
DECedit  620. 

It’s  small  in  size  but 
large  in  scope.  It  can 
handle  up  to  31  different 
editorial,  reporting,  wire 


service  and  classified 
terminals.  And  it  offers 
the  flexibility  and  sophis¬ 
tication  of  much  larger 
systems.  Including  the 
ability  to  custom  design 
the  system  to  the  way  you 
and  your  people  work. 

DECedit  620  offers 


all  the  speed  and  effi¬ 
ciency  advantages  of 
text  management  to  just 
about  any  newspaper. 
Including  yours. 

See  it  at  the  AN  PA 
show.  Or  write  Digital 
equipment  Corporation, 
Continental  Boulevard, 


Merrimack,  N.H.  03054. 
European  Headquarters; 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva. 
In  Canada:  Digital  Equip¬ 
ment  of  Canada,  Ltd. 
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INTERVIEW — Roderick  W.  Beaton  (left),  president  and  chief  executive  officer 
of  United  Press  International,  conducted  an  interview  with  Chinese  Vice  Pre¬ 
mier  Teng  Hsio-ping  (right)  on  May  19.  A  group  of  25  editors  and  publishers 
representing  UPl  is  visiting  China  through  June  2.  It  was  stipulated  that  Teng's 
remarks  were  not  to  be  quoted  directly,  but  otherwise  he  placed  no  restrictions 
or  prior  review  before  distribution.  Teng  seemed  to  enjoy  the  interview  session 
over  green  tea  and  cigarettes  in  the  room  in  the  Great  Hall  of  the  People, 
Peking,  H.  L.  Stevenson,  editor-in-chief,  UPl,  reported. 


Women  end  protest 
at  UMass  daily 

By  Deborah  Edwards 

The  12-day-old  occupation  of  the  Mas¬ 
sachusetts  Daily  Collegian  by  about  50 
women  protesting  the  lack  of  women’s 
news  in  the  paper,  ended  shortly  after 
noon,  Friday  (May  12).  In  front  of  tv 
cameras,  the  50  women  joined  the  30 
women  supporters  outside  the  offices, 
and  marched  off  to  a  rally. 

The  occupation  of  the  Collegian  of¬ 
fices  (E&P,  May  13,  p.  80)  began  at  3:30 
p.m..  May  1,  when  a  group  of  about  40 
persons — who  had  been  peacefully  sitting 
in  the  office  since  Sunday  afternoon — 
barricaded  the  doors  with  wire,  rope, 
and  office  furniture. 

Collegian  staff  members  were  not  al¬ 
lowed  in  the  office,  but  an  ombudsman 
was  permitted  to  remove  materials  for 
the  Sporting  Goods  Coop  and  Index 
Yearbook  whose  offices  were  also  bar¬ 
ricaded  as  part  of  the  protest. 

The  Collegian  published  from  various 
locations  over  the  1 1  days,  including  the 
managing  editor's  apartment,  dorms,  and 
a  temporary  office  established  by  the 
university.  During  a  rally,  women 
marched  to  the  new  offices  and  protested 
outside.  Collegian  staff  members  locked 
the  doors  from  the  inside. 

The  women’s  occupation  began  during 
negotiations  with  Collegian  editors  for 
re-allocation  of  news  coverage  to  allow 
for  more  women’s  news. 

The  women’s  latest  demands  were  for 
one  page  daily  for  women’s  news  with  no 
more  than  25%  space  for  advertising, 
editorial  control,  prominent  placement  of 
women’s  news  of  national  importance, 
and  selection  each  year  of  the  women’s 
editor  by  the  women’s  community.  Pres¬ 
ently,  Collegian  editors  are  selected  each 
year  by  a  staff  election. 

The  Collegian’s  latest  proposal  to  the 
women  was  a  minimum  40  inches  per  day 
with  placement  as  to  matter  of 
importance — which  was  to  be  decided 
upon  jointly  by  the  women's  editor,  and 
the  news  editor — and  editorial  control. 
The  women  refused  to  accept  this  offer 


because  they  didn’t  want  to  be,  “ha¬ 
rassed  with  nightly  confrontations  at  the 
news  desk.’’ 

The  occupation  ended  after  an  agree¬ 
ment  to  create  a  fact-finding  Chancel¬ 
lor’s  Commission  on  Women’s  News  in 
the  Collegian,  which  will  study  the  prob¬ 
lem  during  the  summer.  In  September 
the  commission  is  to  present  findings  and 
proposals  to  the  chancellor,  as  well  as 
the  university  community.  The  recom¬ 
mendations  will  not  be  binding  to  either 
side. 

Julie  Melrose,  the  women’s  editor  of 
the  Collegian  who  initiated  the  demands 
and  subsequent  take-over,  said  she  was 
not  happy  with  the  agreement,  but  said  it 
was  the  best  that  could  be  expected  since 
school  was  to  end  in  a  week. 

The  women  put  out  a  newspaper  dur¬ 
ing  the  occupation  called  the  Mas¬ 
sachusetts  Daily  Occupied  CoUeaean, 
which  was  an  advocate  of  feminist  news. 
Melrose  said  the  funds  for  the  paper 
came  from  private  contributions  and 
several  fund-raising  events  among  the 
feminist  community. 

The  women  had  not  only  charged  the 
Collegian  with  a  lack  of  women’s  news 
coverage,  but,  “censorship,  omission. 


and  distortion  of  women’s  news  stories 
by  the  news  staff.’’ 

Melrose  said  the  Collegian  was  based 
on  a  white  male  power  structure.  Ap¬ 
pearing  in  a  public  television  interview 
were  Dorothy  Clark,  the  managing  editor 
of  the  Collegian,  and  William  Sundstrom, 
editor-in-chief. 

About  50%  of  the  Collegian  staff  are 
women,  and  only  a  few  of  them  were  part 
of  the  occupation.  Most  of  the  women 
were  feminists  from  UMass  and  the  area 
community. 

Sundstrom  expressed  some  reserva¬ 
tions  to  having  the  administration  make 
recommendations  about  Collegian  pol¬ 
icy.  The  paper  presently  publishes  with¬ 
out  University  control  or  advice. 


The  Ogden  Newspapers  Inc.,  Wheel¬ 
ing,  W.  Va.,  has  purchased  the  Mayville 
(N.Y.)  Sentinel  and  the  Chautauqua 
(N.Y.)  News,  weekly  newspapers,  from 
the  Sentinel  Newspapers  Inc.,  Glen 
Newton,  its  president,  announced. 

The  2  newspapers  represent  246  years 
of  newspaper  heritage,  with  the  Mayville 
Sentinel  founded  in  1834,  and  the 
Chautauqua  News  established  in  1876. 

G.  Ogden  Nutting,  president  of  the 
Ogden  Newspapers,  said  William  J.  Demp¬ 
sey  will  assume  the  editorship  and 
management  of  the  two  newspapers.  He 
is  currently  city  editor  of  the  Jamestown 
(N.Y.)  Post-Journal,  also  a  member  of 
Ogden  Newspapers. 

Dempsey’s  wife,  Shonna,  will  assist 
him  in  operation  of  the  two  weeklies,  and 
Newton  will  remain  on  the  staff  during 
the  ownership  transition  period. 

Mrs.  Dempsey  was  employed  by  the 
Mayville  Sentinel  for  six  years,  and 
while  her  husband  worked  at  the  main 
office,  she  was  the  Post-Journal’s  libra¬ 
rian. 
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TMS-11 


The  text 


management  system 


■  of  the  1980s 
will  be  at  St.  Louis 
June  3rd 


In  an  age  where 
events  happen  faster 
than  you  can  report 
them,  Digital  presents  the 
system  that  can  keep  up 
with  tomorrow. 

TMS-11.  Version  5. 
TMS-11  offers  a  new 
standard  of  power  and 
flexibility  with  features 
that  are  anything  but 


standard.  Including  a 
sophisticated  terminal 
command  syntax.  Auto¬ 
matic  data  management. 
Remote  diagnostics.  And 
complete  news  story 
header  capability. 

TMS-11  also  offers 
the  power  to  handle  more 
.than  250  video  terminals 
on  line,  covering  all  edit¬ 


ing,  reporting,  classified 
advertising  and  wire 
service  functions. 

TMS-11.  It’s  the  last 
word  in  text  management. 
From  the  first  name  in 
computerized  newspaper 
systems.  See  it  at  the  « 

AN  PA  show.  Or  write 
Digital  Equipment  Cor¬ 
poration,  Continental 


Boulevard,  Merrimack, 
N.H.  03054.  European 
headquarters:  12,  av. 
des  Morgines,  1213  Petit- 
Lancy/Geneva.  In  Canada: 
Digital  Equipment  of 
Canada,  Ltd. 


Maty  Garber: 

34  years  a 
sportswriter 

Mary  Garber.  61  years  of  age  and  34  of 
them  as  a  sportswriter.  says  she's  a 
“newspaperholic"  who  thrives  on  the 
business  seven  days  a  week  for  the 
Winston-Salem  (N.C.)  Journal.  “You 
have  a  dyed-in-the-wool,  old-lady 
sportswriter." 

“Something  has  to  be  done  about  this 
sudden  influx  of  female  sportswriters  be¬ 
cause  the  locker-room  rules  are  generally 
ambiguous  and  subject  to  whimsical 
change. 

“It's  fundamentally  unfair  and  blat¬ 
antly  discriminatory  that  two  reporters 
from  rival  papers  don't  have  the  same 
access  to  information. 

“Personally.  1  want  no  part  of  dressing 
rooms.  I'd  probably  feel  differently  were 
1  covering  a  professional  team.  But  19- 
year-old  college  kids  may  not  be  mature 
enough  to  handle  it.  and  I  feel  1  owe  them 
the  right  of  privacy." 

In  1940.  Garber  started  at  the  Journal 
as  a  society  editor,  and  4  years  later,  she 
was  moved  over  to  spoils  because  all  of 
his  men  were  at  war  and  he  had  no  one 
else. 

She  was  written  up  in  Sporting;  News 
recently  during  her  coverage  of  the  At¬ 


lantic  Coast  Conference  basketball  tour¬ 
nament.  The  sport  called  the  news- 
woman  the  dean  of  female  sportswriters. 
She  says  she  used  to  know  all  of  the 
women  writing  sports.  Now  she  esti¬ 
mates  there  to  be  perhaps  75  nationwide. 

Sometimes  she's  downright  honest 
about  herself.  "Frankly.  1  think  I'm  a 
lousy  writer,  it's  very  rare  that  I  sit  down 
and  say.  'Boy.  that  is  a  good  piece.'  But  1 
try  to  rationalize  by  saying  that  a  lot  of 
us.  despite  the  boastful  fronts  we  may 
put  up.  suffer  from  the  same  disease." 
Sporting  News,  however,  called  har 
prose  “quite  readable."  especially  when 
she  reaches  into  her  past.  They  cited  her 
for  her  U.S.  Basketball  Writers'  press 
award  for  a  column  on  Everett  (the 
Silver  Fox)  Case,  the  basketball  coach  at 
North  Carolina  State  from  1946-66.  She 
had  recalled  seeing  him  before  he  died, 
writing; 

“1  hadn't  seen  him  for  some  time  and 
was  shocked  at  his  appearance.  He 
looked  old  and  so  very  tired  .  .  .  For  the 
first  time  he  talked  not  of  the  present  or 
the  future,  but  of  the  past.  And  when  he 
rose  to  go  to  the  dressing  room,  he  patted 
my  shoulder  and  said  with  a  smile. 
'We're  talking  about  things  that  hap¬ 
pened  a  very  long  time  ago.'  The  next 
day  he  announced  that  he  was  resigning 

Garber  was  born  in  New  York  and 
lived  in  New  Jersey  before  her  family 


JournAl-<>Star  1  riw 


THIS  IS  AN  EDITORIAL  PAGE  repro¬ 
duced  from  Peoria  (III.)  Journal-Star's 
Sunday,  April  16  edition.  "We  tried 
this  approach  as  a  departure  from  the 
usual  complexities  required  where  fi¬ 
nancial  explanations  are  involved," 
publisher  H.  P.  Slane  said.  "It  has 
prompted  an  amazing  response  from 
the  general  public." 


moved  to  Winston-Salem  when  she  was 
eight.  For  the  Journal,  she  has  covered 
Davis  Cup  tennis  in  Charlotte,  U.S.- 
USSR  track  in  Durham.  NCAA  regional 
basketball  and  NCAA  swimming  finals  in 
Raleigh  and  the  St.  Louis  Cardinals' 
minor  league  baseball  club. 

“Oh,  which  team  does  your  son  play 
for?"  is  an  example  of  a  comment  she 
might  get  from  someone.  Being  a  woman 
has  presented  her  with  very  few  prob¬ 
lems,  she  says.  The  last  real  one  was  in 
the  late  40's  when  they  wouldn't  let  her 
in  the  press  box  at  the  ACC  football 
game,  putting  her  with  the  wives  and 
kids  of  the  coaches.  “Try  to  keep  a 
play-by-play  with  wives  gossiping  and 
kids  screaming."  The  managing  editor 
wrote  to  the  Big  Four  Schools  and  said 
that  turning  down  a  staffer  is  like  turning 
down  the  paper.  “I  never  had  trouble 
after  that." 


Buy  Texas  paper 

Owner  of  the  Jacksonville  (Tex.)  Daily 
Propress  and  the  Cherokee  Coanty 
(Tex.)  Banner  at  Rusk,  the  Progress 
Printing  Co.  at  Rusk,  has  bought  the 
Troup  (Tex.)  Banner  from  Mr.  and  Mrs. 
Edward  Vascocu.  The  Banner  has  been 
combined  with  the  Te.xas  East  Times  at 
Troup.  Barney  W.  Broiles  is  head  of  the 
publishing  company.  The  Vascocus  will 
operate  a  printing  company  in  Troup. 
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VT72/t. 

The  editorial  termina 


of  the  1980s 
will  be  at  St.  Louis 
June  3rd. 


If  you  were  to  design 
the  editorial  terminal  of 
the  future,  it  would  look 
like  the  VT72/t.  Sleek. 
Functional.  Human  engi¬ 
neered  from  keyboard  to 
built-in  microcomputer. 

The  \/T72/t  is  very 
simply  the  most  advanced 
terminal  of  its  kind.  With 


features  like  an  interactive 
depth  estimator.  Com¬ 
mand  highlighter.  And  a 
forms  capability  for  story 
header  information.  Plus 
32  user-definable  keys 
that  let  you  perform  the 
most  complicated  editing 
functions  at  the, touch 
of  a  button. 


The  VT72/t  has  been 
designed  to  help  you  do 
hours  of  cutting  and  past¬ 
ing  in  seconds.  In  short, 
it  is  the  closest  thing  yet 
to  the  perfect  editorial  ter¬ 
minal.  See  it  at  the  AN  PA 
show.  Or  write  Digital 
Equipment  Corporation, 
Continental  Boulevard, 


Merrimack,  N.H.  03054. 
European  headquarters: 
12,  av.  des  Morgines, 
1213  Petit- La ncy/Geneva. 
In  Canada:  Digital  Equip¬ 
ment  of  Canada,  Ltd. 
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Award  established 
for  media  watchers 

The  establishment  of  an  annual  award 
for  outstanding  work  in  the  field  of  media 
monitoring  and  press  performance 
evaluation  was  announced  by  the  Mellett 
Fund  for  a  Free  and  Responsible  Press. 

The  award  is  intended  to  recognize 
distinguished  contributions  to  the  im¬ 
provement  of  both  print  and  broadcast 
journalism  by  means  of  assessment 
and/or  critical  evaluation  and  to  encour¬ 
age  new  and  innovative  approaches  to 
constructive  journalism  criticism,  H. 
Eugene  Goodwin,  president  of  the  Mel¬ 
lett  Fund  said.  Goodwin  is  professor  of 
journalism  at  the  Pennsylvania  State 
University  School  of  Journalism,  of 
which  he  formerly  was  director. 

The  award,  which  is  being  established 
with  the  aid  of  a  grant  from  the  Philip  L. 
Graham  Fund,  will  be  given  annually  for 
work  done  or  culminating  in  the  preced¬ 
ing  calendar  year.  The  first  award,  for 
work  done  or  completed  in  1978,  will  be 
judged  and  presented  early  in  1979.  An¬ 
nouncements  setting  forth  specific  eligi¬ 
bility  and  submission  requirements  will 
be  distributed  later  this  year. 

As  examples  of  the  kind  of  work  the 
award  is  intended  to  recognize,  Goodwin 
cited  that  of  media  ombudsmen,  jour¬ 
nalism  and  media  reviews,  news  and 
press  councils  and  media  watchdog  col¬ 
umns  or  broadcasts,  as  well  as  pertinent 
articles,  books,  radio/tv  programs,  re¬ 
search  studies  and  theses. 

The  Mellett  Fund  for  a  Free  and  Re¬ 
sponsible  press  is  an  independent,  non¬ 
profit  corporation  established  in  1966 
through  a  bequest  to  The  Newspaper 
Guild  from  Lowell  Mellett,  Scripps- 
Howard  editor  and  syndicated  columnist, 
to  pursue  ways  of  increasing  press  respon¬ 
sibility  without  impairing  press  freedom. 
The  new  award  is  being  established  in  his 
name. 

In  pursuit  of  Mellett's  mandate,  the 
Fund  has  financed  six  pilot  community 
press  councils  and  made  grants-in-aid  to 
doctoral  degree  candidates  working  in 
the  area  of  press  freedom  and  responsi- 
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bility.  The  press  council  project  led  to 
the  publication  of  a  book  on  the  subject, 
“BACKTALK:  Press  Councils  in 
America,”  edited  by  William  L.  Rivers, 
professor  of  communication  at  Stanford 
University. 

Goodwin  was  elected  to  a  second 
two-year  term  as  president  of  the  Mellett 
Fund  at  the  annual  meeting  of  its  board 
of  directors  last  month.  Julius  Duscha, 
director  of  the  Washington  Journalism 
Center,  is  vice-president,  and  Charles  A. 
Perlik,  Jr.,  president  of  The  Newspaper 
Guild,  is  secretary-treasurer. 

Chi  Sun-Times  team 
wins  national  honor 

Ball  State  University,  Muncie,  Ind. 
has  conferred  its  National  Journalism 
Award  for  1978  on  a  team  of  Chicago 
Sun-Times  reporters  for  a  series  “that 
grabbed  Chicago  by  the  shirt  collar  and 
shook  it.” 

According  to  the  panel  of  judges  there 
was  no  question  that  “the  most  fascinat¬ 
ing  investigative  reporting  story  of  the 
past  year”  was  prepared  for  the  Sun- 
Times  by  Pamela  Zekman,  Zay  Smith, 
Gene  Pesek  and  James  Frost.  In  cooper¬ 
ation  with  the  Better  Government  As¬ 
sociation  they  bought  a  bar  and  operated 
it  to  probe  complaints  from  small 
businessmen  about  shakedowns  and 
payoffs.  Their  stories  ran  for  four 
months. 

Other  Ball  State  awards  were  to:  Dr. 
Wendell  H.  Nedderman  of  the  Univer¬ 
sity  of  Texas  for  support  of  a  free  student 
press;  Gerald  W.  Stewart,  black  car¬ 
toonist  for  the  Fort  Wayne  News- 
Sentinel:  Wendey  Gifford,  organizer  of 
the  Indiana  Journalism  Hall  of  Fame  at 
DePauw  University;  Martin  Weinberger, 
for  development  of  the  picture  story  in 
the  Claremont  (Calif.)  Courier;  Deborah 
Taylor  Givens,  editor  of  the  Green  River 
Republican  at  Morgantown,  Ky.;  and 
Marilyn  Kimble,  journalism  teacher. 

Swofford  presented 
Hillman  award 

Stan  Swofford,  reporter,  Greensboro 
(N.C.)  Daily  News,  is  a  recipient  of  a 
28th  Annual  Sidney  Hillman  Foundation 
Award  for  1977. 

The  award,  $750  and  a  scroll,  was  pre¬ 
sented  May  4  in  New  York  by  Murray  H. 
Finley,  president  of  the  Hillman  Founda¬ 
tion,  and  president  of  the  Amalgamated 
Clothing  and  Textile  Workers  Union. 

Swofford  won  for  his  “Wilmington 
10,”  series  of  articles  in  the  Daily  News 
which  resulted  in  a  new  investigation  by 
the  U.S.  Attorney  General  and  the  Gov¬ 
ernor  of  North  Carolina  and  subsequent 
reduction  in  sentences  for  at  least  some 
of  the  so-called  Wilmington  10  who  were 
sentenced  to  long  prison  terms  for  al¬ 
leged  incidents  of  violence. 


Hanna  Bennett 


Gannett/South  names 
two  executives 

Gannett  executives  Philip  K.  Hanna 
and  James  R.  Bennett  have  new  regional 
positions  for  the  recently  established 
Gannett/South  regional  headquarters  in 
Cocoa,  Florida. 

Hanna,  Cape  Publications  circulation 
director,  has  been  named  director  of  cir¬ 
culation  for  Gannett/South  and  continues 
his  duties  with  Cape  Publications. 

Bennett,  Gannett  Company  produc¬ 
tion  operations  director,  has  been  named 
to  the  dual  role  of  director  of  production 
for  Gannett/South  and  production  direc¬ 
tor  for  Cape  Publications.  He  succeeds 
Bob  G.  Frazier  at  Cape  Publications, 
Frazier  having  moved  to  production  di¬ 
rector  for  the  Shreveport  (La.)  Times  and 
Journal,  a  Gannett  Newspaper. 

Bill  Schorr  to  join 
LA  Herald-Examiner 

Bill  Schorr,  editorial  page  cartoonist  of 
the  Kansas  City  Star  for  the  past  5  years, 
has  moved  to  the  Los  Angeles  Herald- 
E.xaminer  as  editorial  page  cartoonist 
and  will  contribute  5  cartoons  a  week. 

Karl  Hubenthal,  with  the  Herald 
Examiner  since  1949,  also  will  contribute 
to  the  editorial  page  regularly. 

Schorr,  a  native  of  Southern  California 
and  a  graduate  of  California  State  Uni¬ 
versity  at  Long  Beach,  calls  himself  a 
product  of  the  ’60s  and  the  anti-Vietnam 
movement  of  that  decade.  He  believes 
his  strongest  attribute  is  his  ability  to  get 
angry  and  react  to  political  situations. 

“1  work  from  the  point  of  being  cyni¬ 
cal,”  he  says.  “It's  a  necessity.  But  1 
have  to  be  sensitive  at  the  same  time — 
it’s  sort  of  a  paradox.” 

Schorr  drew  his  first  cartoons  for  the 
student  newspaper  in  college,  where  he 
majored  in  illustration  and  minored  in 
both  political  science  and  journalism.  A 
cartoon  takes  him  anywhere  from  10 
minutes  to  14  hours  to  complete,  and  he 
says  the  punchline  is  more  difficult  than 
the  drawing. 

An  editorial  cartoonist  can’t  be  apolit¬ 
ical,  Schorr  says,  but  must  work  from  a 
very  individual  set  of  values.  “My  liveli¬ 
hood  relies  on  my  knowledge  of  political 
events.” 
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CPMS-11. 

The  classified 
pagination  system 

ot  the  19fe 
will  be  at  St.  Louis 
June  3rd. 


Ins  _  _  _ 

brings  computer  speed, 
accuracy  and  efficiency 
to  classified  ad  page 
make-up.  And  the  result 
is  the  state  of  the  art. 

See  it  for  yourself  at 
the  AN  PA  show.  Or  write 
Digital  Equipment  Corpo¬ 
ration,  Continental  Boule- 


03054.  European  head¬ 
quarters:  12,  av.  des  Mor- 
gines,  1213  Petit-Lancy/ 
Geneva.  In  Canada:  Digital 
Equipment  of  Canada,  Ltd 


rreseriiing  inier- 
active,  classified  page 
make-up  in  a  class  by 
itself.  CPMS-11. 

It’s  built  on  five  years 
of  research  in  computer 
oriented  pagination.  And 
based  on  Digital  PDP-11 
technology,  CPMS-11  lets 


you  prepare  ana  position 
display,  graded  and  agate 
ads  with  a  minimum 
of  paste-up.  It  lets  you 
access  standard  house 
or  filler  ads  instantly.  It  lets 
you  file  completed  pages 
for  review  or  send  them 
to  the  specified  photo¬ 
composition  devices. 


Postal  rate 

increase 

approved 

By  the  time  this  was  to  appear  in  print, 
the  Postal  Service  Board  of  Governors 
was  expected  to  have  approved  the 
Postal  Rate  Commission's  May  12  rec¬ 
ommendations  calling  for  postal  rate  in¬ 
creases  in  all  categories,  including  the 
second-class  rates  affecting  newspapers. 

Under  the  law.  the  governors  have  the 
right  to  reject  the  rate  commission's 
work  and  keep  existing  rates.  This  was 
considered  very  unlikely,  however,  at 
their  May  19  meeting,  because  the 
deficit-ridden  Postal  Service  has  said  it 
sorely  needs  the  higher  rates.  Also  in  the 
past,  the  governors  have  never  rejected  a 
commission  recommendation. 

With  the  board's  approval,  the  higher 
rates  would  be  expected  to  go  into  efi'ect 
either  May  28  or  June  4.  The  rate  pack¬ 
age.  when  combined  with  congressional 
subsidies,  is  designed  to  bring  in  $17,586 
billion  annually  to  the  Postal  Service,  but 
even  this  is  $57  million  less  than  the 
Postal  Service  has  said  it  needs. 

The  commission's  recommendation  af¬ 
fecting  newspapers  was  for  an  average 
increase  of  29.69^.  with  the  higher  rates, 
if  approved  by  the  board,  going  into  ef¬ 
fect  either  May  28  or  June  4. 

Second-class  mail  consists  of  news¬ 
papers.  magazines  and  other  periodical 
publications,  divided  into  five  major 
subclasses:  regular  rate  mail,  with  in¬ 
county  mail,  non-profit  mail,  classroom 
publications,  and  transient  mail.  Except 
for  publications  mailed  at  the  transient 
rate,  second-class  is  a  bulk  mail  cate¬ 
gory. 

In  its  analysis  of  its  recommendations, 
the  commission  said  that  the  rate  struc¬ 
tures  associated  with  the  various  sub¬ 
classes  of  second-class  mail  are  the  most 
complex  of  all  major  mail  categories.  It 
went  on:  “The  rates  charged  a  particular 
mailing  may  depend  on  a  variety  of 
parameters:  the  nature  of  the  publica¬ 
tion.  the  ratio  of  editorial  content  to  ad¬ 
vertising  content,  the  number  of  pieces 
mailed,  the  weight  of  the  mailing  and  the 
distance  from  entry  point  to  destina¬ 
tion." 

As  a  result  of  its  own  studies,  the 
commission  pegged  second-class  rates 
59f  higher  than  those  sought  by  the 
Postal  Service.  This  was  due  to  a  disa¬ 
greement  on  cost  estimates,  the  Postal 
Service  saying  the  second-class  costs 
would  be  $790.5  million,  and  the  com¬ 
mission  saying  costs  would  total  $825.4 
million. 

The  commission  also  said:  “Pre-sort 
discounts  for  second-class  regular  mail 
were  extended  to  benefit  more  publica¬ 
tions  but  a  proposed  discount  of  2C  was 
reduced  to  I.6C  per  piece." 
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In  a  volume  of  telephone-book  dimen¬ 
sions,  the  commission  recalled  testimony 
by  the  American  Newspaper  Publishers 
Association  and  the  National  Newspaper 
Association,  and  also  by  Dow  Jones  & 
Co.,  publishers  of  the  Wall  Street  Jour¬ 
nal,  that  alternative  delivery  methods  are 
a  threat  to  the  Postal  Service. 

Witness  Robert  W.  Wilson  had  testi¬ 
fied  that  Dow  Jones  had  used  a  private 
delivery  service  to  distribute  135,000 
daily  copies  of  the  Wall  Street  Journal, 
as  of  September  29,  1977.  at  an  average 
cost  of  6.9  cents  per  copy.  Wilson  went 
on  to  say  that  a  nationwide  private  deliv¬ 
ery  system  is  feasible,  in  which  “500,000 
copies  of  the  Journal  could  be  delivered 
at  a  weighted  average  cost  of  8.5  cents 
per  copy." 

AN  PA  and  NNA  also  presented  testi¬ 
mony  concerning  private  delivery  of 
second-class  mail.  Witness  Alfred  R. 
Stout  testified  that  “regular  rates  should 
be  increased  no  more  than  20  per  cent,  in 
part  because  of  the  potential  adverse  ef¬ 
fect  of  competition  from  private  delivery 
methods." 

Other  increases  recommended  by  the 
commission,  which  is  independent  of  the 
Postal  Service,  were: 

•  Upping  a  cost  of  mailing  a  letter 
from  13  to  15  cents,  the  fifth  increase  in 
the  last  ten  years.  In  this  connection,  the 
Postal  Service  announced  that  it  is  pre¬ 
paring,  for  possible  use,  a  non- 
denominated  "A"  stamp.  These  stamps, 
printed  in  1975  and  1976  and  stored  for 
contingencies,  bear  the  letter  “A"  in¬ 
stead  of  a  denomination  and,  if  used,  will 
be  assigned  a  money  value  matching  the 

Sports  talk 
show  run  by 
Mass,  daily 

With  the  demise  of  several  radio  sports 
talk  shows  in  the  Boston,  Mass.,  area  the 
Patriot  Ledger  (Quincy,  Mass.)  sports 
department  has  initiated  a  periodic 
“newspaper  talk  show"  which  has  en¬ 
joyed  tremendous  success. 

Readers  may  call  the  paper  during  a 
2-hour  period  on  a  specified  night  and 
talk  with  a  writer  who  covers  one  of  Bos¬ 
ton's  professional  teams.  The  writer 
fielding  the  calls  is  assigned  according  to 
what  sport  is  in  season  or  for  special 
events,  like  the  NFL  draft.  The  show  is 
promoted  on  the  sports  pages  for  two 
days  in  advance. 

The  caller  gives  his  name  and  town 
and  then  asks  his  question.  The  caller's 
question  and  the  writer's  reply  are  tape 
recorded.  At  the  end  of  the  show, 
another  writer,  using  the  tape,  types  up 
the  caller's  question,  name  and  town, 
and  the  host  writer's  reply.  The  text  of 
the  show  appears  in  the  next  day's  sports 


new  rate  for  one  ounce  of  first-class 
domestic  mail. 

•  Upping  the  mailing  of  postcards 
from  9  to  IOC. 

•  Third  class  (advertising  circular) 
mail  would  be  increased  by ,20.3  per  cent. 

•  Fourth  class  parcels  would  have  a 
36.89f  increase. 

The  Postal  Rate  Commission  was  set 
up  as  an  independent  rate-making  body 
in  1971,  when  the  Postal  Service  was 
created  as  an  autonomous  agency  to  re¬ 
place  the  Post  Office  Department  in  the 
executive  branch  of  the  federal  govern¬ 
ment. 

Publishers  resign 
from  Harte-Hanks 

Lowell  Blankfort,  52,  and  Rowland  K. 
Rebele,  47.  co-publishers  of  the  Harte- 
Hanks  CInda  Vista  (Calif.)  Star-News, 
have  resigned  “to  pursue  other  inter¬ 
ests."  The  resignations  become  effective 
in  6  months,  as  permitted  in  their  re¬ 
cently  renewed  contracts,  but  Rebele  has 
requested  an  early  leave  in  August. 

They  purchased  the  Star-News  in 
1961,  and  sold  the  newspaper,  which  has 
editions  in  the  adjoining  communities  of 
National  City  and  Imperial  Beach,  to 
Harte-Hanks  in  1972  for  $3.1  million. 
Harte-Hanks  also  acquired  their  half 
share  of  Publishers  Offset,  a  San  Diego 
printing  plant,  for  $680,000. 

Blankfort  announced  he  and  Rebele 
have  purchased  controlling  interest  in 
the  Butte  Comity  (Calif.)  Paradise  Post 
and  the  Monterey  County  (Calif.)  North 
County  News,  both  weeklies  in  northern 
California. 


section,  in  Q  and  A  format. 

“We  figured  that  readers  probably  had 
a  lot  of  questions  concerning  a  sport,  but 
didn't  have  the  time  to  write  a  letter," 
said  sports  editor  Fred  Turner,  who  con¬ 
ceived  the  idea.  “So,  we  offered  them  a 
faster  way  to  get  their  questions 
answered  and  without  spending  13 
cents." 

“The  first  time  we  tried  it  we  were 
apprehensive  about  its  success.  We  used 
pro  football  writer  Ron  Hobson  and 
ended  up  with  more  than  150  calls  in  2 
hours.  We  had  to  use  several  newsroom 
people  to  answer  the  phones,  we  were  so 
inundated,"  Turner  said.  One  caller  said, 
“This  is  a  hell  of  an  idea.  You  should  do 
it  every  night." 

The  Ledger  tried  it  4  or  5  more  times 
using  the  pro  baseball,  hockey  and  bas¬ 
ketball  writers  and  Hobson  again.  All 
were  received  with  the  same  success. 

“It's  a  great  thing,"  Hobson  says, 
“because  it  allows  a  writer  to  know 
exactly  what  his  reader  is  interested  in 
and  also  provides  some  good  story  ideas. 
In  addition,  it's  good  public  relations  for 
the  paper,  because  it  puts  readers  in  di¬ 
rect  contact  with  the  people  who  give 
them  their  sports  news." 
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CMS-11 


■  The  classified 
management  system 

■  of  the  1980s ' 
will  be  at  St' Louis 

June  3rd.  • 


Tomorrow’s  classi¬ 
fied  advertising  depart¬ 
ment  will  look  a  lot  differ¬ 
ent  from  today’s.  Because 
with  CMS-ll,  it  will  func¬ 
tion  differently. 

Instead  of  spending 
more  time  taking  ads, 
CMS-11  will  save  time, 


giving  your  people  more 
time  to  sell.  After  the  ads 
are  entered,  CMS-11  auto¬ 
matically  checks  them 
for  errors,  prices  them, 
routes  them,  checks 
customer  credit,  all  at  ' 
computer  speed. 

What’s  more,  it  will 
do  all  this  for  up  to  96 


users  simultaneously. 

Automated  classified 
advertising  management 
is  the  way  of  the  future. 
This  is  what  CMS-11 
offers  today. 

See  it  at  the  AN  PA 
show.  Or  write  Digital 
Equipment  Corporation, 
Continental  Boulevard, 


Merrimack,  N.H.  03054. 
European  headquarters; 
12,  av.  des  Morgines, 
1213  Petit-Lancy/Geneva. 
In  Canada:  Digital  Equip¬ 
ment  of  Canada,  Ltd. 
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How  to  Defend  Against 
Bad  Luck,laxes  and  family  Rghts 
Long  After  \!bu  Die 


200-500:  13  ads  (25%);  Under  50:  13  ads; 
Full  page  ads:  69  pages;  Spreads:  7 
(14  pages). 

So  it  seems  fair  to  classify  anything 
over  200  words  as  long  copy — under  100 
words  as  short  copy. 

The  longest  copy  in  Ogiivy  &  Mather’s 
history  can  be  found  in  a  recent  double 
page  newspaper  spread  for  the  U.S. 
Trust.  More  than  5,000  words  (count 
'em).  After  4  insertions,  this  advertise¬ 
ment  has  generated  more  than  1,600 
coupon  responses  and  about  500  tele¬ 
phone  calls.  That’s  an  amazing  number 
of  responses  when  you  consider  that  the 
copy  discourages  responses  from  anyone 
with  less  than  $500,000.  (Another  in¬ 
teresting  fact:  when  shorter  copy  ver¬ 
sions  of  this  advertisement  were  run,  the 
response  rate  remained  the  same  but  the 
quality  of  the  responses  diminished 
greatly.) 


5,000-word  newspaper  ad 


The  value  of  long  ad  copy 


By  Robert  Jenkins 

Creative  director, 

Ogiivy  &  Mather  Inc.,  N.Y, 


When  long  copy  works  best 

From  the  Gallup  study  we  found  that 
advertisements  with  a  big  picture  and 
short  copy  tend  to  have  a  greater  impact 
than  advertisements  with  a  small  picture 
and  long  copy.  However,  some  specific 
product  categories  achieved  top  quartiie 
recall  scores  in  spite  of  containing  200 
words  of  copy  or  more.  Here  are  the  top 
5  categories. 


“I’ll  bet  I  can  get  you  to  read  a 
thousand  words  of  advertising  copy,”  said 
David  Ogiivy  to  the  non-believer. 

“How?”  asked  the  non-believer.  “By 
putting  your  name  in  the  headline,”  re¬ 
plied  Ogiivy. 

We’ve  proven  over  and  over  again  that 
an  interested  consumer  can  be  persuaded 
to  read  screeds  of  copy — if  it  is  artfully 


Women 

1.  Major  Appliances 

2.  Toiletries 

3.  Portable 
Appliances 

4.  Home 
Entertainment 

5.  Corporate 


Men 

1.  Insurance 

2.  Corporate 

3.  Home 
Entertainment 

4.  Major 
Appliances 

5.  Automotive 


Robert  Jenkins 


composed  and  considerately  laid  out. 
(The  correct  use  of  subheads,  crossheads 
and  picture  captions  is  absolutely  essen¬ 
tial.)  Still  I  frequently  find  myself  defend¬ 
ing  long  copy — especially  to  advertisers 
who  are  new  to  Ogiivy  &  Mather  or  new 
to  consumer  advertising.  Ogiivy  is  some¬ 
times  labelled  a  long  copy  agency.  We’re 
not.  Neither  are  we  a  short  copy  agency. 
Our  copy  is  as  long  or  short  as  the 
ubiquitous  piece  of  string,  it’s  as  long  as 
it  needs  to  be. 

How  long  is  long? 

Ogiivy  &  Mather  recently  commis¬ 
sioned  (3allup  &  Robinson  Inc.  to  update 
our  information  on  the  readership  of 
print  advertisements.  The  long  copy  ads 
tested  all  contained  at  least  200  words. 
The  average  number  of  words  of  copy 
per  advertising  page  in  the  May  8  Time 
magazine  was  165.  Here’s  a  summary  of 
the  vital  statistics: 

Time  Magazine,  May  8,  1978 


No  big  surprises  here  so  the  facts  do 
tend  to  bear  out  some  common  sense 
guesses  about  copy  length.  Men  and 
women  will  read  long  copy  about  com¬ 
plex,  big-ticket  items — especially  if  they 
are  in  the  market  for  such  items.  Before 
one  spends  a  lot  of  money,  one  wants  to 
“shop”  around  in  the  ad  pages.  (And 
we’ve  found  in  readership  studies  of  our 
Mercedes-Benz  advertisements  that 
many  existing  owners  read  them  avidly 
so  there’s  an  important  reinforcement 
factor  to  be  considered.) 

All  this  doesn’t  mean  that  a  copywriter 
has  to  write  long  copy  for  big-ticket 
items.  Real  estate  agents  do  pretty  well 
with  “micro-ads.”  But  the  quality  of  the 
copy  can  play  a  big  part  in  achieving  high 
readership.  The  fact  is  that  a  truly  great 
piece  of  copy — regardless  of  the  interest 
level  for  the  product — can  generate  19 
times  the  sales  of  a  poor  piece  of  copy. 


New  sti  idy  offers  o  felling  look  at 
fhe  25  rnosf  i  ised  test  rnorkets 
For  yoi  ir  free  copy  wnfe  to 

Mr.  Gerald  Szorek  N.A.M. 
Times  Publishing  Co. 

205  W  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 

ERIE  DAILY  TIMES 

(Bvit  Olimesai'Nenw? 


Words  of  copy  per  ad  page:  165 
(Excluding  headlines,  coupons  and  dis¬ 
claimers);  Longest  ad:  850  (Personnel 
placement);  Shortest  ad;  0  (1  beer,  1 
liquor);  500  words  or  more:  4  ads; 


A  comeback  for  long  copy? 

I  don’t  have  historical  data  but  it  ap¬ 
pears  to  me  that  long  copy  is  making  a 
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Represented  by  Story  &  Kelly-Smith.  Inc 


Court  camera  test 
ends  on  June  30 


of  judges,  lawyers,  the  public  and  the 
news  media.  Advocates  have  been  given 
until  June  15  to  reply,  and  then  advo¬ 
cates  may  file  rebuttals  by  July  31. 


Price  increase 


comeback.  The  analysis  of  the  Time  ads 
seems  to  bear  this  out  (average  length: 
165  words).  And  we’re  seeing  longer 
copy  applied  to  some  unexpected  prod¬ 
uct  categories.  Cigarettes  (Merit),  dog 
food  (Cycle),  whisky  (Cutty  Sark)  and 
even  perfume  (Shalimar). 

Long  copy  or  short? 

Only  the  copywriter  can  decide.  But 
not  in  advance.  He  must  write  the  best 
possible  selling  argument.  Then  edit  it 
ruthlessly.  If  it  holds  his  interest,  the 
copy  is  probably  OK.  If  it's  short — so  be 
it.  Advertising  copy  should  always  be  as 
long  as  a  piece  of  string.  As  long  as  it 
needs  to  be  (but  not  an  inch  longer). 

Daily  started 
by  Cincy  Post 
for  rural  area 

The  Cincinnati  Post  launched  a  new 
daily  community  newspaper.  The  Valley 
Post  on  May  22. 

The  Valley  Post,  an  edition  of  the  Cin¬ 
cinnati  Post,  will  serve  a  market  of 
74,600  households  in  Clermont  and  adja¬ 
cent  Ohio  counties  all  to  the  east  of  Cin¬ 
cinnati  and  Hamilton  County.  The  Val¬ 
ley  Post  will  include  the  Cincinnati  Post 
at  no  extra  cost  to  Cincinnati  Post  sub¬ 
scribers  in  the  counties  to  be  served  by 
the  Valley  Post. 

For  the  first  time,  Cincinnati  Post 
readers  in  Clermont  and  adjacent  coun¬ 
ties  will  have  their  own  daily  newspaper 
6  days  a  week  with  their  own  front  page, 
editorial  office,  editorial  staff,  editorial 
page,  and  their  own  regional  advertising 
rates. 

The  Cincinnati  Post’s  managing  editor, 
Leo  Hirtl,  explained  that  the  Cincinnati 
Post  has  served  readers  in  Clermont  and 
adjacent  counties  for  about  25  years  with 
daily  local  coverage  in  special  sections  of 
the  Cincinnati  Post  that  go  to  those  coun¬ 
ties.  The  Valley  Post  is  an  expansion  of 
that  service. 

“It  is  one  way  of  concentrating  on 
what  all  readers  want  more  of,  and  that’s 
local  news,’’  Hirtl  said  of  the  new  Valley 
Post.  He  explained  that  the  new  daily 
will  “obviously  contribute  to  the  overall 
health  of  the  Cincinnati  Post.’’ 

The  Cincinnati  Post  serves  the  North¬ 
ern  Kentucky  area,  a  part  of  Greater 
Cincinnati  across  the  Ohio  River,  with 
the  Kentucky  Post.  The  Kentucky  Post, 
the  company  said,  is  a  great  success  in 
Northern  Kentucky  serving  the  urban 
center  of  Covington-Newport  and  its  out¬ 
lying  areas.  The  Valley  Post  will  be  di¬ 
rected  at  a  relatively  rural  area. 

The  area  to  be  served  by  the  Valley 
Post  has  a  population  of  approximately 
130,000.  Hirtl  pointed  out  that  such  a 
population,  were  it  in  an  urban  center, 
certainly  would  have  a  daily  newspaper. 
Several  weekly  papers  address  them¬ 
selves  to  the  area. 
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Members  of  Florida  Supreme  Court 
voted  4  to  3  to  let  the  one-year  experi¬ 
ment  with  courtroom  cameras  expire 
June  30.  Chief  Justice  Ben  Overton  and 
two  associates  wanted  the  pilot  program 
to  continue  into  September. 

No  substantial  problems  with  either 
still  cameras  or  television  have  resulted 
from  the  test,  Overton  said.  And  the  pub¬ 
lic  has  grown  accustomed  to  courtroom 
photography. 

But  the  majority  decided  it  was  time  to 
evaluate  the  picture-taking  experiences 


Effective  May  15,  1978,  the  Quincy 
(Mass.)  Patriot  Ledger  will  increase  the 
newstand  price  from  .200  to  .250. 
Weekly  home  delivery  will  go  from  $1.10 
to  $  1 .20  and  mail  from  $  1 .20  to  $  1 .50  per 
week.  The  Patriot  Ledger  publishes 
every  Monday — Friday  and  Saturday 
morning. 


Pkk  your  spot. 


Sales  Reps  If  you’re  one  of  the  computer  industry’s  more  exper¬ 
ienced  sales  representatives,  you  can  practically  pick  your  own 
spot  with  Digital.  Because  we  need  good  people  in  sales  offices 
all  over  the  country.  If  you  have  selling  or  pre-sales  experience 
and  a  background  in  newspaper  composition,  or  the  graphic  arts 
industry,  or  systems  and  programming,  we’d  like  to  meet  with 
you  in  St.  Louis. 

Computer  Applications  Engineers  We’re  also  looking  for 
applications  engineers  with  experience  in  the  graphic  arts  industry 
to  fill  openings  in  many  of  our  offices.  If  you  know  computer 
hardware,  like  teaching  and  want  to  travel,  why  not  get  in  touch 
with  us. 

A  Digital  representative  will  be  in  St.  Louis,  from  June  4  through 
June  7.  Pre-schedule  an  appointment  by  calling  Linda  Linder  at 
(800)  323-6692  (in  Illinois  (800)  942-0675).  And  find  out  why  our 
customers  aren’t  the  only  ones  that  get  the  best  deal. 


Openings  now  in  Detroit,  Cincinnati,  Chicago,  Pittsburgh,  Seattle,  and  San  Francisco. 
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Andersen  says 
newspapers 
are  ‘fairer’ 

Harold  W.  Andersen,  president  of  the 
Omaha  World- He  raid,  became  the  first 
American  to  be  nominated  as  president 
of  the  International  Federation  of  News¬ 
paper  Publishers  (FIEJ)  at  this  week’s 
congress  in  The  Hague.  He  will  serve  a 
two-year  term. 

Andersen,  in  addressing  the  congress 
of  delegates,  said  that  American  news¬ 
papers  are  doing  a  better  job  with  fair¬ 
ness  and  balance  than  they  were  4  or  5 
years  ago. 

“But  I  fear  we  may  be  in  danger  of 
backsliding,"  he  added. 

Andersen  said  that  following  Water¬ 
gate  disclosures  there  were  somewhat 
contradictory  journalistic  developments. 
“Some  journalists  seemed  to  feel  that 
any  subject,  any  public  figure,  was  a 
proper  target  for  investigative 
reporting — reporting  which  to  some 
zealots  started  with  a  presumption  of 
guilt.  Typical  of  this  attitude  was  this 
quote  from  a  widely-read  American 
newspaper  columnist:  ‘A  reporter  is  to  a 
politician  what  a  barking  dog  is  to  a  chic¬ 
ken  thief.’ 

“But  a  public  reaction  set  in.  We 
found  that  the  public  generally  recog¬ 
nized  the  great  power  of  the  press,  as 
evidenced  by  the  press’s  role  in  Richard 
Nixon’s  resignation  from  the  Presidency 
and  the  exposure  and  criminal  conviction 
of  a  number  of  Nixon  associates.  We 
found  also,  however,  that  a  good  many 
Americans  felt  we  had  misused  our  great 
power. 

“Voices  of  caution  began  to  be  heard 
within  our  own  ranks — newspaper  pub¬ 
lishers  and  editors  who  said  we  should 
work  harder  than  before  to  assure  that 
we  were  fair  and  balanced. 

“I  think  some  of  the  leaders  of  our 
profession  were  truly  startled  by  the  pub¬ 
lic  distrust  which  seemed  to  show  up  in¬ 
creasingly  in  a  variety  of  ways,  including 
public  opinion  polls.  And  I  believe  a 
good  many  publishers  and  editors 
reacted  by  placing  fairness  and  balance 
higher  on  their  list  of  priorities.  (In  my 
opinion,  fairness  and  balance  should  lead 
that  list.) 


For  Powerful  Year  Round  Promotions 
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Harold  W.  Andersen 


“I’m  not  suggesting  that  any  sizeable 
number  of  American  newspapers  have  in 
recent  decades  been  intentionally  biased 
or  one-sided  in  their  news  columns.  But 
that  element  had  crept  in,  partly  because 
some  publishers  and  senior  editors  were 
too  tolerant  of  the  well-intentioned  but 
often  emotional  and  unfair  crusading  zeal 
of  idealistic  young  reporters  and  editors. 
We  have  seen  increasing  signs  of  con- 

Reporters  selected 
for  McCloy  Fellows 

Columbia  University  has  announced 
the  names  of  the  3  American  reporters 
selected  to  be  1978  John  J.  McCloy  Fel¬ 
lows  of  its  Graduate  School  of  Jour¬ 
nalism. 

The  fellowships,  awarded  annually  by 
the  Journalism  School,  in  cooperation 
with  the  American  Council  on  Germany, 
Inc.,  provide  travel  and  living  expenses 
for  up  to  3  journalists  from  each  of  the  2 
countries  during  exchange  visits  of  up  to 
4  weeks.  The  amount  of  each  fellowship 
depends  on  the  journalist’s  destination 
and  length  of  stay. 

The  program,  now  in  its  second  year, 
honors  the  former  U.S.  High  Commis¬ 
sioner  for  Germany  from  1949  to  1952 
who  shepherded  the  formation  of  the 
Federal  Republic  of  Germany.  Its  pur¬ 
pose  is  to  broaden  the  professional  ex¬ 
perience  of  journalists  concerned  with 
news  developments  in  Germany  and  the 
United  States. 

American  recipients  of  McCloy  Fel¬ 
lowships  for  1978  are: 

L.  R.  Aalund,  Houston  Bureau,  Oil 
and  Gas  Journal  of  Tulsa,  Oklahoma. 

Robert  Dallos,  New  York  financial 
correspondent,  Los  Angeles  Times. 

Lester  Sloan,  Los  Angeles  Bureau, 
Newsweek. 

The  fellowship  program,  which  is  open 


cern  and  corrective  action  within  our 
ranks.” 

Andersen  cited  the  increasing  number 
of  newspaper-appointed  omsbudsmen  to 
deal  with  complaints  and  criticize  in  their 
own  paper,  news  media  critics,  ex¬ 
panded  opinion  pages,  and  the  National 
News  Council’s  activities. 

He  explained  some  measures  taken  at 
his  own  Omaha  World-Herald.  One 
began  several  years  ago  with  mailing  of 
questionnaires  to  a  cross  section  of 
people  quoted  in  news  stories  and  asking 
them  whether  they  had  been  quoted  ac¬ 
curately  and  fairly. 

The  World-Herald  sends  out  10  such 
questionnaires  each  week  and  response 
has  been  “very  strongly  positive,"  An¬ 
dersen  declared. 

Referring  to  the  danger  of  backsliding 
in  the  emphasis  on  fairness  and  balance, 
Andersen  cited  the  wide-spread  belief 
that  newspapers  are  interested  primarily 
in  scandal  and  that  “if  we  don’t  find  a 
scandal  in  a  given  situation,  we  will 
create  it.” 

Andersen  contended  that  part  of  the 
credibility  problem  does  stem  from  the 
public’s  tendency  to  confuse  the  mes¬ 
senger  and  the  message.  “But  we  jour¬ 
nalists  sometimes  overemphasize  this. 
Too  often  we  pay  less  attention  than  we 
should  to  the  importance  of  our  being  fair 
and  unbiased  messengers." 


to  all  American  and  German  journalists, 
is  supported  by  the  Council’s  John  J. 
McCloy  Fund,  set  up  in  1976  by  a  gift 
from  the  German  government  in  honor  of 
McCloy’s  80th  birthday  and  the  Ameri¬ 
can  bicentennial. 

Blacker  quits  post 
to  join  magazine 

Stephen  Blacker  has  left  his  post  as 
sales  and  promotion  director  of  the  New 
York  Post  to  become  president  of  Cue 
magazine. 

Blacker  will  be  replaced  by  Robert 
Costello,  who  moves  up  from  retail  ad¬ 
vertising  manager.  Costello,  50,  was 
formerly  with  the  New  York  World  Tele¬ 
gram  and  Siin  and  the  New  York  News. 
He  joined  the  Post  in  1971  as  department 
store  ad  manager,  a  position  he  held  until 
his  promotion  to  retail  ad  manager  last 
September. 

Blacker  joined  the  Post  as  ad  director 
shortly  after  Rupert  Murdoch  acquired 
the  paper  in  December  of  1976.  In  March 
of  1977,  Murdoch  created  a  new  position 
of  vicepresident  of  sales  and  marketing 
and  brought  Don  Gunn  in  to  handle  those 
duties.  Gunn  stayed  at  the  Post  for  about 
5  months  before  resigning  and  upon  his 
resignation.  Blacker  assumed  the  new 
title  of  sales  and  promotion  director  and 
also  assumed  many  of  Gunn’s  duties. 
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Ala.’s  top  court 
allows  utilities 
to  advertise 

The  Alabama  Supreme  Court  recently 
reversed  a  lower  court  ruling  which  had 
affirmed  a  decision  by  the  Alabama  Pub¬ 
lic  Service  Commission  to  prohibit  the 
Alabama  Power  Company  from  includ¬ 
ing  its  advertising  costs  as  a  normal 
operating  business  expense. 

In  its  decision,  the  state  Supreme 
Court  ruled  that  “advertising,  under 
honest,  efficient  and  economical  man¬ 
agement,  can  be  an  operating  expense 
and  reasonable  advertising  costs  ex¬ 
pended  by  a  public  utility  should  be  al¬ 
lowed.” 

The  decision  further  stated,  “although 
subject  to  regulation  by  the  government, 
a  utility,  like  any  corporation,  should  be 
allowed  to  operate  consistent  with  the 
free  enterprise  system  to  the  extent  pos¬ 
sible. 

“Advertising  is  of  vital  importance  to 
corporations  in  establishing  and  main¬ 
taining  their  public  image,  as  well  as  in 
educating  the  consuming  public.  As 
such,  it  is  a  responsibility  of  the  duly 
authorized  manager  of  a  utility  to  decide 
the  type,  quantity  or  form  of  advertising 
which  would  most  benefit  the  corpora¬ 
tion  in  its  continued  growth. 

“The  utility  has  the  initial  right  to  de¬ 
cide  the  amount  and  type  of  advertise¬ 
ment  which  comports  with  good  man¬ 
agement  practices.  The  function  of  the 
Alabama  Public  Service  Commission  is 
that  of  regulation  and  not  of  manage¬ 
ment." 

When  the  Alabama  Public  Service 
Commission,  which  regulates  rates  of 
public  utilities  in  Alabama,  ruled  that  ad 
costs  could  not  be  charged  as  a  normal 
operating  business  expense,  it  stopped 
the  company  from  advertising. 

The  Alabama  Press  Association  filed  a 
brief  that  held  that  the  Public  Service 
Commission  is  a  rate-making  entity  and 
had  no  authorization  whatever  to  inter¬ 
fere  in  the  administrative  and  manage¬ 
ment  section  of  the  Alabama  Power 
Company,  a  privately  owned  utility.  The 
Press  Association  brief  further  held  that 
the  PSC  ruling  against  power  company 
advertising  was  in  direct  violation  of  the 
first  and  14th  amendments. 

“The  Alabama  Press  Association  be¬ 
lieved  that  a  very  fundamental  question 
of  the  right  of  expression,  in  the  form  of 
advertising,  was  at  stake,”  said  APA 
executive  director  Stephen  Bradley. 
“The  Alabama  Supreme  Court  has 
agreed. 

“We  are  very  pleased  at  the  decision 
which  reaffirms  our  belief  that  all  indi¬ 
viduals  and  organizations  are  guaranteed 
a  basic  fundamental  right  of  free  expres¬ 
sion,  regardless  of  whether  that  right 
takes  the  form  of  editorial  comment  or 
paid  advertising,”  Bradley  said. 
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Economical 
depcndaUc 
roll  handling 

for  printers  and  daily  newspaper  publishers 


The  medium-size  printer  and  printers 
of  daily  newspapers  are  especially 
attracted  to  Lektro’s  Model  30-24, 
3,000  lb.  capacity,  sit-down,  battery 
powered  lift  truck.  They  like  its  tow 
price  and  outstanding  roll  handling 
features.  Features  such  as  a  360° 
rotating  roll  clamp,  an  ability  to  stack 


rolls  5  high,  easy  serviceability  since 
most  parts  are  locally  available  and 
power  to  handle  the  tough  grades.  All 
of  this  at  about  half  the  price  of 
competitive  trucks. 

The  Lektro  30-24 

Is  the  answer  to  a  printer's 

paper  roll  handling  needs. 


REBUILT  AND 

RECONDITIONED  EQUIPMENT 
ALSO  AVAILABLE 


RSC-360-40 
PAPER  ROLL  CLAMP 

For  lighter  rolls,  this  360° 
rotating  clamp  speeds  roll 
handling.  The  arms  provide 
for  selecting  or  discharging 
rolls  on  end  or  bilge. 


RSC-360-50 
HEAVY  DUTY 
PAPER  ROLL  CLAMP 

Performs  the  same  as 
the  clamp  above,  but  has 
a  load  capacity  of  2,600 
lbs.  Damage  to  roll  stock 
virtually  eliminated  with 
these  clamps. 


OTHER 

LEKTRO  MOOELS 


For  lighter  duty 
Lektro  has  the 
Model  20-24  sit- 
down  truck  with  a 
2.000  lb.  capacity.  For  heavier  duty,  the 
Lektro  Model  EC  30-24  standup  with  end 
control  capabilities  Is  proving  Itself  daily. 


roll  handling 
specialists 
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Business  writers 
awarded  $87,500 
in  prizes 

Business  writers  from  the  Cleveland 
(Ohio)  Press,  Wichita  (Kans.)  Eagle  and 
Beacon,  Macon  (Ga.)  Telegraph, 
Dubuque  (la.)  Telegraph  Herald  and  the 
Yarmouth  Port  (Mass.)  Register  this 
week  received  first  place  cash  prizes  in 
the  1977  Media  Awards  for  the  Ad¬ 
vancement  of  Economic  Understanding. 

In  all  43  writers  and  other  creative  per¬ 
sonnel  from  the  nation’s  press  were 
awarded  a  total  of  $87,500  in  prizes  in  the 
competition  that  was  open  to  both  print 
and  broadcast  journalists. 

The  Amos  Tuck  School  of  Business 
Administration  of  Dartmouth  College 
acted  as  sole  and  independent  adminis¬ 
trator  of  the  program.  Competition  was 
open  to  14  media  categories — news¬ 
papers,  syndicates,  magazines,  radio  and 
tv — grouped  according  to  circulation  or 
size  of  market. 

The  goal  of  the  awards  program  is  to 
challenge  the  media  to  better  explain 
vital  economic  events  to  the  average 
American. 

Fred  McGunagle  of  the  Cleveland 
Press  won  a  $5,000  first  prize  award  in 
the  newspaper  with  a  circulation  of 
250,000  and  up  category  for  his  article 
entitled  “Cleveland — Going  or  Grow¬ 
ing?” 

The  article  presented  a  profile  of  the 
city  of  Cleveland,  analyzing  its  advan¬ 
tages  and  disadvantages  as  it  evolves 
from  a  major  city  to  a  more  compact 
municipality.  Attention  was  given  to 
changes  in  the  mix  of  white-collar  and 
blue  collar  employment,  the  contradic¬ 
tions  in  job  expansion,  the  mythical  lure 
of  the  Sunbelt  and  other  subjects. 

Dave  Bartel  of  the  Wichita  Eagle  and 
Beacon  won  the  $5,000  first  prize  in  the 
category  for  newspapers  with  a  circula¬ 
tion  of  100,000  to  250,000  for  his  article 
entitled  “Our  Energy  Search.” 

Bartel  dealt  with  the  topic  of  energy 
and  a  massive  $1.25  billion  coal  gasifica¬ 
tion  proposal  for  Wichita. 

Selby  McCash  of  the  Macon  Telegraph 
won  the  $5,000  first  place  award  in  the 
50,000  to  100,000  category  for  a  story 
entitled  “Taxes — The  Price  You 
Pay.”  McCash  focused  on  state  and 
local  taxes  in  Georgia,  but  also  dealt  with 
problems  that  are  common  to  all  fifty 
states.  He  went  into  such  topics  as 
spendthrift  vs.  expansionist;  fairness  vs. 
special  interest  tax  breaks  and  food  tax 
exemption  vs.  pari-mutual  betting  taxes. 

Calvin  Gatch  of  the  Dubuque  Tele¬ 
graph  Herald  was  awarded  the  $5,000 
first  prize  in  the  10,000  to  50,000  circula¬ 
tion  category  for  his  article  entitled  “Ag¬ 
riculture  Farm  to  Market.” 

Gatch,  with  the  aid  of  photographs, 
described  a  complex  “food  chain”  proc- 
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ess  by  tracing  hogs  raised  on  a  Luxem¬ 
burg,  Iowa  farm,  all  the  way  through  a 
dinner  for  a  Boston  family  eight  days 
later.  The  step-by-step  coverage, from 
sale  to  a  Dubuque  packaging  plant, 
pausing  to  reflect  on  the  personalities  of 
the  middlemen  involved,  comprised  an 
unusual  treatment  of  farm-to-table 
economics. 

In  the  under  10,000  circulation  news¬ 
paper  category,  the  $5,000  first  place 
award  was  shared  by  two  Yarmouth  Post 
(Mass.)  Register  reporters — John  Riley 
and  Seth  Rothbein.  Riley’s  article  was 
entitled  “Dealing  in  Land”  and  Rol- 
bein’s  was  headlined  “The  Cape  Nursing 
Home  Industry.”  The  Yarmouth  Regis¬ 
ter  is  a  weekly  newspaper. 

John  T.  Cunniff  of  the  Associated 
Press  won  a  first  place  prize  of  $5,000  in 
the  Syndicates  and  Wire  Services  cate¬ 
gory  for  his  daily  business  and  economic 
analysis.  He  writes  some  250  columns  a 
year. 

J.  A.  Livingston  of  the  Philadelphia 
Inquirer,  writing  for  the  Field  News¬ 
paper  Syndicate,  was  also  given  a  $5,000 
prize  for  his  in-depth  analysis  of  a  par¬ 
ticular  subject — the  British  economy. 

Other  newspaper  winners  of  the  1977 
Media  Awards  for  the  Advancement  of 
Economic  Understanding  include: 

Newspapers,  circulation  250,000  and 
up: 

Second  Prize:  Harry  Nelson/Paul 
Steiger/Susan  J.  Diamond/ Alexander 
Auerbach,  Los  Angeles  Times,  “The 
Cost  of  Health  Care,”  a  series  of  ten 
articles. 

Newspapers,  circulation  100,000  to 
250,000: 

Second  Prize:  Joe  Blade,  The  Min¬ 
neapolis  Star,  “Job  Satisfaction.” 

Second  Prize:  David  Francis,  The 
Christian  Science  Monitor,  “The  Future 
of  Capitalism.” 

Newspapers,  circulation  50,000  to 

100,000: 

Second  Prize:  Jeffrey  Kosnett/Robert 
Kittle,  Charleston  (W.Va.)  Daily  Mail, 
“Coal:  West  or  West  Virginia?” 

Honorable  Mention:  Tom  Stundza/Ed 
Zuckerman,  Gary  (Ind.)  Post-Tribune, 
for  continuous  coverage  of  the  steel  is¬ 
sue. 

Newspapers,  circulation  10,000  to 
50,000: 

Second  Prize:  Mike  Masterson/ 
Beverly  Sims,  Hot  Springs  (Ark.) 
Sentinel-Record,  “Hot  Springs:  Making 
Sense  of  the  Dollars  1964-1977.” 

Special  Citation:  Jack  Moseley, 
Southwest  Times  Record,  Fort  Smith, 
Arkansas,  “Changes  in  the  Promised 
Land.” 

Newspapers,  circulation  under  10,000: 

Second  Prize:  Jack  Brown,  Norw’alk 
{Ohio)  Reflector,  “Will  Norwalk  Survive 
the  Mall?” 

Honorable  Mention:  Kim  Elliman,  the 
Black  River  Tribune.  Ludlow,  Vermont, 
“Windsor  County  Farmers.” 

Honorable  Mention:  James  Ludwick, 


Clermont  County  Review,  Cincinnati, 
Ohio,  “How  Would  Ford  Change  Cler¬ 
mont  County?” 

The  awards  were  sponsored  by 
Champion  International  Corporation, 
Stamford,  Connecticut,  which  has  also 
agreed  to  sponsor  the  1978  awards. 

N.Y.  Post  dismisses 
18  Guild  employes 

The  New  York  Post  this  week  notified 
the  Newspaper  Guild  of  New  York  that  it 
is  dismissing  18  staff  members  with  two 
or  less  years  at  the  newspaper. 

The  dismissals  are  permitted  under  the 
terms  of  the  Guild’s  contract  with  the 
Post  which  expired  March  31,  1978.  Post 
management  said  the  dismissals  would 
be  made  as  of  Friday  (May  26)  in  an  effort 
to  cut  operating  costs. 

Overall  this  year,  1 06  Guild  employes 
have  resigned  from  the  Post  in  addition 
to  the  18  who  were  to  be  dismissed.  Of 
those  who  resigned,  80  have  done  so 
since  April  10  when  Post  management 
offered  severance  pay  and  other  benefits 
for  those  who  resigned. 

The  dismissals,  coupled  with  the  res¬ 
ignations,  will  save  the  Post  an  estimated 
$3  million  a  year  in  payroll,  according  to 
the  Guild.  The  Post’s  Guild  payroll  was 
some  $13  million  a  year  prior  to  the 
resignations  and  dismissals. 

Those  being  dismissed  were  to  be 
given  severance  pay  and  accrued  vaca¬ 
tion  benefits  under  the  recently  expired 
contract  and  those  who  waived  any  claim 
to  being  put  on  a  rehiring  list  would  be 
given  a  “enhanced  severance  bonus 
package”  that  includes  pay  through  June 
30  and  six  months  medical  coverage. 

Meanwhile,  contract  negotiations  be¬ 
tween  the  Guild  and  Post  management 
resumed  during  the  middle  of  this  week. 

9(c  9ic 

Members  of  the  Newspaper  Guild  at 
the  Toronto  Star  have  turned  down  an 
offer  of  a  6%  wage  increase  over  one 
year,  with  a  maximum  increase  of  $22 — an 
offer  which  the  management  says  is  final. 

About  600  out  of  1,350  members  of 
Local  87  rejected  the  offer  by  an  almost 
unanimous  show  of  hands. 

But  they  later  voted  435  to  140  in  a 
secret  ballot  to  instruct  the  union 
negotiating  team  to  try  to  bargain  a  better 
settlement  and  authorized  a  strike  if 
necessary.  No  strike  deadline  was  set. 

The  local  represents  members  in  circu¬ 
lation,  delivery,  accounting,  editorial, 
business  and  realty  departments  with 
rates  ranging  from  $127.36  a  week  for 
cleaners  to  $443  for  senior  editors. 

The  Star  now  publishes  a  Sunday  edi¬ 
tion. 

The  Star  regards  its  demand  for  a  re¬ 
turn  to  straight  time  pay  on  Sundays  as 
non-negotiable. 

The  newspaper  also  has  rejected  union 
request  for  a  re-scheduling  of  the  35-hour 
week  over  four  days  instead  of  five. 
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Home  reading  program 
started  in  Louisville 


A  program  designed  to  show  parents 
how  the  use  of  a  newspaper  in  the  home 
can  help  children  retain  what  they  have 
learned  in  school  has  been  started  by  the 
Courier-Journal  and  the  Louisville 
Times. 

Aimed  at  parents  of  primary-age  chil¬ 
dren,  the  program  offers  suggestions  to 
parents  on  using  the  newspaper  at  home. 
A  brochure  entitled  “Parents  Plus  Pa¬ 
pers,”  was  prepared  by  the  Courier- 
Journal  and  the  Louisville  Times  which 
includes  suggestions  to  parents  on  how 
to  effectively  use  the  newspaper  in  the 
home,  as  well  as  listing  72  specific  ac¬ 
tivities. 

This  concept  of  newspaper  use  was 
started  as  a  reaction  to  educational 
statistics  which  show  that  the  average 
first-grader  forgets  from  20%  to  90%  of 
what  has  been  learned  during  the  school 
year.  The  program  has  been  developed 
to  help  parents  reinforce  the  skills  their 
children  have  been  taught  in  school,  thus 
alleviating  the  need  for  much  relearning 
time  in  September  and  October. 

Developed  by  Reta  Broadway,  NIE 
field  representative  for  the  Louisville 
papers,  the  “Parents  Plus  Papers” 


New  Oklahoma  daily 
restores  competition 

When  the  Bartlesville  (Okla.)  Morning 
American  rolled  from  a  6-unit  Web 
Leader  offset  press.  May  2,  it  marked  the 
first  time  since  1939  that  the  north  Ok¬ 
lahoma  city  of  more  than  30,000  had  2 
newspaper  organizations  owned  by  sepa¬ 
rate  companies. 

The  American  is  published  by  Preston 
G.  Gaddis  as  a  subsidiary  of  his  Gaddis 
Petroleum  Corp.,  maker  of  automated 
chemical  feeders.  The  Donrey  Media 
Group  organization  publishes  the  after¬ 
noon  Examiner-Enterprise  in  the  city. 
The  American  will  publish  Tuesday 
through  Sunday  and  the  first  edition  de¬ 
clared  that  the  press  run  had  exceeded 
16,000. 

Formerly  executive  editor  of  the  Co¬ 
lumbia  (Mo.)  Daily  Tribune,  where  he 
worked  29  years,  Larry  Graebner  is 
editor  and  general  manager.  Others  of 
the  new  publication  are: 

Margaret  Teague,  consultant;  William 
F.  Hirschman,  news  editor,  formerly  of 
the  Daily  Oklahoman  and  Frederick 
(Okla.)  Daily  Leader:  Tim  Lewallen,  ad¬ 
vertising  manager,  formerly  of  news¬ 
papers  in  Kansas  City,  Springale,  Ark., 
and  Wharton  City,  Texas;  Barbara  De- 
Lozier,  production  manager. 


brochure  has  been  sent  to  10,000  parents 
and  educators  in  the  Louisville  metro¬ 
politan  area  this  spring.  Fifteen  work¬ 
shops  to  explain  the  concept  have  been 
scheduled  with  PTA  and  other  parent 
groups.  The  workshops  will  be  con¬ 
ducted  by  Mary  Lawrence  Young,  the 
Louisville  papers  NIE  coordinator,  and 
Broadway. 


“We  feel  this  is  a  significant  break¬ 
through  in  showing  parents,  as  well  as 
educators,  the  effectiveness  of  a  daily 
newspaper  in  the  education  of  students,” 
said  Donald  B.  Towles,  vicepresident  for 
public  affairs  for  the  Louisville  papers. 
“We  plan  to  expand  our  NIE  program  as 
much  in  the  home  as  we  have  done  in  the 
classroom  during  the  past  year.  The 
overwhelming  response  we  have  re¬ 
ceived  to  this  new  addition  to  our  pro¬ 
gram,  since  it  was  announced  two  weeks 
ago,  indicates  that  there  is  a  need  for  this 
type  of  service  by  the  newspaper,” 
Towles  added. 


TPS/16000 


Logicon  proudly  announces 
the  system  of  the  future 
that’s  ready  to  use  today. 

The  Text  Processing  System/6000  is  the  proven  state-of- 
the-art  system  for  medium  to  large  newspapers. 

TPS/6000  has  all  the  features  you  should  demand  in  a  TPS 
and  more.  PDP  11/34  or  11/70  based.  Single  or  dual  systems  for 
growth  and  flexibility.  Editorial,  Wire  Service,  and  Classified 
systems  for  a  moderate  number,  or  hundreds  of  VDT’s  on  line. 
Intelligent  cluster  VDT’s  greatly  off  loading  the  host  CPU  allow  you 
more  data  processing  faster,  so  you  go  to  press  with  the  latest 
news  in  every  edition.  A  system  with  major  emphasis  on  security, 
data  integrity  and  complete  back-up  to  assure  that  the  newspaper 
gets  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  (213)  325-6060. 


LOGICON 
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Miller  views  CCC  merger 
as  a  “logical  media  mix” 


By  Lenora  Williamson 


Paul  Miller,  chairman  of  the  board  of 
Gannett  Co..  Inc.,  reporting  to  a 
standing-room  only  audience  of 
shareholders  and  guests  in  Rochester. 
New  York  for  the  annual  meeting  (May 
23)  hailed  the  proposed  merger  of  Gan¬ 
nett  and  Combined  Communications 
Corporation  as  “a  logical  media  mix.” 

The  merger  is  to  be  submitted  to  a  spe¬ 
cial  meeting  of  Gannett  shareholders. 
Miller  said  it  is  not  possible  to  indicate  a 
date  since  the  transaction  must  first  be 
approved  by  the  Federal  Communications 
Commission.  Then  proxy  materials  with 
full  details  will  be  sent  out  in  advance  of 
that  date. 

Miller  said  Gannett’s  newspaper  ac¬ 
quisition  activity  continues  unaffected 
by  any  possible  expansion  in  other  direc¬ 
tions.  and  “a  number  of  other  newspaper 
companies  are  considering  joining  us 
now.” 

Both  Miller  and  Allen  FI.  Neuharth, 
president  and  chief  executive  officer  of 
Gannett,  in  their  remarks  viewed  the 
proposed  merger  with  enthusiasm. 

Both  cited  a  “blackout  period”  as  in¬ 
hibiting  what  they  could  say  about  the 
proposed  merger  pending  various  re¬ 
quired  clearances. 

Neuharth  said,  “Blackout  rules  pre¬ 
vent  me  from  specifying  exactly  how  that 
happy  combination  of  small  to  mid-size 
city  newspapers  and  big  city  broadcast¬ 
ing  will  benefit  Gannett  following  its 
merger  with  Combined  Communica¬ 
tions.  But  it  requires  only  a  little  vision 
to  see  that  the  Gannett  Company  of  the 
future  will  be  ideally  positioned  for  the 
audience  of  the  future.” 

In  the  formal  agenda,  shareholders 
re-elected  all  directors  with  the  excep¬ 
tion  of  Louis  A.  Weil,  Jr.,  vicepresident, 
corporate  development,  who  is  retiring. 
Elected  to  the  board  was  Maurice  L. 
Flickey,  vicepresident  of  Gannett  Cen¬ 
tral  and  publisher  of  Gannett’s  morning 
and  afternoon  newspapers  in  Rockford, 
111. 

The  proxy  proposal  to  adopt  a  1978 
Executive  Long-Term  Incentive  Plan 
was  approved.  The  directors  had  said  the 
plan  will  assist  the  company  in  attract¬ 
ing,  motivating,  and  retaining  manage¬ 
ment  personnel  with  experience  and  abil¬ 
ity  and  increase  of  such  personnel’s  iden¬ 
tity  with  the  interests  of  stockholders. 

The  only  ripple  of  criticism  during  the 
scripted  agenda  came  in  connection  with 
the  executive  incentive  plan  when  the 
president  of  The  Newspaper  Guild  Local 
17,  James  Rowley,  directed  a  brief  ques¬ 
tion,  asking  how  the  proposed  plan  of 
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awards  “squares”  with  the  3.5%  in¬ 
crease  offered  by  Gannett  in  the  latest 
wage  offer  to  Rochester  newspapers’ 
employes. 

Miller,  presiding  for  the  meeting, 
called  on  Eugene  C.  Dorsey,  publisher  of 
the  Rochester  Democrat  and  Chronicle 
and  the  Times-Union.  Dorsey  said  that 
3.5  figure  is  not  accurate  if  merit  pay  is 
included.  Dorsey  said  the  newspapers 
are  interested  in  advancement  and 
promotion  of  able  people  and  attempt  to 
do  that  through  an  evaluation  and  merit 
program.  There  was  no  further  ex¬ 
change. 

The  May  23  edition  of  the  morning 
Democrat  and  Chronicle  carried  a  full 
page  ad,  paid  for  by  The  Newspaper 
Guild  of  Rochester,  it  was  signed  by  101 
employes  and  stated  that  they  were 
withholding  their  by-lines  from  stories, 
pictures,  and  art  as  “one  way  of  showing 
our  displeasure  with  the  company  .  .  . 
We’ll  still  be  working.  We’ll  still  be  help¬ 
ing  Gannett  make  the  kind  of  money  that 
meant  a  22  percent  increase  in  first- 
quarter  profits  this  year  .  .  .  but  we’re 
tired  of  being  taken  for  granted.” 

The  ad  contends  that  the  Gannett  im¬ 
posed  wage  settlement  means  an  average 
increase  of  3.5%  over  the  old  November, 
1976  agreement  and  ignores  desires  of 
employees  to  continue  negotiation. 

Annual  meeting  agenda  included  re- 
election  of  Price  Waterhouse  &  Co.  as 
independent  auditors. 

Following  the  shareholders  meeting, 
Gannett  directors  declared  a  regular 
quarterly  dividend  of  350  a  share  of 
common  stock,  payable  July  3  to 
shareholders  of  record  June  19.  The  di¬ 
rectors  re-elected  Paul  Miller  chairman 
of  the  board  and  Allen  FI.  Neuharth, 
president  and  chief  executive  executive. 

Neuharth  in  his  report  declared  the 
“story  of  Gannett,  this  year  and  every 
year,  is  the  story  of  success  .  .  .  and  the 
story  of  Gannett  is  the  story  of  success¬ 
ful  change.” 

Neuharth  said  experience  with  the  first 
year  of  the  company’s  regional  manage¬ 
ment  structure  confirms  “there  is  no 
limit  on  the  growth — in  quantity,  in  geog¬ 
raphy,  in  diversity — that  your  Gannett 
leadership  talent  can  manage  success¬ 
fully,  without  distorting  its  principles  nor 
dilluting  its  practices.” 

Gannett  now  has  6  regions  headed  by  a 
vicepresident.  Neuharth  said  those  vice- 
presidents,  working  with  senior  vicepres¬ 
idents  on  the  headquarters  staff,  pre¬ 
serve  Gannett’s  traditional  management 
mix  of  ability,  stability  and  flexibility. 

Neuharth,  in  addition  to  introducing 
all  executives  to  the  meeting,  introduced 
14  of  the  15  newspaper  executives  who 


have  become  Gannett  publishers  during 
the  past  year. 

The  group,  he  said,  is  a  “testimonial  to 
our  determination  that  the  leadership  of 
our  newspapers  must  reflect  the  read¬ 
ership  of  those  newspapers — in  age  and 
attitude,  sex  and  color,  even  size  and 
shape.” 

Two  of  the  group,  Warren  Lerude  of 
the  State  Journal  and  Eveninf;  Gazette, 
Reno,  and  Sue  Clark  of  the  Niaf>ara 
Falls  (N.Y.)  Gazette  spoke  briefly  of  the 
changing  scene  in  their  newspaper  com¬ 
munities. 

Miller  announced  that  Gannett  now 
has  slightly  in  excess  of  8,200  sharehold¬ 
ers  as  against  8,059  a  year  ago,  distrib¬ 
uted  over  the  50  states. 

Fie  cited  a  net  income  increase  in  the 
first  quarter,  1978,  of  22  percent  at 
$15,155,674  against  $12,446,362  in  the 
first  quarter  of  1977,  and  operating  rev¬ 
enues  for  the  period  up  25  percent  at 
$148,479,139  against  $118,585,818. 

Miller  commented  that  the  board  is 
probably  as  large  as  it  ought  to  be  for  the 
near  future.  “But  our  directors  fre¬ 
quently  discuss  the  board  and  its 
makeup,  and  of  course,  the  continuing 
desirability  of  adding  minority  members 
and  other  outside  directors  in  due 
course.” 

In  a  discussion  of  Gannett’s  success 
story  since  it  went  public  in  l%7.  Miller 
traced  a  case  of  an  investor  who  bought 
100  shares  of  Gannett  common  at  that 
time  and  would  have  paid  $2,900.  With 
two  stock  splits,  he  would  have  300 
shares  today.  As  of  the  market’s  close 
May  22,  Miller  said  each  of  those  300 
shares  had  a  market  value  of  $43.25  or  a 
total  market  value  of  $12,975.  “That  is 
4Vi  times  his  original  purchase  price  of 
$2,900.” 

The  annual  meeting  began  at  10  a. m.  in 
the  Lincoln  Tower  Auditorium  and 
ended  shortly  after  II  o’clock. 

The  assembly  moved  into  a  reception 
area  where  the  board  of  directors  and 
executives  mingled  with  the  stockhold¬ 
ers  and  guests  for  questions  and  discus¬ 
sion.  One  table  was  laden  with  a  display 
of  the  77  daily  newspapers  in  the  Gannett 
group. 

Also  tucked  amid  a  table  of  Gannett 
corporate  publications  was  an  interim 
report  for  the  first  quarter,  1978,  of 
Combined  Communications  Corporation 
with  the  cover  quote:  “We  are  a  diver¬ 
sified  advertising  media  company  .  .  .” 

The  letter  to  shareholders  signed  by 
Karl  Eller,  president  and  John  J.  Louis, 
Jr.,  chairman,  stated  the  company  had  a 
record  first  quarter  performance  with  net 
revenue  36%  ahead  of  last  year  and  net 
income  increase  of  30%  and  primary 
earnings  per  share  increase  of  27%. 

The  board  of  directors  and  the  group 
of  new  publishers  from  newspapers  across 
the  country  gathered  for  luncheon  in 
the  Lincoln  Tower  dining  room  following 
the  reception. 

(continued  on  next  page) 
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The  Frank  E.  Gannett  Newspaper 
Foundation  held  its  annual  meeting  in  the 
afternoon. 

Harry  W.  Brooks,  Jr.,  vicepresident- 
public  affairs  of  Hawaii-based  Amfac, 
Inc.  and  a  retired  Army  major  general, 
was  elected  a  trustee.  Amfac  is  a  diver¬ 
sified  company  with  activities  in  food 
processing,  wholesale  distribution,  hos- 
pitality,  retail  merchandising,  agriculture 


American  Financial  Corporation,  a 
former  owner  of  the  Cincinnati  Enquirer, 
would  become  a  major  shareholder 
under  the  terms  of  the  merger  agreement 
between  Gannett  Company  Inc.  and 
Combined  Communications  Corpora¬ 
tion. 

The  Cincinnati-based  conglomerate, 
with  nationwide  interests  in  real  estate, 
home  building,  insurance,  mortgage  in¬ 
surance  and  banking,  holds  259f  of  the 
outstanding  common  stock  of  CCC  and 
warrants  for  an  additional  750,000  shares 
for  a  total  of  nearly  3  million  shares  after 
a  3-for-2  split  is  effected  May  31.  In  the 
merger  AFC  would  receive  .8  Gannett 
share  for  each  CCC  share. 

Carl  H.  Lindner  is  chairman  and  pres¬ 


and  asset  management. 

Two  foundation  trustees  retired.  They 
were  Vincent  S.  Jones,  former  executive 
editor  of  the  Gannett  newspapers  and  a 
former  vicepresident  and  director  of 
Gannett  Co.,  Inc.  and  John  W.  Rem¬ 
ington,  Rochester  attorney  and  former 
president  and  board  chairman  of  Lincoln 
Rochester  Trust  Co.  (now  Lincoln  First 
Bank)  a  former  director  of  Gannett  Co. 


ident  of  AFC  which  acquired  the  CCC 
shares  as  part  of  the  deal  in  September 
1975  when  Phoenix  conglomerate  paid 
approximately  $55  million  for  Cincinnati 
Enquirer  Inc.  Four  years  earlier  AFC 
had  purchased  609f  of  the  Enquirer 
from  E.  W.  Scripps  Company  and  the 
rest  from  individual  shareholders.  Lind¬ 
ner  is  publisher  of  the  Cincinnati  En¬ 
quirer. 

AFC  began  as  an  Ohio  corporation  in 
1955  to  buy  and  sell  real  estate.  The 
name  was  changed  to  American  Finan¬ 
cial  Corp.  in  I960  and  the  company 
“went  public.”  Its  biggest  acquisition 
was  National  General  Corporation  in 
1973. 

The  Keating  family  has  continued  its 


interest  in  AFC  with  C.  H.  Keating  Jr.  as 
vicechairman  and  vicepresident,  and 
also  has  a  close  connection  to  Combined 
Communications  with  former  Con¬ 
gressman  William  J.  Keating,  ex- 
Enquirer  president,  as  .president  of  the 
CCC  Newspaper  Division. 

Among  its  extensive  realty  holdings  in 
Cincinnati,  AFC  owns  the  Taft  Tower 
building  which  houses  the  Cincinnati 
Post,  a  Scripps- Howard  newspaper. 
Originally  it  was  the  home  of  the  Times- 
Star,  a  Taft  family  property.  The  En¬ 
quirer  leases  its  production  building  and 
a  joint  operating  agreement  with  the  Post 
is  pending  approval  by  the  U.S.  Attorney 
General. 

The  origin  of  Combined  Communica¬ 
tions  was  a  modest  merger  of  KTAR 
broadcasting  company  and  some  Eller 
billboard  companies  with  an  Arizona 
charter  in  February  1968.  KTAR  radio 
stations  were  licensed  to  John  J.  Louis 
Sr.,  one  of  the  principals  in  the 
Needham,  l.ouis  &  Brorby  advertising 
agency  and  a  S.  J.  Johnson  Wax  Co. 
heir. 

John  J.  Louis  Jr.  is  chairman  of  the 
board  of  CCC  and  Karl  Eller,  former 
Madison  Avenue  copy  writer,  is  presi¬ 
dent.  Carl  H .  Lindner  of  AFC  is  a  direc¬ 
tor. 

Under  Eller's  drive,  CCC  made  rapid 
acquisitions  of  outdoor  advertising  prop- 
(continncd  on  pafte  59) 


AFC  may  become  major 
Gannett-CCC  stockholder 


Address 


Natrre _ _ _ _ 

PuUcation  or  station. 


How  well  Is  your  community  protecting  Its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You're  Thinking  About  Doing  A  Story  On... 
the  booklet  gives  you  the  questions,  not  the  answers. 

But  It  does  provide  a  brief  overview  of  the  problem. 

And  It  tells  you  where  you  may  be 
able  to  get  the 
answers. 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 
Public  Relations  Dept. 

State  Farm  Mutual 
Automobile  Insurance  Company 
One  State  Farm  Plaza 
Bloomington,  III.  61701 


Pteaae  send  me  a  free  copy  of  your  booklet  So  Vbu're  Thinking  About  Doing  A  Story  On 
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‘Big  business’  press 
scorned  by  editor 


By  I.  William  Hill 

The  newspaper  is  eroding  the  special 
status  it  rightly  holds  in  American  soci¬ 
ety  when  it  serves  the  stockholder  rather 
than  the  public,  and  the  only  cure  lies  in 
the  hands  of  the  press  itself,  a  Washing¬ 
ton  audience  of  200  media  and  govern¬ 
ment  representatives  was  told  (May  17) 
by  John  B.  Oakes,  former  senior  editor 
of  the  New  York  Times. 

The  occasion  was  the  Frank  E.  Gan¬ 
nett  memorial  lecture  that  highlighted  a 
4-day  conference  on  “The  Media  and  the 
Public”  sponsored  by  the  Washington 
Journalism  Center. 

Ironically,  as  Oakes  outlined  how 
newspaper  groups  like  the  77  Gannett 
newspapers  have  played  their  part  in  the 
peculiar  situation  of  newspapers  of  to¬ 
day,  Gannett  Foundation  chairman  Paul 
Miller  sat  close  beside  the  podium,  atten¬ 
tive  and  unflappable.  He  told  E&P  later 
he  wasn’t  at  all  disturbed  by  Oakes’  re¬ 
marks. 

Analyzing  the  public  attitude  toward 
the  press,  Oakes  saw  it  as  one  of  mis¬ 
trust,  resentment  and  fear.  With  this  at¬ 
titude,  he  pointed  out,  readership  has 
declined — not  just  because  of  television, 
or  the  mobility  of  the  family,  or  the 
growth  of  leisure  time,  but  “above  all, 
because  of  the  loss  of  credibility  in  all 
institutions,  including  the  press.”  With 
the  mistrust,  Oakes  saw  a  questioning  as 
to  whether  the  press  of  today  deserves 
the  protections  of  the  First  Amendment. 

“The  rationale  for  a  guaranty  of  press 
freedom  would  seem  to  rest  on  the  as¬ 
sumption  that  the  discussion  of  public 
affairs  and  the  expression  of  opinion 
would  be  the  primary  function  of  the 
press,”  Oakes  said.  He  went  on  to  quote 
Alexander  Hamilton,  who  prior  to  adop¬ 
tion  of  the  Bill  of  Rights,  said  of  the 
press:  “.  .  .  Its  necessity,  whatever  fine 
declarations  may  be  inserted  in  any  con¬ 
stitution  respecting  it,  must  altogether 
depend  on  public  opinion  and  on  the 
general  spirit  of  the  people  and  of  the 
government.” 

The  relationship  of  the  press  with  this 
‘general  spirit  of  the  people,’  on  which 
basic  press  guarantees  must  ultimately 
depend,  then  became  the  stated  theme  of 
Oakes’  lecture. 

“Unless  we  establish  a  new  relation¬ 
ship  between  press  and  public,”  Oakes 
said,  “we  are  eventually  going  to  see  the 
basic  Constitutional  guaranty  outmoded 
in  the  public  mind  and  therefore,  because 
the  courts  do  indeed  follow  the  election 
returns,  weakened  by  courts  or  legisla¬ 
ture,  if  not  ultimately  destroyed.” 

Oakes  then  told  how  the  old  style 


newspaper,  with  the  erratic  indi¬ 
vidualism  of  a  Greeley  or  a  Dana,  has 
given  way  to  the  “Journal  of  informa¬ 
tion”  and  a  “kind  of  standardization.” 

“They  have  become  Big  Business,” 
Oakes  said,  “a  development  that  has  al¬ 
ready  had  a  subtly  adverse  effect  on  both 
public  and  judicial  perception  of  the  First 
Amendment’s  protection  of  press  free¬ 
dom.  What  has  happened  is  that  there 
has  been  a  massive  concentration  of  con¬ 
trol  of  larger  and  larger  numbers  of 
newspapers  in  fewer  and  fewer  top  man¬ 
agerial  hands;  huge  corporate  conglom¬ 
erates  are  replacing  private  or  individual 
ownership;  and  along  with  this  trend 
there  has  been  a  corresponding  reduction 
of  competition  to  the  point  where  less 
than  50  of  the  1 ,550  cities  (3%)  with  daily 
papers  have  2  or  more  under  competing 
ownership.” 

He  then  went  on  to  say  that  “this  kind 
of  evolution  takes  on  a  special  signifi¬ 
cance,  threatening  to  undermine  Con¬ 
stitutional  protections  that  we  now  take 
for  granted.” 

Calling  attention  to  the  parts  of  the 
world  where  press  freedom  has  never 
been  recognized,  where  the  press  is  “a 
creature  of  the  state  rather  than  its  cri¬ 
tic,”  Oakes  said  that  Americans  might 
have  to  learn  to  live  without  press  free¬ 
dom  if  responsibilities  to  the  public  are 
forgotten. 

“The  First  Amendment  as  it  applies  to 
the  press  is  clearly  designed  to  protect  a 
public  rather  than  a  vested  interest,” 
Oakes  said.  “Our  constitutionally  pro¬ 
tected  purpose  is  essentially  one  of  pub¬ 
lic  service  rather  than  private  profit.” 

Oakes  then  called  attention  to  Chief 
Justice  Warren  E.  Burger’s  recent  Su¬ 
preme  Court  opinion  (E&P  for  May  13)  in 
which  he  said,  in  effect,  that  he  could  see 
little  if  any  distinction  between  the  First 
Amendment  rights  of  a  newspaper  cor¬ 
poration  and  those  of  any  other  kind  of 
corporation. 

“While  he  spoke  against  ‘limiting  the 
First  Amendment  rights  of  corporations 
as  such,’  Burger  seemed  at  the  same  time 
to  be  suggesting  a  reinterpretation  of 
First  Amendment  protections  in  light  of 
‘the  evolution  of  traditional  newspapers 
into  modem  conglomerates  in  which  the 
daily  dissemination  of  news  by  print  is  no 
longer  the  major  part  of  the  whole  enter¬ 
prise.’  ” 

Oakes  then  said:  “I  think  this  percep¬ 
tion  may  lead  to  a  questioning  of  the 
need  for  special  protection  of  the  press 
as  such,  under  a  First  Amendment  that 
was  in  fact  designed  to  insure  the  free 
flow  of  information  and  opinion,  and  not 
the  accretion  of  corporate  power. 


“As  the  capital  investment  required  to 
produce  and  publish  newspapers  has  in¬ 
creased,  three  distinct  but  related 
economic  developments  have  taken 
place,  affecting  the  industry  and  its 
relationship  to  the  public:  the  formation 
of  ‘media  conglomerates’  linking  under 
one  ownership  a  wide  variety  of  large 
enterprises;  the  establishment  of  enorm¬ 
ous  newspaper  and  broadcasting  chains; 
and  the  development  of  both  conglomer¬ 
ates  and  chains  into  publicly-held  stock 
corporations  .  .  . 

“While  many  chains  operate  in  such  a 
way  as  to  leave  editorial  independence  in 
the  hands  of  individual  components,  and 
use  their  vast  resources  to  upgrade  their 
papers,  as  has  happened  in  a  large 
number  of  cases  already,  (the  Gannett 
newspapers  being  one)  this  is  not  true  of 
all  chains  and  there  is  no  guarantee  that  it 
will  always  be  true  of  any.  The  potential 
threat  of  centralized,  remote  control,  of 
concentrated  economic  and  editorial 
power,  is  always  there.” 

Oakes  then  recalled  that  Justice  Hugo 
Black  in  1945  warned  that  the  First 
Amendment  “rests  on  the  assumption 
that  the  widest  possible  dissemination  of 
information  from  diverse  and  antagonis¬ 
tic  sources  is  essential  to  the  welfare  of 
the  public.” 

Oakes  went  on;  “Yet  today,  the  10 
largest  newspaper  chains  control  one- 
third  of  the  country’s  total  readership — 
20  out  of  61  million.  And  the  big  chains 
are  getting  bigger,  as  our  hosts  of  tonight 
(the  Gannett  Foundation)  have  so  re¬ 
cently  and  dramatically  demonstrated.” 

As  a  result,  Oakes  predicted  inten¬ 
sified  moves  to  extend  anti-trust  and 
other  kinds  of  restrictive  legislation  to 
the  press,  with  a  great  possibility  for 
success. 

Calling  attention  to  the  fact  that, 
whereas  no  newspaper  shares  were 
traded  on  the  stock  market  20  years  ago, 
today  there  are  at  least  a  dozen,  includ¬ 
ing  some  of  the  largest  newspaper  corpo¬ 
rations,  controlling  in  all  about  20  per 
cent  of  national  circulation. 

“Is  it  unreasonable,”  Oakes  asked, 
“to  suppose  that  stockholders  or  even 
directors,  who  have  no  interest  in  or 
connection  with  the  press  other  than  as  a 
financial  investment,  will  exercise  more 
pressure  to  improve  bottom  line  rather 
than  top  quality,  whenever  the  two  con¬ 
flict?” 

As  Oakes  saw  it,  there  is  concern  that 
the  more  concentrated  power  becomes, 
“the  more  likely  it  is  to  move  the  focus 
of  print  journalism  away  from  its  original 
goals  and  purposes  into  becoming  a  mere 
money-machine,  as  has  happened  in  the 
television  industry.” 

Touching  on  what  newspapers  have 
done  to  meet  the  demands  of  a  changing 
society,  Oakes  pointed  out  that  this  soci- 
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Major  stockholder 

(Continued  from  page  51) 

erties  in  1969,  then  turned  to  radio  and 
television  stations  in  1972.  It  now  owns 
13  radio  stations,  one  less  than  FCC  reg¬ 
ulations  permit  for  one  licensee;  and 
seven  television  stations,  the  maximum. 

On  July  1,  1977  CCC  expanded  its 
newspaper  division  from  Cincinnati  to 
Oakland,  Calif,  with  the  purchase  of  the 
Knowland  family’s  T ribune  for  about  $  1 8 
million.  According  to  CCC’s  report  to 
stockholders  the  Tribune  was  “barely  a 
break-even  operation  .  .  .  suffering  from 
declining  circulation.”  CCC  hired  G. 
Gordon  Strong  away  from  the  Thomson 
Newspapers  to  put  the  Tribune  back  on 
the  profit  track. 

Eller's  expansion  program  suffered  a 
major  setback  early  this  year  when  a 
swap  of  KOCO-tv  Oklahoma  City  for 
WMAL-tv  (WJLA)  Washington,  D.C.  in 
a  $100  million  deal  with  Joe  L.  Albritton 
fell  through.  The  latter  blamed  it  on  “the 
uncertainty  in  the  time  delay  caused  by 
the  appeal  opposing  the  sale  by  several 
citizen  groups  to  the  U.S.  Circuit  Court 
of  Appeals.” 

Outdoor  advertising  and  electrical  sign 
manufacturing  in  the  U.S.  and  Canada 
develop  a  large  portion  of  CCC’s 
revenue — a  net  of  $97  million  in  1977. 
The  principal  users  of  these  facilities  are 
beverage,  tobacco,  food,  and  transporta¬ 
tion  industries. 

One  of  the  largest  suppliers  of 
billboard  and  sign  space,  CCC  owns 
24,100  structures  which  provide  28,500 
message  units  in  major  market  areas. 
This  business  is  subject  to  strict  regula¬ 
tions  and  laws  in  both  the  U.S.  and 
Canada  and  according  to  information  on 
file  with  the  Securities  and  Exchange 
Commission,  there  are  several  pending 
actions  in  respect  to  city  ordinances. 

The  SEC  files  also  show  CCC  as  the 
defendant  in  several  multi-million  dollar 
libel  suits  brought  against  its  broadcast 
stations. 

CCC  has  longterm  debt  amounting  to 
$149  million. 

When  AFC  acquired  its  1,450,100 
shares  of  CCC  stock  the  management 
stated  that  it  had  no  intention  of  control¬ 
ling  the  company.  Warrants  to  buy 
750,000  shares  at  $8.35  to  $16  a  share 
expire  in  1990. 

At  present,  the  Frank  E.  Gannett 
Newspaper  Foundation  owns  about  15% 
of  the  outstanding  26,826,768  shares  of 
Gannett  Co.  This  percentage  of  interest 
has  been  reduced  gradually  from  about 
26%  in  the  last  decade.  Officers  of  the 
company  are  trustees  of  the  Foundation. 

The  next  largest  Gannett  shareholder 
is  the  Lincoln  First  Bank  of  Rochester, 
as  trustee  for  several  trusts  owning 
1,879,484  shares  (7%).  With  the 
Gannett-CCC  merger  American  Finan¬ 
cial  Corporation  would  be  the  second 
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largest  shareholder  with  about  10%. 

Eller  told  E&P  that  the  exchange  of 
stock  would  make  him  the  largest  indi¬ 
vidual  stockholder.  He  said  he  will  get 
485,000  shares  of  Gannett,  worth  about 
$17  million. 

Other  major  beneficial  shareholders  in 
Gannett  are:  E.  J.  Liechty,  formerly  of 
the  Speidel  newspaper  group,  187,532;  J. 


Warren  McClure,  formerly  of  the  Mc¬ 
Clure  Newspapers,  168,798;  Robert  B. 
Miller,  formerly  of  the  Federated  News¬ 
papers,  149,850;  Paul  Miller,  Gannett 
chairman,  83,448;  Rollan  Melton,  of  the 
Speidel  group,  53,202;  Allen  H. 
Neuharth,  Gannett  president,  32,043; 
and  John  E.  Heselden,  Gannett  vice- 
president,  33,051. 


If  YOU  flunk  you're  under  pressure 
at  press  time,  till 
you  feel  it  at  courtroom  time. 

The  publishing  business  is  a  pressure  business.  But  until 
you've  faced  the  pressure  of  a  libel  suit  you  may  not  really 
know  what  pressure  can  be.  With  to¬ 
day's  jumbo  law  suits,  a  libel  settle¬ 
ment  could  very  well  cripple  your 
,  business. 

'That's  why  you  need  Publishers 
k  Libel  Insurance  from  ERC.  We've 
been  underwriting  libel  and 
copyright  insurance  for  over  40 
years  and  we  know  what  it's 
all  about.  Today,  there's  only 
one  exclusion  left  in  our 
policy:  Commercial  printing  for 
third  parties.  And  you  can  have 
that,  too,  for  a  small  additional 
premium. 

Although  the  incidence  of 
claims  is  increasing,  our  cover¬ 
age  continues  to  be  compara¬ 
tively  inexpensive.  But  regardless 
of  cost,  not  to  have  libel  coverage 
when  you  need  it  could  be  a  real 
"catastrophe". 

If  you  (or  your  insurance  rep¬ 
resentative)  will  mail  us  this  cou¬ 
pon,  we'll  respond  by  mail  with 
all  the  details.  Do  it  today.  It's  one 
policy  a  publisher  can't  afford  to 
be  without. 


Publishers  Libel,  Department  3 
Employers  Reinsurance  Corporation 
21  West  10th  Street 
Kansas  City,  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 

NAME _ 

TITLE _ 

PUBLICATION _ 

ADDRESS  _ 


CITY,  STATE,  ZIP 
TELEPHONE _ 
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ety  “seems  increasingly  to  be  turning 
into  itself,  more  interested  in  problem- 
evasion  than  in  problem-solving,  more 
concerned  with  style  than  with  sub¬ 
stance,  more  self-indulgent  than  criti¬ 
cal.” 

Borrowing  a  Henry  Geller  phrase  say¬ 
ing  that  the  broadcasting  industry  has 
tried  to  woo  an  audience  with  “chewing 
gum  for  the  eyes,”  Oakes  said  that  des¬ 
perate  newspapers  are  trying  to  recapture 
readers  with  “chewing  gum  for  the 
brain.” 

“But  to  the  degree  that  it  tends  to 
downgrade  those  traditional  mainstays  of 
news  and  opinion  which  the  First 
Amendment  was  obviously  designed  to 
protect,  just  to  that  extent  American 
Journalism  is  weakening  its  moral  if  not 
its  legal  claim  on  the  public  to  that  spe¬ 
cial  status  it  has  rightly  held  in  our  soci¬ 
ety.” 

He  called  attention  to  a  current  survey 
showing  that  readers  are  more  interested 
in  “hard”  news  than  American  editors 
have  given  them  credit  for. 

Returning  to  the  attitude  of  the  public 
toward  the  press,  Oakes  described  it  as  a 
feeling  of  antipathy,  and  cited  the  need 
for  fairness  along  with  a  quotation  from 
an  editorial  in  the  London  Times;  “Only 
a  fair  press  will  retain  the  public  confi¬ 
dence  that  is  needed  by  a  free  press.” 

Oakes  said  he  believes  the  press  would 
be  in  a  better  position  to  fight  encroach¬ 
ments  if  it  acknowledged — when  compet¬ 
ing  Constitutional  rights  collide,  as  often 
happens  between  the  First  and  Sixth 
Amendments — it  is  not  necessarily  true 
that  the  press  in  every  case  must  prevail. 

“The  press,”  he  said,  “certainly  has 
an  obligation  to  fight  every  attempt  by 
executive,  legislature  or  judiciary  to  pre¬ 
vent  it  from  scrutinizing  these  three 
branches  of  government — and  all  three 
branches  attempt  it  from  time  to  time; 
but  we  cannot  expect  to  retain  public 
confidence,  the  ultimate  bastion  of  our 
liberty,  if  we  are  perceived  to  be  anogant 
and  insincere  in  the  lip  service  we  rarely 
give  to  the  constitutional  rights  of 
others.” 

Oakes  also  called  for  the  public  to  be 
given  greater  access  in  getting  material 
published  in  newspapers,  saying  that — 
when  he  started  the  op-ed  page  in  the 
New  York  Times,  it  was  for  that  purpose 
alone. 

He  also  praised  the  Lewiston  (Idaho) 
Tribune  for  devoting  an  entire  page  to  a 
self-examination  regarding  possible 
conflict-of-interest  situations  regarding 
any  employe,  and  urged  other  news¬ 
papers  to  do  likewise.  Reader  relations 
with  newspapers  through  ombudsmen  or 
news  councils  also  brought  Oakes' 
praise. 
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Citing  the  newspaper  as  an  “unregu¬ 
lated  public  utility,”  Oakes  said:  “It 
seems  to  me  the  press  has  to  be  account¬ 
able  to  something  more  than  our  own 
business  offices  and  our  stockholders; 
we  have  to  be  accountable  in  the  nar¬ 
rowest  sense,  and  first  of  all,  to  our  own 
consciences,  of  course;  but  in  the 
broadest  sense  to  the  public  interest  as 
we  see  it.” 

Presiding  at  the  lecture  was  Austin 
Kiplinger,  representing  the  board  of  the 
Washington  Journalism  Center,  who  in¬ 
troduced  both  Oakes  and  Paul  Miller, 
who  spoke  briefly  on  his  long  time  con¬ 
nection  with  the  Gannett  Co. 


Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 


One 

Year 


5/24 

5/17 

Ago 

Affiliated  Publications  (AMEX)  .  ... 

20'/t 

19V2 

IIV2 

Blue  Chip  Stamps  (OTC)  . 

20 

194i 

I6V2 

Combined  Communications 

Corp.  (NYSE)  . 

43 

44V4 

21'% 

Capital  Cities  Comm.  (NYSE)  . 

70 

70 

48% 

Cowles  Comm.  (NYSE)  . 

24V2 

23 

15% 

Dow  Jones  (NYSE)  . 

34 

34% 

31% 

Gannett  (NYSE)  . 

43V4 

43 

33 

Gray  Comm.  (OTC)  . 

18V2 

17 

10% 

Harte-Hanks  (NYS5  . 

39V4 

38% 

27'/. 

Jefferson  Pilot  (NYSE)  . 

30'/. 

30 

30V. 

Knight-Ridder  (NYSE)  . 

45V2 

44 

33% 

Lee  Enterprise  (NYSE)  . 

33'/. 

3OV2 

23% 

Media  (general  (AMEX)  . 

19% 

19V2 

16% 

Media  Investment  (OTC)  . 

48 

48 

N/A 

Multimedia  (OTC)  . 

26V4 

26% 

26 

New  York  Times  (AMEX)  . 

271/4 

25V2 

19% 

Post  Corp.  (Wise.)  (OTC)  . 

31V4 

30% 

19% 

Quebecor  (AMEX)  . 

8V4 

8% 

6 

Southam  Press  (CE)  . 

24'/4 

24% 

19V2 

Thomson  Newspapers  (CE)  . 

13'/i 

13V2 

12% 

Time  Inc.  (NYSE)  . 

43V4 

47% 

35% 

Times  Mirror  (NYSE)  . 

29V. 

30% 

22% 

Torstar  (CE)  . 

16% 

16% 

13% 

Washington  Post  (AMEX)  . 

44’/. 

41% 

23% 

SUPPLIERS 

Abitibi  (CE)  . 

12% 

12'/. 

9'/. 

Addressograph  Multi.  (NYSE)  . . . . 

22 

24% 

11% 

Altair  (OTC)  . 

3% 

3% 

3V. 

Berkey  Photo  (NYSE)  . 

6% 

6% 

4% 

Boise  Cascade  (NYSE)  . 

29V4 

29% 

32% 

Carrier  Corp.  (NYSE)  . 

20'/. 

21% 

N/A 

Compugraphic  (NYSE)  . 

58V4 

58% 

37 

CompuScan  (OTC)  . 

6V4 

5'/. 

8V. 

Crown  Zellerbach  (NYSE)  . 

.  33'/. 

33% 

37% 

Cutler-Hammer  (NYSE)  . 

.  53 

48'/. 

44 

Digital  Equipment  (NYSE)  . 

.  48 

49'/. 

43% 

Domtar  (AMEX)  . 

.  16% 

15'/. 

13% 

Dow  Chemical  (NYSE)  . 

.  26V2 

27% 

36 

Dymo  (NYSE)  . 

.  28V2 

27% 

12% 

ECRM  (OTC)  . 

3% 

2% 

2’% 

Eastman  Kodak  (NYSE)  . 

.  55V2 

55 

61% 

Eltra  (NYSE)  . 

.  33'/. 

34V2 

26V2 

Georgia  Pacific  (NYSE)  . 

.  26% 

27% 

29% 

Grace.  W.  R.  (NYSE)  . 

.  27% 

28% 

30'/. 

Great  Lakes  Paper  (CE)  . 

.  30 

30V2 

27 

Great  No.  Nekoosa  (NYSE)  . 

29 

28% 

29V2 

Harris  Corp.  (NYSE)  . 

.  54% 

57341 

38% 

Hunt  Chem.  (NYSE)  . 

.  IIV2 

12  V. 

N/A 

International  Paper  (NYSE)  . 

.  42’/. 

44'/. 

56% 

Itek  Corp.  (NYSE)  . 

.  26'/. 

25V2 

15% 

Kimberly  Clark  (NYSE)  . 

.  48% 

49'/. 

46 

LogEtronics  (OTC)  . 

.  13 

13% 

5% 

Logicon  (AMEX)  . 

.  13  V. 

14% 

14 

MacMillan.  Bloedel  (CE)  . 

.  19'/. 

19% 

21% 

Minnesota  Min.  and  Mfg.  (NYSE) 

.  54 

55% 

50V2 

Rockwell  IntT.  (NYSE)  . 

.  33V2 

33'/. 

33% 

St.  Regis  (NYSE)  . 

.  29V2 

30% 

N/A 

Southwest  Forest  Ind.  (NYSE)  . . . 

.  12% 

11% 

8V2 

Sun  Chemical  (NYSE)  . 

.  27V2 

28 

21% 

Wood  Industries  (AMEX)  . 

9% 

8V2 

3V2 

White  Consolidated  (NYSE)  . 

.  23V2 

23'/. 

27% 

Spaniolo  hired 
to  handle  ANPA 
legal  services 

Appointment  of  James  D.  Spaniolo  to 
the  newly-created  position  of  associate 
general  counsel  of  the  American  News¬ 
paper  Publishers  Association  was  an¬ 
nounced  by  Jerry  W.  Friedheim,  execu¬ 
tive  vicepresident  and  general  manager. 

Spaniolo,  now  staff  counsel  of  The 
Miami  Herald  Publishing  Co.,  will  as¬ 
sume  his  ANPA  post  August  I. 

As  associate  general  counsel,  Spaniolo 
will  head  the  new  ANPA  Legal  Services 
Department  which  will  provide  ANPA 
member  newspapers  information  on  legal 
matters  affecting  newspaper  operations 
and  will  monitor  the  increasing  concerns 
of  newspapers  with  matters  before  the 
courts  and  the  regulatory  agencies  of  the 
government. 

The  new  department  will  work  closely 
with  ANPA’s  general  counsel,  Arthur  B. 
Hanson  of  Hanson,  O’Brien,  Birney  «&. 
Butler;  communications  counsel, 
Aloysius  B.  McCabe  of  Kirkland  &  Ellis, 
and  postal  counsel,  Richard  Littell  of 
Dickstein,  Shapiro  &  Morin. 

Before  joining  the  Herald,  Spaniolo 
was  an  associate  of  the  Miami  law  firm  of 
Paul  and  Thompson  which  represents 
several  newspapers. 

Spaniolo  is  a  member  of  the  American 
Bar  Association,  and  the  Florida  and 
Dade  County  Bar  Associations.  He  is  a 
native  of  Michigan  and  received  a  B.A. 
degree  in  political  science  from  Michigan 
State  University  in  1%8  and  a  Juris  Doc¬ 
tor  degree  from  the  University  of  Michi¬ 
gan  Law  School  in  1975.  He  attended  the 
Institute  of  Public  Policies  Studies  at  the 
University  of  Michigan  in  1975  where  he 
received  a  Master  of  Public  Administra¬ 
tion  degree. 

Spaniolo’s  honors  and  awards  include: 
Outstanding  Young  Men  in  American 
(1973);  Detroit  Press  Club  Award  for 
Outstanding  Feature  Writing  (1967); 
Michigan  State  University  Honors  Col¬ 
lege;  Phi  Beta  Phi;  Excalibur;  Blue  Key; 
and  Omicron  Delta  Kappa. 

He  served  during  1970-72  as  Assistant 
to  the  President  of  Michigan  State  Uni¬ 
versity  and  was  editor-in-chief  of  the 
Michigan  State  News  in  1967-68.  He  also 
served  on  the  Governor’s  Commission 
on  Higher  Education  in  Michigan. 

Spaniolo’s  family  was  involved  for 
many  years  in  the  publishing  of  the 
former  Cassopolis  (Mich.)  Vigilant  and 
Edwurdshurg  (Mich.)  Argus,  and  he 
worked  on  those  weekly  newspapers  in 
editorial,  advertising,  business  and  pro¬ 
duction  jobs. 

He  is  married  to  Sarah  Aylesworth 
Spaniolo,  formerly  of  Alexandria,  Va.; 
and  they  have  one  son,  James  Phillip 
Spaniolo. 
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Latinos  seek 
more  news 
in  U.S.  daiiies 

By  M.  L.  Stein 

U.S.  newspapers  are  virtually  ignoring 
a  potential  Latino  readership  of  several 
million  people  who  turn  instead  to 
Spanish-language  and  bi-lingual  news¬ 
papers  or  publications  from  Latin 
America. 

A  large  chunk  of  these  readers  would 
probably  switch  over  to  establishment 
newspapers  that  made  some  effort  to 
bring  them  into  the  mainstream  of 
American  society  by  “meaningfully  re¬ 
porting"  Latino  community  activities — 
not  just  “annual  festivals  and  riots." 

This  message  was  given  May  17  in  San 
Diego  to  a  group  of  newspaper  editors 
and  journalism  educators  by  three 
Mexican-American  media  professions. 

“Increased  minority  news  means  in¬ 
creased  minority  readership,”  Frank 
Del  Olmo,  Los  Angeles  Times  reporter, 
told  the  Southern  California  Editors/ 
Educators  Council  meeting  in  the  Union- 
Tribune  building. 

“Newspapers  can  start  by  creating  a 
Latino  presence  in  their  newsrooms,”  he 
continued.  “Journalism  is  still  very 
much  a  white,  middleclass  profession. 
There  should  be  more  efforts  to  hire 
Latino  reporters,  editors,  sports  writers 
and  columnists.  Their  attitudes  and  ideas 
will  be  reflected  in  what  appears  in  the 
newspapers.” 

Del  Olmo,  who  also  is  vicepresident  of 
the  California  Chicano  News  Media  As¬ 
sociation,  said  that  Latinos  make  up  “far 
less”  than  1%  of  the  total  number  of 
reporters  and  editors  on  U.S.  dailies. 

The  problem  is  not  confined  to 
California  or  Mexican-Americans,  ac¬ 
cording  to  assistant  journalism  professor 
Felix  Gutierrez,  of  California  State 
University,  Northridge. 

He  noted  that  of  the  estimated  20  mil¬ 
lion  people  of  Spanish  heritage  in  the 
U.S.,  859f  live  in  cities — Miami,  New 
York,  New  Jersey,  Chicago,  Philadel¬ 
phia  and  Washington,  D.C.  as  well  as  in 
the  west  and  southwest. 

Gutierrez  said  that  a  1975  census 
bureau  survey  showed  that  78  percent  of 
the  Latinos  are  bilingual  and  that  a  grow¬ 
ing  number  prefer  to  speak  English 
rather  than  Spanish. 

“In  a  time  when  it  is  generally  as¬ 
sumed  that  lower  income  city  dwellers 
get  most  of  their  news  from  television, 
we  believe  Latinos  are  a  potential  excep¬ 
tion  to  this  rule,”  he  declared.  “There 


(M.  L.  Stein,  who  writes  frequently 
about  media,  is  chairman  of  the  Depart¬ 
ment  of  Journalism,  California  State  Uni¬ 
versity,  Long  Beach,  Calif.) 
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are  over  200  Latino  newspapers,  many  of 
them  bilingual,  published  in  the  United 
States,  plus  a  number  of  national  maga¬ 
zines,  some  in  Spanish  and  the  newer 
ones  in  English. 

“Most  barrio  newsstands  across  the 
country  offer  newspapers  and  magazines 
from  Latin  America.  It’s  logical  for  this 
group  to  turn  to  local  newspapers  as  its 
numbers  grow  and  it  continues  the  read¬ 
ing  habit  as  a  bilingual  population.” 

Mike  Castro,  West  Coast  Regional 
editor  of  Niiestro,  one  of  the  new  English 
language  magazines  aimed  at  Latinos, 
claimed  that  second  generation  Latinos 
are  “seeking  out  the  print  media  for  a 
broader  educational  experience." 

“Both  educated  and  working-class 
Latinos  experience  dissatisfaction  with 
establishment  newspapers”  said  Castro, 
a  former  Los  Angeles  Times  reporter. 
“They  know  who  their  friends  are  and 
those  who  are  not  their  friends.  They 
would  buy  your  newspapers  if  they  could 
find  themselves  in  it.” 

Criticism  of  Latinos  coverage  by  the 
panel  included  the  Bakke  reverse  dis¬ 
crimination  suit  which,  they  charged,  is 
being  reported  only  in  black  and  white 
terms.  They  also  asserted  there  has  been 
distortion  in  newspaper  stories  about 
illegal  immigration  from  Mexico,  the 
so-called  Mexican  Mafia  and  school 
desegregation.  Another  complaint 
was  that  news  from  Latin  America 
seldom  appears  in  U.S.  newspapers 


unless  it  involves  “a  natural  catas¬ 
trophe,  revolution,  or  a  subject  that 
is  outrageously  offbeat.” 

“We  are  not  saying  that  newspapers 
should  ignore  crime  and  drugs,”  Del 
Olmo  explained.  “But  there  are  other 
elements  in  the  Latino  communities. 
There  is  a  vitality  there  that  is  not  being 
covered.  We’ve  lost  a  sense  of  balance.” 

The  3  also  urged  that  editors  and  pub¬ 
lishers  meet  with  L.atino  groups  on  prob¬ 
lems  before  they  reach  crisis  propor¬ 
tions.  They  also  recommended  that 
newspapers  develop  columns  and  special 
sections  or  zone  inserts  in  cities  with 
large  Spanish-speaking  communities. 
Another  idea,  they  said,  might  be  an 
ombudsman-action  line  column  in 
Spanish. 

Axel  Springer 
opens  N.Y.  office 

Axel  Springer  Verlag  AG,  Berlin,  has 
opened  an  advertising  sales  information 
office  in  New  York  City  at  Rockefeller 
Plaza. 

The  company  publishes  30  news¬ 
papers,  magazines  and  trade  papers  in 
Germany. 

BiUl,  which  it  owns,  is  the  country’s 
largest  circulation  newspaper  with  5  mil¬ 
lion  copies  sold  daily.  C.  H.  Sandizell 
will  manage  the  N.Y.  office. 


Roy  Henderson  says... 

“We  have  to  be  sure  we’re 
offering  our  carriers 
the  best! 

I’ve  shopped...  and  I  use 
Church  Rickards,  Whitlock. 


ROY  HENDERSON 
DIRECTOR  OF  CIRCULATION 
THE  TRIBUNE,  SOUTH  BEND.  IN 

They  have  THE  BEST  24-hour  accident  insurance  around. 


*  They  cover  the  accidents  that  really  happen,  not  just  the  unusual  ones  that 
so  many  plans  emphasize. 

*  Their  “on  route"  coverage  pays  in  addition  to  the  basic  24-hour-a-day-7 
days-a-week  protection,  our  carriers  are  “doubly  protected"  on  the  jobi 

*  We  really  get  what  we  pay  for-all  of  the  expenses  on  the  vast  majority  of 
our  claims  are  paid  in  full. 

*  They  are  easy,  quick,  and  thorough...  claims  in  by  Friday...checksoutby 
Tuesday.  No  red  tape  and  no  hassles  on  our  part. 

Ask  today  for  their  FREE  Claim  Comparison  Service.  It's  the  only  way  to 
make  sure  you're  offering  your  carriers  THE  BEST  protection  available!" 


Call  Us-Toll  Free 
(800)  323-0227 

or  mail  this  coupon  today 


Name 


Company . 
Address  _ 


City  &  State. 


Church  Rickards,  Whitlock  &  Co.,  Inc. 

10001  Roosevelt  Road,  Westchester,  II  60153 

Over  50  Years  of  Profitable  Circulation  Promotion  for  Daily  Newspapers 
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H(>ci  Sh(X)tkr.  Oki.a.— Residents  of  the 
wooden  frame  houses  along  Hog  Shooter 
Creek — four  miles  east  of  Bartlesville  on 
two-laned  Highway  60  and  then  south  on 
nameless  dirt  roads — feel  guilty  unless 
they’ve  gone  to  church  Sunday  .  .  . 

*  *  * 

Romance,  Ark. — Rare  in  romance  is 
the  sight  of  youth.  Youth  is  seen  mostly 
in  pictures.  On  the  meat  counter,  in  a 
horseshoe  frame  carved  by  Edwards,  is  a 
photograph  of  his  granddaughter;  she 
lives  in  Jacksonville,  most  of  the  way 
down  the  road  to  Little  Rock  .  .  . 

*  *  * 

Cow  Creek  Valley,  W.  Va. — Here  in 
the  birch  and  hickory  hills  above  the 
Ohio  River,  here  beyond  the  paved 
Schultz  Road — a  byway  so  pitted  by 
winter  and  bumped  by  old  repairs  that  it 
has  the  look  of  a  badly  patched  pair  of 
pants — here  where  the  final  heights  are 
reached  on  a  dirt  road,  the  mountain  folk 
build  their  white  Baptist  churches  and 
their  wooden  homes  .  .  . 

*  * 

Dilles  Bottom,  Ohio — Coal  miner 
Terry  Merrifield  laid  an  arm  on  the 
kitchen  table  between  a  half-empty  pot 
of  vegetable  soup  and  a  plate  of  bread 
crumbs  left  from  his  childrens’  lunch  .  .  . 

*  *  * 

Meet  Dick  Growald,  of  United  Press 
International,  unencumbered,  slightly 
eccentric,  fun  to  be  around,  full  of  Kis¬ 
singer  tales  and  compassion  for  ordinary 
people  all  over.  He’s  national  reporter, 
UPl,  in  case  one  is  interested  in  bylines. 

He  signed  on  with  UPl  in  1956  in  Hart¬ 
ford,  Conn.,  after  a  stint  with  the  Army 
and  a  year  of  being  a  police  reporter  for  the 
now  defunct  Ft.  Worth  Press,  where  he 
had  joined  up  with  his  E.M.  Daggett 
Junior  High  School,  Robert  E.  Lee  Pas- 
chall  High  School  and  TCU  buddies  Dan 
Jenkins  (“Semi-Tough”  and  Sports  Illus¬ 
trated)  and  novelist  and  movie  writer 
Bud  Shrake,  then  sports  writers. 
Growald  took  a  college  degree  in  politi¬ 
cal  science  from  the  University  of  Texas, 
a  high  school  journalism  course  from 
Margaret  Caskey  (“responsible  for  all 
my  errors,”  he  jokes)  and  a  year  of  law 
school. 

“1  now  think  I  have  the  best  job  in 
American  journalism.  I’m  on  the  go.  It’s 
like  a  wandering  feature  assignment,” 
Growald  says.  In  the  early  60’s,  Harry 
Ferguson,  a  former  UPl  managing  editor 
now  retired,  was  a  national  reporter. 

“1  never  dreamed  I’d  get  such  a  great 
job.  And  I’m  sure  they  picked  me  be¬ 
cause  I’m  so  pretty.”  Growald  smiles. 
One  can’t  help  but  cast  a  look  at  his 
yellow  short-sleeved  shirt,  printed  bow- 
tie,  red  socks  in  penny  loafers  and  baggy, 
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Richard  Growald 


tannish  corduroys  covering  his  lumpy 
body.  Growald  claims  to  have  ordered  12 
exact  pairs  of  these  huge  corduroys  be¬ 
cause  they’re  so  comfortable.  “1  once 
lost  81  pounds  and  1  was  miserable.” 

Growald  says  he  feels  “guilty  all  the 
time.  It’s  so  much  fun.”  He  made  a  face, 
and  said  another  one  of  his  familiar  ex¬ 
pressions  in  a  way  only  he  can  say,  “Oh 
my  Gawd.”  He  smirks. 

“Nobody  is  supposed  to  enjoy  them¬ 
selves  so  much.  1  can’t  wait  to  get  out  on 
another  story.  It’s  always  interesting  to 
hear  an  expert  talk.  Everyone  is  an  ex¬ 
pert  on  themselves.  The  hardest  job  a 
reporter  has  is  listening.” 

“Every  American  has  a  story  and  tells 
something  interesting  about  America. 
Everybody  is  a  story.  1  don’t  go  looking 
for  two-headed  calves,  five-legged  pigs.  1 
write  about  how  Americans  are  getting 
along,”  the  former  foreign  correspon¬ 
dent  said. 

“You  just  gotta  listen.  If  you  do,  you’ll 
find  your  own  preconceived  notions 
changed.  I’ve  come  to  discover  my  own 
preconceived  notions  are  almost  always 
wrong. 

“  ‘Never  know  what  you’re  going  to 
write  until  you’re  done’  is  the  basic  rule 
of  thumb  for  a  reporter.” 

Growald  comes  with  high  credentials 
from  his  bosses.  H.L.  Stevenson,  UPl 
editor-in-chief  and  vicepresident,  thought 
Growald  would  “make  an  excellent 
interview  subject”  because  he  claims  the 
national  reporter  probably  covers  more 
ground,  visits  more  cities  small  and  large 
and  talks  to  more  ordinary  citizens  than 
any  other  reporter  in  America  today. 

Growald’s  key  to  deciding  where  to  go 
is  his  1931  German  Atlas  of  the  world. 
He  says  it  is  much  more  detailed  of  the 
United  States  than  the  Times  of  London, 
the  National  Geographic  or  Rand  Mc¬ 
Nally  Road  Atlas  guides. 

Since  Growald  became  a  roaming  na- 
(Continaed  on  page  63) 


Growald’s  tips 
on  interviewing 


"Don't  let  yourself  be  interviewed." 
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tional  reporter  in  February  1977  in  part 
of  UPI’s  attempts  to  boost  feature  pro¬ 
duction,  he  has  interviewed  a  minister  in 
Dwarf,  Ky.,  a  grandmother  in  Nine 
Times,  S.C.,  who  runs  a  store  and  hunts 
deer,  quail  and  partridge  with  a  shotgun, 
a  man  with  a  photographic  memory  in 
Machine  Gun  Kelly’s  hometown  of 
Paradise,  Tex.,  coal  miners  in  Zap, 
N.D.  and  other  such  ordinary  Americans 
in  Hog  Shooter,  Okla.,  and  Quietus, 
Mont. 

Before  getting  his  dream  position, 
Growald  spent  more  than  2  years  as  a 
senior  editor  covering  the  White  House. 
Growald  didn't  like  the  specialization 
and  was  really  happy  that  when  Presi¬ 
dent  Ford  went  out  of  office,  he  could 
leave  Washington.  “Thank  God,  I’m  out 
of  there.  I  flew  out  of  Washington  on 
Ford’s  plane  to  California  for  a  story  and 
have  been  based  in  New  York  ever 
since,’’  Growald  said. 

Ford  and  Growald  would  humor  each 
other.  Last  August  Growald  went  to  Vail 
to  visit  his  friend,  the  former  President.  It 
was  suggested  that  Growald  interview 
Ford  and  Growald  got  a  tape  recorder, 
and  they  started  talking.  Always  a  gen¬ 
tleman,  Ford  asked,  “Are  you  taping  this 
interview?’’  Growald  said  yes,  and  Ford 
asked,  “Then  why  don’t  you  turn  on  the 
machine?’’ 

Growald  is  honest  enough  to  admit  his 
faults.  “1  guess  I’m  just  clumsy.’’  He’s 
also  forgetful.  And  he  is  a  terrible  spell¬ 
er.  “I’m  terrible  about  names.  I  can’t 
remember.  There  was  a  cabinet  member 
on  Ford’s  Air  Force  One  jet  once.  I  sat 
next  to  him  for  three  hours  wondering 
who  he  was.’’  Who  was  he?,  I  asked. 
“I’m  not  going  to  tell  you.’’  Growald’s 
editors  sometimes  have  a  time  with  him 
because  Growald  claims  to  have  gone  to 
a  progressive  high  school  where  “they 
taught  you  to  spell  something  how  it 
sounds  and  then  worry  about  it  later.” 
He’s  still  worrying. 

“Everywhere  I  go,  I  carry  looseleaf 
notebooks — and  I  write  down  every¬ 
thing,  streets,  shop  signs,  restaurant 
menus,  what  I  see  lying  in  the  gutter, 
something  somebody  says  walking  down 
the  street,  the  make  of  a  car,  who’s  being 
welcomed  on  a  Holiday  Inn  sign  ...  I 
don’t  trust  my  memory.” 

When  Growald  is  reporting  such  per¬ 
sons  such  as  a  former  KKK  leader  in 
Florida,  a  Montana  rancher,  a  Missouri 
mayor,  a  Connecticut  teen  gang  member, 
he  speed-writes — leaving  out  the  vowels, 
using  “t”  for  “the”,  “w”  for  “with”  for 
example. 

“I’m  not  a  big  believer  in  interviews.  I 
believe  in  letting  them  do  the  talking.  I 
don’t  know  of  any  magical  questions,  but 
just  getting  them  to  talk  about  what  they 
like.  When  they  throw  in  anecdotes,  then 
you’re  doing  good,”  he  said. 

He  went  into  another  of  his  anecdotes. 
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He  was  bom  August  15,  1931,  in  Salem, 
Mass.,  he  said.  When  he  was  6  days  old, 
he  became  the  youngest  baby  to  fly  in  a 
commercial  airliner  to  New  York  City.  A 
Boston  paper  had  sent  a  photographer 
out  for  the  occasion,  posing  the  pilot 
holding  Growald  in  a  fmit  basket  smiling, 
along  with  his  mother  and  a  nurse-stew¬ 
ardess.  “The  photographer  got  my  name 
wrong,  calling  me  Nancy.  But  I  held  the 
record  until  1936.  And  my  life  has  been 
downhill  ever  since  .  .  .” 

Free  enterprise 
cartoons  cited 

Nashville  Banner  editorial  cartoonist 
Ed  Gamble  has  been  awarded  first  place 
in  the  “Dragonslayer  Editorial  Cartoons 
Awards’’  competition  of  the  United 
States  Industrial  Council. 

More  than  100  editorial  cartoonists  en¬ 
tered  this  year’s  competition  which  was 
judged  on  the  basis  of  “originality  and 
the  ability  of  the  cartoon  to  communicate 
the  principles  of  the  free  enterprise  sys¬ 
tem.” 

Gamble  was  awarded  $300  and  a  gold 
medallion  for  his  cartoon  which  shows  a 
man  distributing  money  on  a  crowded 
subway  train  car  saying,  “Yes,  I  do  work 
for  the  government!  How  did  you 
know?” 

Other  winners  in  the  competition 
were:  second  place,  James  Borgman, 


Governor  William  Milliken  of  Michi¬ 
gan  (seated)  accepts  an  original  of 
the  comic  strip  "L.P.  &  U.P."  from  car¬ 
toonist  Cliff  Wirth.  The  daily  comic 
runs  in  17  Michigan  papers,  and  the 
local  flavor  of  the  strip  is  one  of  the 
prime  reasons  for  its  success,  says 
Wirth. 


Cincinnati  Enquirer;  third  place,  John 
Trever.  Alhnqaerqae  Joarnal:  fourth 
place.  Bob  Englehurt,  Dayton  Journal 
and  fifth  place,  Dick  Locher,  Chicago 
Tribune. 
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by  MARY  S.  DURKIN 


Treat  your  readers 
to  a  column  that 
puts  the  food  back 
in  food. 


3 

: — ^ 

It's  called  NATURE'S  KITCHEN, 
and  it  offers  natural-food 
recipes  that  make  taste  buds 
say  ahhh. 


It's  a  column  for  people 
who  (1)  like  to  eat  and  (2) 
like  to  stay  healthy. 

Once  a  week 
Illustrated 

UNITED  FEATURE  SYNDICATE 
200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557  2333 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


_  FEATURES  AVAILABLE 

ADVICE 


A  MALE  VIEWPOINT.  Masculine  answer 
to  Abby,  plus  sex  appeal.  Both  sexes  are 
writing  this  year  old  national  column. 
Balanced  advice,  humor.  Free  6  weeks. 
Box  41  lb.  Virginia  Beach.  VA  23454. 


AGEING 


OLD  IS  BEAUTIFUL 
Gentle  25  word  "spoofs''  about  ageing, 
diets,  fitness,  etc.  Logo  included.  Free 
samples.  PIPER'S  FEATURES.  1149  E. 
Bradford.  Glendora.  CA  91740. 


AMERICANA  CARTOONS 


LEARN  A  LAUGH.  Laugh  a  little,  take 
pride  in  yourselves  AS  YOU  WERE:  1  or  2 
column  daily  cartoon  panel  tor  editorial 
page,  classified,  comics,  wherever.  Fact, 
foibles,  lanciesof  Americans  throughout 
200  years.  Light,  bright  informative:  15 
years'  success.  Old-fashioned  rates, 
samples:  Pioneer  Press  Service  Inc.  Box 
149.  Worthington.  OH  43085. 


ANECDOTES 


STORIETTES  Sparkling,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory.  bi/arre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  leature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  me..  1640  Statler-Hilton.  Buf¬ 
falo.  NY  14202. 


LIL'  THOUGHTIES 

Sage  25  word  "truisms "  about  life  in 
general,  etc.  Logo  included.  Free  sam¬ 
ples.  PIPER'S  FEATURES.  1149  E. 
Bradford.  Glendora.  CA  91740. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars.  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features.  814  E.  Manor  Circle. 
Milwaukee.  Wise.  53217. 


COUNSELING 


MIND  MATTER— Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems:  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson.  Inc..  1640  Statler-Hilton.  Buf¬ 
falo.  NY  14202. 


HEALTH 


YOUR  READERS  will  turn  to  this  article 
lirst.  Easy-to-Read  accounts  ot  health 
held  breakthroughs.  Some  500  words. 
Low  rates.  I  ree  samples.  National  Sci¬ 
ence  Services.  Box  82.  Sta.  R.  Toronto. 
Canada. 


HORSES 


OF  COURSE,  A  HORSE  .  .  .  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  colummn .  Try  4  weeks  free.  Copley 
News  Service.  P.O.  Box  190,  San  Diego. 
CA  92112. 


HORSE  RACING 


EXPERT  morning  line  odds -racing 
selections.  High  win  percent^e.  Experi¬ 
enced  national  turf  writer.  Reasonable 
rates.  Familiar  all  tracks.  R.  Reichart. 
2914  Kingman,  Cincinnati,  OH  45239. 
(513)  522-7131. 


HUMAN  INTEREST 


COUNTRY  CLIPBOARD  Weekly  human 
interest,  variety  column.  Published  18 
stales.  Proven  reader  response.  $1.00 
per  column.  Samples.  K.  M.  Head.  Box 
83.  Cumberland  Gap.  TN  37724. 


JOGGING 


SUPER  JOG  SEZ" 

Humorous  25  word  "observations” 
about  the  pains  and  joys  of  jogging.  Logo 
included.  Free  samples.  PIPER'S  FEA 
TURES.  1149  E.  Bradford.  Glendora,  CA 
91740. 


MONEY 


"MORE  FOR  YOUR  MONEY  "-Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple.  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated)- 
Great  tor  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  Charles 
Ct.,  Middletown,  NY  10940,  (914)  692- 
4572. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 


SCIENCE 


FEATURETTES  by  veteran  science  writ¬ 
ers.  Entertaining.intormative.  Unusual 
tacts  on  plants,  animals,  oceans,  stars, 
para  psychology  .  .  .  much  more.  Some 
500 words.  Low  rates.  Free  samples.  Na¬ 
tional  Science  Services.  Box  82,  Sta.  R, 
Toronto.  Canada. 

SPORTS 

NATIONAL  Sportswriter  Offers  Unique 
Horse  Race  column.  Weekly-Samples 
Available.  Harvey  Greenfield,  5  Edward 
Terrace,  Albany.  NY  12208. 

HANG  IN  THERE  TUF' 

Sports  "one  liners"  about  competition, 
coaches,  Olympics,  etc.  Logo  included. 
Free  samples.  PIPER'S  FEATURES, 
1149  E.  Bradford.  Glendora.  CA  91740. 

STAMPS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  News  World  Syndicate. 401  Fifth 
Ave.,  NY  1(5o16. 

TRAVEL 

INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1.25.  Write  tor  tree  samples. 
*  1  Easy  St..  Aptos,  CA  95(X)3. 

WHERE  IN  THE  WORLD  .  .  .  Weekly 
travel  column  written  by  widely  pub¬ 
lished  writer  and  teacher.  Practical  ad¬ 
vice,  ideas,  experience,  photo  tips.  Free 
sample.  Comara,  P.O.  Box  26E.  Los 
Angeles,  CA  90026. 

THE  FUTURE 

FUTURETHINK.  Clear,  clean,  imagina¬ 
tive  750  word  weekly  column  on  the 
tuture  What  will  the  world  be  like:  in¬ 
ventions,  medicine,  daily  living,  cities? 
Interviews  with  future  thinkers,  reports 
and  essays.  Peter  Menkin,  Feature  As¬ 
sociates.  1563,  Lincoln  Ave.,  San 
Rafael,  CA  94901. 

UNEXPLAINED  PHENOMENA 

"CAN  YOU  EXPLAIN  IT?"-  Weekly  en¬ 
counters  with  strange  phenomena  by 
acknowledged  expert.  Low  rates.  Free 
samples  Adeptus,  Inc..  41  Joralemon 
St.,  Brooklyn  Heights.  NY  11201. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


INVESTORS  now  being  accepted  foi 
young,  fast-growing.  pan-Southwestern 
magazine  with  literary  cultural,  heavy  color 
format.  Calls  accepted  at  (505)  256-3531 
or  write  to:  Suntrails  USA.  Att:  Publisher, 
1605  Carlisle.  N.E..  Albuquerque,  NM 
87110. 


"How  to  Start  Your  Own  Community  News¬ 
paper."  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


FOR  SALE:  Weekly  (Offset)  and  commer¬ 
cial  printing  shop.  Grossed  $72,000  in 
1977.  Good  opportunity  for  young  couple 
with  newspaper  background.  Community 
of  6,000.  Asking  $70,()00.  Owner  wishes  to 
retire.  All  letters  strictly  confidential.  Zone 
1,  Box  4727,  Editor  &  Publisher. 

IMMEDIATE  transaction  available  to  qual¬ 
ified  person  to  take  over  commercial  print¬ 
ing  plant  in  Selma,  Alabama  with  very 
small  investment.  Absentee  owner  re¬ 
quires  sale.  Call  Dick  Smith  days  (601) 
627-2201  or  nights  627-7906  for  full  de¬ 
tails. 


FEATURES  WANTED 


COMICS,  articles,  cartoons  wanted  for  sale 
in  Scandinavia,  ^nd  samples  in  Propres, 
Skogsangsvagen,  51a.  S-135  (X),  Tyresb, 
Sweden. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton.  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay.  Cal.  93247  (209)  562-2587 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime:  (813)  733-8053  nights:  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Inlormafion  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X).  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  ptiase  ot  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410  (912)  897-1348  or 
897-1346. 


FOOD 


ALL  ABOUT  IT  Ideas,  shopping  and 
consumer  advice,  tips,  equipment, 
cookbook  reviews,  recipes.  Writer  pub¬ 
lished  nationally.  $1.25  weekly.  Comara. 
P.O.  Box  26E.  Los  Angeles.  Cfi.  90026. 


GARDENING 


THE  PART  TIME  GARDENER  Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 


LIVING  OFF  THE  LAND  Gardening, 
foraging  Canada  US  Samples  Marian 
Van  Afta,  P.O.  Box  2131.  Melbourne.  FL 
32901. 


views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


OUTDOORS 


ITS  OUR  FIRST  ANNIVERSARY.  We've 
passed  the  half  million  circulation  mark, 
and  gaining  momentum.  Readers  in  25 
states  turn  weekly  to  tlie  WILDERNESS 
V/ISDOM  column  tor  outdoor  answers. 
It's  real.  We'll  prove  it.  Sanuiles,  rates: 
Mallard  East.  P.O.  Box  237,  Pittsville. 
MD  21850. 


REAL  ESTATE 


FOR  A  CONSUMER  oriented  column 
that  isn't  anti-business,  write  I.  H.  Paige, 
7022  Ridge  Blvd..  Brooklyn.  NY  11209. 
F  ree  samples:  low  rates. 


FEATURE  WRITERS 
ARE 

LETTER  WRITERS! 

''We  got  our  start  in  the  "Fea¬ 
tures  Available"  classified 
section  of  E&P  last  fall.  The 
response  was  much  better 
than  other  forms  of  advertis¬ 
ing.  Thanks  for  a  reassuring 
start  to  a  new  venture." 

M.L.  Walker,  Penny  Snydicate 
Dayton,  Ohio 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

We’ll  give  vou 
something  to  write  .ihoul! 
E&P  CLASSIFIEDS  (21 2)  752-70.53 


64  EDITOR  &  PUBLISHER  for  May  27.  1978 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 
NEWSPAPER  BAGS 


EQUIPMENT  &  SUPPLIES 
PRESSES 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL.  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice."  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

MEL  HODELL.  Newspaper  Broker, 
P.O.  Box  2277  Montclair.  Calif.  91763. 
(714)  626-6440. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville. 
TN  37110.  (615)  473-2104  or  473-3715. 


NEWSPAPERS  FOR  SALE 


SUBURBAN  group  in  Midwest  competitive 
area  for  sale.  Volume  $400,000.  Price 
$300,000  with  $40,000  down  payment 
and  10-year  payout.  Thriving,  prosperous 
area.  Good  living.  Prospective  purchasers 
must  detail  satisfactory  financial  qualifi¬ 
cations  in  first  letter  to  get  response.  Write 
Box  4609,  Editor  &  Publisher. 

THREE  second-class  and  one  controlled 
circulation  weekly,  all  profitable,  in  adjoin¬ 
ing  communities.  Owner  needs  capital  for 
expansion,  thus  willing  to  sell  but  stay  as 
editor  if  desired.  Ideal  opportunity  for  a 
group,  since  location  in  Zone  5  is  near 
major  metropolitan  area  and  sliowing  tre¬ 
mendous  growth.  Reply  Box  4657,  Editor  & 
Publisher. 


GROWING.  PROFITABLE  New  York  State 
weeklies  serving  medium  size  market  in  di¬ 
versified  industrial  and  agricultural  area 
with  excellent  living  conditions.  Modern 
composition  facilities.  Asking  $300,000 
with  terms.  W.  B.  Grimes  &  Co..  National 
Press  Bldg.,  Washington,  DC  20045. 

ZONE  3  weekly.  Profitable.  $40,000  with 
$10,000  down.  Write  or  call.  Newspaper 
Service  Co.,  P.O.  Drawer  J,  Minden.  LA 
71055,  (318)  377-1100. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here's  a 
sampling  of  comments  received 
recent  ly  from  across  the  country: 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!" 

"Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters." 

"I  sold  both  papers  first  time 
around.  It's  a  pleasure  to  be  an 
advertiser— it  also  pays!" 

These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you're  a  broker  or  a  principal,  if 
you're  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS, 
WE  KNOW  OUR  BUSINESS! 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


WEEKLY  in  Connecticut  or  Southeastern 
New  York  State  wanted.  Must  be  profit¬ 
able.  Please  send  details  and  sample  is¬ 
sues  to  Box  4474.  Editor  &  Publisher. 

WE  ARE  EXPERIENCED  Home  town  pub- 
ishers.  We  are  interested  in  purchasing  a 
small  daily  newspaper  with  up  to  25,000 
circulation.  Straight  cash  basis-  or  your 
terms.  Will  consider  a  large  weekly.  Princi¬ 
pals  only.  Box  4584,  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 

TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 

P.  0.  Dr.  12428,  Panama  City,  Ra. 

LARGE  NON-DAILY  OR  CHAIN  in  Zone  3.4 
or  9  wanted.  Must  be  profitable.  Phone 
(212)  243-4693  or  write  Box  4739,  Editor 
&  Publisher  with  samples  of  publication. 

T-SHIRTS  FOR  SALE 

THE  DAILY  PLANET  T-shirts  now  avail¬ 
able.  Send  $4.50  plus  .50  postage  to:  Irish 
Runners,  P.O.  Box  288,  East  Walpole,  MA 
02032. 

DRAW  YOUR  OWN  CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 

Place  an  E&P  Classified 
and  you'll  get  the  picture! 

EQUIPMENT  &  SUPPLIES 

BUSINESS  COMPUTER 

WANT  A  BUSINESS  COMPUTER? 
Everybody  will  sell  you  one!  Send  for  FREE 
evaluation  booklet  which  lists  features  to 
look  for  in  circulation,  receivables,  pay¬ 
ables,  payroll  and  general  ledger.  Vision 
Data  Equipment  Corp.,  35  Fuller  Rd.,  Al¬ 
bany,  NY  12205.  (518)  489-8188. 

See  us  in  St.  Louis  Booth  1405 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

COMPOSING  ROOM 

FOR  SALE 

POS-1  visual  graphics  process  camera  RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 

MAILROOM 

CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 

STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 

STA-HI  257 

EXCELLENT  CONDITION 

Box  4482,  Editor  &  Publisher. 

CHESHIRE,  Model  525  with  526  head, 
Pitney  Bowes  30  Bin  Rotogather  Collator, 
like  new,  will  sacrifice,  phone  (513)  793- 
9833.  C.E.I.,  11559  Grooms  Rd.,  Cincin¬ 
nati,  OH  45242. 

CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536 
Editor  &  P-ublisher. 

NOLAN-JAMPOL  Transfer  Table;  Cutler- 
Hammer  Centering  Pacers;  Roller  Top  and 
Belt  Conveyors— excellent  condition.  Box 
4449,  Editor  &  Publisher. 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  sizes  bags  and  bundle 
wraps.  Send  specs  for  quote  to  PCE,  20  N. 
Howard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING.  7 
years  left  on  10  year  lease.  Write  for 
further  information;  Press,  P.O.  Box 
15093,  Los  Angeles,  CA  90015. 


WAIT!  Don't  order  carrier  bags  until  you 
check  quality,  price,  and  service  from 
POLLAK'S,  who  manufactures  all  styles  of 
bags.  100°o  cotton  still  available.  Poliak's 
170  Associated.  So.  San  Francisco,  CA 
94080  (415)  873-3232  or  470  Smith  St., 
Farmingdale,  NY  11735  (516)  694-4777. 


NEWSPRINT 


NEWSPRINT-  ROLLS-  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7013. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products.  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 

COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR.  5700  controller,  2 
5700  terminals,  Decitek  tape  reader,  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  27^2323. 
Daily  Record,  Box  111,  Canon  City,  CO 
81212. 


COMPUGRAPHIC  2961  HF  with  wire  strip¬ 
per,  $2,995,  2  Compugraphic  4961  TL 
units  with  wire  strippers  and  direct  entry 
keyboards,  $4,300  and  $3,800.  Also  1  AKI 
blue  keyboard,  $6(X).  1  beige  Autotype 
keyboard,  $200;  and  1  Compugraphic 
Pica/Point  counter  for  the  7200,  $100. 
Spare  reader,  spare  parts  kit.  Available 
June  1.  All  Items  are  now  being  used  daily 
and  maintained  in  good  condition  at  The 
Grand  Haven  Michigan  Tribune.  R.  Pifer, 
(616)  842-6400. 


COMPUSCAN  Scandisc  classified  system 
with  edit  package.  Includes:  tape  reader,  2 
drives,  tape  punch,  teletype.  2  terminals, 
scanner,  $25,000.-  2  Photon  Mark  II 
Pacesetters,  $12,000  each. 
Compugraphic  7200H  with  line  length  dis¬ 
play  atxf  film  strips,  $2,8(30.  Call  (215) 
323-3000.  Ask  for  Donald  Gunzelmann.  All 
equipment  in  excellent  condition. 


TXTs  FOR  SALE  with  Varian  8K  Comput¬ 
ers.  Two  5  Disc,  Serial  numbers  390  and 
542.  Lens  sizes  6'  z,  8,  10,  12,  14,  18.  24. 
30,  42,  48,  60.  One  2  Disc,  Serial 
Number  260.  Lens  sizes  5'?,  6'?,  7,  8, 
8'z,  10.  12,  14,  18,  24,  26,  30,  36.  All 
three  in  excellent  shape.  Are  currently 
being  used  to  put  out  daily  newspaper. 
Available  in  August.  $60,000  for  every¬ 
thing  as  is  where  is  including  approxi¬ 
mately  $15,000  worth  of  spares,  discs  and 
spare  Varian.  Contact  Jerry  Lacamp, 
Eugene  Register-Cluard,  P.O.  Box  10188, 
Eugene,  OR  97440.  (503)  485-1234,  Ext. 
215. 

KEYBOARDS,  like  new,  Compugraphic 
4961  C's  autotape  with  visual  display. 
Used  only  4  months.  Make  us  an  offer.  Call 
Jane  at  (216)  627-5511. 


2  MERGENTHALER  11  grid  303TC's. 
♦  220.  221,  monitor  scopes,  excellent.  7 
months  on  line  small  daily.  Also  Photon 
Pacesetter  Model  89,  #1(39  with  Continen¬ 
tal  Keyboard.  Mr.  Kunow,  (213)  698-2571. 


FOR  SALE 

Two  Hendrix  5700  VDT  terminals.  Adapt  to 
Hendrix  systems  utilizing  single  wire  co¬ 
axial  cable.  Both  are  under  two  years  old. 
Included  in  priceof  $3, 750 each  are  Visual 
Display  Module  control  board,  2K  Dam 
board,  75-foot  coaxial  cable  and  pedestal. 
Available  immediately.  Contact  Marc  W. 
Anthony.  Publisher,  Scotts  Bluff  Herald, 
Scottsbluff,  NB  69361.  (308)  632-0670. 


PRESSES 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition.  Vz  and  Vt  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,0(30  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


All  22%  X  36"  Equipment 

1 3  Unit  1962  Hoe  Litliomaster,  2  color  decks, 
two  60  h.p.  drives,  ovens  and  chill  rolls 
8  Unit  ATF  Commercial  Press  witfi  combina¬ 
tion  folder,  ovens,  chill  rolls,  etc. 

6  Unit  1966  Goss  Suburban,  running 
sidelay  and  circumfenal  register  on  all 
Units 

4  Unit  News  King  with  Color  King  Folder 
4  Unit  Cottrell  Vanguard  V15 
2  Unit  (k)ss  Community 

Goss  Suburban  Units,  Standard  or 
Signature 

Goss  Urbanite  Folding  machine  with  % 
folder 

Goss  Suburban/Urbanite  4  position  roll 
stand 

Goss  Rewind  motor 

45  Jomac  roller  washer 

ATF  Flying  Imprinter 

Goss  Community  Single  Unit 

Goss  Community  Folder 

(jOss  SC  Upper  Former 

Goss  Suburban  Combination  Folder 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  St. 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vi  and  '2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago.  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


URBANITE  FOLDER  WITH  Va  AND  V2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Goss  Suburban,  6  units,  1966 

(3oss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

(jOss  Suburban  S/C  combo  folder 

Color  King  2:1  folder.  Model  790 

Gregg  flying  imprinter  22%' 

Urbanite  %  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  (Jottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

Goss  Urbanite  3/c  unit 

Goss  Signature  23  9/16"x  38",  5  unit,  1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co.. 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. _ _ 

8  UNIT  Goss  Mark  1  23  9/16  cutoff 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 

4  UNIT  Hoe  Colormatic,  21V2  cutoff 
GOSS  URBANITE  Vi  folder 

6  UNIT  Color  King 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


10  WOOD  auto  reel-tension-pasters,  com¬ 
plete  with  H-coliimns.  Ideal  for  a  Hams 
1660.  and  mateable  with  others,  as  well 
Save  yourself  $300,000  to  $500,000  on 
that  new  press.  $32,000.  Bob  Douglass. 
Lakeland.  FL.  (813)  687-70(X). 


GOSS  COMMUNITY.  4-unit  grease  lubri¬ 
cated  side  lay  on  unit.  Available  June. 


MAIN  OFFICE 
K.W  LANGLEY 
7432  Hadley 

Overland  Park.  KS.  66204 
913-432-8276 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050.  Editor  &  Publisher. 


WANTED  TO  BUY  Sheridan  48P 
Inserter— Call  or  Write  Paddock  Publica¬ 
tions.  Inc..  P.O.  Box  280.  Arlington 
Heights.  IL  60006.  (312)  394  2300.  ext. 
388. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538.  Editor  &  Publisher 

SHERIDAN  72P  INSERTER 
Advise  price  and  availabiliN. 

Box  4499.  Editor  &  Publisher 


2  URBANITE  press  units  suitable  for 
stacking.  1970-71  or  later  model.  Box 
4718.  Editor  &  Publisher. 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect.  Herb  (201)  289-7900  AMs. 
1290  Central  Ave..  Hillside.  NJ  07205. 


YOU’VE  SEEN 
OUR  SLUGS: 

“Be  Your  Own 
Syndicate  Boss” 

“E&P  Classifieds 
Programmed  for 
Selling” 

“A  Better  Way  to 
Peddle  Your  Papers” 

Now  let  us  give  you  the 
real  msider's  story: 

JOIN  OUR 
CONTRACT  CREW! 

.  .  .  Those  individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  12,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 

E&P  CLASSIFIEOS 

Rates  on  Request 
(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


WANTED: 

EXTRA  UNIT  FOR  NEWSKING  PRESS 
Jerry  Clark-  1  (703)  862-4139. 


SHERIDAN  48P  INSERTER 
Must  see  m  operation 
Box  4537,  Editor  &  Publisher 


DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 
Box  3946.  Editor  &  Publisher. 

STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

GOSS  COMMUNITY  OIL  BATH  with  Sc 
folder  unit  separate,  ^x  1983,  Editor  & 
Publisher. 

NEED  1500  SERIES  (30SS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

COMPUTER  PROGRAMS  for  small  compu¬ 
ter  for  advertising,  circulation,  payables, 
payroll  and  general  ledger.  Price  and  sam¬ 
ples  please.  Box  4535,  Editor  &  Publisher. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES' 

IDEA  SERVICE 

.  .  .  expecially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  own  newspaper  .  .  .  ways  to  increase 
revenue,  boost  circulation,  promote  ad 
space,  solve  distribution  problems,  oper¬ 
ate  more  efficiently  .  .  .  plus  a  special  sec¬ 
tion  of  original  ready-to-use  art  for  your 
ads  and  promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  Double  Guarantee  of 
satisfaction.  WEEKLIES'  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606. 
Phone  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering.  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


JOB  LEADS 


RADIO-TV  Jobs— Stations  hiring  nation¬ 
wide!  Free  sample:  “Job  Leads  Newslet¬ 
ter,"  1680-HL  Vine,  Hollywood,  CA  90028. 


PRESS  SERVICES 


PRESS  SERVICE,  folder  and  press  main¬ 
tenance,  repair,  overhaul,  press  erection. 
Hans  G  Gross,  Press  Service,  97  Wel¬ 
lington  Ave.,  Middlesex,  NY  08846.  (201) 
469-9517. 


PRODUCTION  INFO 


HOW  TO  PRODUCE  A  SMALL  NEWS¬ 
PAPER,  by  the  Editors  of  the  Harvard  Post. 
Typography,  design,  layout,  business  mat¬ 
ters,  and  much  more.  $9.95  cloth.  Harvard 
Common  Press,  Dept.  E,  Harvard,  MA 
01451. 


PUBLISHING  SERVICES 


COMMERCIAL  PRINTING  1X)NE 
Newspapers  and  pre-prints  of  any  type. 
Process  color,  typesetting,  complete  com¬ 
position  available.  Goss  Metro  units.  Com¬ 
petitive  prices.  The  Daily  Record,  Morris¬ 
town,  NJ  07960.  Phone  Bill  Townsley  at 
(201)  538-2000. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available/News- 
papers  for  Sale/Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  tor  display-classified  is 
$4.75  per  agate  line—  $66.(X)  per  column  inch  minimum  space. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher,  575  Lexington  Ave.,  NY,  NY  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address. 


Authorized  by. 


n  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks. 


-Till  Forbidden 


Please  indicate  euct  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  t  PUBLISHER  •  57S  Lexington  Ave.*  New  York,  N  Y.  10022 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


Help 

Wanted... 

ACADEMIC 


COLORADO  STATE  UNIVERSITY 
Special  three-year  appointment  in  news- 
editorial  journalism  open  to  person  with 
substantial  experience  in  newspapers 
and/or  news  magazines.  Ideal  for  someone 
wishing  to  retire  from  present  job  and 
teach  for  a  few  years.  Subjects  include 
news  writing  and  reporting,  public -affairs 
reporting,  editorial  process  (copy  editing, 
layout,  graphics).  Ability  to  teach  under¬ 
graduates  successfully  is  essential,  ad¬ 
vanced  degrees  are  not.  Apply  to  David 
Clark,  chairman.  Department  of  Technical 
Journalism,  Colorado  State  University, 
Fort  Collins,  CO  80523,  by  May  29.  Col¬ 
orado  State  University  is  EEO/Title  IX 
employer.  Equal  Opportunity  Office:  314 
Student  Services  Building. 

ASSISTANT  PROFESSOR  of  Journalism 
beginning  September  1,  1978.  A  full  time 
position  in  a  growing  department  to  teach 
basic  and  advanced  writing,  editing,  and 
mass  communications  courses  and  advise 
the  semi-weekly  student  newspaper.  MA 
plus  professional  experience  required; 
some  teaching  experience  desirable.  Sal¬ 
ary  minimum  $13,500.  Closing  date  for  re¬ 
ceipt  of  application  and  resume  tO:  Arthur 
Gusman,  Chairman,  Journalism  Depart¬ 
ment,  101  Lord  Hall,  University  of  Maine, 
Orano,  ME  04473. 

The  University  of  Maine  is  an  Equal  Oppor- 
tunity'Affirmative  Action  Employer. 


SOUTH  DAKOTA  STATE  UNIVERSITY, 
seeks  professor  for  reporting,  public  af¬ 
fairs  reporting  and  law  classes.  Earned 
PhD  preferred.  Professional  experience 
necessary.  Rank  open.  Fall  1978.  Applica¬ 
tion  deadline  June  10  or  until  position  is 
filled,  whichever  occurs  later.  Send  re¬ 
sume,  including  references,  to  Richard  W. 
Lee,  Chairman,  Department  of  Journalism 
and  Mass  Communication,  South  Dakota 
State  University,  Brookings,  SD  57007. 
SDSU  IS  an  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 


LECTURER  needed  to  develop  and  teach 
lan  introductory  course  in  writing  for  the 
media  and  to  teach  magazine  and  techni¬ 
cal  writing.  Media  experience  required. 
Master's  degree  minimal.  Appropriate 
background  in  agriculture  and/Or  life  sci¬ 
ences  and  some  teaching  experience 
necessary.  Deadline  for  applications  is 
July  1,  1978.  Send  resume  and  three  re¬ 
ferences  to  J.  E.  Hardy,  Department  of 
Communication  Arts,  304  Roberts  Hall. 
Cornell  University,  Ithaca,  NY  14853.  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Adijress  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective  in 
the  number  of  clips  submit¬ 
ted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never  sub¬ 
mit  complete  newspapers  or 
magazines  unless  specific¬ 
ally  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 

Editor  &  Publisher  cannot 
under  any  circumstances  di¬ 
vulge  the  name  or  address  of 
a  box  holder. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  a  newsroom  oriented  assistant 
general  manager  for  student  publication  to 
assist  in  advising  a  4  times  per  week  news¬ 
paper  and  a  large  year  book.  Respon¬ 
sibilities  would  require  professional  educa¬ 
tion,  training  and  experience  in  all  areas  of 
news,  editorial  room  operation  including 
both  basic  and  applied  press  photography. 
This  IS  a  permanent  position  on  a  10  month 
basis  with  faculty  status  (without 
academic  rank)  and  not  under  or  in  the 
Washington  State  University  Communica¬ 
tions  Department.  A  Master's  degree  is  de¬ 
sirable.  Position  to  start  September  1, 
1978.  WSU  IS  An  Equal  Opportunity/Af¬ 
firmative  Action  Employer.  (Contact:  W.  B. 
Calvert,  General  Manager,  Student  Publi¬ 
cations,  P.O.  Box  2008  C.  F.  Pullman,  WA 
99163,  (509)  335-4573. 


COORDINATOR  OF 
STUDENT  PUBLICATIONS 
The  Department  of  Mass  Communications 
at  Middle  Tennessee  State  UniversiW  in¬ 
vites  applications  for  the  position  of  (Coor¬ 
dinator  of  Student  Publications.  The  Coor¬ 
dinator  IS  responsible  for  the  fiscal  opera¬ 
tion  and  advisement  of  student  staffs 
working  on  the  student  newspaper,  year¬ 
book.  and  magazine.  All  three  publications 
are  award-winning  and  recognized  for  ex¬ 
cellence  of  design  and  writing.  Experience 
in  the  advisement  of  student  publications 
IS  desired.  A  master's  degree  in  journalism 
or  mass  communication  is  required.  The 
post  carries  the  rank  of  instructor  and  is  a 
non  tenure,  3  year  maximum,  appoint¬ 
ment.  Please  send  all  applications  and  let¬ 
ters  of  reference  to  Prof.  Glenn 
Himebaugh,  Box  51,  MTSU,  Murfreesboro, 
TN.  37132.  no  later  than  June  15,  1978. 
MTSU  IS  an  Affirmative  Action.  Equal  Op¬ 
portunity  Employer. 


JOURNALISM/COMMUNICATIONS 

FACULTY 

Full-time  faculty  member  needed  starting 
Fall.  1978.  Chair  Journalism/Communica¬ 
tions  Department  which  has  majors  in 
Print  Journalism  and  Broadcasting.  Teach¬ 
ing  will  include  writing  and  reporting 
courses.  MA  degree  minimum;  teaching 
and  professional  experience  necessary. 
Salary  negotiable.  Send  resume,  creden¬ 
tials  and  three  references  to  Sister  Sheila 
O'Brien,  BVM,  Academic  Dean.  Clarke  Col¬ 
lege.  Dubuque,  Iowa  52(X)1.  An  Equal  Op¬ 
portunity/Affirmative  Action  Employer. 

POSITION  RE-OPENED:  Assistant  Profes¬ 
sor  Advertising/PR;  10  month  contract  re¬ 
newable;  begins  September  1,  1978. 
Minimum  qualifications:  Master's  degree; 
2-5  years  experience  in  agency,  corporate 
or  media  advertising.  Salary  range: 
$13,000-$16,000.  Apply  by  June  20, 
1978.  Send  letter,  resume  and  3  refer¬ 
ences  to:  Dr.  Marian  D.  Nelson,  Chairman, 
Journalism  and  Advertising,  School  of 
Journalism  and  Broadcasting,  Oklahoma 
State  University,  Stillwater,  OK  74074. 
Telephone  (405)  624-6354.  Oklahoma 
State  University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Minority 
and/or  women  applicants  are  encouraged 
to  identiW  themselves  as  such  in  order  to 
assist  OSU  in  its  Affirmative  Action  ef¬ 
forts. 


PUBLIC  INFORMATION  OFFICER 
Southern  Methodist  University's  Meadow's 
School  of  the  Arts  is  seeking  a  Public  In¬ 
formation  officer  with  some  background  in 
the  arts.  Develop  promotional  material  and 
campaigns,  media  contacts.  Appointment 
effective  August  1,  1978.  Send  resume 
and  names  of  3  references  tO:  Dr.  Joe 
Stuessy,  Division  of  Music,  Southern 
Methodist  University,  Dallas,  TX  75275. 


ALCORN  STATE  UNIVERSITY  announces 
faculty  vacancies  for  a  new  division  of 
nursing  emphasizing  articulation  between 
levels  of  nursing.  PhD  or  EDD  desired. 
MSN  with  curriculum  skills  and  educa¬ 
tional  psychology  will  be  accepted.  Rank 
and  salary  reflect  nursing  growth  as  a  pro¬ 
fession.  Contact  Rosemary  Tyndall.  RN, 
EDD,  Dean,  Division  of  Nursing,  Alcorn 
State  University,  Duncan  Park,  Natchez, 
MS  39120  or  call  (601)  446-9761  or  (601) 
442-3901. 

An  Equal  Opportunity  Employer 


TEACHER  of  Newspaper  Management. 
Should  have  minimum  5  years  circulation 
and  management  experience,  preferably 
metro,  with  MA.  Send  full  resume  tO:  Prof. 
Frank  L.  Dobyns,  Missouri  School  of  Jour¬ 
nalism,  Columbia,  MO  65211.  An  Equal 
Opportunity  Employer. 


EDITOR  &  PUBLISHER  for  May  27,  1978 


EXPERIENCED  DESKPERSON  to  seive  as 
newsroom  advisor  to  The  Daily  O'Collegian 
including  supervision  in  the  newsroom  of 
editing  and  some  reporting  laboratory  stu¬ 
dents.  Electronic  newsroom  experience 
helpful;  Bachelor  degree  required;  Mas¬ 
ter's  preferred.  Salary  range  $10,000- 
$12,000  depending  upon  credentials. 
Summer  work  available.  Apply  tO:  Harry 
Heath,  Publisher,  Daily  O'Collegian,  Ok¬ 
lahoma  State  University,  Stillwater,  OK 
74074.  Deadline  June  23rd. 

OSU  IS  an  Equal  Opportunity  Employer 


DIRECTOR  OF  COMMUNICATIONS 
For  the  Western  Interstate  Commission  for 
Higher  Education  (WICHE),  under  the  di¬ 
rection  of  the  Executive  Director,  the  Di¬ 
rector  of  Communications  will  have  re¬ 
sponsibility  for  activities  in  two  broad 
areas:  governmental  liaison  and  communi¬ 
cation.  Governmental  liaison  will  include 
information  gathering  and  analysis  regard¬ 
ing  the  relationship  of  WICHE  with  the 
constituent  state  governments  and  gov¬ 
ernmental  agencies,  liaison  on  behalf  of 
the  Commission  and  the  Executive  Direc¬ 
tor  with  governmental  officials  and  rep¬ 
resentatives  of  institutions  and  agencies. 
Communication  responsibilities  will  in¬ 
clude  the  overall  planning,  coordination 
and  execution  of  WICHE  communications 
with  its  constituencies— both  internal  and 
external.  Qualifications  include:  a 
thorough  knowledge  of  legislative  and  gov¬ 
ernmental  processes,  organizations  and 
agencies;  the  ability  to  represent  the  or¬ 
ganization  to  elected  officials,  higher  edu¬ 
cation  administrators,  and  professional 
groups;  the  ability  to  think  creatively  and 
to  speak  and  write  clearly  and  concisely; 
and  a  thorough  knowledge  of  the  princi¬ 
ples  of  effective  communications  pro¬ 
grams.  Salary  is  negotiable,  commensu¬ 
rate  with  qualifications  and  includes  an 
excellent  package  of  benefits. 

For  complete  position  description  and/or 
to  submit  resume,  write  to:  Director  of 
Personnel,  WICHE,  P.O.  Drawer,  P,  Boul¬ 
der,  CO  80302. 

RESUMES  MUST  BE  RECEIVED  PRIOR  TO 
NOON  ON  MONDAY,  JUNE  12,  1978. 
Ethnic  minorities,  women,  handicapped 
and  age  40  to  70  applicants  are  encour¬ 
aged  to  identify  themselves.  ALL  APPLI¬ 
CANTS  are  asked  to  state  the  source  by 
which  they  became  aware  of  the  opening. 
A  copy  of  the  Affirmative  Action  Plan  is 
available  for  review. 

An  Affirmative  Action/Equal  Opportunity 
Employer 


INSTRUCTOR  or  assistant  professor  in 
Journalism  for  Fall,  1978;  PhD  preferred, 
ABD  or  Master's  acceptable;  5  years  ex¬ 
perience  in  journalistic  work;  12-15  hour 
teaching  load,  tenure  track  position.  Mail 
applications  and  resume  to;  Ralph 
Behrens,  Chairman,  Department  of  Eng¬ 
lish  and  Journalism,  University  of  Central 
Arkansas,  Conway,  Arkansas  72032,  by 
June  15,  1978. 

UCA  is  an  Affirmative  Action,  Equal  Oppor¬ 
tunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER-TO  $22,000 
Rapidly  growing  youth-oriented  newspaper 
Cham  (New  York.  Florida  and  Georgia) 
seeks  extremely  hard-working  general 
manager  to  oversee  entire  operation. 
Knowledge  in  ad  sales,  promotion,  layout 
and  production  and  editorial.  Staff  of  21. 
15%  travel  to  help  set  up  and  co-ordinate 
new  papers.  Resume  and  strong  letter  to 
Good  Times,  230  Arlington  Circle,  East 
Hills,  NY  11548. 

ARE  YOU  READY  to  take  full  charge  of  a 
profressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent,  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print¬ 
ing.  Prefer  married  person.  Send  resume 
and  salary  requirements  to  Box  4656, 
Editor  &  pfublisher. 


MANAGEMENT  TRAINEE— excellent  op¬ 
portunity  for  individual  with  background  in 
advertising  sales,  layout  and  design,  for 
7,5(X)  circulation  award-winning  weekly 
and  18,(X)0  shopper.  Central  printing  op¬ 
eration  in  university  community  with  over 
1{X)  lakes  in  county.  Modern  facilities  an 
progressive  management.  Send  resume 
and  salary  requirements  to  Don  Bucknam, 
Steuben  Printing  Company,  P.O.  Box  180, 
Angola,  IN  46703. 


DAILY  NEWSPAPER  in  Northern  New  York 
seeks  general  manager  with  advertising 
and  administrative  Background.  Sound 
daily  in  county  seat  community.  Salary 
competitive.  Report  to  absentee  owner¬ 
ship.  Resume  to  Box  4506,  Editor  &  Pub¬ 
lisher. 


COLORAIX)  award  winning  twin  1.4(X)  cir¬ 
culation  rural  weeklies  40  miles  Southeast 
from  Denver  needs  working  manager  with 
strong  ad  sales  background  to  become 
editor.  Will  consider  man-wife  team.  Mod¬ 
erate  base  salary  plus  percentage.  Position 
will  be  filled  August  15.  Send  resume  to 
Jim  Adkins,  Country  Squire,  P.O.  Box  249, 
Elizabeth.  CO  80107. 


ADVERTISING 


RETAIL  ADVERTISING  Representative, 
experienced.  Involves  sales  and  layout. 
Salary,  commission,  bonuses  plus  car  al¬ 
lowances  make  our  ad  staff  position 
among  the  best  in  the  Southwest.  We  area 
chain  of  26,  which  makes  advancement 
possible.  Contact  Howard  L.  Rockafellow. 
Ad  Director,  The  Odessa  American, 
Odessa,  TX  79760.  _ 


SOUNDINGS— America's  largest  monthly 
Boating  Newspaper  has  openings  available 
for  advertising  sales  reps  part-time— 
commission  basis— Midwest  locations.  For 
details  call  or  write  Sue  Marrs,  Soundings 
Publications,  Essex,  CT  06426  (203)  767- 
0906. 


ADVERTISING  SALESPERSON 
Long  established  Houston,  Texas  subur¬ 
ban  weekly  needs  experienced  solid  ad 
person  to  sell  retail  display  advertising. 
Tremendous  potential.  Booming  area. 
Strong  background  in  sales  layout  essen¬ 
tial.  Salary  plus  commission,  outstanding 
incentive,  excellent  benefits,  career  op¬ 
portunity.  Send  resume  and  references  to 
P.O.  Box  E,  Humble,  TX  77338. 

AGGRESSIVE  SALESPERSON  for  large 
weekly  shopper.  Zone  7.  No  overnight 
travel.  Position  open  immediately.  Salary 
plus  commission.  Must  be  capable  of  earn¬ 
ing  $25,0(X)  or  better.  Call  Mr.  Lerner,  toll 
free  1  (800)  843-6805. 


GROUP  SALES  TRAINER 
Strong  emphasis  on  professional  news¬ 
paper  advertising  sales.  Heavy  travel 
schedule  required,  good  personal  habits, 
neat  appearance.  Fine  opportunity  for  #1 
sales  person  or  advertising  manager  to  ex¬ 
tend  sales  ability  to  a  large  scale.  Com¬ 
plete  resume  to  Box  4534,  Editor  &  Pub¬ 
lisher. 


AD  SALES/MANAGEMENT 
Small  daily  in  Zone  5  currently  has  an 
opening  for  ad  director  for  bi-weekly  ag¬ 
ricultural  supplement.  Knowledge  of  ag¬ 
riculture  and  agri-business  is  helpful, 
newspaper  sales  experience  is  preferred. 
Terrific  potential  for  growth  both  within 
the  newspaper  and  corporation.  Great  sal¬ 
ary  and  fringes.  Send  resume  to  Box  4708, 
Editor  &  Publisher. 

An  Equal  Opportunity  Employer  M/F 


ARIZONA 

ADVERTISING  OPPORTUNITIES 
Due  to  a  recent  acquisition  we  have  new 
positions  in  our  advertising  staffs  in  Casa 
Grande  NV  White  Mountains  of  Arizona. 

If  you  have  the  desire  to  achieve  with  good 
sales  and  layout  ability  we  would  like  to 
consider  you. 

We  are  the  publishers  of  a  daily,  5  weeklies 
and  3  shoppers.  Modern  offset  plant.  We 
offer  a  good  starting  salary  plus  bonus, 
mileage  and  good  company  benefits,  and 
great  growth  potential. 

Send  resume  tO:  Dominick  Magliaro,  Ad¬ 
vertising  Director,  Casa  Grande  Valley 
Newspapers,  Inc.,  P.O.  Box  639.  Casa 
Grande.  AZ. 


ADVERTISING  MANAGER-Zone  5  quality 
weekly  group,  50,(XX)  circulation.  Excel¬ 
lent  package  for  aggressive  management 
to  lead  a  top  professional  staff,  develop 
effective  promotion.  Key  spot.  Box  4723, 
Editor  &  Publisher. 


AD  DIRECTOR 

Unusual  opportunity  to  take  over  depart¬ 
ment  of  70.000  daily  on  thriving  Zone  2 
resort  city.  Must  have  administrative,  solid 
newspaper  sales  experience.  Box  4709. 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DISPLAY  ADVERTISING 


advertising  director 

We  A'C  <1  50.000  circulation  Harte-Hanks 
newspaper  m  a  competitive  Mas- 
sac'r'isetts  market  with  an  immediate 
opening  for  an  experienced  advertising  di- 
lector.  Candidate  must  be  highly  moti 
ated  self  starter  with  prior  classified  and 
retail  advertising  management  experience. 
We  offer  an  excellent  benefit  package  and 
remuneration  consisting  of  salary  plus 
bonus  IS  in  the  high  $20  s. 

Send  complete  resume  and  cover  letter 
with  salary  requirements  to:  Barry  Hop- 
wood.  General  Manager.  South  Middlesex 
News.  375  Cochituate  Rd..  Framingham 
MA  01701. 

ADVERTISING  SALESMANAGER  for 
weekly  newspaper,  shoppers  and  circulars 
in  /one  2.  New  York  City.  Experience  re¬ 
quired.  Salary  $20,000  to  start.  Send  re¬ 
sume  to  Box  4456.  Editor  &  Publisher. 

ADVERTISING  SALES 
SANTA  FE.  NEW  MEXICO 
I  isted  as  one  of  the  10  best  places  to  live. 
Your  opportunity  to  join  a  growing  Gannett 
Group  Newspaper.  We  need  2  account 
executives  (1)  strong  classified  exirerience 
in  real  estate  automotive  (2)  retail  dis¬ 
play  classified.  Send  resume  and  salary 
requirements  tO:  Manuel  Padilla.  The  New 
Mexican.  Inc..  P.O.  Box  2048.  Santa  Fe. 
NM  87501.  (505)  983-3303. 


ADVERTISING  SALES 

On  one  of  the  nation's  leading  business 
publications.  Zone  6.  Must  have  at  least  3 
years  selling  experience.  Excellent  oppor¬ 
tunity  to  move  up  into  management. 
Please  send  resume  and  current  salary  to 
Box  4716.  Editor  &  Publisher. 


ARTIST 


ARTIST 

Do  you  see  the  funny  side  of  life? 

Can  you  translate  that  sense  of  humor  into 
one  panel  cartoons?  Can  you  come  up  with 
gag-lines  that  makes  readers  ctuickle  and 
WANT  to  read  the  story?  In  addition  to  all 
of  this  talent,  are  you  capable  of  using 
color  and  illustrating  major  cover  stories? 
If  you  can  meet  the  above  requirements, 
we  need  you.  We  have  one  of  the  best 
editorial  art  departments  m  the  US  today. 
It  will  be  THE  best  witli  your  help. 

Send  resume  and  samples  of  your  work  tO: 
Kent  Barton 
Cliief  Artist 
The  Miami  Herald 
1  Herald  Plaza 
Miami,  f  L  33101 


THE  FT.  LAUDERDALE  NEWS  needs  a 
skilled  graphic  artist.  Emphasis  will  be  on 
attractive  maps  and  understandable  charts 
and  graphs,  many  in  full  color  Send  sam¬ 
ples  and  resume  to:  Scott  Marshall. 
Graphics  Director.  Ft.  Lauderdale  News. 
Box  14430.  Ft.  Lauderdale.  FL  33302. 


CIRCULATION 


CIRCULATION 

MANAGER 

6-day  PM  operation  is  look¬ 
ing  for  a  results-oriented 
monager  who  enjoys  the  chal¬ 
lenge  of  a  competitive  market. 
A  professional  who  can  or¬ 
ganize  an  aggressive  sales 
effort  to  build  circulation  in  a 
growing  market. 

Located  near  vacation  land 
area  in  Zone  2.  Starting  sal¬ 
ary  $18,500.  Reply  Box  4683, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  for  7.000  morn¬ 
ing  daily.  Experienced.  Good  salary  and 
benefits  tor  right  man.  Daily  Rocket  Miner. 
Rock  Springs.  WY  82901. 
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CIRCULATION  MANAGER  for  14,000  six 
day  daily  in  the  warm  Southwest.  This  is  an 
excellent  community  of  50.000  to  live  in  if 
you  are  a  willing  ambitious  worker  with 
knowledge  and  experience  in  carrier  man 
agement,  promotions,  motor  routes  and 
familiar  with  ABC.  Excellent  fringe  bene¬ 
fits.  Salary  open  Send  complete  resume 
to  Box  4533,  Editor  &  Publisher. 

CIRCULATION  Sales  Promotion  Manager 
for  major  metropolitan  daily  in  Zone  2.  Ap 
plica  nts  should  have  a  record  of  success¬ 
fully  building  circulation  through  carriers. 
This  six-day  morning  district  manager  and 
independent  dealer  operation  is  in  a  very 
competitive  market.  Previous  experience 
as  a  district  manager  would  be  helpful. 
Send  resume,  including  salary  require¬ 
ments,  to  Box  4513.  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  4.500  6  day 
Nortfiern  Ohio  daily.  Excellent  beginner's 
slot.  Send  resume  to  Gary  Hirt.  Bellevue 
Gazette.  Bellevue,  OH  44811. 


CIRCULATION  MANAGER'S  DREAM.  Solid 
market  with  growth  potential,  solid  staff, 
supixirtive  publisher,  and  above  average 
earnings.  Very  nice  Central  Pennsylvania 
community.  Ideal  lor  family  person.  Out 
door  activities,  etc.  Desire  to  do  tlie  ngtit 
job  more  important  than  experience. 
$13,500,  6  day  daily.  Send  resume  or  let¬ 
ter  tO:  Publisher.  The  Sentinel,  Lewistown. 
PA  17044. 

CIRCULATION  DIRECTOR  needed  for  am 
bitious  41.000  daily  in  Zone  5.  Promotion 
service  and  single  copy  sales  all  important 
to  us.  Data  processing  experience  desira 
ble  but  not  required.  Good  salary,  fringes 
and  supicrt  from  tlie  top.  Send  resume  to 
Box  4678.  Editor  &  Publisher. 

DAILY  AND  SUNDAY  news()aper  in  South 
Dakota  seeks  circulation  director.  Present 
director  retiring  after  30  years  service.  Ex 
cellent  opixirtunity  with  group  organiza 
tion.  Write  Box  4648.  Editor  &  Publisher. 


CUSTOMER  SERVICE  MANAGER  for 
Florida  newspaper.  VDT  experience  pre 
ferred  but  not  required.  Send  resume  and 
salary  requirement  to  Box  4702.  Editor  & 
Publisher. 

SMALL  newspaper  Circulation  Sales  Com¬ 
pany  IS  expanding  operations  in  Zone  6 
and  8.  I  will  hire  working  supervisor  experi¬ 
enced  in  telephone  and  Crew  sales.  MUST 
be  willing  to  relocate  frequently.  $16M  to 
$20M  plus  expense  to  start.  Send  resume, 
salary  history  to  Bob  Bond.  2417  Marshall 
Dr..  Edmond,  OK  73034. 

DISTRICT  SALES  MANAGER -Southwest¬ 
ern  Ohio,  afternoon  daily.  Experience 
working  with  little  merchants  and  counsel¬ 
ors  helpful.  This  position  offers  a  great 
challenge  for  a  sales,  service  and  collec¬ 
tion  minded  person.  Send  complete  re 
sume  and  salary  requirements  to  Box 
4735.  Editor  &  Publisher. 

CIRCULATION  MANAGER 
It's  a  tough  act  to  follow  we  have  had  a 
professional  who  is  moving  on.  We  expect 
growth  and  must  have  an  aggressive  circu¬ 
lation  manager  who  knows  how  to  get  re¬ 
sults.  Ours  is  a  6-day.  21.000  -  newspaper 
in  a  South  Indiana  regional  market.  Salary 
range  to  $21,000  and  excellent  benefits. 
Call  or  write:  Robert  Nicoson,  Personnel 
Manager.  Home  News  Enterprises.  333 
Second  Street,  Columbus  47201  1  (812) 
372-7811. 

DESK  PERSON  New  Jersey  daily.  Nights. 
Experienced.  State  salary  requirements. 
Box  4705.  Editor  &  Publisher. 

SMALL  DAILY  in  delightful  Oregon  city 
needs  experienced,  aggressive  manager. 
This  IS  an  outstanding  opportunity  for  an 
ambitious  circulator  who  wants  to  join  a 
small  group  dedicated  to  excellence.  This 
job  offers  opportunity  for  future  advance¬ 
ment  in  one  of  Oregon's  most  liveable 
communities.  Send  resume  tO:  Bonnie 
Cooper.  Personnel  Administrator.  Albany 
Democrat-Herald.  P.O.  Box  130,  Albany. 
OR  97321. 

A  PROGRESSIVE  M-E-S  metro  in  Zone  2 
needs  three  experienced  morning  district 
sales  managers  and  one  zone  sales  man¬ 
ager  (supervisor).  We  re  looking  for  bright, 
energetic  people  who  have  the  ability  to 
advance  beyond  these  jobs  in  our  news¬ 
paper  group.  Good  salary,  car  allowance, 
company  benefits.  Send  resume  to  Box 
4737,  Editor  &  Publisher. 


ASSISTANT  Circulation  Manager  wanted 
for  Gulf  Coast  evening  and  Sunday.  28,000 
circulation  m  Area  6.  Will  consider  anyone 
just  breaking  into  circulation  or  with  a 
sales  background.  Send  resume  to  Box 
4637.  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3>  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  and 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  ina  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643,  Editor  &  Publisher. 

CIRCULATION  MANAGEMENT 
America's  largest  ABC  suburban  news¬ 
paper  group  IS  expanding.  We  are  looking 
for  a  bright,  aggressive  person  to  help  us 
grow  faster.  Home  delivery  experience  plus 
a  record  of  achieving  sales  goals  are  re 
quired  We  offer  a  good  salary  and  excel 
lent  benefits.  Send  resume  and  salary  his¬ 
tory  tO: 

Leo  J  Munao.  Jr. 

The  Journal  Newspapers 
475  School  Street  S.W. 
Washington,  DC  20024 


CLASSIFIED  ADVERTISING 


SALES  MANAGER 

The  Beaumont  Enterprise  and  Journal,  lo¬ 
cated  in  Beaumont.  Texas,  is  expanding  its 
classified  advertising  department  and  of¬ 
fers  an  excellent  career  opportunity.  Re¬ 
sponsibilities  will  include  both  that  of  out¬ 
side  sales  development  and  administrative 
duties  for  the  classified  department.  This 
position  reports  directly  to  the  classified 
advertising  manager.  The  successful  can¬ 
didate  should  have  a  minimum  of  2  years 
classified  experience  in  Zone  6.  Please 
send  resume  and  salary  history  tO:  The 
Classified  Advertising  Manager,  The  En¬ 
terprise  Co.,  P.O.  Box  3071,  Beaumont,  TX 
77704.  All  replies  will  be  kept  confidential. 


CLASSIFIED  ADVERTISING  MANAGER 
New  River  Newspapers,  located  in  the 
heart  of  Zone  3  is  seeking  a  qualified  sales 
and  management  pro  to  take  over  our 
growingest  department.  Daily  and  weekly  5 
paper  group  in  consolidated  market.  Gene 
Sturgeon.  P.O.  Box  772.  Radford,  VA 
24141,  (703)  639-2436.  Salary,  expenses 
and  heavy  incentives. 


MAKE  MORE  MONEY  and  enjoy  the  area. 
Experienced  salesman  to  work  at  high  pay¬ 
ing  newspaper  in  Champaign  Illinois.  Uni¬ 
versity  environment  with  top  pay  to  qual¬ 
ified  individual.  Call:  Joe  Craig.  (217) 
351-5285.  The  News  Gazette.  Champaign. 
IL  61820.  Zone  5  applicant  ideal. 


MANAGER  for  New  York  deep  suburban, 
195.000  total  market  coverage.  Unusual 
twice  weekly,  bigger  than  OO^o  of  US 
dailies.  Market  growing  dramatically.  Per¬ 
manent  position  requires  shirt-sleeve, 
blouse-sleeve  pro  skilled  in  staff  develop¬ 
ment  and  aggressive  promotions.  Excel¬ 
lent  compensation  package.  Resume,  ref¬ 
erences,  salary  history  to  Box  4701. 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AGGRESSIVE  sales  person  for  growing 
Mississippi  weekly  operation.  Copy  and 
layout  skills  essential.  Management  poten¬ 
tial  helpful.  Box  4515.  Editor  &  Publisher. 


WE  NEED  AN  EXPERIENCED  SALES 
PERSON  tor  THE  dominant  medium  in  our 
market  Applicant  must  be  able  to  work 
with  a  minimum  of  supervision.  We  offer  a 
competitive  base  salary,  plus  commission. 
We  have  an  experienced  staff  and  tliey 
know  about  this  ad.  If  you  want  satisfac¬ 
tion  and  a  challenge  in  a  great  location  tor 
family  living.  Region  5.  send  resume  and 
salary  requirements  tO:  Box  4632.  Editor  & 
Publisher. 

AD  MANAGER  sought  by  »1  Suburban 
Weekly  group  in  Denver  area.  Must  have 
ex()erience  in  competitive  suburban  mar¬ 
ket.  Send  resume  to  Publisher,  Lakewood 
Sentinel,  8885  W.  14  Ave.,  Lakewood.  CO 
80215. 


DISPLAY  ADVERTISING  MANAGER 
Major  suburban  newspaper  group  is  look¬ 
ing  for  an  experienced  and  aggressive  per¬ 
son  to  lead  the  day-to-day  efforts  of  the 
retail  and  national  advertising  depart¬ 
ments.  This  IS  a  growth  opportunity  with  a 
division  of  a  major  newspaper  organiza¬ 
tion.  Please  send  resume  with  salary  re¬ 
quirements  to  Box  4721,  Editor  & 
Publisher. 

MANAGEMENT  TRAINEE  --excellent  op¬ 
portunity  for  individual  with  background  in 
advertising  sales,  layout  and  design,  fo' 
7,500  circulation  award-winning  weekly 
and  18,000  shopper.  Central  printing  op¬ 
eration  in  university  community  with  over 
100  lakes  in  county.  Modern  facilities  and 
progressive  management.  Send  resume 
and  salary  requirements  to  Don  Bucknam, 
Steuben  Printing  Company,  P.O.  Box  180, 
Angola,  IN  46703. 


EDITORIAL 


OPENING  NOW  for  versatile  desk  person 
ready  to  step  up  to  70.000  regional  news¬ 
paper  covering  dynamic  news  core  in  Zone 
5  metropolitan  area.  Sharp  heads  editing  a 
must.  Good  pay.  benefits.  Box  4671, 
Editor  &  Publisher. 


EDITORIAL  WRITER  for  major  metropoli¬ 
tan  West  Coast  daily.  Immediate  opening. 
Send  resume,  references,  samples  and 
salary  requirements  to  Box  4589.  Editor  & 
Publisher. 

SUNDAY  EDITOR 

Award-winning  Midwest  daily  is  planning  to 
move  into  tlie  Sunday  field.  A  good  person 
IS  needed  to  coordinate  this  effort.  Must 
be  able  to  edit  copy,  lay  out  pages,  use 
good  news  judgment  and  work  with  staff.  If 
you  are  qualified,  write  to  Box  4661,  Editor 
&  Publisher. 


CONSERVATIVE  EDITOR 
For  the  Dominion  Post,  Monday  through 
Friday  PM  daily  published  in  Morgantown. 
West  Virginia.  (Circulation  approximately 
15.000.  Part  of  a  morning  evening  Sunday 
combination  of  the  West  Virginia  News¬ 
paper  Publishing  Company. 

Superior  writing  ability  and  conservative 
political  viewpoint  essential.  Will  also  di¬ 
rect  staff  of  10. 

Morgantown  offers  the  advantages  of  a 
prosperous,  growing  area  m  addition  to  the 
benefits  of  a  University  community. 

Send  resume  tO:  R.  W.  Murphy,  General 
Manager.  West  Virginia  Newspaper  Pub¬ 
lishing  Co.,  Greer  Building,  Morgantown. 
WV  26505. 


COPY  EDITOR  who  can  layout.  Must  be 
sharp,  accurate,  able  to  move  copy  and 
pages  fast  using  pix  and  type  harmoniously 
for  eye  grabbing  makeup.  A  real  pro. 
34,0(J0  circulation.  Write  (Don't  call) 
Editor,  Gastonia  Gazette,  P.O.  Box  1538. 
Gaston.  NC  28052. 


SENIOR  EDITOR 

National  consumer  magazine.  Experience 
desired  m  fields  of  home  service,  real  es¬ 
tate,  finance  and  food.  Top  spot  and  salary 
to  head  editorial  department  of  expanding 
West  Coast  monthly.  Send  resume  with 
cover  letter  tO:  Box  4673,  Editor  & 
Publisher. 

ENTERTAINMENT  EDITOR— top  person 
on  nationally  known  publication.  Excellent 
music  reviewer,  features,  oversee  free¬ 
lance  writers.  Heavy  music  PR  contact. 
Editorial  and  layout  skills  helpful.  Good  or¬ 
ganizer.  $275  per  week.  Resume  and  writ¬ 
ing  samples  tO:  Good  Times.  230  Arlington 
Cir..  East  Hills.  NY  11548. 

LIFESTYLES  EDITOR  Experienced  writ¬ 
er-editor  to  bring  zip  to  Lifestyles  pages  of 
16.000  daily  in  Zone  3.  Write  Box  4517, 
Editor  &  Publisher. 


NEWSROOM  EXECUTIVE 
tor  growing  Zone  5  daily  in  fast-developing 
recreation  and  commercial  area.  Innova¬ 
tive  working  manager  sought  to  lead  full¬ 
time  staff  of  7.  5-day  PM  with  Saturday 
AM.  Must  have  solid  education  and  experi¬ 
ence.  and  be  confident  of  own  abilities. 
Join  our  cooperative  management  team. 
Enjoy  outstanding  outdoor  recreation  and 
living  conditions  with  your  family.  Com¬ 
plete  paid  benefits  with  above  average  sal¬ 
ary,  Please  send  resume  including  career 
goals  to  Box  4612.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  27,  1978 


HELP  WANTED 


EDITORIAL 


SPORTS  DESK-PERSON 
We  are  looking  for  a  crackerjack  copy 
editor/layout  person  who  can  produce  im¬ 
aginative  layouts  for  our  sports  pages. 
Must  have  thorough  knowledge  of  sports 
and  excellent  news  judgment.  Located  in 
Zone  3,  97,000*  PM  daily.  Write  Box 
4625,  Editor  &  Publisher, 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  tor 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher, 

SLOT  PERSON—  Skilled,  experienced  for  a 
fast  desk;  scanner  copy.  Submit  resume; 
Personnel  Dept.,  The  Times-Picayune, 
3800  Howard  Ave.,  New  Orleans,  LA 
70140.  An  Equal  Opportunity  Employer, 
MiF. 


MORNING  offset  daily  in  warm  South 
Texas  climate  needs  individual  with  ex¬ 
perience  in  headline  writing,  page 
makeup.  Forty-hour  week  (lots  of  time  for 
enjoying  the  area's  many  recreational  op¬ 
portunities),  Box  4530.  Editor  &  Publisher. 

FEATURE  EDITOR  for  music  and  enter¬ 
tainment  paper.  Long  Island,  New  York.  Do 
entertainment  and  lifestyle  articles,  edit 
copy,  assign  freelancers.  $225  per  week. 
Resume  and  writing  samples  to;  Good 
Times,  230  Arlington  Cir.,  East  Hills,  NY 
11548. 

SHIRTSLEEVE  City  Editor  needed  for 
Wesfern  Pennsylvania  AM  daily.  Need  jack 
of  all  trades  to  spend  60°o  time  writing 
punchy  local  copy  and  40°o  time  adminis¬ 
tering  staff  of  5.  Start  at  $10,000.  Write 
Box  4630,  Editor  &  Publisher. 

SAVANNAH  city  magazine  converting  to 
monthly  needs  managing  editor  with  solid 
editorial  and  organizational  skills.  Excel 
lent  feature  writer  and  hard  worker 
needed.  Goal;  Top  city  magazine  in 
America.  Part  of  national  chain.  Send  writ¬ 
ing  samples  and  letter  to  Good  Times,  230 
Arlington  Circle,  East  Hills,  NY  11548. 
Salary  $200  to  start. 


SPORTS  STRINGERS  needed  at  South¬ 
west  Sports  Magazine.  Send  brief  outline 
of  your  background  and  contacts  to; 
Editor.  P.O.  Box  25024.  Albuquerque,  NM 
87125.  Will  consider  applications  tor  staff 
writer-photographer. 


WRITER  EDITOR 
(Manager  News  Bureau) 

The  Pennsylvania  State  University  is  seek¬ 
ing  someone  to  manage  a  news  bureau  by 
disseminating  various  information  about 
the  University  to  the  news  media;  develop 
ideas  for  news  releases  which  will  have  ap¬ 
peal  to  editors;  determine  picture  pos¬ 
sibilities  for  news  realeases;  arrange  news 
coverage  for  major  campus  events  and 
write  news  releases.  Must  possess  good 
writing  and  editing  abilities  and  have  pro¬ 
ven  organizational  skills  and  leadership 
qualities.  BA  in  journalism  or  related  field 
with  2  years  of  daily  newspaper  writing  ex¬ 
perience  and  2  years  of  experience  in  PR 
or  news  bureau  work.  Attractive  benefits 
plan  including  paid  vacation  and  sick 
leave.  Send  a  cover  letter  and  resume  (in¬ 
cluding  salary  history)  tO:  Employment  Di¬ 
vision,  Box  EP;18,  117  Willard  Building, 
University  Park,  PA  16802. 

Application  deadline  is  June  9.  1978. 

An  Equal  Opportunity  Affirmative  Action 
Employer 

DEPUTY  EDITOR  and  4  COPY  EDITORS 
required  by  major  international  financial 
publishing  company  for  weekly  interna¬ 
tional  business  publication  edited  in  Lon¬ 
don.  published  in  US.  London  rates  of  pay. 
Apply  only  if  you  have  A)  ability  to  com¬ 
prehend  serious  economic  atx)  financial 
copy.  B)  a  frack  record  of  af  leasf  3  years 
copy  edifing  and  page  layout,  C)  demon 
strated  flair  for  attractive  headline  writing 
and  sharp,  accurate  editing.  The  copy 
editors  will  have  these  qualifications.  The 
deputy  editor  will,  in  addition,  have  the 
experience  and  ability  to  take  charge. 
Apply  in  confidence  to  Box  4681.  Editor  & 
Publisher. 


CREATIVE  self  starter  tor  progressive 
lifestyle  department.  Includes  features, 
reviews,  consumer  oriented  articles.  Send 
5  clips,  resume,  salary  requirements  to: 
Colee  Splichal.  Sunliving  Editor,  Clearwa¬ 
ter  Sun,  P.O.  Box  2078.  Clearwater.  FL 
33517. 


HELP  WANTED 


EDITORIAL 


IMMEDIATE  OPENING  for  sports  general 
assignment  reporter-editor  on  award¬ 
winning  Zone  7  daily.  Approximately  75°o 
sports,  25'’o  general  assignment.  Experi¬ 
ence  preferred  but  will  consider  qualified 
recent  graduate.  Prefer  someone  who 
knows  editing  as  well  as  writing:  is  more 
than  competent  photographer;  and  who 
knows  hunting  and  fishing  as  well  as  team 
sports.  Send  resume,  references,  samples 
of  work  tO:  Bill  Eddy.  Associate  Editor. 
North  Platte  Telegraph,  North  Platte.  NB 
69101.  Above  average  pay.  excellent 
fringe  benefits,  all  electronic  newsroom. 

ARE  YOU  READY  to  take  full  charge  of  a 
progressive  weekly  in  Zone  5?  We  need  a 
working  manager  to  guide  editorial  con¬ 
tent.  do  some  news  and  sports  writing, 
take  photos,  direct  ad  sales  and  job  print 
mg.  Prefer  married  person.  Send  resume 
and  salary  requirements  to  Box  4655. 
Editor  &  Publisher. 

SPORTS  WRITER, EDITOR  for  50,000 
Zone  2  AM  daily.  Layout.  VDT  experience 
helpful.  Good  opportunify  for  bright,  ag¬ 
gressive  individual.  State  salary  require¬ 
ments.  Box  4704.  Editor  &  Publisher. 

EDITOR 

Established  weekly  seeks  mature  editor  to 
lead  and  develop  successful  communify 
newspaper.  Experience  must  include  a 
good  supervisory  record  with  strength  in 
editing,  reporting  and  community  rela¬ 
tions.  Send  resume  and  salary  require¬ 
ments  tO:  General  Manager,  LaJolla  Light. 
P.O.  Box  1927,  LaJolla,  CA  92038. 

RARE  BIRD  copy  craft  person  and 
wordsmith  with  sophisticated  knowledge 
of  national  and  world  affairs  who  can  take 
the  week's  events,  blend  them  with  latest 
developments  and  produce  a  bright,  read¬ 
able  1  page  Sunday  "Newsmagazine." 
Other  duties  include  hard  editing  of  impor¬ 
tant  stories,  daily  news  and  feature  sum¬ 
maries.  Medium-size  Western  daily  which 
feels  a  critical  need  to  keep  its  readers  in 
touch  with  the  larger  world,  and  to  make 
that  world  more  meaningful.  Show  us  what 
you've  written  with  wit,  style,  insight  and 
brevity.  Box  4712,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M  F. 

SPORTSWRITER  Seeking  a  sharp  writer 
(columns,  features,  events)  to  help  us 
cover  the  Cornhuskers.  Send  resume  and 
samples  of  your  writing  to  Virgil  Parker. 
Sjxjrts  Editor,  Journal  &  Star.  P.O.  Box 
81689.  Lincoln.  NB  68501. 

NIGHT  CITY  EDITOR  Experienced  editor 
to  direct  and  assist  with  the  editing,  head¬ 
line  writing  and  layout  of  city-state  copy 
and  pages  tor  56,000  daily,  80,000  Sun¬ 
day  AM  in  Area  4.  #3  news  spot  with  over¬ 
all  responsibility  tor  news  operation  in  ab¬ 
sence  of  managing  editor  and  city  editor. 
Send  resume,  salary  requirements  to  Box 
4733,  Editor  &  Publisher. 

MANAGING  EDITOR 

Small  but  lively  Ohio  daily  looking  for  a 
managing  editor.  Good  pay  for  a  good  per¬ 
son.  Call  or  write  Jack  Brown.  Norwalk 
(Ohio)  Reflector  44857.  Telephone  (419) 
668-3771. 

COPY  CHIEF  $22,500  PLUS 
Major  Chicago  Area  publishing  firm  seeks 
individual  with  strong  writing  and  creative 
talent  to  supervise  6  promotion  copy  writ¬ 
ers.  Heavy  on  print,  direct  mail,  and  collat 
eral  material.  We  need  someone  who  can 
recognize  good  copy,  edit  creatively,  in¬ 
spire  award-winning  writers,  and  provide 
strong  direction.  Send  resume  and  salary 
requirements  to;  Box  4706,  Editor  & 
Publisher. 

NORTHERN  New  York  daily  needs  report¬ 
er-photographer  for  sporfs.  general  news 
reporting,  layout,  headline  writing.  Im¬ 
mediate  opening.  Send  resume  to  Ray 
Russell.  Managing  Editor,  Malone  Evening 
Telegram.  Malone.  NY  12953. 

GENERAL  assignment  reporter  for  small 
Mid-west  paper  of  19.000  circulation. 
Starting  pay  $145  a  week.  Excellent  col¬ 
lege  town.  Willing  to  tram  right  person.  Box 
I  47.32,  Editor  &  Publisher. 

STRINGERS  AND  FREELANCE  REPORT¬ 
ERS  needed  by  statewide  Farm  and  Ranch 
Newspaper  for  news  reports  and  features. 
Opportunity  for  experience.  Reply  with  re¬ 
sume  and  non-returnable  clips  tO;  Editor. 
Texas  Farm  and  Ranch  Journal,  200  E. 
Mam  Round  Rock,  Texas  78564.  No  tele¬ 
phone  calls. 


HELP  WANTED 


EDITORIAL 


ZONE  9  major  metro  daily  needs  sports- 
writer,  male  or  female,  to  cover  women's 
sports  of  all  kinds.  Send  resume  to  Box 
4647,  Editor  &  Publisher. 

REGIONAL  EDITOR  to  build  correspond¬ 
ent  and  bureau  networks  in  Zone  7.  Writ¬ 
ing.  editing,  layout,  travel  and  staff  super¬ 
vision.  Show  us  what  you've  done  in  a 
comparable  job  with  non-returnable  clips, 
tearsheets.  Box  4711,  Editor  &  Publisher. 

SOLID  REPORTER  4  to  6  years  experi¬ 
ence.  able  to  handle  any  assignment  for 
53,000  affernoon-Sunday  independently- 
owned  paper.  Editing  ability  a  plus.  Excel¬ 
lent  fringes,  working  conditions.  Lively 
metro  area  of  130.000.  Send  resume,  sal¬ 
ary  range  to;  Stewart  Haas,  Managing 
Editor,  Waterloo  Courier.  Waterloo.  lA 
50704. 


ASSOCIATE  EDITOR 

Leading  Marine  magazine  has  editorial 
opening.  Writing,  editing,  layout  and  pho¬ 
tography  experience  a  must;  magazine  ex¬ 
perience  helpful.  Location  in  Sun  Belt. 
State  salary  requirements.  Write  Box 
4715,  Editor  &  Publisher. 

SOUTHERN  TRUCK  monthly  magazine, 
50,000  circulation,  wants  additional  staff 
writer  to  produce  readable,  complete  arti¬ 
cles  on  truck  fleet  operations.  As  impor¬ 
tant  as  writing  skill  will  be  your  enthusias¬ 
tic  motivation  as  a  self  starter  and  the  abil 
ity  to  work  with  people.  If  you're  the  per¬ 
son.  don't  phone,  but  send  us  an  autobio¬ 
graphical  letter  in  detail  telling  why  you're 
right  for  this  job.  Include  names  and 
phone  numbers  of  three  professionals  we 
can  call.  Southern  Motor  Cargo.  P.O.  Box 
4169,  Memphis.  TN  38104. 

REPORTER  PHOTOGRAPHER 
Needed  immediately  for  growing  Maine 
weekly.  Good  skills  and  early  June  avail¬ 
ability  required,  1  to  2  years  experience 
desired.  Call  (207)  728-3336  at  once  and 
mail  resume  samples  tO;  Drawer  F. 
Madawaska.  ME  04756. 

NIGHT  EDITOR  for  a  53,000  New  Jersey 
daily.  Strong  on  editing  copy,  laying  out 
pages,  writing  heads,  using  text,  working 
with  reporters.  Daily  newspaper  experi¬ 
ence.  Replys  to  Box  4717.  Editor  & 
Publisher. 

ENTERTAINMENT  WRITER  with  rounded 
background  in  films,  theater  and  music 
sought  by  150,000  midwest  PM.  We're 
looking  for  someone  who  will  write  about 
entertainment  in  terms  most  consumers 
can  understand  and  appreciate.  Writing 
ability  paramount  consideration.  Two 
years  experience  minimum.  Send  resume 
and  clips  to;  Brad  Tillson,  City  Editor,  Day- 
ton  Daily  News,  Dayton,  OH  45401. 

MANAGING  EDITOR 

Small  daily  in  heart  of  Southern  California 
(50  miles  from  Los  Angeles)  needs  manag¬ 
ing  editor.  Ideal  candidate  will  have;  3  to  5 
years  reporting  experience  (preferably  on 
California  daily)  journalism  degree,  good 
background  in  wire  editing  and  page  layout 
and  strong  desire  to  excel  in  newspaper 
editorial  management.  Past  Managing 
Editors  experience  helpful,  but  not  essen¬ 
tial  since  job  is  better  suited  to  staffer 
presently  stymied  in  reporting.  We  offer 
excellent  starting  salary,  benefits  and  ad¬ 
vancement  opportunities  within  our  group 
of  daily  newspapers.  Send  resume  to;  Pub¬ 
lisher.  The  Herald-News,  P.O.  Box  549, 
Fontana  CA  92335. 


NEWS  EDITOR  in  Area  1 .  Prize-winning  PM 
daily  in  rapidly  expanding  bi-state  area 
seeks  experienced  imaginative  news 
editor.  Excellent  opportunity  for  individual 
insistant  upon  quality  and  strong  in  repor- 
torial  direction.  Resumes  with  references 
to  Box  4724,  Editor  8.  Publisher. 

COLORADO  tri  weekly  planning  on  going 
daily  needs  News  Editor-Reporter  oriented 
in  community  journalism  and  high  school 
sports  with  2  years  minimum  experience. 
Moderate  base  salary  with  fringe  benefits 
and  quarterly  salary  reviews.  Excellent 
growth  opportunity.  Position  will  be  filled 
August  1-15.  Send  resume  to  Jeane  Ad¬ 
kins.  P.O.  Box  AA,  Castle  Rock.  CO  80104. 

COPY  EDITOR  Afternoon  daily  in  Eastern 
Pennsylvania  seeks  experienced  copy 
editor.  Send  resume,  samples  and  salary 
requirements  to  Box  4728.  Editor  & 
Publisher. 


HELP  WANTED 


EDITORIAL 


DESKPERSON— experienced  in  editing, 
headline  writing,  and  layout  for  medium- 
size  Zone  2  daily.  Write  Box  4720,  Editor  & 
Publisher. 

EMPHASIS  ON  ENTHUSIASM.  Do  you 
have  wide  ranging  interest  and  curiosity, 
plus  a  penchant  for  doing  a  quality  job  on 
every  story,  assigned  or  your  own  enter¬ 
prise?  We  have  an  opening  for  a  reporter 
with  the  skills,  experience,  and  en¬ 
thusiasm  to  contribute  to  putting  out  a 
first  rate  newspaper.  At  this  over  30,(XX) 
AM  daily  in  Zone  3,  we  make  the  high  de¬ 
mands  which  we  expect  from  our  profes¬ 
sion.  If  you  have  2-3  years  experience  and 
meet  these  criteria,  we  may  have  mutual 
interest.  Write  Box  47(57,  Editor  & 
Publisher. 


FREELANCE 


TRIVIA  researcher  wanted.  Send  for  for¬ 
mat  samples,  L.M,  Boyd,  No.  5  Crown  Rd., 
Weatherford.  TX  76086. 


LIBRARY 


CHIEF  LIBRARIAN 

Needed  for  library  in  newspaper  operation 
of  1 15.0(K)  combined  circulation.  Serves 
southwestern  Virginia  area.  Newspaper  lib¬ 
rary  experience  required  for  job  with  good 
salary  and  excellent  employee  benefits. 
Send  resume  to  Personnel  Dept,,  Roanoke 
Times  &  World  News,  P.O.  Box  2491. 
Roanoke.  VA  24010. 


PHOTOJOURNALISM 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in 
central  Illinois.  Must  have  ability  to  copy 
read  and  write  features  as  well  as  to  take 
photos.  Run  darkroom.  Position  open  to 
creative  individual.  Send  resume  and  clips 
to  Box  4654,  Editor  &  Publisher. 


PHOTOJOURNALIST  for  lively  Western 
daily  with  heavy  use  of  feature  layouts  and 
color.  Send  unreturnable  reproductions 
with  first  letter  please.  Box  4714.  Editor  & 
Publisher.  An  Equal  (Jpportunity  Employer 
M.F. 


PRESSROOM 


WANTED  Experienced  web-offset  head 
pressman  lor  Washington,  DC;  Houston  or 
Detroit  area.  Salary  up  to  $25,000.  Send 
resume  to  Box  4541,  Editor  &  Publisher 


JOURNEYMAN  PRESSMAN 
Community  press.  5  days.  Excellent 
equipment.  Above  average  scale  and  bene¬ 
fits.  Minimum  2  years  experience.  Apjjly: 
Garry  C.  Hill,  The  Gallup  Independent.  Gal¬ 
lup.  NM  87301. 


TOP  WAGES  for  offset  pressman  slieeted 
and  web.  Premium  for  rigtit  combination 
person  with  proven  ability  for  quality  and 
leadership.  Good  fringes,  day  work.  Bruce 
Pedersen.  Casa  Grande  Valley  Newspap¬ 
ers.  Box  639,  Casa  Grande.  AZ  85222. 


ASSISTANT  PRESS  SUPERVISOR 
Excellent  opportunity  for  WEB  offset  press 
foreman  with  expanding  Direct  Mail  Adver¬ 
tising  firm  in  Southern  California.  College 
degree  in  graphic  arts  or  related  field  de- 
sireable.  Company  benefits  and  excellent 
pay  plan.  Send  resume  to  Box  4710,  Editor 
&  Publisher.  Affirmative  Action,  Equal  Op¬ 
portunity  Employer.  M,F. 

GO  WEST  YOUNG  MAN 
Here's  your  chance!  Opening  for  experi¬ 
enced  pressman  on  five-unit  web  offset 
press  in  growing  central  printing  plant  in 
Oregon's  Willamette  Valley.  Send  resume 
and  references  fo  Dale  Leach,  Springfield 
News,  P.O.  Box  268,  Springfield.  OR 
97477. 


PRODUCTION 


PRODUCTION  MANAGER  Astute  profes¬ 
sional  with  top  notch  record  and  creden¬ 
tials.  Abreast  of  fechnology,  financially 
tuned,  and  people  sensitive.  Presently 
employed.  Strictest  confidence.  Box  4491, 
Editor  &  Publisher. 
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HELP  WANTED 


PRODUCTION 


PRODUCTION  METHODS  MANAGER 

Unusual  opportunity  to  coordinate  the  computer  photo¬ 
composition  function  of  a  4  plant  division.  Midwest  loca¬ 
tion.  Capable  to  direct  systems  and  procedures  in  soft¬ 
ware  and  hardware  along  with  helping  shape  long  and 
short  range  planning.  Must  have  State  Of  The  Art  knowl¬ 
edge  and  management  experience.  Attractive  salary  and 
benefit  package.  Send  your  resume  and  salary  require¬ 
ments  to: 

Clyde  Meredith 
JOSTEN’S,  INC. 

5501  Norman  Center  Dr. 

Minneapolis,  MN  55437 

An  Equal  Opportunity  Employer,  MIF 


PRODUCTION  FOREMAN 
Excellent  opportunity  for  individual  who 
has  1-2  years  supervisory  experience  with 
ah  expanding  Direct  Mail  Advertising  firm 
in  Southern  California.  College  desireable. 
Company  benefits  and  excellent  pay  plan. 
Send  resume  to  Box  4713.  Editor  &  Pub¬ 
lisher.  Affirmative  Action/Equal  Opportuh- 
ity  Employer  M/F. 

SFIIRT-SLEEVE  production  manager 
wanted  for  small  progressive  Wyoming 
daily.  New  modern  offset  plant  prcxlucing 
20  page  broadsheet  afternoon  paper 
Monday-Friday.  Applicant  should  be  a 
hewspaper  pro-able  to  out  produce  his 
staff  members,  gam  their  respect  ahd  di¬ 
rect  their  efforts  for  optimum  pertorm- 
ahce.  Must  have  thorough  knowledge  all 
phases  of  composition  and  camera-press 
experience  helpful  but  not  necessary.  We 
offer  a  good  future  with  a  growihg  hews¬ 
paper,  top  salary,  good  fringes  to  right  per- 
soh.  Sehd  resume,  referehces  tO:  Don 
Schmidt,  The  News-Record,  Box  960,  Gil¬ 
lette,  WY  82716. 

COMF>OSING  FOREMAN 
Modern  newspaper  production  depart¬ 
ment  in  suburban  Northwest  metropolitah 
market.  Publishmg  3  weekly  newspapers 
and  a  free  distribution  shopper.  Requires 
experience  in  typesetting,  computers  and 
understanding  of  modern  Compugraphic 
equipment.  KnowledK  of  graphic  arts  and 
typography  helpful.  Reply  to  Box  4646, 
Editor  &  Publisher. 

YOUTFI  ORIENTED  newspaper  chain  in 
Long  Island.  New  York  seeks  assistant 
production  supervisor  tor  Compugraphic 
shop.  Extremely  fast  ahd  versatile  Oh 

aadvertisihg  pasteup,  type  spec, 
edge  of  cameras  and  layout  and  a 
take-charge  persoh  to  ass't  our  rapidly 

trowihg  operation.  Salary  $250  per  week. 

end  letter  and  resume  to  Good  Times, 
230  Arlington  Circle,  East  Hills,  NY  1 1548. 


PROMOTION 


MAJOR  TEXAS  DAILY  wants  promotion  di¬ 
rector.  Prefer  radio,  TV  and/or  agency 
promotion  and  advertising  background. 
Must  be  idea  person  imaginative,  aggres¬ 
sive,  with  managerial  and  organizational 
ability.  Salary  commensurate  with  talent, 
ability  and  experience.  An  Equal  Opportun¬ 
ity  Employer.  Resumes  welcome.  Box 
4591,  Editor  &  Publisher. 


PROMOTION/PUBLIC  RELATIONS  MAN¬ 
AGER  heeded  for  daily  ahd  Sunday  news¬ 
paper  in  Zone  5.  this  positioh  involves  ad¬ 
vertising  and  editorial  research,  public  re- 
latiohs,  assistihg  other  departmehts  in 
their  promotiohal  efforts.  This  ihdividual 
must  be  well  organized,  outgoing  and  have 
a  proven  record  in  supervising  others.  Box 
4700,  Editor  &  Publisher. 


PUBUC  INFORMATION 

PUBLICATIONS  DIRECTOR  for  Water  Re¬ 
search  Center,  to  implement  information 
dissemination  program  and  identify  clien¬ 
tele  to  receive  information.  Applicant  must 
have  creative  writing/editing  ability.  Must 
be  able  to  adapt  research  reports  to  heeds 
of  users,  ahd  to  prepare  material  in  attrac¬ 
tive  format.  Master's  or  PhD  degree  in 
journalism  required.  Apply  to  William  R. 
Walker,  Director,  Virginia  Water  Resources 
Research  Cehter.  Blacksburg,  VA  24060. 


ASSISTANT  Production  Manager.  Experi¬ 
enced  in  offset  printing,  preferably  Goss 
Metro.  Mechanical/technical  apptitude  or 
skills.  Responsible  for  daily  operations  of 
press,  mailroom  and  composing.  32,000 
AM  daily.  Zone  3.  Send  resume  to  Box 
4726,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswritihg  a 
must,  also  keyline  and  publications  ex¬ 
perience.  Broadcast  experience  helpful. 
Immediately  availability  required.  Sehd  re¬ 
sume,  referehces,  and  salary  requirements 
to  Box  3926,  Editor  &  Publisher. 

PUBLIC  RELATIONS  WRITER  -Major 
Midwest  corporatioh  seeks  experienced 
writer.  Position  includes  writing  booklets, 
slide  presentations,  speeches  and  other 
materials  for  employees  and  customers. 
Some  travel.  Degree  preterred;  professional 
writing  experience  required.  Good  salary, 
benefits.  Send  resume,  references  and 
salary  requirements  to  Box  4653,  Editor  & 
Publisher. 


PUBLICIST/WRITER  PRO 

Public  relations.  Journalism,  health,  com¬ 
munity  affairs  background.  Must  be  crea¬ 
tive  for  fast  paced,  challenging  depart¬ 
ment.  Ability  to  communicate  through 
priht,  media,  brochures  essential.  New 
York  contacts  and  placement  experience 
desireable.  Send  resume  and  writing  sam¬ 
ples  to:  Mrs.  Carol  Yudain,  Director  of  PR. 
Federation  of  Jewish  Philahthropies,  130 
E.  59th  St.,  New  York,  NY  10022. 

PUBLIC  RELATIONS  COORDINATOR 
Large  multi-branch  Virginia  based  dis¬ 
tributor  seeks  professional  communicator 
to  conduct  a  wide  variety  of  corporate  PR 
activities.  Good  writing  skills,  ability  to 
work  at  fast  pace  a  must.  Ideal  candidate 
will  have  2-3  years  experience  on  daily 
newspaper  and  1-2  years  on  employee  pub¬ 
lication,  with  desire  to  gaih  experience  in 
special  events,  publicity  and  speech  writ- 
ihg.  Bachelor's  degree  required.  Salary  will 
depehd  oh  experiehce.  sehd  resume  with 
salary  history  to  Box  4725,  Editor  & 
Publisher.  Ah  Equal  Opportuhity  Employer 
M/F. 


Positions  Wanted  .  .  . 


ADMINISTRATIVE 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  dOO'ia  in  last  job. 
Box  4586,  Editor  &  Publisher. 

MANAGEMENT— Took  over  mis-managed 
weekly.  Cut  cost,  mcreased  sales,  or¬ 
ganized  production,  collected  A/C.  Weekly. 
Central  Plant,  or  Daily  to  manage.  Consider 
working  interest  or  invest.  Relocate.  C. 
Butcher,  9802  111th  St.,  N..  Seminole,  FL 
33542,  (813)  393-8607. 

ASSISTANT  Controller/Operations  Ana¬ 
lyst-Internal  Audit  Manager  experienced 
with  newspapers,  broadcasting  and  forest 
products  groups  seeks  position  in  Zones 
3,4,5,8or9.  Box  4642,  Editor  &  Publisher. 


BEST  AD  DIRECTOR 

in  the  west  with  accomplishments  and  re¬ 
ferences  to  prove  it  seeking  Zone  9  chal¬ 
lenge  as  general  manager  or  ad  director 
with  future.  40  years  old.  experienced 
metro  and  suburban.  MBO  trained,  profit 
conscious  and  modest.  Box  4738,  Editor  & 
Publisher. 

13  YEARS  experiehce  ih  newspaper  pur¬ 
chasing  and  management.  Newsprint. 
General  management.  Call  Larry  Kutt, 
(919)  273-940& 


ADVERTISING 


AD  MANAGER  medium  daily,  weekly 
group.  20  year  pro  strong  on  staff  training, 
motivation  and  promotions.  Box  4675. 
Editor  &  Publisher. 


RECENT  GRAD  BS  ADVERTISING.  2  years 
work  experience  in  sales  and  marketing 
communications.  Seeks  position  in  adver¬ 
tising.  Zones  2  or  5.  Linda  Dular,  12801 
West  Pleasant  Valley,  Parma,  OH  44130. 


ILLUSTRATOR-16  years  with  large  met¬ 
ropolitan  daily,  wishes  to  relocate.  Zones 
4.6.8.9  preferred.  Skilled  in  layout,  black 
and  white,  full  color  art,  charts,  maps.  Box 
4703,  Editor  &  Publisher. 


RESEARCH 


RESEARCH  MANAGER 
You  are  probably  a  well  trained  second 
person  in  a  newspaper  research  depart¬ 
ment  ready  to  take  over  a  department  on 
your  own.  A  busy,  growing,  big  Florida 
newspaper  needs  someone  with  “street 
sense"  to  write  questionnaires,  develop 
samples,  provide  secondary  data,  write 

tresentations  and  reports,  do  forecasting. 

xperience  in  Focus  Groups  most  helpful. 
Resume  and  salary  requirements  tO:  Box 
4627,  Editor  &  Publisher. 

RESEARCH  MANAGER 

for  major  East  Coast  newspaper  needs 
bright,  energetic  person  to  take  over  and 
direct  staff  of  3  dealing  with  advertising 
departments  almost  exclusively.  Good 
fringe  benefits,  salary  based  on  experi¬ 
ence.  You  must  be  a  self-starter  and  in¬ 
novator.  Send  resume  to  Box  4644.  Editor 
&  Publisher. 


CARTOONIST 


AWARD  WINNING  sports  cartoonist  with 
nearly  30  years  experience  in  Boston. 
Looking  for  new  location  for  the  next  30! 
Have  done  “local"  editorials  too  .  .  .  Phil 
Bissell,  P.O.  Box  305,  Rockport,  MA 
01966. 


CIRCULATION 


ASSISTANT  MANAGER  on  70,000  AM,  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  Desires  to  relocate  as  manager 
of  small  to  medium  size  publicalion.  or 
staff  position  on  larger  paper.  Box  4676. 
Editor  &  Publisher. 

TOP  BOY  CREW  PRODUCER 
Proven  Track  Record 
Florida  Newspapers  Only 
15  Years  Experience 
Contact  Box  4631,  Editor  &  Publisher, 


CIRCULATION  MANAGER,  prefer  one  man 
department,  25  years  experience  with 
dailies.  Box  4719.  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ARTICULATE,  energetic  and  entertaining 
young  writer  is  seeking  a  sportswriting  po¬ 
sition.  It  you're  looking  for  a  talented  hard 
worker  with  a  touch  of  humor  in  his 
sportswriting  you've  found  your  man.  My 
material  is  available  upon  request.  Rod 
Michaud,  171  Hanover  St..  Bridgeport,  CT 
06604:  (203)  367-3250. 


DATA  PROCESSING 


EXPERIENCED  DP  executive  (12  years,  4 
in  newspapers)  seeks  DP  management  or 
other  position  where  DP  experience  is  de¬ 
sirable.  Box  4602.  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADMAN  with  ingenuity.  30  years  experi¬ 
ence.  seeks  change;  Zone  9. 

Box  4603,  Editor  &  Publisher. 


RELOCATE  to  Western  New  York  State.  25 
years  retail  selling  experience  includes 
Sunday  and  Daily  130,000.  Evening, 
Weekly  and  Shoppers  Guide.  Major  ac¬ 
count  and  department  store  oriented. 
Thorough  knowledge  in  all  phases  of  retail 
advertising.  Box  4659,  Editor  &  Publisher. 

CREATIVE,  motivated  weekly  ad  manager, 
6  years  experience,  needs  new  challenge. 
Degree,  Zones  3,4.  Box  4680,  Editor  & 
Publisher. 


CIRCULATION 

EMINENT  Circulation  Director  desires  po¬ 
sition  progressive  pubhcction.  25  years 
plus  experience,  ail  phases.  AB(^,  VAC. 
MES,  TMC,  VP.  Top  references.  (213) 
531-8020  Ext.  502,  or  write  Box  4634, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  Classified  Ads 
produce  results  like  no  other  publication  in 
the  newspaper  field!  Whether  you  have 
machinery,  supplies  or  newspapers  to  sell 
(or  buy)— need  a  top  qualified  person  to  fill 
an  opening — or  are  looking  for  just  the 
right  spot  to  advance  your  career— put  an 
Editor  &  Publisher  ad  to  work  for  you. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi- 
ence.  Box  1460,  Editor  &  Publisher. 

DYNAMIC 

EDITOR/PUBLISHER/WRITER 
Diversified  background:  editor/publisher 
of  consumer  magazine;  published  profes¬ 
sional  writer;  literary  agency  experience; 
PR;  speechwriting;  copywriting;  sales  di¬ 
rection:  selection/supervision  of  person¬ 
nel;  knowledge  printing  and  graphics;  pro¬ 
fessional  musician:  BA— Journalism/ Eng¬ 
lish.  Seeking  challenging  position  Publish¬ 
ing,  PR,  Advertising,  or  Media  Manage¬ 
ment.  Philadelphia  area.  Manhattan  or 
New  Jersey.  Write  Box  4528,  Editor  &  Pub¬ 
lisher. 

DESK  OR  BEAT— YOU  CHOOSE 
Versatile  editor/reporter  seeks  final  move. 
Young  (25)  but  experienced.  Box  4638, 
Editor  &  Publisher. 
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EDITORIAL 


EDITOR  experienced  in  news,  features, 
financial.  Strong  on  directing  reporters, 
editing  and  layout.  Currently  on  major 
metro  with  VDTs,  looking  tor  Sunday  editor 
or  assistant  managing  editor  spot.  MSJ. 
Box  4587,  Editor  &  Publisher. 

PRI7E-WINNING  editor  of  weekly  news¬ 
paper  seeks  position  in  South  or  Midwest. 
15  years  experience.  Strong  writer,  crea¬ 
tive,  excellent  on  layout,  photography.  Call 
(816)  452-0805. 

HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion.  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  4610, 
Editor  &  Publisher. 

SEEKING  general  assignment  position 
with  a  Delaware  Valley  newspaper.  Two 
years  with  30.000  circulation  Pennsylvania 
daily.  Keystone  Press  Award  Experience 
with  court  and  police  beats.  Box  4577. 
Editor  &  Publisher. 


SPORTS  desk,  with  some  writing,  m  /one 
2,3,  or  5.  A  sports  editor-writer  tor  7  years 
itches  to  join  a  sharp  staff.  Box  4579. 
Editor  &  Publisher. 


NO  SUPERSTAR.  Just  versatile  team 
player  any  sports  editor  needs.  Everything 
from  NHL,  NFL  to  local  golf,  little  leagues 
and  columns.  Slot,  nm,  2  years  on  VDTs. 
Areas  1,2,5.  Box  4^4.  Editor  &  Publisher 

SIX  YEAR  PRO  with  quality  writing  and  lay 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  m  /one  2  or  5. 
Box  4650,  Editor  &  Publisher 

AWARD-WINNING  photographer -writer. 
Prefer  job  in  Ozarks.  Work  in  any  area.  4 
years  of  experience.  Strong  in  s(X)rts  and 
the  arts.  Jim  /erschling  (712)  277-1618, 
collect. 

SATIRE  tor  sale.  Brighten  your  pages.  I 
can  make  your  readers  laugh.  Human  not 
highbrow.  Experienced  columnist.  Box 
4639.  Editor  &  Publisher. 

CREATIVITY  under  deadline  pressure:  6 
years  experience  on  three  dailies,  uKlud 
ing  major  metropolitan  PM's,  are  yours  lor 
right  job  with  future,  features  to  head¬ 
lines,  I  do  it  all.  VDT  experience.  Box  4649, 
Editor  &  Publisher. 

AWARD-WINNING  EDITOR  with  record  of 
success  wants  new  career  position  on  daily 
where  talent,  aggressive  leadership  are 
needed.  It  you  want  excellence.  I'd  like  to 
hear  from  you.  Box  4663,  Editor  & 
Publisher. 

DISCIPLINED  newspaperman  with  20 
years'  experience  seeks  challenging  man 
agement  position  with  competitive,  hard 
driving  daily.  I'm  currently  in  an  excellent 
job  with  major  daily  too  large  and 
specialized  tor  much  movement.  Extensive 
background  as  editor  and  reporter  in  tea 
tures,  sports,  hard  news,  production.  En¬ 
thusiastic  believer  in  teamwork  and  hard 
work.  Have  family,  will  relocate.  Write  Box 
4635,  Editor  &  Publisher. 

REPORTER  now  with  national  industry 
monthly  l(30ks  tor  reporting  job  with  daily 
or  weekly  in  /ones  2,3,4.  Speak  5  Ian 
guages  fluently.  Journalism  MA  from  Co 
lumbia  University.  Experienced  photo¬ 
grapher  and  member  of  ASMP.  Interested 
in  environment,  politics,  business  report¬ 
ing.  Box  4665,  Editor  &  Publisher. 

FORMER  SPORTSWRITER,  currently 
working  as  a  manual  writer  with  a  major 
corporation,  desires  to  be  employed  with 
the  sports  department  ot  a  newspaper 
once  again.  Willing  to  work  with  any  size 
paper  in  any  /one.  Please  contact  Mike 
Kemble.  21  Mt.  Pleasant,  Apt.  B, 
Marlboro.  MA  01752. 


DESK  OR  REPORTING  position  on  small  or 
medium  sized  daily.  Have  16  years  experi¬ 
ence;  currently  assistant  city  editor  of 
stagnant  25,000  PM.  Know  the  newsroom, 
the  darkroom  and  VDTs.  I  can  direct  a 
staft,  handle  a  desk  or  cover  a  top  beat.  I 
want  to  do  one  of  those  for  a  good  news 
paper,  /ones  7,8  or  9  preferred,  but  would 
consider  a  good  paper  anywliere.  Box 
4628,  Editor  &  Publisher. 


EDITORIAL 


ACTIVE.  MULTI-TALENTED  EDITOR  seeks 
position  in  management;  editorial/column 
writing;  political,  straight,  sports  report¬ 
ing;  feature  writing'  copy  editing;  design; 
publicity,  public  relations.  Former  Illinois 
Press  Association  Editor  of  Year.  BS  jour¬ 
nalism.  VDT  experience,  age  33.  will  relo¬ 
cate.  Nic  Howell.  134  Illinois  St.,  Crystal 
Lake.  IL  6(X)14;  (815)  459-5573. 

CITY  EDITOR 

Young,  aggressive  reporter  with  6  years 
experience  on  2  major  dailies  desires  posi¬ 
tion  as  city  editor,  or  other  management- 
level  post.  Clips,  resume,  references  avail¬ 
able.  Box  4508,  Editor  &  Publisher. 

SPORTS  EDITOR  Experienced  sports 
editor  seeks  spot  on  any  small  or  medium 
sized  weekly  or  daily  in  any  /one.  (Jail  Mike 
Galloway  at  (414)  544-4130,  after  5  PM. 

LATIN 

CORRESPONDENT 

Experienced  US  journalist  returning  to 
Brazil.  Seeks  stringer  and  feature  assign¬ 
ments  tor  business  and  newspapers.  Col¬ 
umn  and  past  clips  available.  Write  Box 
4590,  Editor  &  Publisher. 


SPORTSWRITER— 31  year  old  sjxjrts  wri¬ 
ter  with  4  years  experience  seeks  challeng¬ 
ing  position  at  medium  to  large  circulation 
daily.  Any  /one.  Reply  Box  4516,  Editor  & 
Publisher. 

REPORTER  with  3  years  daily  experience, 
and  excellent  clips  and  resume  seeks  piosi- 
tion  on  daily  or  magazine  in  any  /one.  Past 
year  sjjent  writing  a  novel.  Box  4509, 
Editor  &  Publisher. 

f  EATURE  writer  with  sharp  sense  ot  style 
wants  position  on  daily.  I  care  about  words 
and  have  sjjent  a  lifetime  studying  them 
and  learning  to  use  them  precisely  and 
concisely.  Hire  me  and  I'll  show  you  what  I 
mean.  7  years  reporting  exjjerience.  MA 
journalism.  PhD  candidate  in  English 
composition.  College  editor,  college  writ¬ 
ing  teacher.  Box  4611,  Editor  &  Publisher. 


WORKING  FOOD  EDITOR  seeks  place  to 
combine  dining  in  and  dining  out.  sharp 
editorial  and  good  graphics  in  a  new  kind 
of  Food  section.  Box  4599.  Editor  & 
Publisher. 

EXECUTIVE  seeks  new  career  in  West  as 
editor  and, or  editor  editorial  page  or  gen¬ 
eral  manager  Private  ownership  and  group 
exjjerience.  Highly  successful  news  career 
spanning  30  years,  including  politics, 
legislature  on  medium  daily.  Effective  de¬ 
partment  head,  familiar  with  overall  opera 
tion  Excellent  editorialist,  a  recent  prize¬ 
winner.  Interesting  commentary  on  na¬ 
tional.  other  topics.  Consen/ative.  Over  10 
years  experience  as  executive  editor, 
editor  editorial  page.  References,  resume 
and  samples  upon  request.  Box  4604. 
Editor  &  Publisher. 


ATTENTION  SPORTS  EDITORS:  Former 
major  New  York  daily  staffer  building  free¬ 
lance  business  will  cover  your  pro/college 
feams  (all  sports)  in  New  York  area. 
Reasonable  rates,  reliable  service  and 
above  all.  excellent  writing.  References  on 
.  request.  Jett  Rubin,  (212)686-6312.  144 
E.  37th  St..  New  York,  NY  10016. 

QUALIFIED  writer  and  editor  seeking  posi 
tion  on  weekly  or  small  magazine  in  /ones 
3.8  or  9.  Consider  all  otters.  Master's  de¬ 
gree;  good  producer.  Box  4594.  Editor  & 
Publisher. 


SPORTS  EDITOR  of  medium-sized  daily 
seeks  similar  spot  on  larger  newspaper. 
Award-winning  daily  columnist  and  quality 
leader  ot  award-winning  staff.  Have  writ¬ 
ten  everything  including  full-length  books. 
38  years  old  and  15  years  experience. 
Available  immediately  if  price  is  right.  Call 
Dave  Sparks  at  (615)  538-4444. 

FOUR  YEARS  general  assignment  report¬ 
ing  exjjerience  to  otter  good,  medium-size 
daily.  Any  /one.  Working  now  on  small 
/one  2  daily.  Want  more  opportunity  tor 
advancement.  Have  extensively  covered 
state,  county,  local  government;  courts, 
police,  schools,  others.  Hard  news  and 
features.  Some  wire,  layout.  Reply  Box 
4672,  Editor  &  Publisher. 


EDITORIAL 


SPORTSWRITER,  24,  with  experience  on 
small  daily  seeks  move  to  larger  paper.  Any 
/one.  J-grad.  Photo,  VDT,  general  assign¬ 
ment  exjjerience.  Box  4668,  Editor  & 
Publisher. 

COMBO,  award-winning  sportswriter- 
deskman,  30,  with  top-notch  references 
and  15  years'  experience,  seeks  return  to 
suburban  or  metro  sjjorts  desk.  Box  4729, 
Editor  &  Publisher. 

SPORTSWRITER;  Playing  out  my  option. 
Enthusiasm,  ability  to  cover  a  game,  do  a 
feature,  write  a  column  with  flair  is  wasting 
in  a  small  town.  Got  to  get  to  a  major 
league  city.  VDT.  layout,  great  references. 
Box  4730.  Editor  &  Publisher. 

EXPERIENCED  feature  writer-photog¬ 
rapher  available  immediately.  Will  relocate 
almost  anywhere.  Resume,  clips.  Carol 
Reuben,  Box  83,  Sharon,  CT  06069,  or 
(203)  364-0437. 


!  EDITOR  with  19  years  experience  as  jour¬ 
nalist  in  South;  photo,  magazine,  city  and 
county  editor.  Young  40-year-old  enjoys 
teaching,  motivating  staff  to  produce  fair, 
accurate  and  complete  product.  Now  on 
200,000  '  metro,  looking  for  small  to 
medium  daily  in  /ones  3  or  4.  Object;  per¬ 
manent  slot  with  opportunity  to  advance. 
Top  educational  system,  cultural  atmo¬ 
sphere  musts  for  family.  Box  4736,  Editor 
&  Publisher. 

KNOWLEDGABLE  EDUCATION  WRITER/ 
EDITOR  seeks  challenging  professional 
opportunity.  Accustommed  to  long  hours, 
ready  to  work  hard,  creative  and  anxious  to 
show  initiative.  With  m  llions  of  kids  in 
school  and  education  in  a  crisis  position 
there  is  need  for  informed  talent  in  this 
area.  Outstanding  J-School  grad  at  major 
university.  Professional  newspaper  experi¬ 
ence.  Twelve  years  in  public  schools  as  a 
teacher  and  principal.  It  you  have  a  special 
need  in  this  area,  I  will  be  happy  to  send 
resume.  George  Murdock,  1924  Bishop 
Road,  Chehalis,  WA  98532, 

EDITORIAL  WRITER-COPY  EDITOR.  29,  3 
years  with  2(X),0(X)  ■  daily  seeks  move  to 
major  city.  Writes  on  detense  and  foreign 
issues.  Creative  makeup  and  great  head¬ 
lines  tor  op-ed  pages.  2  MAs  from  top 
school.  Box  4332,  Editor  &  Publisher. 

AGGRESSIVE  22,  3  years  sjjortswriting,  1 
year  editing.  BA-Mass  Communications 
seeking  job.  VDT.  production  experience. 
Phillip  Britt,  1542  Glenlake,  Chicago  IL 
60660.  (312)  743-6805. 

I  CAN  JUMP  easily  into  any  beat.  Award- 
winnmg  writer  of  features  and  news.  8 
years  on  dailies.  Know  government,  poli¬ 
tics.  education,  jjollution,  land  planning, 
health,  transit.  (Jopy  desk  experience.  Box 
4734,  Editor  &  Publisher. 

A  STYLE  YOU  CAN  SPLIT  ROCKS  ON: 
VETERAN  TRADE/CONSUMER  WRITER 
COVERS  HOLLYWOOD.  Box 4741,  Editor& 
Publisher. 


EDITORIAL 


NEW  YORK  Sportswriter-Expert  on  all 
topics— 4  years  experience.  Excellent  in 
features  and  reporting.  Looking  (or  week- 
ly/daily.  Replies  to  Box  4722,  Editor  & 
Publisher. 


AN  INNOVATIVE  managing  editor,  have 
turned  two  losers  into  winners,  increased 
ads  and  circulation.  Desire  to  move  up  plus 
higher  salary.  Family  man.  (816)  587-1766 
evenings. 

EDITOR/MANAGER  dedicated  to  news- 
papering  excellence.  Strong  background 
reporting,  editing,  layout,  administration, 
organization.  Bright,  imaginative,  en¬ 
thusiastic  idea  man.  5  years  exjjerience 
includes  metros.  Now  #2  on  30,000  f 
daily;  seeking  similar  spot  on  larger  daily  or 
#1  on  small  daily  ready  to  take  off.  wx 
4731,  Editors.  Publisher. 


PHOTOJOURNAUSM 


WORKING  Photojournalist,  31,  seeking  job 
with  more  responsibility,  will  travel,  has 
own  equipment,  good  writer,  tear  sheets, 
references.  Box  4575,  Editor  &  F*ublisher. 

PHOTOJOURNALIST  with  good  eye  and 
much  jjotential  seeks  jjosition  on  weekly 
located  in  diverse  urban  community.  2 
years  of  weekly  and  daily  exjjerience,  hard 
working  and  enjoy  generating  own  story 
ideas.  Any  /one.  Box  4626,  Editor  & 
Publistier. 


INNOVATIVE  young  photographer  with 
Journalism  degree,  talent,  and  deadline 
experience.  Looking  for  community  or 
small  town  daily.  Prefer  /one  7,8  or  9.  Re¬ 
sume  on  request,  will  travel  for  interview. 
Box  4629.  Editor  &  Publisher. 


PRODUCTION 


CAMERA,  color  separation,  stripping, 
platemaking  qualifications,  newspajjer. 
Exjjerienced  sujjervisor.  Permanent  posi¬ 
tion.  Box  4524.  Editor  &  Publisher. 


COMPOSING  ROOM  Foreman— 6  years  ex¬ 
perience.  Seeking  supervisory  position 
with  daily  newsjjaper.  Sujjerior  knowledge 
ot  composing  room  ojjerations.  Proven 
leadership  abilities.  Will  relocate.  Prefer 
Area  6  or  8.  Resume  ujjon  request.  Box 
4640,  Editor  &  Publisher. 

PRODUCTION  MANAGER  or  assistant.  BS 
in  printing  management.  5  years  experi¬ 
ence  in  all  pliases  of  union  and  non-union 
shops.  Prefer  /one  3  or  adjoining.  Box 
4643,  Editor  &  Publisher. 


PRODUCTION  MANAGER  or  assistant  or 
pressroom  superintendent.  28  years  ex¬ 
perience  in  major  metrojjolitan  and  small 
newspapers.  Knowledgeable  in  all  types  of 
presses.  Top  references.  Box  4740,  Editor 
&  Publisher. 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  withoqt  specific  identification 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


This  and  that 

Some  comments  this  week  that  news¬ 
papers  are  not  doing  all  they  can  to  dispel 
public  distrust,  resentment  and  fear  of 
the  press,  reminded  us  of  a  “landmark” 
speech  by  Supreme  Court  Justice  Potter 
Stewart  at  the  Yale  Law  School,  Nov.  2, 
1974.  It  seems  to  us  that  editors  some¬ 
times  become  unnecessarily  apologetic 
about  the  role  they  and  their  newspapers 
play  in  this  society. 

Here  is  what  Associate  Justice  Stewart 
said  on  that  occasion: 

“The  public  opinion  polls  that  I  have 
seen  indicate  that  some  Americans 
firmly  believe  that  the  former  Vicepresi¬ 
dent  and  former  President  of  the  United 
States  were  hounded  out  of  office  by  an 
arrogant  and  irresponsible  press  that  had 
outrageously  usurped  dictatorial  power. 
And  it  seems  clear  that  many  more 
Americans,  while  appreciating  and  even 
applauding  the  service  performed  by  the 
press  in  exposing  official  wrongdoing  at 
the  highest  levels  of  our  national  gov¬ 
ernment,  are  nonetheless  deeply  dis¬ 
turbed  by  what  they  consider  to  be  the 
illegitimate  power  of  the  organized  press 
in  the  political  structure  of  our  society. 

“It  is  my  thesis  that,  on  the  contrary, 
the  established  American  press  in  the 
past  ten  years,  and  particularly  in  the 
past  two  years,  has  performed  precisely 
the  function  it  was  intended  to  perform 
by  those  who  wrote  the  First  Amend¬ 
ment  of  our  Constitution.  I  further  sub¬ 
mit  that  this  thesis  is  supported  by  the 
relevant  decisions  of  the  Supreme 
Court.” 


The  article  on  page  50  of  this  issue 
about  the  value  of  long  advertising  copy, 
written  by  the  creative  director  of  Ogiivy 
&  Mather,  becomes  especially  intriguing 
when  you  consider  what  has  been  hap¬ 
pening  to  copy  on  that  other  medium. 

Here  is  testimony  to  support  the  con¬ 
tention  that  well-written  long  copy  pays 
off  in  print.  It  gets  attention  and  brings 
response.  At  the  same  time,  on  television 
every  ad  item,  as  well  as  news  item,  is 
becoming  capsulated.  The  sixty-second 
commercial  was  abbreviated  to  thirty 
seconds,  and  now  being  shortened 
further  to  twenty  seconds  and  ten  sec¬ 
onds. 

Of  course,  the  reason  for  this,  televi¬ 
sion  authorities  will  tell  you,  is  because 
of  the  high  cost.  But,  when  you  realize 
that  news  items  on  the  theoretically 
highly  popular  news  programs  on  being 
shortened  the  same  way,  you  begin  to 
wonder  if  it  isn’t  all  due  to  the  inability  of 
the  medium  to  hold  the  attention  of  its 
audience  for  more  than  a  few  seconds. 

That’s  a  great  testimonial,  isn’t  it? 


We  picked  up  the  following  from  a 
house  ad  in  the  weekly  Nantiuket 
(Mass.)  Inquirer  &  Mirror.  We  feel  sure 
it  has  been  around  for  a  long  time.  Its 
origins  are  obscure.  The  people  we 
quiried  about  it  said  they  had  seen  it  be¬ 
fore,  couldn’t  remember  when  or  where, 
and  didn’t  know  the  author.  Perhaps  an 
E&P  reader  will  know. 

“Then  It’s  Too  Late! 

“Why  is  it?  A  man  wakes  up  in  the 
morning  after  sleeping  on  an  advertised 
bed,  in  advertised  pajamas.  He  will  bathe 
in  an  advertised  tub,  wash  with  adver¬ 
tised  soap,  shave  with  an  advertised 
razor,  have  breakfast  of  advertised  juice, 
cereal  and  toast  (toasted  in  an  advertised 
toaster),  put  on  advertised  clothes  and 
glance  at  his  advertised  watch. 

“He  will  ride  to  work  in  an  advertised 
car,  sit  at  an  advertised  desk,  smoke  ad¬ 
vertised  cigarettes  and  write  with  an  ad¬ 
vertised  pen.  Yet  this  man  hesitates  to 
advertise,  saying  that  advertising  does 
not  pay.  Finally,  when  his  unadvertised 
business  goes  under,  he  will  advertise  it 
for  sale.” 


A  recent  news  item  about  another 
book  on  H.  L.  Mencken,  reminded  us  of 
a  quotation  we  have  been  carrying 
around  for  a  couple  of  years  hoping  to 
share  it  with  others.  The  time  is  now. 

In  1975,  Theo  Lippman,  Jr.,  an  edito¬ 
rial  writer  with  the  Baltimore  Sim,  col¬ 
lected  Mencken’s  comments  on  news¬ 
papers  and  newspapermen  and  published 
them  under  the  title:  “A  Gang  of 
Pecksniffs”  (Arlington  House). 

Mencken  was  writing  about  Upton 
Sinclair,  author  of  The  Brass  Check,”  in 
the  April.  1920,  issue  of  The  Smart  Set 
and  said: 

“Thus  Sinclair,  the  incurable  roman¬ 
tic,  wholesale  believer  in  the  obviously 
not  so.  The  man  delights  me  constantly. 


management 
consultants 
specializing 
in  executive 
recruitment 


His  faith  in  the  wisdom  of  the  incurably 
imbecile,  the  virtue  of  the  congenitally 
dishonest,  the  lofty  idealism  of  the  incor¬ 
rigibly  sordid  is  genuinely  affecting.  I 
know  of  no  one  in  all  this  vast  paradise  of 
credulity  who  gives  a  steadier  and  more 
herioc  credit  to  the  intrinsically  prepos¬ 
terous.  But  that  is  as  far  as  I  care  to  go  in 
contumely  of  him.” 

Later  on  in  the  same  piece  he  wrote: 

“Alas,  alas!  1  understate  it  horribly! 
The  average  American  newspaper, 
especially  of  the  so-called  better  sort, 
has  the  intelligence  of  a  Baptist 
evangelist,  the  courage  of  a  rat,  the  fair¬ 
ness  of  a  Prohibitionist  boob-bumper, 
the  information  of  a  high-school  janitor, 
the  taste  of  a  designer  of  celluloid  valen¬ 
tines,  and  the  honor  of  a  police-station 
lawyer.” 

The  curmudgeon  rarely  had  anything 
good  to  say  about  anyone  or  anything. 
Wonder  what  he  would  be  writing  about 
newspapers  today? 

High  Court  bars  OSHA 
checks  without  warrants 

The  U.S.  Supreme  Court  ruled  (May 
23)  that  the  Occupational  Safety  and 
Health  Administration  can  no  longer 
make  searches  of  employers’  premises, 
looking  for  violations,  without  first  ob¬ 
taining  a  warrant. 

In  its  5-3  ruling,  the  Court’s  majority 
held  that  it  is  a  violation  of  the  Fourth 
Amendment’s  ban  against  “unreasona¬ 
ble  searches  and  seizures”  when  a  health 
and  safety  check  by  the  federal  agency  is 
conducted  without  obtaining  a  warrant. 
The  majority  also  ruled,  however,  that 
OSHA  will  not  have  to  meet  strict  crimi¬ 
nal  law  requirements  to  obtain  the  war¬ 
rants. 

Four  in  a  row 

Ypsihmti  (Mich.)  Press  won  the  As¬ 
sociated  Press  Michigan  Newswriting 
and  Photo  Contest  Sweepstakes  award 
for  the  fourth  year  in  a  row,  for  news¬ 
papers  less  than  17,000  circulation.  The 
Press  is  a  Harte- Hanks’  newspaper. 


Carl  Youngs 


Over  fourteen  years  experience  in  the  newspaper  industry. 

For  a  confidential  discussion  of  your  hiring  needs,  call:  312-693-7021. 


CHICAGO  O’HARE  INTERNATIONAL  TRANSPORTATION  CENTER-SUITE  103 
6300  RIVER  ROAD,  ROSEMONT,  ILLINOIS  60018 
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BACK-UP  YOUR  FRONT  PAGE 

(AND  ALL  YOUR  PAGES) 

WITH  Jflrnnt  PagR  PLATES 

THE  PLATES  WITH  "BACK-UP  POWER" 


Throughout  the  industry,  plants  of  all  sizes,  from  r' 
smallest  to  largest,  are  discovering  the  Western  I 
FRONT  PAGE  plate. 

Anodized,  brushed  grained,  and  especially  de¬ 
signed  for  the  newspaper  industry,  FRONT  PAGE  ^ 
offers  trouble-free  performance  and  complete  ^ 

dependability  — provides  easy  make-up,  fast  roll-  ^ 

up,  a  hard,  abrasion-resistant  surface  — and  9 

something,  more— ''BACK-UP  POWER."  - - 

"BACK-UP  POWER"  is  many  things,  and  Western  Litho  Plate  is  the  com¬ 
pany  that  offers  it.  "BACK-UP  POWER"  is  26  Western  Technical  Representa¬ 
tives  ready  to  serve  you  personally  and  assist  you  in  solving  technical 
problems.  "BACK-UP  POWER"  Is  130  Dealers  strategically  located  throughout 
the  nation,  ready  to  supply  you  with  all  your  plateroom  needs.  "BACK-UP 
POWER"  is  a  complete  line  of  plateroom  products  specially  designed  for  the 
newspaper  industry  — everything  you  need  in  plates,  chemistry  and  plate¬ 
room  machinery.  And  most  important  — we  offer  experienced  people  — years 
of  experience  in  the  newspaper  industry. 

That's  right  — when  you  use  Western  FRONT  PAGE  plates,  you  have  "BACK¬ 
UP  POWER"  —  real  flesh  and  blood  people  to  serve  you  at  your  plant  with  the 
technology  and  products  you  need. 

So  BACK-UP  your  front  page  with  FRONT  PAGE  plates  and  see  the  difference 
in  your  sports  page,  your  comics,  your  classifieds . . .  ALL  your  pages. 


We  look  forward  to  being  of  service  to  you.  If  you 
would  like  a  Western  Technical  Representative  to  call, 
just  phone  our  toll  free  number  800-325-3310. 


uienern 


LITHO  PLATE 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 

NEWSMASTER  IS  A  FULL  LINE  OF  PRODUCTS  ESPECIALLY  DESIGNED  FOR  THE  NEWSPAPER  INDUSTRY- PLATES- CHEMISTRY- PLATEROOM  MACHINERY 


that’s  the  real  word  behind  the 

1978  NATIONAL  SPELLING 


There  were  94  contestants  in  last  year's  National 
Spelling  Bee  won  by  John  Paola,  14,  representing  The 
Pittsburgh  Press. 

Come  June  7-8  in  Washington,  D.C.  there  will  be 
106,  an  all-time  record,  and  the  greatest  single-year 
increase  in  newspaper  participation  in  the  modern 
history  of  the  51-year  program.  It  is  the  event's  third 
straight  record-setting  year. 

Challenging  Mr.  Webster  and  winning  a  National 
Spelling  Bee  is  one  of  the  finest  honors  that  can  come 
to  a  young  man  or  woman. 

Yet,  the  National  Spelling  Bee  is  more  than  spelling. 


important  as  it  is  to  know  to  put  letters  in  their 
proper  sequence.  Spelling  is  discipline.  It  is  reading. 
It  is  communication.  To  spell  competitively  is  to 
learn  to  win  generously — and  lose  gracefully. 

No  doubt  these  are  some  of  the  reasons  that  new 
sponsoring  newspapers  from  Michigan,  Virginia, 
Mississippi,  Florida,  California,  New  York,  and  Indiana 
decided  to  participate  this  year.  They  are  reasons, 
too,  why  Scripps-Howard  Newspapers,  which  makes 
the  National  Spelling  Bee  possible,  is  happy  to  put 
it‘  name  on  such  a  program. 


Scripps-Howard 
National  Spelling  Bee 


1100  CENTRAL  TRUST  TOWER,  CINCINNATI,  OHIO  45202 


